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Key Highlights

9M 2014
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Key Highlights YTD 9M 2014

 Total sales increased by 15.5% over LY to Rp 10.1 tn

 Delivered a 6.7% same store sales growth 

 Merchandise gross margin increased to 17.1% of net sales, up 145 bps over LY 

 EBITDA increased by 5.1% over LY to Rp 674 bn, at 6.7% of net sales         

 Reported net income increased by 10.3% over LY to Rp 354.0 bn

 Restated net income increased by 109.5% from Rp 128.0 bn in 9M 2013, to 

Rp 268.2 bn in 9M 2014 

 Opened 2 Hypermart, 4 Foodmart Gourmet, 14 Foodmart Express and 4 Boston 

Health & Beauty bringing the total to 246  stores, and  expanded 1 Logistic 

Network
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Financial Snapshot YTD September 2014
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New Stores Opened in 9M 2014

As of 30 September 2014   •    Source: Company Data

Kalimantan
• 8 Hypermart

• 8 Boston

• 17 Foodmart 1 new Hypermart store: Kairagi-Manado

1 new Hypermart store: St. Moritz -Jakarta

14 new Foodmart Express stores 

1 new Foodmart 

Gourmet store: Crystal-Medan

Sumatera
• 20 Hypermart

• 18 Boston

• 2 Foodmart

Java & Bali
• 57 Hypermart

• 54 Boston

• 22 Foodmart

Sulawesi
• 10 Hypermart

• 11 Boston

East 
Indonesia
• 6 Hypermart

• 6 Boston

• 1 Foodmart

Carrefour Giant Hypermart
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Hypermart

 Manado, Lippo Plaza Kairagi - May 30

 Jakarta, St. Moritz - June 27

Foodmart Gourmet

 Medan, Crystal Lane - March 14

 Jakarta, Plaza Lippo Kuningan - August 20 

 Medan, Sun Plaza - August 28

 Beach Walk Kuta, Bali - September 4

Foodmart Express

 Palangkaraya - 7 stores

 Banjarbaru - 7 stores

Boston Health & Beauty

 Jogja, Saphire – March 4

 Manado, Lippo Plaza Kairagi - May 14

 Jakarta, St. Moritz - June 27

 Purwakarta, Siloam – August 18

Stores Opened in 9M 2014
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Financial Update
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3,263
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3Q13 3Q14

3Q YTD September

11,913

2013

Strong sales growth

Strong Sales Growth in 9M (Net Sales)
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5.86% 7.34% 1.47% 2.67%

Driven by improved Same Store Sales Growth 

2013

4.51%

Same Store Sales 

growth in 2013

3Q13 3Q13

3.70%

2.40%

9M13 9M14

4.14%

6.71%

3Q YTD September
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Merchandise margins continue to strengthen 

1,889 

2013

15.9%

513 

638 

3Q13 3Q14

15.7% 17.6%

1,365 

1,723 

YTD13 YTD14

15.7% 17.1%

Gross profit as a % of net sales

Gross profit and margins (IDR Bn)

Q3 YTD September
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5.86% 7.34% 1.47% 2.67%

2013

14.3%

Opex as % of Net Sales
3Q YTD September

11.4%

12.2%

3Q13 3Q14

Expenses came in lower than planned, with stores continuing  

to offset labor cost increases with operational efficiencies 

5.86% 7.34%

9M13 9M13

12.9% 13.3%
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252 

2013

Net income and margins (IDR Bn)

2.1%

99 

151 

3Q13 3Q14

3.0% 4.2%

YTD comparable net income (restated) 

1.5% 2.7%

Q3 YTD September
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Financial Summary
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Financial Summary 

3Q13 3Q14 9M13 9M14

Gross Sales 3,442,679 3,789,164 9,154,810 10,568,987

SSSG 3.7% 2.4% 4.1% 6.7%

Growth 10.4% 10.1% 10.4% 15.4%

Net Revenue 3,262,665 3,634,378 8,709,381 10,061,869

Growth 8.1% 11.4% 9.3% 15.5%

Gross Profit 512,718 638,331 1,365,111 1,722,852

Margin 15.7% 17.6% 15.7% 17.1%

EBITDA 191,080 266,846 641,462 673,707

Margin 5.9% 7.3% 7.4% 6.7%

Income Before Tax

Reported 127,417 197,413 421,218 467,884

Restated 127,417 197,413 228,356 382,221

Margin 3.9% 5.4% 2.6% 3.8%

Net Income

Reported 99,079 150,814 320,901 353,957

Restated 99,079 150,814 128,039 268,294

Margin 3.04% 4.15% 1.47% 2.67%

Growth 15.0% 52.2% 88.8% 10.3%
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Disclaimer

This presentation has been prepared by PT Matahari Prima Putra Tbk (MPPA) and is circulated for the purpose of general information only. It

is not intended for any specific person or purpose and does not constitute a recommendation regarding the securities of MPPA. No warranty

(expressed or implied) is made to the accuracy or completeness of the information. All opinions and estimations included in this report

constitute our judgment as of this date and are subject to change without prior notice. MPPA disclaims any responsibility or liability

whatsoever arising which may be brought against or suffered by any person as a result of reliance upon the whole or any part of the contents

of this presentation and neither MPPA nor any of its affiliated companies and their respective employees and agents accepts liability for any

errors, omissions, negligent or otherwise, in this presentation and any inaccuracy herein or omission here from which might otherwise arise.

Forward-Looking Statements

The information communicated in this presentation contains certain statements that are or may be forward looking. These statements typically

contain words such as "will", "expects" and "anticipates" and words of similar import. By their nature, forward looking statements involve a

number of risks and uncertainties that could cause actual events or results to differ materially from those described in this presentation.

Factors that could cause actual results to differ include, but are not limited to, economic, social and political conditions in Indonesia; the state

of the retail industry in Indonesia; prevailing market conditions; increases in regulatory burdens in Indonesia, including environmental

regulations and compliance costs; fluctuations in foreign currency exchange rates; interest rate trends, cost of capital and capital availability;

and related capital expenditures and investments; the cost of construction; availability of real estate property; competition from other

companies and venues; shifts in customer demands; changes in operation expenses, including employee wages, benefits and training,

governmental and public policy changes; MPPA’s ability to be and remain competitive; MPPA’s financial condition, business strategy as well

as the plans and objectives of MPPA’s management for future operations; generation of future receivables; and environmental compliance

and remediation. Should one or more of these uncertainties or risks, among others, materialize, actual results may vary materially from those

estimated, anticipated or projected. Specifically, but without limitation, capital costs could increase, store openings could be delayed and

anticipated improvements in production, capacity or performance might not be fully realized. Although MPPA believes that the expectations of

its management as reflected by such forward-looking statements are reasonable based on information currently available to us, no

assurances can be given that such expectations will prove to have been correct. You should not unduly rely on such statements. In any event,

these statements speak only as of the date hereof, and MPPA undertakes no obligation to update or revise any of them, whether as a result

of new information, future events or otherwise.


