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Executive Summary

Overview

At some point almost all public companies suffer a significant one or multi-day drop in their share price and
are forced to issue a response to investors. However, many senior level executives and IROs are unaware
of the best way not only to disseminate that response, but also how to handle the fallout that typically takes
place after an adverse event transpires. To that end, Thomson Financial surveyed 53 “C-level” executives
and IROs to gauge how public companies historically have responded to large one or multi-day drops in their
share price. In addition to providing these results, this report also provides an outline that public companies
can use to deal with a major stock blowup, rebuild investor confidence and firm up their share price. A step-
by-step actionable checklist is also included.

Key Findings

Public companies should respond to significant declines in their share price. However, the type of response
will vary depending upon the nature and severity of the event. In many instances a press release or an 8-K
filing may be warranted or will suffice. In others, a visit with institutional shareholders, a series of investor
conferences, and/or the release of updated earnings (or other financial information) may be required. In any
case, the company’s goal should be to communicate with the investment community its plans to resolve the
issue as well as describe any further complications that could occur. Finally, companies should embark on
an offensive campaign to recapture the hearts and minds of current shareholders, as well as to attract new
retail and institutional interest in the stock. Both “road shows” and the deployment of an aggressive investor
relations effort will help achieve those objectives.

Key Survey Findings:

* 92.5% of survey respondents indicated that within the past five years their company’s stock has
experienced a large one or multi-day collapse. Almost 68% of respondents indicated that the value of their
stock declined between 10% and 40% at that time.

* Only about half of respondents had a plan in place beforehand to deal with or respond to such an event.

* Nearly 74% of respondents indicated that they reached out to institutional investors after the collapse.
More than 60% of respondents indicated that they did so within two days.
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» Almost 68% of respondents indicated that their IRO crafted their company’s comeback, or re-emergence
strategy after the drop in share price. Just 53% indicated that their CEO/CFO helped to craft the plan. Other
parties charged with crafting the plan, but to a lesser extent included: IR/PR Firms (13.2%,) Boards of
Directors (5.7%) and others.

See Charts Below For Additional Detail:
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About Thomson Financial

With more than 15 years of experience, Thomson Financial Corporate Services is the partner of choice for corporations
around the world. We combine the industry's highest quality and most comprehensive range of content, market data,
workflow solutions, analytics, consultative services, and online communications tools with outstanding client service.
Leveraging our institutional relationships and assets such as Thomson First Call and StreetEvents, only Thomson
provides solutions specifically targeted to the workflow of C-level executives, investor relations departments, corporate
strategy and development teams, treasurers, and public relations and corporate communications professionals, helping
increase the efficiency and effectiveness of corporate officers across your organization.

For more information, please contact Glenn Curtis at glenn.curtis@thomson.com.

Contact us at: www.thomson.com/financial / tfcorporate@thomson.com

North America: 800.262.6000
Europe: +44.207.369.7199

Asia: +852.2533.5564

Important Notice

This disclaimer is in addition to and not in replacement of any disclaimer of warranties and liabilities set forth in a written
agreement between Thomson and you or the party authorizing your access to the Service (“Contract Disclaimer”). In the
event of a conflict or inconsistency between this disclaimer and the Contract Disclaimer the terms of the Contract Disclaimer
shall control.

By accessing these materials, you hereby agree to the following:

These research reports and the information contained therein is for your internal use only and redistribution of this
information is expressly prohibited. These reports including the information and analysis, any opinion or recommendation is
not intended for investment purposes and does not constitute investment advice or an offer, or an invitation to make an
offer, to buy or sell any securities or any derivatives related to such securities.
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