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FRUTAROM

DISCLAIMER

Thispresentationincludesstatementsdata, forecasts,goalsand Companyplansthat are "forward-lookinga G I G S YaSdgéfined in Ihe

Securitied aw- 1968 whoseoccurrencds not certainand whichare not solelyin the Company'sontrol. Theseforward-lookingstatements
are included,inter alia, in discussion®f strategy,objectives,goals,plans,events,future intentionsor other informationrelatingto future

eventsor issuesvhoseoccurrenceasnot certain

Bytheir nature, forwardookingstatementsinvolveriskand uncertainty Whetherthe forward lookinginformationoccursor not is affected,

inter alia, by risk factors characteristicto the Company'soperationsand developmentsin the generalenvironmentand externalfactors
whichimpactthe FrutaromGroupandits areaof activities

Thisforward lookinginformationcouldincludefactsand databasedon the Company'subjectiveassessmenincludingwith regardsto the
current statusof the Companyandits businessthe currentsituationin the industryin whichthe FrutaromGroupoperates,macrcfinancial
factsandinformation,all asare knownto the Companyon the date on whichthis presentationwasprepared,someof whichwere givento

the Companyby externalsourcesthe contentof whichwasnot independentlyexaminedoy the Companyandthereforethe Companys not
responsibldor their verity.

Thispresentationmust be read together with the Company'eriodicand immediatereports, and wasnot meantto replacethe needfor
study of reportsthe Companyhaspublished,ncluding,inter alia,the Company'geriodicreport for 2016 publishedon March 2017, and
the Company'periodicand immediatereports subsequenthypublished Thesereports couldinclude,inter alia, updatesto the information
regardinghe Company'sctivitiesor of the forward lookingstatementsappearingn this presentation

Subjectto the requirementsof applicablelaw, the Companydoes not intend to update any industry information or forward-looking
statementsappearingn this presentation andis not requiredto publishanyadditionalpresentationdor its shareholdersn future.

It isto be emphasizedhat the financialestimationsandthe pro-formafiguresincludedin this presentationare basedon figureswhichwere
not auditedor reviewedby anauditor andthereforethe actualresultsmaydiffer from thesefinancialestimations
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Founded in933 Frutaromcombined the cultivation of aromatic plants and
flowers with the extraction and distillation of flavors, fine ingredients and
essential oils.
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ALeading Fast Growing Global Fl&v&ine Ingredient House

Broad
Product
Portfolio

Financial

Success
2000 -2016

Global

Public

Presence Company

AATop10flavor house || A60,000products Al4x growth in sales AListed on London & TLV

ASalesn overl50 AOver5,000raw (CAGHR.8%) Stock Exchanges
countries materials A24xgrowthin EBITDA || AFrom $.3M to approx

A27,000customers Alnnovativepipeline A35xgrowth in Net Profit || $3.3Bmarket cap

Renenue, SM
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* Excluding norecurrent expenses
** Assuming all acquisitions made and complete2ldh6were consolidated as G£1.2016




Global Expansion throughout the years
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Global Presence
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AProfitable Growth Story

W EBITDA* -@-SALES
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* Excluding nerecurrent expenses
** Assuming all acquisitions made and complete20ib6were consolidated as df1.2016
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A TopTenFlavorHouse

Estimated Sales &favors
US$ M

3,000
2,500 -
+800smaller companies
2,000
1,500

1,000

500

Givaudan IFF Symrise Firmenich Kerry Frutarom*  Takasago Mane ADM Sensient  Hasegawa Haubao Robertet
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* Considering only Core Activity
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OurEmployees arthe Key to Our Success

4,700employees worldwide

ROW, 6%

North
. America,
Europe, 9%
29%
Employees by
Region
Emerging
Markets,
56%

m ROW = North America » Emerging Markets = Europe

G&A
15%
Operations
50%
Sales &
Marketing
22% Employees by
Function
R&D
13%

m Operations = R&D = Sales & Marketing =~ G&A
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Goals& Strategy

/ Aboveindustry Growth / Continue Margin Expansion / Continue Acquisitions Strategy

|
/> $2 Billionin revenues 2020

sk, AbOve22%EBITDA in our core busines2bg0’
|

Unique

Offering
Natural & Cleahabel

Taste & Health

More profitable
segments

Supply Chalr
Optimization
Integrationof
operations

GlobalPurchasing

Leverage
Crossselling
Opportunities

Focus

Innovative solutions
to MNCs

Local Mid Size
Private Label

Expand market share
North America

Accelerategrowth
in keyEmerging

* Given current product mix
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Growing Core Business
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Flavors

A Unique, high quality creation of sweet and savory
flavors for food antheverage
A Localand global tastes

Savory Solutions
A Valueaddedfunctional savory solutions for the fopd
industry (snacks, meat, fiskeady meals,
convenience food, organiand culinary segments)

~** Food Systems

A Comprehensive sweet and savory food systems
A Unique technologies for fruit, spice,
vegetable, meat and fish preparations

“Natural Health

A Innovative sciencebased health ingredientsr phyto-
pharmaceuticals, dietary supplements, functional
foods, cosmetics, and personal care

A Supporting the growing demand for natural health and
beauty

) Flavors & Fragrance Specialty
Ingredients

A Specialtyotanical extracts, distillates, essential
oils and aroma chemicals
/

- Natural Colors

Wide array of natural colors for food, beverage and
cosmetics

¥ Natural Solutions for Food
Protection

Natural antioxidants and arwinicrobials Biotechnology based
products for natural food preservation and shelf life extensior

Expand®ffering to enhance customer partnership



