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g Disclaimer

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties. Actual
future performance, outcomes and results may differ materially from those expressed in forward-looking statements
as a result of a number of risks, uncertainties and assumptions. Representative examples of these factors include
(without limitation) general industry and economic conditions, interest rate trends, cost of capital and capital
availability, competition from other developments or companies, shifts in expected levels of occupancy rate,
property rental income, charge out collections, changes in operating expenses (including employee wages, benefits
and training costs), governmental and public policy changes and the continued availability of financing in the
amounts and the terms necessary to support future business. You are cautioned not to place undue reliance on
these forward-looking statements, which are based on the current view of management on future events.

The information contained in this presentation has not been independently verified. No representation or warranty
expressed or implied is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or
correctness of the information or opinions contained in this presentation. Neither CapitaMalls Asia (“CMA”) or any of
its affiliates, advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss
howsoever arising, whether directly or indirectly, from any use, reliance or distribution of this presentation or its
contents or otherwise arising in connection with this presentation.

The past performance of CMA is not indicative of the future performance of CMA.
The value of shares in CMA (“Shares”) and the income derived from them may fall as well as rise. Shares are not

obligations of, deposits in, or guaranteed by, CMA or any of its affiliates. An investment in Shares is subject to
investment risks, including the possible loss of the principal amount invested.
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/_Overview of CapitaMalls Asia Limited

Asia’s Leading Mall Developer, Owner and Manager J

. CapitaMalls Asia (“CMA”) is one of the largest listed shopping mall developers,
owners and managers in Asia by total property value of assets and by geographic
reach

= Listed on SGX and HKEX, total market capitalisation of about S$6 billion’

o 1002 shopping malls with a total property value3 of approximately S$30.7 billionZas
at 31 July 2012

‘ﬁi-iF
ION Orchard, Hongkou Plaza, Shanghai Queensbay Mall Vivit Square The Celebration Mall
Singapore China Penang, Malaysia Tokyo, Japan Udaipur, India

(=l —

rx

(1) As of 30July 2012

(2) Excludes CMA’s interest in Horizon Realty Fund, which CMA does not manage.

3) Aggregate property value of the properties in CMA'’s portfolio (where the property value of each of the properties is taken in its entirety regardless of the extent
of CMA’s interest)
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J:- Asia’s Leading Mall Developer,
Owner & Manager

Total GFA: Approximately 91.6 million sq ft J
Harbin Eniwa
Huhhot Chitose
Beijing J
. Tianiin Dalian apan
China : Weifang P
~Anyang Zibo Qingdao Kobe Tokyo, Funabashi
Xinxiang Rizhao Osaka
. Zhengz_r,lou Wuhu Yangzhou
Mianyang Xi’an _ Suzhou, Kunshan, Shanghai,
Deyang Yiyang., Wuhan Ningbo, Hangzhou
Chengdu Nanchang
Jalandhar Yibin® Chongging Changsha o 10w
India Zhaoqing Zhangzhou
Maoming Foshan, Dongguan
Udaipur Zhanjiang 5 countries
Nagpur sgn
5. Hyderabad _ 52 cities
g Mangalore Malaysia 100 malls
Mysore
Cochin Penang > 3,500 staff
Kuantan :
Kuala Lumpur One Unique Integrated
Selangor
] Shopping Mall Business
Singapore
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/_From 5 Malls in 2002 to 100 Malls Today

Proven track record since 2002 J
16-fold increase in 10 years

29.4 30.7
19.4 20.4 219
113 13.3
. 5.2
Property valuation 18 2.7 3.1
ona 100% basis s e WS

Dec-07 Dec-08 Dec-09 Dec-10 Dec-11 July-12

(in S$ billion) Dec-02 Dec-03 Dec-04 Dec-05 Dec-06
Properties 5 10 10 24 55 78 96 86 91 100
Milestones CMT CRCT CMA  CMMT  CMA

listing listing listing listing HK listing

Employees 182 659 > 3,500

v
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j; CMA'’s Business Structure

Cap/taLand

| 65.5%

CapjtaMalls
Asia
fv‘;kiﬁ«'ﬂf A

' EEVAIE!

€

—-p CapitaMalls i . CapitaMalls

t--% Directly Held +--% Directly Held 7% Directly Held Japan Fund India

L--» Joint Ventures r--» JointVentures L) RgpT Ee"g'Opme”t
1 1 % . un

L--p Funds' TR CapjtaMalls

L REIT . -dp/taial

CapjtaMall Ly REIT Maapia s
/I’T‘ % CapjtaRetai

China Trust
Note: Effective interest s in CMT, CRCT & CMMT's interest in CapitaLand are as at 31 Dec 2011

(1) Refers to 5 China funds. They are CapitaMalls China Income Fund, CapitaMalls China Development Fund I, CapitaMalls China Development Fund lIl, CapitaMalls
Incubator Fund and Raffles City China Fund.
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/_CMA’s Real Estate Value Chain

Integrated retail business with end to end capabilities J

Value chain integration to extract value

® Ability to source
land bank and
investment
opportunities

® On the ground
professionals
focused in both
land and project
acquisition

Development

Comprehensive
development
capabilities

Experience in
developing a
variety of malls
catering to a
diverse tenant and
customer base

Mall management @

®m Proven track record in
extracting value through
asset enhancement productivity
initiatives

® “Know-how” in deploying
capital to enhance

®m Experience in creating
and managing private
funds and listed REITs

® Ability to fill up malls rapidly
through lease network and
bring in shoppers to shop
through branding and
marketing activities

’— - -~

7 ~

4 Proven
sourcing
\ capabilities
~

N———’

e
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- ~

Deep
development

capabilities 7/
v d
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— o — — —

- ~ - ~
” ~ ” ~
’ Proven N ’ Ability to >
[ operational | deploy capital
V. expertise N efficiently
Sea___-" S - _ -
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LTenant Intelligence &
Active Mali Management

Advertlsmg & . o Capétamls

9 Promotion Marketing Activities i ol



Strong Understanding of Tenant Sales by

Trade Categories

J

inancial crisis

FY 2009 - Consumption patterns changed by global f
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Capj/taMalls

Services include convenience stores, bridal shops, optical stores, DIY stores, film processing, florist, magazine stores,

pet shop / grooming, travel agencies, cobblers/ locksmiths, laundries and clinics.
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L Strong Understanding of Tenant Sales by
Trade Categories

1H 2012 - Stronger sales performance for most trade categories J

| |
I 17.0% l
| |
| |
><5 I 10% - 8.7% 82% ;40 I
> : 4.0% I
31 L 31% 25% 23% 209 470 '
€ l 1.7%  1.1%
2 oy - H B Bmw
l 1711% 5 49
‘g : : ST 3.2%
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2 I -10% - I 6.9%
= - )
s l I 107% 14 go,
= | |
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Source: CMTML
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(1) Services include convenience stores, bridal shops, optical, film processing, florist, magazine stores, pet shops / grooming, Cap tama"s
travel agencies, cobbler / locksmith, laundromat and clinics. Foe
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/LSingapore’s Solid Performance Since 2002

Delivering consistent returns over time and across economic cycles J

S$ million S$ million

630.6
| = — = —981.1

‘ | 552.1

[ | | [

2002,2003 2004 2005 2006 2007,2008 2009,2010 2011 2002:2003#004 2005 2006 20072008 200920102011
| | | : —t l :
R b -1 T
SARS Financial Crisis SARS Financial Crisis

A Cap/taMalls
ource: s Portfolio /LA\Q\
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Our Markets
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Singapore: Extending our

Leadership Position

Largest mall owner & manager in Singapore

Total number of malls: 19 (including 3 under development)

Located in the downtown and suburbs
Total GFA: 13.2 million sq ft

=
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Junction 8

Lot One

et YR
&

Funan DigitaLife Mall

i oo
o
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¥ | iy
~ - SN )
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¥ '-.n.. - ¥
e 9
2 14

Bukit Panjang Plaza

mialt. .

The Star Vista,
one-north

CapjtaMalls
p Asia

AEFNA



/@) CapitaMall Trust - First & Largest cotald
REIT in Singapore A
15 operational malls now. Total asset size of about S$10.1 billion*
A2 rating — highest rating assigned to a Singapore REIT
¢ N o '

. -

TR

“As at 29 June 2012

K - ’ . | &0
o R N -
Lot One
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LQ China: Presence Since 1994

16

Strong understanding of the China retail real estate market J

Over 15
Years of
experience

Minhang Plaza, Shanghai, China Hongkou Plaza, Shanghai, China
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China: Geographically Diversified
in Multi-Tiered Cities

58 shopping malls in 36 cities across China,
of which 43 malls are operational

® Harbin
Early-mover advantage
Total GFA of 64.0 mil sq ft
. Huhhot @
Total property value of $$13.3 bil" T Beinge |
@ Tianjin ®Dalian
Zibo® @ Weifang
Anyal;]; . .Ri?hgtljngdao
Zh inxiang
o) engzhe
Xi'an @®Yangzhou
. ® o Suzhou, Kunshan,
I\Slanyr?ng. Wuhu L Shanghai
Cheﬁé?jug.. g Wuhan@ .. Hangzhou, Ningbo
Yibin®  chongqing ® Nanchang
Yiyang@
Changsha@
® Quanzhou
PETEINe .Zhangzhou

Zhaoging ®®® pongguan

Zhanjiang .. Maoming
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/@ china: Entrench into Key Cities with
Economies of Scale

6 Regional Offices

= North
piictnc s = Northeast
éz = East
\\' = Central
= West
= i .
§ = South
gv._ . -4
Yan ou
h\\'\,—s \\ Zhengthu&) @ . Kunsha gzh
\ ™~ "L Miam 5@ : Suzho?‘* Shangha|(6)
< \ nyang man ‘ WUhan t . : N|n99°
\’w\ | Dymo g | S K@ Wuhu™ »
N R an L, - ~Yi o
T ?\Sﬂ(’ danit t‘? - Naﬂchang .
" P = v ng(z)z
) Changsha 73 .. y Quanzhou
{ é\ ‘/MJJV %aﬂ'lan , Zhar)gzhou
R "Zhaoaing A
* Locations of CMA offices ZL,L"MM— - OO0 D%?\%guz::n ;
@ Existing CMA malls ] St Ma:mng
Zhanjiang :
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J:- Q China: Malls are Strategically Located
in Large Population Catchment Areas
One-stop shopping, dining and entertainment destinations within sizeable
population catchment areas
Well-positioned and accessible via major transportation routes

CapitaMall Saihan, Huhhot CapitaMall Yuhuating, Changsha CapltaMaII leao, SHEL W ET
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J; Q CapitaRetail China Trust CapjtaRetail

China Trust

First and only pure-play China shopping mall S-REIT J

. 9 quality malls located in 6 cities across China; anchored by major international
and domestic retailers such as Wal-Mart, Carrefour and Beijing Hualian Group
. Total asset size of about S$1.6 billion as at 30 June 2012

o |
o

B Qn"f‘
CapitaMall Wangjing N o ; =,
i T i 1 CapitaMall Wuhu
CapitaMall Minzhongleyuan CﬂpétﬂMﬁ"S
Asia
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L’ Malaysia: Expanding Presence

6 malls located in the most populated regions of Malaysia J

% Toeside | IRE
g TN AN

Queensbay Mall?, Penang The Mines, Selangor East Coast Mall, Kuantan

(1) CapitaMalls Malaysia Trust owns 61.9% of the total strata area of Sungei Wang Plaza, Kuala Lumpur

[ ]
(2) CapitaMalls Asia owns 90.7% of the retail strata area of Queensbay Mall Capétama"s
Asia
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R ’ CapitaMalls Malaysia Trust Capjtabll

Malaysia Trust

Largest pure-play shopping mall REIT in Malaysia by
market capitalisation and property value

. Portfolio of 4 shopping malls with total NLA of
over 2.4 million sq ft
. Total property value of RMZ2.9 billion

TN

L EE R . L e

The Mines, Selangor East Coast Mall, Kuantan

Sungei Wang Plaza, Kuala Lumpur

Figures as at 30 June 2012
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L’ Japan: 8 Malls in 6 Cities

Hokkaido @

Japan
Tokys

Kob%
Osak®

Vivit Square, Tokyo Chitose Mall, Hokkaido
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Jammu, Kashmir
and Northern Areas

Q India: Establishing Our Footprint

9 malls in 8 cities pan-India

Srinagare
Jalandhar Jammue
Popl: 2.0 m Amritsar - Himachal Pradesh
Jalandhpr ° Shimla
Ludhiana i unjaB O.Chandigarh
Bathindae Pat.iala O.W Dehra Dun
Haryava'PanL Meerut
° BikanerDelh]_ ,._ pethi Sikki Arunachal Pradesh
. Faridabad iKkim
Rajasthan Jal.pur Agrae Uttar Poriﬂii:ow Gangtgke Itanagare
Jodhpure O L= o Gyalior®Kanpur S Guwahatie _ A5@™ /Nagaland
ter Allahabade o Patnae MeghalayaT e Kohima
Udaipur ° Varanasi Gayae shillong  ‘Manipar
Jharkhand “west Bengal 1TiPura

Popl: 0.6 m Madhya Pradesh

e Aizawl

Gujarat hanbade o~ "Asansol
Ahnladabad e Bhopal e Jabalpur Ranchie N Durgapur| Mizoram
Jamnagare o R . Bil::spur Jamshedpur | Agartala
Rajkot e Bhavijagar Ndgpur -, | Chattisgarh
Daman & Di Anravatie Bhilaiee Raipur . Kolkata
Dang . Orissa $ Cuttack
Dadra & Silvass o[Nashik [ Bhubaneswar
i Bhiwandi—.o Maharashtra
Pune
Solapure A o W ® Visakhpatnam
Hydefabad Hyderabad
e Belgaum Popl: 6.1 m

Mangalore Panajie
Popl: 0.4 m

® Hubli-Dharwar
Andhra Pradesh

Karnataka
Bangalore

Mysor& ondicherry
® Porjdicherry
Kozhikodee ~ ° SalerT'l iruppur
Coimbatore—4— e Tiruch
Kochi ¥ ® Madurai

Kerala, famitnadu
Thiruvananthapufar®

Goa

Lakshadweep

Cochin
Popl: 0.6 m

24

Andaman and Nicobar Islands

Port Blai#

Forum Value

Mall, Bangalore
Popl: 5.3 m

Graphite India,
Bangalore
Popl: 5.3 m

The Celebration Mall, Udaipur

Legend

® (Cities
Regions
Country outline
Region names

B AIPL Projects
I Prestige Projects
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Raffles City Singapore




'/ Real Estate Private Equity Funds

T CapitaMalls China T CapitaMalls
> Development . China Income
Fund Il Fund

US$1 bil US$900 mil

Development of
properties Sector
predominantly for
retail

Completed
shopping malls

(o 11141:137/M0 All cities
Country/ .
City bl China City in China

Matures in 2020 SEUCE Matures in 2017

CapitaMalls China

+* .
Development
Fund Il

S$900 mil

Greenfield
developments

Sector

vkl /| citics in China
City

Closed in Sep
Status 2007

CapitaMall Tianfu, Chengdu CapitaMall Jinniu, Chengdu

26

CapitaMall Xuefu, Harbin
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| Real Estate Private Equity Funds
gz?riltaa:\rn\ill:zatorv . Capitatialls
Fund |

| Japan Fund

| CapitaMalls India
Development Fund

US$425 mil Fund Size JPY35.3 bil* QLT S$880 mil

Completed Completed

shopping malls Sector shopping malls
with potential for

asset

Greenfield
developments

enhancement
Country/ Key cities in Country/ _
o IIII{a /Al All cities City Japan City India
City in China
Closed in Status Closed in Status Closed in
Jun 2006 Apr 2005 Nov 2007

CapitaMall Peace Plaza, Dalian Vivit Square, Tokyo The Celebration Mall, Udaipur .
* Fund size following acquisition of La Park Mizue, Izumiya Hirakata and Coop Kobe by CMA in Feb 2012 Cap tama"s
Asia
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Corporate Somal Responsibility & Awards




'} Corporate Philanthropy -
My Schoolbag

= Annual signature CSR programme under which schoolbags containing stationery and
schooling necessities are donated to underprivileged children

= Started in 2009 in Singapore; 200 underprivileged children were given vouchers to shop
for new schoolbag, school shoes and other necessities

= Extended to Chinain 2010, more than 10,000 underprivileged children from 129 schools
in 18 cities benefitted

= In 2011, My Schoolbag was rolled out in all the five markets: Singapore, China,
Malaysia, Japan and India, donating >S$500,000 to about 19,000 underprivileged

children
‘l;.-
a2y W
g | "‘1

g_ ~ u‘;r».'“‘-' ‘.',
TN ~ ’

___
TR
| W5
Ax
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J; Clinched a Total of 11 Green Awards for
our Buildings in 2011

BCA Green Mark Gold Award | | BCA Green Mark Platinum Award

JCube, Singapore

CapytaMalls
p Asia
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J; Green Awards in 2012

BCA Green Mark Platinum Award

"50

Bedok Mall

31
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j; Corporate Awards & Accolades

= Most Influential Developer in China 2012

| China Commercial Real Estate Association

= Best Retail Developer in Asia, Singapore and China
Euromoney Real Estate Awards 2011

= Best Investor Relations
Asiamoney Corporate Governance Poll 2011

= DFOM Commercial Real Estate Leadership Award 2011
China’s Leading Organisation in Commercial Real Estate

= China BOAO Real Estate Awards 2011
China’s Most Influential Commercial Real Estate Agency Award

= All China Women’s Federation and China Children and Teenagers’
Fund

Chinese Children’s Charity Outstanding Contribution Award
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