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FORWARD LOOKING STATEMENT

There will be a number of forward-looking statements made today that
should be considered in conjunction with the cautionary statements
contained in the company’s recent SEC filings. Forward-looking
statements are subject to the various risks and uncertainties that could
cause Starbucks actual results to differ materially from these statements.

Starbucks assumes no obligation to update any of these forward-looking
statements or information. Please see our filings with the SEC including
our last annual report on Form 10-K for a discussion of specific risks that
may affect our performance and financial condition.












THE ORIGINAL DOW JONES INDUSTRIAL AVERAGE THIRTY COMPONENTS

THE ORIGINAL DOW

(October 1, 1928)

Allied Chemical General Electric Company Nash Motors
American Can General Motors North American

_ _ Corporation _
American Smelting Paramount Publix

_ General Railway Signal
American Sugar Postum Incorporated

. Goodrich | |
American Tobacco B Radio Corporation

_ o International Harvester
Atlantic Refining Sears Roebuck & Company

International Nickel _

Bethlehem Steel Standard Oil (N.J.)

Mack Truck
Chrysler Texas Company

Texas Gulf Sulphur
Union Carbide

U.S. Steel

Victor Talking Machine
Westinghouse Electric
Woolworth

Wright Aeronautical



THE ORIGINAL DOW JONES INDUSTRIAL AVERAGE THIRTY COMPONENTS

CURRENT DOW 30

(Updated December 3, 2012)

General Electric Company
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FOOTPRINT

3,000 licensed
stores in U.S. groceries
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Thank you For
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AMERICAS — RECORD BREAKING RESULTS

TOTAL REVENUE (IN MILLIONS) TOTAL OPERATING MARGIN

$8,489

FY10 FY11 FY12

TOTAL OPERATING INCOME (IN MILLIONS)

FY10 FY11 FY12

FY10 FY11 FY12



STRONG RESULTS ACROSS PORTFOLIO

US REVENUE (IN MILLIONS)* CANADA REVENUE (IN MILLIONS) LATAM REVENUE (IN MILLIONS)

FY10 FY1a1 FY12
FY10 FY11 FY12 FY1io0 FY11 FY12

CAN OP INC & MARGIN ($ IN MILLIONS)

US OP INC & MARGIN (s IN MILLIONS)*

LATAM OP INC & MARGIN ($ IN MILLIONS)

1)
21.3% 22.0%

15.1% 15-3%

FY1io FY11 FY12 FY10 FY11 FY12 FY1o FY11 FY12

* Starbucks Retail Stores



HEALTHY STARBUCKS STORE ECONOMICS! - FY12

. ANADA
Store Portfolio

Store Count

Average Unit Volume

Store Cash Profit %
New Store

Year 1 Sales

Store Investment

Sales: Investment

Year 1 Cash Profit %

(1) Company Owned Stores. FY12 first year based on current company forecast. Excludes land purchases.




CANADA HAS STRENGTHENED

TOTAL STORE COUNT
1,073 1,120 1,181
n

FY10 FY11 FY12

® Company-operated = LS

FOCUS AREAS

* Leverage U.S. operational and product learnings

* Company-operated new store growth in
Eastern/Central Canada

* Licensed new store store growth through Target
partnership

 Differentiate coffee and Partner experience



LATIN AMERICA POISED FOR GROWTH

TOTAL STORE COUNT

594
492

420

410

346

”
FY10 FY11 FY12

m Company-operated = LS

82

FOCUS AREAS

* Accelerate growth in Brazil and Mexico
* Leverage partnerships for expertise

* Enhance customer experience and product relevancy

* Share U.S. operational best practices




U.S. BUSINESS



U.S. GROWTH - 1,500+ NEW STORES IN NEXT 5 YEARS

TOTAL STORE COUNT

11,131 10,787 11,128

n

FY10 FY11 FY12

W LS

4,262

6,866

® Company-operated

FOCUS AREAS

* Sustain healthy comp and margin growth

* Optimize store portfolio

* Build customer loyalty

* Expand day part through innovation
* Deliver world class customer service

* Strengthen capability to enable future growth



SUSTAIN SOLID U.S. GROWTH TREND

COMPARABLE STORE SALES

Q3 Q2 Q3

FY 2010 FY 2011 FY 2012

W Ticket M Transaction



SUSTAIN SOLID U.S. GROWTH TREND -

0 i 0 179
COMPARABLE STORE SALES 17% 17% 7%

15% 15%
14% B B

12%

Q2 Q3 Ql Q2 Q3 Q4

6% FY 2010 FY 2011 FY 2012

m Ticket B Transaction —— 2Year



STRONG U.S. STORE VOLUMES AND PC

AVERAGE UNITVOLUMES (INTHOUSANDS) STORE PROFIT CONTRIBUTION %

l I

FY10 FY11 FY12 FY10 FY11 FY12




PRODUCTIVITY AT ALL TIME HIGH

PRODUCTIVITY (TRANSACTION PER LABOR HOUR)

FYo8 FYog FY10 FY11 FY12
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Acceiérate Profitable Growth
Optimize Store Portfolio
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Free Wi-Fi
for everyone.

Now at Starbucks.

Accelerate Profitable Growth
Build Customer Loyalty
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Accelerate Profitemﬂe Growﬁ
Expand Day Parts Through Innovation

M T At M M
P B euuncoran

ENERGY BEVERAGE




.“.T"
Food Opportunity and Innovation

$1.5 Billion Food Business
1/3 of customers purchase food




LA BOULANGE VIDEO






La Boulange

Pascal Rigo

senior vice president and general manager
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HOUSTON VIDEO

STARBUCKS
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ADAM
BROTMAN

chief digital officer




NO OTHER CONSUMER BRAND RETAILER HAS THIS CAPABILITY

]
Following

Followers

- \""‘,—\‘“—"—/},‘IW b —— ‘ ~ Starbucks 12 Days of Gifting

Lists
A SEE TODAY’'S OFFER »
Tweet to Starbucks Coffee

Get Gifts From Starbucks.

All season long. h

\ —— f GetStarted

m
|

Looking for something for somebody special? See today’s great gift —and get

Find us on Facebook What's New Rebuilding

Similar to Starbucks Coffee

Oxfam International <2
gyeam  Follow

Web & Mobile Starbucks Card

Digital Advertising Social Media




% Rekindle, - ,:. o= = -

s ||

A4 I S -~<-:‘-‘;’i"' \ 4

‘ | Get Gifts From Starbucks. | "

) - o
All season long.
: paid digital
-y ) impressions
'\ -l

m =
N P

Targeted reach

THE HOLIDAY TRIO

=
il
n

Over 7.6B Paid Digital Impressions in FY12



Ability to
reach over

94%

of EVERYONE
on Facebook

Community

54M+ Fans Globally « #1 Beverage/Food Retail Brand on Facebook
Top 10 Brand Overall « Ability to reach over 94% of EVERYONE on Facebook!



Tweets

Following

Followers

N 4

i S ~Starbucks COffee 0
Lists @Starbucks roLLows you
B e 2 e Freshly brewed tweets from Brad, Lee, and Paige at Starbucks.

Tweet to Starbucks Coffee Seattie, WA - hﬂp://www.g}:arbucks.com

13,255 79,503 3,054,704

Tweets Al / No replies

Starbucks Coffee
Today, we'd like to honor all Veterans, including those who are
Starbucks Partners, for serving our country. Thank you.

Starbucks Coffee

Similar to Starbucks Coffee #r% Coffee is our muse. #inspire #coffeepassion
pinterest.com/pin/2540318536...

Followers

3M+ Followers
Top 10 Brand on Twitter

,—-

Iocal Starbucks starting today. sbux co/RKGS4h

3M+

Twitter
followers




followers on
Instagram

.
Brand Storytelling

30395 () 365

900K+ followers on Instagram

Top Brand on Instagram
T\ e e “ 4 ‘ ~a T PR e
G A ﬂiﬂ -P m m . 7
N\ A P 3 ] - —— - N




, : My Starbucks Idea S H AR E . J—
. VOTELT M. -
DISCUSS. Ssik =~
Hithere, B L1L00 to makeacomment. S E E } |

|deas so far

Search Ideas MSI ACCOUﬂtS

PRODUCT IDEAS

31,962 Coffee & Espresso Drinks

3,217 Frappuccino® Beverages Share your ideas, te“ US What
Y e you think of other people's ideas

14,625 Food N : .
7,600 Merchandise & Music and JOln the dISCUSSIOn.
15,464 Starbucks Card

2,484 New Technology

10,272 Other Product Ideas

Co-Creation

350K MSI Accounts
Hundreds of Ideas Launched Since 2008



foursquare’
Starbucks Digital Network :

CheckIn W

NEWS ENTERTAINMENT WELLNESS JOBS COMMUNITY

South Africa’s |
o decing ck of the 1 M |
~ Cry, the beloved country ‘ ;

monthly visits

Benjar
Tear

M free download on'l

The Economist

Tasted

How to clean your coffee grinder

WATCH
R ith rice

Our Experiences

51M+ monthly visits across web and mobile
Starbucks.com — Starbucks Digital Network — MyStarbucksIdea.com — Mobile Apps



Adding

. o ~100K
* * new members

per week

5V

active MSR M

I'S

Loyalty
~15M+ members of MSR e« 5.5M email opt-ins
5M active MSR Members ¢ 3M Gold members




JUST TOSET THE HECORD STRAMNH

Over
25%
of in-store

transactions
are pre-paid

7

STARS EARNED

STARS FARNED

Starbucks Card

Growing 20% per year « Over 25% of store transactions « $3BN in FY12 Card loads
11n 10 US Adults Will Receive a Starbucks Card during Holiday

Lo . —_ I ‘
ke vy o ¢ =4 N e A N

i C\A/EET




®»

5 P

lIV' ngSO|O| e escapes adventures shop
o B ':’f

- $1cM

.t- ‘ B worth of Starbucks
| . Starbucks eCards in 24 hours

$10 Starbucks Card eGift

-
g —h

bl

>

- ~~

Using innovation to extend the card program '500,000 | 00:39:56
600K eCards sold on Google Offers « 1.5M eCards sold on Living Social PURCHASED REMAINING




2.1

mobile payment

transactions Qm———
per week Hundreds of
” thousands
p— new downloads
per week

il I

Mobile

7M active mobile users ¢« 2M+ transactions per week
100M+ transactions ¢ Mobile inbox



«> Starbucks Coffee

& Pike Place® Roast

£ | Barton Street Deli

A nct 4 ¢ Peach Iced Tea

Owens Bikes

O 201 7th Street

Moji Frozen Yogurt
| . & Cool Mint Gelato
\

Bright Blooms
> v

O 101 Main Street

Square
Groundbreaking partnership with Square

- L



DIGITAL
DIRECTLY DRIVES

OUR CORE BUSINESS



Digital Advertising

Lower Cost of Marketing

Similar to Starbucks Coffee

) Oxaminternational & «Oxfam

L IOV

Social Media

* -
. * .

Starbucks 12 Days of Gifting

SEE TODAY'S OFFER »

Web & Mobile




Increased relevancy « Maximizing ROI

Tweets

N
-
= .
* +

Starbucks 12 Days of Gifting

SEE TODAY'S OFFER »
Tweet to Starbucks Coffee

Starbucks Card



NO OTHER CONSUMER BRAND RETAILER HAS THIS CAPABILITY

paid digital

Impressions

Digital Advertising

Similar to Starbucks Coffee

) Oxfam International & aOxfan
Follov

Social Media

» riay IR

Looking for something for somebody special? See today’s great gift —and ge

What's New Rebuilding |

Web & Mobile

M

active MSR
members

Over

25%
of in-store
transactions

Starbucks Card







Cliff Burrows
Adam Brotman
Pascal Rigo

STARBUCKS







JEFF
HANSBERRY

president
Channel Development & Emerging Brands







Channel Development
will create a business as
BIG as Starbucks retall




FINANCIAL OVERVIEW: CONTINUED GROWTH IN A HIGH MARGIN BUSINESS

TOTAL REVENUE ($ IN MILLIONS) TOTAL OPERATING INCOME (s IN MILLIONYS)

Surpassed

$1B

FY10

TOTAL OPERATING MARGIN

Coffee costs
and transition to
a direct model

FY10 FY11 FY12

FY10 FY11 FY12



7 So
% Q ﬁ 35

COFFEE TEA HEALTH & WELLNESS
$50 Billion* $40 Billion* $50 Billion

Channel Development will grow through innovation in Coffee, Tea and Health & Wellness

* Global market size



STARBUCKS

ROAST - SUMATRA
gﬁﬂsuucoml Tl 4 DARK

STARBUCKS®

MILK PODS

FOR NATURAL & CREAMY 2% CAFFE LATTES

STARBUCKS®

ESPRESSO

ESPRESSO ROAST
DARK

w?

SN
L7

llg’»ISELIJ\JSDE ROAST “mﬂ | ’(? ourhandecratted Caf Latteg, ||

DARK 0\ =CREATES A 2% MILK LATTE ESPRess
MEDIUM k. £

NETWT4230z(1  “Owug SPRESSO PoDs

g
ismo” & -
. \Je“ : : 1ABICA GROUND COFFEE pops

UZ(89)PODS  NETWT 33902 (%)

A
AAAAA

Premium Single Cup | |
We will lead in the fastest growing segment in coffee



VERANDA

Channel Sales SLEND
Y 80,000
45 0 points of distribution
In 2012 across 14 countries
Approaching Robust pipeline of X S \
u n 7)) (W \
$300M Innovation
in system sales
]
B b

L Ll

VIA

Continuing to drive growth through innovation



Approachlng f sTArRBUCKS

ooM

DARK
CUPS INn 2012

\

et share | / o »
. - & : N - STARBUCKS , ; /i STARBUCKS 5' ”
16. 3% T | XA
- BLEND b v ,_ =3
''''' - MEDIUM fosgre. g DARK /P "
and growing

K-Cup
Expect continued rapid growth on the leading U.S. single cup brewed platform

Source: IRI FDMx Post-MULO as of 18-Nov-2012



STARBUCKS®

The same espresso We use in
our handcrafted Caffé Lattes.

8 ESPRESSO PODS
8 MILK PODS

100% ARABICA GROUND COFFEE
O WHOLE MILK PODS-CREATES A 26 MERES m
ESPRESSO popg

3 g '-‘-"l' 0DS B
o by ALK DONS
1) (A GRO“NH CArres :

\Sferismo
tarbucks latt
es, e
, espresso and brewed coffee in one game-ch
-changing machi
Ine




2 000

Specialty
Retail outlets

4,000+

Starbucks Retail stores

7 countries

Verismo
Expanding our distribution and leveraging our unique model,

q*



8%

incremental in channels

RBUCKS

ONDE

TARBUCKS

MEDIUM

PIKE PLACE’ ROAS!

“rmooth & Balan e

ND®

—

(%) WHOLE BEAN COFFEE

gnﬂnnmq‘w'...
/

p—"

.
4

~

-y ' .
-~ A -
-

Packaged Coffee
Innovating across the roast spectrum to appeal to new customers



- ——

WHITE
SISO

AN

i

STARBUCKS . STARBUCKS

DOUBLESHOT, ‘DOUBLESHOT AR
E N EgG Y E N E : | ‘ STARBUCKS
3 * \'% ?fresherS'

Mocha Light
. A% FEWER CALORES

Vanilla

>erry Pomegranate

ESPRESSO+CREAV
UGHT

‘. ks . A . % 2 natural encfgym:;

BVITAMINS |1 I .9 BVITAMINS EE green coffee extr
GUARANA e 7. o8 ) Q\ 3 i GUARANA
GINSENG N . e . ,( \\ . GINSENG , : 4 | Creal frult juice

. e | \ + = ‘ STARBUCKS . Ry o>

4 . » : : ',"va
. STARD , — -
.. -~ g “. (s bt L

. . ‘ - . . . /

! N

Readyto Drink

Double digit growth led by innovation

Source: IRI MultiOutletC as of 04-Nov-2012



20

countries
Over
78 100,000
‘, '.,x\» points of distribution
.;?wn'i jc'I(SS |
| Over
sooM
servings

International
Ready to accelerate international growth

- -

-

Yoy

-



_ _ :SiSeattles Best { seattle’s Best Seattle’s Best \Seattles Best \\Seattles Best.f

jocations serving Coffee@ . Coffee@ A Coffee@ k. Coffee @?

Seattle’s Best Coffee . 8
everyday

250M+

cups of coffee
served annually

Seattle’s Best Coffee

Expanding into new channels and partnerships




j "j TAZQ
-

E i B i F i
TAZO TAZO TAZO

.. q o G
- _J - - 3

i TAZO TAZO TAZO

.......
........

;?“! f% = e

2”_ TAZO

global opportunity : e

Tazo
Second largest global category, ripe for innovation




TAZO

rest

A lulling herbal infusion of rose petals,
valerian root & citrusy herbs.

zen" - chai passion: cucumber white

ONIFE-TTEM

1a20 Ql 1A20 [ TAZO

ORGANIC

V3l 31lIHM

A harmanicus blend of green ten A rich, robust blend of black tea, cinnamon, An exuberant herbal (nfuston of hibiscus, A replenishing Infusion of white tea,
with lemongrass & spe cardamom, black pepper & spices orange peel, rose hips & passlon fruit flavore. real cucumbar & lime peel

CAFFEINE LEVEL QQ CAFFEINE LEVEL ® 0 9 0 O @ CAFFEINE-FREE CAFFEINE LEVEL @ ® O OO

TAZO

focus

A cleverly invigorating mix of
malty black tea, roasted yerba maté,
orange essence & cocoa peel.

>
m
-
-
\

o~
m
=
("]

CAFFEINE LEVEL® 2 2 »

Tazo
Brand reinvention will extend super premium packaged tea leadership



\} N A

| S v s
- BT auid 2 b B Y 0

Teavana
Agreement to acquire Teavana will globally transform the tea industry

0 ©
. Pear”
Black Dmgtm: -

Toasted Nut Brik¢™
* Flavored 0ot

o ok

-~




% .
PN\ ‘
. R : y » ‘

Evolution Fresh

Leading the development of the premium cold crafted juice categ

b e

:
!

/’v ‘ \
ORGAN .

{

VITAL

b GREENS

STRAVBERRY

\  LENONADE

NS

DRINK
AVER MEATED.

162 AL 0Z (450ml)

N
(EVER HEATED,

15.2 FL OZ (450m)

VITAL 3 ‘ & ESSENTIAL
GREENS A VEGETABLE

VEGETABE A0 FRAT JOCE K

15.2 AL 07 (450al)

......

RGANIC X / ORGAN 3 [
‘ k i { STRAWBERRY
S A\ LEMONADE 3 -\ L[HONAy

% b (e ,"‘.t;
’
FRESH

()

DRGANIC
{ STRAWBERRY ¢
\ LEMONADE /

& CARROT

ORANGE

L MANGO




Building capability



STARBUCKS

le

IS

Elevating the customer experience down the a






Extending loyalty across channels




sTARBUCKS AV aall %! __ 0 o
™ | ~
VIA A : N7 ) ’\, AV, ‘ .‘ \ /
i s - . 3 [ \\ /g & \,‘, r E E

READY BREW

-

>
IFJ.

""'L

/o
TR
e . @

STARB!.IC'IKS®

‘t

CONNECTION N
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Jeff Hansberry

STARBUCKS







MICHELLE
GASS

president
Europe, Middle East and Africa







EUROPE, MIDDLE
EAST & AFRICA
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VIDEO: DM Conference
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BUILDING A PLATFORM FOR GROWTH IN EMEA

TOTAL REVENUE (IN MILLIONS) TOTAL OPERATING MARGIN

I

FY10 FY11 FY12

TOTAL OPERATING INCOME (IN MILLIONS)

$(5)

FY11 FY12

FY10 FY11 FY12




DIFFICULT RETAIL CONDITIONS HAVE PRESSURED EMEA COMPS

COMPARABLE STORE SALES

7%

7%

8% 8% 8%

6%

5%

2%
% 3%
1%

-1%

I -1% 0%
0%

Q1 Q3 - Q1 Q2 Q3

FY 2010 FY 2011 FY 2012

W Transaction mTicket =—2-Year Comp



Improve Relevancy
& Differentiation
of Starbucks Brand

Unlock Profitability

- : Valuable L|censm —
of Existing Stores r

Oppeftunltles
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The EMEA Transformation is focused on three key strategies



Our promise to you -
every cup, every day.

We promise that only perfect
espresso shots will go into your drink.

That's why we obsess over the details that go into pulling perfect
shots, from the farm to the cup — and every step in between.

We promise perfection through innovation.

From state-of-the-art espresso machines that deliver perfect
espresso shots to dimpled pitchers that help us steam the milk
to velvety perfection, we lead in innovation that delivers
consistently great coffee.

We promise never to settle for good enough.

Our baristas go through intense training and certification before
they make your drink, and participate in ongoing training to
master their craft.

We promise that your espresso will
not only taste great, but will do good too.

Our espresso is 100% Fairtrade certified, and our own ethical
sourcing standards ensure fairness for all of our coffee farmers.

We promise to make your coffee just
the way you like it.

That's why we put your name on it. After all, it's personal.

Relevancy & differentiation of the Starbucks brand acros
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Creating a personal connection with every customer
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VIDEO: Names on Cups

STARBUCKS
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Starbucks
Deutschland

Wir Feiern Mit Euch.

LIMITED
EDITION

Unser Geburtstags Special*-
10 Wochen Lang:
Kaffeespezialitat nach Wunsch
(Tall, 320 ml)
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United Kingdom Starbucks UK

=
| verangc
1/ DEVETdQCS

Follow us at http://twitter.com/StarbucksUK

Photos

e

Providing value In innovative ways
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Starbucks Reserve
Koffies ,‘,

4all grande Press,  Press

Sun Dried S ed | ‘
Ethiopia Harrar €144 : , €420 €450 Grear £4.20 . 65 @
€450 €550

€350 €33
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Maximizing our strong partnerships N




CAPTIVE LICENSED STORE PORTFOLIO MIX AVERAGE UNITVOLUMES

TODAY FUTURE

i
.....

High Street Captive
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Our first ever Starbucks on a train
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PATHWAY TO DOUBLE DIGIT EMEA MARGINS

FYa12 Brand Focus Existing Store Growth in Licensing  Long Term EMEA Margin
Profitability






Michelle Gass

STARBUCKS










CHINA & ASIA PACIFIC

COUNTRIES STORES

PARTNERS

DELIVERING RECORD RESULTS AND RAPID EXPANSION
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DIVERSIFIED PORTFOLIO POISED FOR GROWTH

3,294 STORES

Japan

Mainland China - 700

South Korea
467

Thailand — 155
Singapore — 80
Australia — 23

Japan - 965
S. Korea — 467
. Thailand
Talwan — 271 155
Malaysia — 134 Malaysia
Philippines - 201 3

Singapore Australia

Indonesia — 133 50 23

New Zealand
34

/”r

Note: Store count as of September 30, 2012

Hong Kong — 131 B Company Operated

New Zealand - 34 Bl JointVenture
B Licensed

v



ACCELERATED GROWTH AND RECORD RETURNS

TOTAL REVENUE (IN MILLIONYS) TOTAL OPERATING MARGIN

FY10 FY11 FY12

TOTAL OPERATING INCOME (IN MILLIONYS)

: I

FY10 FY11 FY12 FY10 FY11 FY12




SALES TO INVESTMENT RATIO IS HIGHEST IN THE COMPANY

TOTAL STORE COUNT FY12 NEW STORE ECONOMICS (COMPANY OPERATED)* CAP

Year-1 Sales $0.7M
Store Investment $250K
Sales:Investment 2.9
Year-1 ROI (Cash Profit / Investment) 72%

*Year-1 estimate based
on current company forecast

FY10 FY11 FY12

FOCUS AREAS

* Grow, elevate and strengthen brand
* Build organization, talent pipeline and in-market capability
* Deliver world class Starbucks Experience

* Invest and build critical infrastructure to deliver growth




DOUBLE DIGIT COMPS - ELEVEN CONSECUTIVE QUARTERS

COMPARABLE STORE SALES

42%

\5-%

6%

Qa1 Q2

FY 2010 FY 2011 FY 2012

Q1 Q2 Q3

M Transaction wTicket -=2-Year



NEW STORES GENERATE MAJORITY OF REVENUE IN 2013

% CONTRIBUTION OF REVENUE NET NEW STORES BY QUARTER

132
121 s
81 83
67
54 f] ©2 [ 56
2
A EE >

FY10 FY11 FY12 FY13e

Q2 Q3 Q4 Qa1 Q2 Q3 Q4 Qa1 Q2 Q3 Q4
B NewStores g CompStores mgm JV/Licensed Stores FY 2010 FY 2011 FY 2012



China: The future is now
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Embracing the Starbucks Experience

-




AS STORE COUNT ACCELERATES, AVERAGE UNIT VOLUMES GROW

MAINLAND CHINA STORE COUNT AVERAGE UNITVOLUMES - CHINA COMPANY-OPERATED STORES (INTHOUSANDYS)

FYo8 FYog FY10 FY11 FY12

FYo8 FYog FYio FY11 FY12



THESE ARE THE EARLY DAYS OF GROWTH IN CHINA

EXCELLENT COMPANY OPERATED STORE ECONOMICS - FY12*

STORE PORTFOLIO
Store Count 408
North 1 NorTh Average Unit Volumes $886K
Cities: 5 L elnd e Store Cash Profit 30.2%
Stores: 106 Cities: 8 NEW STORES
=Pl k| Year-1 Sales $768K
Southwest ey Store Investment $250K
- Sales:Investment 3.1
China Cities: 6 East . .
it SIoTE e i Year-1 Cash Profit 21.9%

*Year-1 estimate based on current company forecast

Stores: 64 Cities: 19

Stores: 306 FUTURE STRATEGY

South1 South 2 * Focus on 6 key geographical areas

Cities: 6 Cities: 5 Current * 26 new city entries within 5 years

Stores: 71 store count

Stores: 77 * 70%+ storesinTier1 + Tier 2 cities

* Rapidly expand intoTier 3 + Tier 4 cities



Investing in our Partners
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EIevating our coffee and stores in China
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OPPORTUNITY FOR FUTURE GROWTH EXISTS BEYOND CHINA

Grow beyond 1,000 stores

* Expand new store formats to broaden reach
* Transform food

* Execute robust digital, card, and loyalty strategy




OPPORTUNITY FOR FUTURE GROWTH EXISTS BEYOND CHINA

&‘"“"1,‘_
éMé 40 2149 17

| v

g4
Falg 2
25 Kiirs

BT ) 51 * #1 growth opportunity for Asia Pacific

o / * Accelerate velocity of store openings

——

T IO * Expand My Starbucks Rewards and
i’ — A accelerate engagement in social media

- [
P\ has
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OPPORTUNITY FOR FUTURE GROWTH EXISTS BEYOND CHINA

* Signed landmark 5o/50 joint venture deal with
TATA Global Beverages

* Opened first 3 stores in Mumbai; Delhi to follow

* 100% locally sourced and roasted Espresso Roast




1,000!" store

1,000 stores

1,000 stores
2nd largest market

1,500 stores In 2015
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John Culver






ARTHUR
RUBINFELD

chief creative officer
president - Global Development
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Genuine Thoughttul Optimistic Expressive Engaging

oy

Emotional & Inspirational
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The Starbucks Experience




Moments of Connection =
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Upper Queen Ann‘e"‘.
Seattle, Washington — 3
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U nlver5|ty Vi Ilage
Seattle, Washington




VANCOUVER MONTREAL MOSCOW

SEATTLE TORONTO LONDON TOKYO
SAN FRANCISCO CHICAGO
LOSANGELES DALLAS  priann e e A
MEXICO CITY HONG KONG
SAO PAULO 1’ 063 2025
| FY 12 net .
Global Design Talent openings renovations
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Modern Modular Drive Thru jr-

Denver, Colorado
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Local Relevance




Spring Street
New York, NY
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The third place meets the digital world
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The lighter roast perfected




Ontdek

Starbucks Reserve Koffies
Vers gezet met de Clover
Slow Pour Over of met

de cafetiére
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BUCKS RESERVE-
2eldzame en exouscie koffies
‘Wereld met deze verschillend boreis
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The Louvre
Paris, France
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[L.as Ramblas - Barcelona

Spain
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Hotel Moscow
RURSE
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Taguig City

Philippines: First Drive-Th
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Exchange Square

Hong Kong




OCT Loft

Szenchen, China
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Evolution Fresh






The difference between mediocrity and excellence is...
attention to detalil
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TROY
ALSTEAD

chief financial officer, chief administrative otficer
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STRONG GROWTH AND DISCIPLINED FINANCIAL MANAGEMENT

CONSOLIDATED REVENUE (IN MILLIONS) CONSOLIDATED OPERATING MARGIN

FYo8 FYog FY10 FY11 FY12

CONSOLIDATED OPERATING INCOME (IN MILLIONS)

FYo8 FYo9 FY1o FY11 FY12 FYo8 FYog FY1o FY11 FY12



STRONG TOP LINE GROWTH

GLOBAL CONSOLIDATED COMPARABLE STORE SALES 17% 17%
o a 16%

15%
14% 14% 14% —i

9% 9%

o

I m
Q4 Q1 Q2 Q3

FY 2010 FY 2011 FY 2012

11%

9%

4% .

8%

%
4 6%

|

“1% o Q1 Q3

M Transaction miTicket =2-Year



AVERAGE UNIT VOLUMES INCREASING GLOBALLY

AVERAGE SALES PER COMPANY-OPERATED STORE (INTHOUSANDS)

$1,058
$983

FYo8 FYog FY10 FY11 FY12




RECORD EARNINGS GROWTH CONTINUES

EARNINGS PER SHARE




STRONG, GROWING RETURN ON CAPITAL

RETURN ON INVESTED CAPITAL

FYoS8 FYog FY10 FY11 FY12

ROIC defined as NOPAT/Invested Capital. NOPAT adjusted for implied lease interest expense; average invested capital includes present value of minimum lease obligations and excludes cash,
cash equivalents and short-term investments



SHAREHOLDER RETURNS ARE ALSO INCREASING

CASH RETURNED TO SHAREHOLDERS

FY10

FY11

TOTAL SHAREHOLDER RETURN

32%

46%

FY12

38%

35-40%

dividend payout ratio

Currently

37M

shares available

for repurchase



Diversified

GROWTH

platforms




MASSIVE, GLOBAL OPPORTUNITY

Starbucks share of
global coffee consumption

*Based on Ibs. consumed globally



DEVELOPING DIVERSIFIED GROWTH PLATFORMS

I
ESPR;m_M %
3 =tp- LA BOULANGE

Stores Products Brands Channels Geography



GLOBAL STORE DEVELOPMENT

AMERICAS CHINA AND ASIA PACIFIC EMEA

FYE12 FY13 Net FYE12 FY13 Net FYE12 FY13 Net
Store Count New Stores™ Store Count New Stores® Store Count New Stores*

12,903 600 3,294 600 1,869 100

Unit Growth Rate Unit Growth Rate Unit Growth Rate

5% 18%+ 5%




POWERFUL UNIT ECONOMICS

FY12 Year 1 Performance (Company-Operated Stores)* AMERICAS
Sales $1.0M $0.7M $1.1M
Store Investment™ $475K $250K $700k
Sales : Investment 2.1 2.9 1.6
Year 1 ROI

. 6% 2% 24 %
(Cash Profit / Investment) 3070 7279 47

* Year 1 estimate based on current company forecast
** Investment includes LHI, equipment, furnishings, inventory, pre-opening rent/labor



DRIVING AUV'S HIGHER

U.S. FOOD ATTACH RATE PRODUCTIVITY (USTRANSACTIONS PER LABOR HOUR)

FYo8 FYo FY1o0 FY11 FY12
FYo8 FYog FY10 FY11 FY12 9
INNOVATION DAYPART EXPANSION (TRANSACTIONS PER HOUR) DAYPART EXPANSION (TRANSACTIONS PER HOUR)
| i " Very Berry ==Chi
) Hibiscus China
Opportunity
Opportunity
| | | | | | | | | | | A |
6:00 8:00 10:0012:00 2:00 4:00 6:00 8:00 10:00 6:00 8:00 10:0012:00 2:00 4:00 6:00 8:00 10:00

AM PM AM PM




GROWTH BEYOND THE STORE

Channel Development

I
1*
Majority of coffee of at home coffee
consumption sold in the U.S.

occurs at home

*|RI Data, 13 wks ending 11/25/12 — US FDMx post MULO —includes packaged coffee and single cup

is Starbucks*

Starbucks at home
coffee available in

20 countries
outside the U.S.



STARBUCKS

STARBUCKS
STARBUCKS R
"vml.# g efcfsf;ers.
Cool Lime Hilgsc:s"y
with other manel fkvem

T4 AzTECS
S FIRST CHERISHED A

! STARBUCKS‘ A "
‘ P chilled coffee drink

Coffee




GLOBAL SUPPLY CHAIN

Enabling Growth and Margin Expansion

EMEA

1 Coffee Roasting Facility

. o 20+ Distribution Centers
4 Coffee Roasting Facilities 1 Coffee Roasting Facility (JV)

2 Soluble Facilities 1 Farmer Support Center

2 Farmer Support Centers 10+ Distribution Centers
5o+ Distribution Centers

1 Tea Blending Facility

4, Bakery Locations

1 Fresh Pressed Juice Facility

HINK LOCALLY - ACT REGIONALLY * LEVERAGE GLOBALLY
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24+ MONTHS OF TAILWINDS

ARABICA "C" PRICE/LB VERSUS SBUX P&L PRICE/LB YOY COFFEE PRICE IMPACT TO SBUX P&L

e='C" Price  emSbux Price $2.82

(Apr. 2011) Arabica“C" SBUXP&L | YOY Impact
Price/lb* Price/lb” to Ol

-$198M

$1.73

(Sept. 2012)

(" FY13 (est.)
$1.34

(May 2010)

-$206M

FY14 (est.)

FYo7 FYo8 FYog9 FYio FYii FYi2 Gieencoiize

** Based on approx. 6 months price protected




Modeling
Insights



HOW EQUITY MIX IMPACTS OUR P&L

Company Owned Joint Venture

Store-Level Sales

Starbucks Revenue $100,000

Pre-Tax Profit

$250,000 $125,000

Pre-Tax Profit Margin 25% 125%

Licensed

$200,000

$60,000

30%

00



A PORTFOLIO OF HIGH MARGIN PRODUCTS

CHANNEL DEVELOPMENT REVENUE MIX - FY12 CHANNEL DEVELOPMENT MARGIN RANGES

Packaged

Premium Coffee [ Tea

Cup
up Single Cu

22% J i

SErVICE Packaged

Tea —_— ——m s-ea o

37% 20% 30%

*QOther includes international, ingredient sales and gift packs



CHANNEL DEVELOPMENT P&L — FY12

Cost of Sales $827.6 64.0%
Other Operating Expenses $191.1 14.8%
Sggferec]ila%iérc]:lministrative o 0.8%
Total Operating Expenses $1,028.9 79.6%
Income from Equity Investees $85.2 6.6%
Operating Income $348.5 27.0%

INCLUDES:

- Packaged Coffee/Tea
- Premium Single Cup

- US Foodservice
- Other (Ingredients Sales, Gift Packs)
- Net of Trade Spend

- Advertising / Marketing
- Sales, Marketing
and Direct Support Functions

- Share of Joint Venture Income

(NACP/Pepsi Partnership)




EVOLUTION FRESH FACTSHEET

’ ROLLOUT
o Today: 1,500 Natural and Premium Grocery & 2,200 SBUX stores

FRESH.
End of FY13: ~3,000 Natural and Premium Grocery & >5,000 SBUX stores

End of FY14: All US Company-operated SBUX stores

an M IrnrETA
U VLUL I RULLy

fNULIY

SEGMENT AND P&L IMPACT
BUTTLED LOLD, Other: Revenue/COGS from sales in grocery and Evolution Fresh stores
NEVER HEATED Americas: Revenue/COGS from sales in SBUX stores

DOATTITN OALT

YR B
FRV

EPS IMPACT
-Y13: Slightly accretive

-Y14: Accretive
FYa5: Accretive




LA BOULANGE FACTSHEET

ROLLOUT

Today: 40 SBUX stores

Spring 2013: All SF-area SBUX stores (~400)

End of 2013: 2,500 SBUX stores (mostly 2"? half of year)
End of 2014: All U.S. company-operated SBUX stores

SEGMENT AND P&L IMPACT

Americas: Revenue/COGS from sales in SBUX & La Boulange stores

EPS IMPACT
-Y13: Slightly dilutive

~Y14: Slightly accretive
FYa5: Accretive




VERISMO FACTSHEET

ROLLOUT

Today: 7 countries, >5,000 SBUX stores & ~2,000 specialty retailers
End of FY13: 10 countries

End of FY14: 20 countries

SEGMENT AND P&L IMPACT

Channel Development: Revenue/COGS from sales in specialty and grocery
Americas/EMEA: Revenue/COGS from sales in SBUX stores

Other: Revenue/COGS from online sales

EPS IMPACT
-Y13: -$30M
-Y14: Approaching breakeven

-Y15: Accretive
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FY13 GROWTH TARGETS

FY13 Guidance

Revenue 10% — 13% Growth
Global Comp Mid Single Digit Growth
Operating Margin ~100 bps Improvement
EPS 15% — 20% Growth
Global Store Growth 1,300 Net New

Capital Expenditures $1.2 Billion




CONSISTENT, STRONG EARNINGS GROWTH IN EACH QUARTER

Targeted FY13 EPS Growth by Quarter

Q1 Q2 Q3 Q4

~15% 15-20% 15-20% 15-20%




INVESTING FOR GROWTH

CAPITAL EXPENDITURES

New
Stores
24%

_ $300M
Increase

Reno-
vations
17%

FY12 FY13
PROJECTED
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LONG-TERM, OUR AMBITION IS HIGH

Comp Growth EPS Growth

10% 3% - 15% - 25%
olus 7% 20% plus

Return on Invested Capital
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Howard Schultz
Troy Alstead
Arthur Rubinfeld

STARBUCKS







