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Our Strategy 

NEXT GENERATION TRAVELERS

Understand and attract Gen X, Y 
and future guests

OWNER PREFERENCE

Generate value for our 
hotel owners and franchisees

BRAND DISTINCTION

Invest in innovation and 
differentiation

PORTFOLIO POWER

Build loyalty with the most 
compelling family of brands

TECHNOLOGY LEADERSHIP

Empower connections for 
guests and associates

GLOBAL GROWTH

Expand our footprint 
and profitability

74 Countries   3,801 Properties   660,394 Rooms

Global Growth

Marriott International at a Glance

Year Ending 2012

Properties Open	 Rooms
3,339	 550,319

Hotels Under Development

Hotels	 Rooms
574	 75,500

Year Ending 2012

Properties Open	 Rooms
137	 44,829

Hotels Under Development

Hotels	 Rooms
140	 37,000

Year Ending 2012

Properties Open	 Rooms
284	 53,321

Hotels Under Development

Hotels	 Rooms
37	 6,600

Year Ending 2012

Properties Open	 Rooms
41	 11,925

Hotels Under Development

Hotels	 Rooms
41	 10,100

Powerful Brands

Luxury 

The Ritz-Carlton®

The Ritz-Carlton 
Destination Club®

Bvlgari®

JW Marriott®

Lifestyle/  
Collections

Edition®

Autograph  
Collection®

Renaissance®

AC Hotels

Signature 

Marriott Hotels 
& Resorts®

Modern  
Essentials

Courtyard®

Springhill Suites®

Fairfield Inn  
& Suites®

Extended Stay 

Residence Inn®

TownePlace Suites®

Marriott Executive  
Apartments®

DesTination  
Entertainment

Gaylord Hotels®

Marriott Vacation  
Club®

Grand Residences  
by Marriott®


