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Safe Harbor

This presentation contains forward-looking statements within 
the meaning of Section 27-A of the Securities Act of 1933, as 
amended and Section 21-E of the Securities Exchange Act of 
1934, as amended. The company's actual results could differ 
materially from those set forth in the forward -looking 
statements as a result of the risks associated with the 
company's business, changes in general economic conditions, 
and changes in the assumptions used in making such 
forward-looking statements. 
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Business at a Glance  

Revenue Sources *

ÅOnline marketplaces

ÅTrade Shows

ÅMagazines

ÅApps

ÅPrivate Sourcing 

Events

Total Solution

Financial Strength

A leading B2B media company facilitating China trade

ÅEstablished 1971
Å2,100 team members
Å60 locations, 40 in     

Greater China
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ÅRevenue of $ 167M * 

ÅAdjusted EBITDA of $29M #*

Å$88M Cash and Securities **

ÅNo debt ** 

ÅMarketing services

ü56% exhibitions

ü39% online and 
other media 
services

ü5% miscellaneous      

Å89% China

* TTM ending June 30, 2016

** As of June 30, 2016
# See reconciliation in the appendix



Income Statement
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(in US$ millions except number of shares and per share data) 1H2016 1H2015

Revenue

Exhibitions 47.4 46.2

Online and other media services 30.7 35.7

Miscellaneous 3.7 4.0

Total revenue 81.8 85.9

Operating expenses (73.1) (74.3)

Profit from Operations 8.7 11.6

Interest income 0.3 0.6

Gain on sale of available-for-sale securities 0.1 0.1

Profit on sale of investment 0.0 0.0

Interest expenses 0.0 (0.1)

Profit before Income Taxes 9.1 12.2

Income tax credit / (expense) 0.6 (2.2)

Net Profit from continuing operations 9.7 10.0

Net Profit from discontinued operations, net of 

  income tax 0.0 5.4

Net profit 9.7 15.4

Net (profit)/loss attributable to non-controlling interests from:

  Continuing operations  (0.9) (1.2)

  Discontinued operations 0.0 0.3

  Total (0.9) (1.0)

Net profit attributable to the Companyôs 

  shareholders from:

  Continuing operations 8.8 8.8

  Discontinued operations 0.0 5.7

  Total 8.8 14.5

Diluted net profit per share attributable to 

   the Companyôs shareholders from:

  Continuing operations  0.35 0.28

  Discontinued operations 0.00 0.18

  Total  0.35 0.46

Total shares used in diluted net profit per share 

 calculations (IFRS Net profit) 25,358,358 31,534,448



Strong Balance Sheet 
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Total Assets, Cash & Securities, and Deferred Income 
& Customer Prepayments

Å No debt*

Å Cash and securities: $88M*, 
33% of total assets

Å In June 2015, completed 
sale of eMedia subsidiary

Å In July 2015, completed $50 
million cash tender offer

Å In December 2015, 
completed $21.1 million sale 
of investment property in 
Shenzhen 

Å Deferred income $80M* 

* As of June 30, 2016



Revenue
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Å Exhibitions accounted for 
54% of total revenue in 
2015 

Å Online accounted for 
38% of total revenue 
in 2015 

Total Revenue & Revenue Mix From Continuing Operations



Strategy

Å Focus on core business of connecting 
buyers worldwide with suppliers in China 
and Asia

Å Develop services and content that 
integrate online marketplaces with 
trade shows

Å Industry specialization: gifts & home, 
hardware, fashion ïand with particular 
focus on electronics

Å Acquisitions, joint ventures, and alliances

Connecting global 
buyers with suppliers in 

China and Asia

Integrated 
online and 
trade show 

services

Industry specialization 
with electronics focus

Acquisitions, 
joint ventures  
and alliances

Global 
Sources
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Connecting buyers worldwide
with suppliers in China and Asia 

Community: More than 250,000 verified 
and unverified suppliers

Community: More than one million 
active buyers worldwide 

ǒ 13 industry -specific 
verticals

ǒ 15,000 booths annually 
(April and October in 
Hong Kong )
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ÅObjective to integrate the best of online 
and trade shows

ÅBefore shows, buyers need to be online to 
browse categories, contact suppliers, get 
pricing and plan meetings

ÅBeing at the show is invaluable to 
understand suppliers capabilities ïand to 
get prices and minimum order quantities 
on the spot

ÅMobile app enables buyers at the show to 
take notes, attach pictures and send 
inquiries

9

Develop integrated online 
and trade show offering
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Å13 industry vertical websites covering gifts 
& home, hardware, fashion and electronics

ÅChinaôs electronics industry:

ïWorldôs largest electronics 
manufacturing hub 

ïGrowing product innovation and
robust activity around start -ups, 
accelerators and incubators

ïElectronics exports forecast to grow 
10% per annum (on average) from 
2015 ï20301

Sources: 1 HSBC

Industry specialization with 
electronics focus
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Å Global Sources Electronics :

ï Worldôs largest electronics sourcing 
show ïincluding the Startup
Launchpad

ï More than 5,000 booths every April 
and October

ï 40,000 suppliers online

ï 950,000 buyers, including 220,000 
verified at our shows

ï 5 industry-specialized websites ï
focused on highlighting new, 
important and innovative products

Industry specialized sites include Consumer Electronics, Security Products, 

Electronic Components, Drones and Robotics; and Mobile Electronics.       

ContinuedéLeadership in Chinaôs 
electronics export industry


