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The Ritz-Carlton, Okinawa in Japan is known locally as “Gusuku,” which means “guest house.” 

The Ritz-Carlton expresses in the landscape and architecture the peaceful, caring and friend-

ship spirit – “Keion” – of the Okinawan people. The Shurijo motif is symbolic of Okinawa with 

its traditional red clay tile roofs, white walls and holy water pond.

With our focus on development in China 
and India, our Asia Pacific region is grow-
ing dramatically. Our hotel pipeline in 
China should allow us to open — on aver-
age — one new hotel a month for the next 

Major Hotel Openings: The Ritz-Carlton, Okinawa – Japan • Guangzhou Marriott Hotel 
Tianhe – China • The Stones Hotel - Legian Bali, Autograph Collection – Indonesia

five years. In India, we expect to grow 
from 16 to more than 50 hotels by 2015, 
including Fairfield by Marriott,SM which was 
specifically designed for that market.

9 Brands 137 Open Properties in 12 Countries

140 Hotels Under Development

How We Serve Our World

In southwestern China’s Sichuan Province, 
we’re helping protect the source of fresh 
water for more than 2 billion people by 
investing $500,000 over two years in part-
nership with Conservation International. The 
initiative promotes sustainable jobs — such 
as beekeeping and honey production —  
to lessen the impact on the water supply. 
Nobility of Nature honey is being sold 

in nearly all Marriott hotels throughout 
China and Hong Kong, with a portion of 
the proceeds going back to support the 
program. Worldwide, our Ritz-Carlton 
hotels help youth gain life skills and an 
introduction to hotel careers through our 
award-winning Succeed through Service 
partnership with local schools in disadvan-
taged communities.


