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This presentation contains “forward-looking statements” within the meaning of Section 27A of the 
Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934 that involve risks, 
uncertainties and assumptions. All statements other than statements of historical fact in this 
presentation are forward-looking statements, including but not limited to, the completion of planned 
upgrades to our facilities and production methods, the expansion of our post-press and packaging 
offerings, including the introduction of new high-margin products such as cold-set corrugated paper 
machines, our expansion into certain overseas markets, our intended growth through strategic and 
selective acquisitions, our future investments in research and development, the continuing growth in 
the demand for printed packaging materials and corrugated paper, and the continuing growth of the 
Chinese economy.  These forward-looking statements are based on management's current 
expectations, assumptions, estimates and projections about the Company and the industry in which the 
Company operates, but involve a number of unknown risks and uncertainties, including, without 
limitation, our ability to sustain our recent profitability and growth rates, the possibility that we may not 
meet production demands and standards at a reasonable cost, increased competition in the offset 
printing equipment market, our ability to develop and sell new products or penetrate new markets, and 
other risk factors detailed in our Annual Report on Form 10-K for the fiscal year ended June 30, 2009 
and in our subsequent reports on Form 10-Q filed with the Securities and Exchange Commission and 
available at www.sec.gov. The Company undertakes no obligation to update forward-looking 
statements to reflect subsequent occurring events or circumstances, or changes in its expectations, 
except as may be required by law. Although the Company believes that the expectations expressed in 
these forward-looking statements are reasonable, it cannot assure you that such expectations will turn 
out to be correct, and actual results may differ materially from the anticipated results. You are urged to 
consider these factors carefully in evaluating the forward-looking statements contained herein and are 
cautioned not to place undue reliance on such forward-looking statements, which are qualified in their 
entirety by these cautionary statements.

Safe Harbor Statement
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Corporate Vision

Computer-
to-Plate 
System

We are a leading provider of offset printing equipment
to China’s printing market

Our long term goal is to become the leading provider of equipment to 
printing and packaging companies in emerging markets worldwide

Printing Presses
(covering single and multicolor 

in small and large formats)

Cold-set 
corrugated 

paper machine *

* This product is scheduled to be introduced in 2010
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Investment Highlights

Leading position to benefit from China’s large and fast growing demand for printed products

Broad product portfolio with a focus on higher-margin offerings

Effective market penetration through centrally-managed nationwide distribution network

Strong market-driven R&D drives new products and performance enhancements

Vertical integration and efficient production bring industry-leading margins 

History of revenue growth and profitability

Effective integration of US and Chinese management team
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Third largest printing market in the 
world behind the United States and 
Japan

GDP in China grew approximately 9% 
in 2009

China’s economic growth continues 
to drive demand for publication 
printing needs (magazines, books, 
commercial printing, advertising and 
printed packaging)

Total annual output grew from $29.5 
billion in 2002 to $64.4 billion in 2007

China’s Printing Industry

2002 2007

$29.5 B

$64.4 B

CAGR = 
17

%

China’s Printing Industry Output

Source: PEIAC
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Historically grows at a higher rate 
than the overall printing industry

Total annual output increased from 
$0.9 billion in 2002 to $2.5 billion in 
2007

Target market includes over 97,000 
licensed printing companies and 
other institutions with printing 
needs

Upgrading from single to 
multicolor

Increase in demand for 
domestic brands 

China’s Printing Equipment Industry

2002 2007

$0.9 B

$2.5 B

CA
GR 

= 
23

%

China’s Printing Equipment Industry Output

Source: PEIAC
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Package printing represents the largest 
segment in China’s printing industry

$20 billion worth of output in 2007

32% of China’s total printing output

Corrugated paper and board is a major 
segment in China’s packaging industry

$4.4 billion market size in 2007 

Consumption in China grew at a CAGR of 
14% per annum from 2003 to 2007

Pira International projects China’s demand 
for corrugated paper (in tons) to grow at a 
CAGR of 8% per annum from 2008 to 2013

Demand for printed packaging materials 
and corrugated paper will continue to be 
driven by China’s overall economic growth

China’s Packaging Industry

2003 2007

8M 
tons

13.6M 
tons

CAGR = 
14

%

China’s Consumption of Corrugated Paper

Source: PIRA International

2013

CAGR = 
8%

28.3M 
tons

(Projected)
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Comprehensive Product Offerings

Pre-Press Press

Digital formatting and processing to transfer image onto 
printing plates

Improves printing plates quality and process efficiency 
and accuracy

One of the few in China to have successfully developed 
this system in-house

Computer-to-Plate System

Transfer of images from printing plates to another media, 
such as paper

Offer 16 products across four product lines (single color 
small and large, multicolor small and large formats)

Multicolor presses incorporate advanced technologies, 
making them more automated and efficient

Printing Presses

Our current offerings provide solutions to a large variety of customers 
with various printing needs in both the pre-press and press stages



8

Product Offering Expansion Plan

Post-Press & Packaging

Cutting, folding, binding, collating and 
packaging

Plan to launch corrugated paper machine 
using cold-set gluing technology resulting in 
greater production efficiency than traditional 
heat-set gluing technology

Environmental friendly and energy saving

Our post-press and packaging initiatives will enable us to offer comprehensive solutions to 
existing customers as well as to open up new markets 
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Integrated and Efficient Manufacturing

Advanced
manufacturing facilities

Approximately 100,000 square meters of production and office space in Langfang 
and Hunan

Equipped with advanced and high-precision processing machines, tools and 
measuring devices

Stringent quality control system in place (ISO 9001 and ISO 14001 certified)

Effective planning and 
efficient production Coordinated production planning

Standardized products, with customization upon customer requests

Vertically integrated
Integrated workshops including in-house casting foundry covering the entire 
production process

Less reliance on suppliers resulting in greater control over quality and production 
costs

Our vertical integration and efficient production results in high gross margins
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Nationwide Distribution Network

Northeast: 5

North: 12Northwest: 12

Southwest: 11 Middle:
16

East:
13

South: 18

Over 85 
distributors 

across 65 cities 
and 28 provinces 

in China

16 local 
representative 

offices and over 
200 sales people 
and technicians

Coordinated 
marketing effort 
and after-sales 

service

Most cost-
effective way 

to achieve 
extensive  
customer 

reach

More 
responsive to 
local market 
demand or 

service 
requirements

Regional 
management 

of distributors 
and to provide 
technical and 
sales support

Interests are 
aligned and 
protected

Extensive 
market 

penetration

Effective 
control over 

sales & 
marketing 
expenses

Better 
production 
planning

Our centrally-managed nationwide distributor network is one of the most extensive in our 
industry, and is the most cost-effective way of accessing and servicing our customers
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Innovative Research & Development

Our R&D initiatives and efforts are targeted towards creating products that address end-user 
customers’ needs, as well as reducing costs and increasing production efficiency

Duoyuan R&D
Over 200 researchers, engineers and 
technicians

Development of new products

Improve functionality and performance 
of existing products

Development of new production 
methodologies to improve 
manufacturing efficiency

8 patents registered and 11 pending

Feedback collected from 
distributors and end-user 
customers 

Forward looking R&D initiatives

Received over 20 technology awards

Successfully introduced 4 new and enhanced products/models in FY2009

Continually introducing new pre-press and press products as well as the 
new packaging equipment line

Duoyuan 
Production

Distributors & 
End-user 

Customers
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Competitive Advantages

Product offerings

Local market knowledge 

R&D and technology

Cost structure

Distribution reach            
& post-sale service

Brand name recognition

Local            
Competitors

International 
CompetitorsDuoyuan Printing

Our local market knowledge, nationwide distribution and service network, 
and our ability to offer high performance products at competitive prices allow us to 

compete effectively against both local and international competitors
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We are well-positioned to take advantage of China’s large and fast growing market for printing and 
packaging equipment and we look for opportunities to expand into emerging markets and become 

one of the largest printing and packaging equipment providers in the world.

Growth Strategy

Expand production 
facilities

Expand high margin 
product offerings

Improve product 
functionality

Focused market expansion

Pursue strategic 
acquisitions

• Upgrade facilities and production methods to improve efficiency and margins
• Allocate more capacity to produce technologically advanced products (multicolor)
• Establish production line for cold-set corrugated paper machine

• Continue to increase marketing efforts and R&D efforts in multicolor products
• Launch new high-margin products such as cold-set corrugated paper machine

• Improve functionality, level of automation and efficiency of our products
• Continuous investment in R&D

• China continues to be our core market
• Expand into certain overseas markets on a selective basis

• In addition to organic growth, we intend to grow through strategic and selective 
acquisitions

• In the areas of offset printing equipment related technologies, equipment and/or 
assets
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Experienced Management Team

Wenhua Guo
Founder & Chairman

Christopher Holbert
CEO

Xiqing Diao
COO

William Suh
CFO

Yubao Wei
CTO

• Served as Chief Executive Officer until June 2009
• Founder, Chairman and CEO of Duoyuan Global Water (Ticker: DGW)
• Physics teacher at Beijing Chemical Institute
• Bachelor’s degree in physics from Beijing Normal University from 1983 to 1989

• Over 11yrs of experience working in Greater China, together 14yrs of experience in accounting 
and financial management

• Served as a Board member and chairman of audit committee from July 2007 to August 2009
• Bachelor’s degree in science (accounting) from Bowie State University, United States

• Director and Chief Operating Officer since November 2005
• Previously held multiple management positions with Duoyuan family of companies 
• ISO9001:2000 Internal Auditor and ISO14000 Internal Auditor
• Bachelor’s degree in mechanics from Tianjin Textile Technology Institute 

• Chief Financial Officer since October 2008
• Partner at Ganze & Company from 1997 to 2008
• CPA in the State of California
• Bachelor’s degree in accounting from Pacific Union College in California 

• Chief Technology Officer since December 2007
• General Manager of Technology from 2003 to 2004, General Manager of Production from 2004 

to 2007
• Master’s degree in mechanical engineering from Tsinghua University

Wenzhong Liu
VP Sales & 
Marketing

• Vice President of Sales & Marketing since November 2005
• Assistant General Manager of Sales and Interim General Manager of Sales from 2004-2005 and 

started with Duoyuan as a sales representative in 2001
• Bachelor’s degree in science from Luoyang Engineering Institute

48

39

40

44

43

42
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Financial Highlights   
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Financial Highlights

Robust revenue growth

• CAGR of over 42% from FY2005 to FY2009

Attractive margins profile

• Non-GAAP gross margin exceeded 50% in 1H2010

• Non-GAAP net margin was over 30% in 1H2010

Strong balance sheet providing financial flexibility

• $97M of cash as of December 31, 2009

Strong Operating Cashflow

• Over $24M for the 6 months ending December 31, 2009
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2005 2006 2007 2008 2009 1H2009 1H2010

Grew revenue at CAGR of 
42% from 2005 to 2009

Revenue grew by 20% in 
1H2010 compared to 
1H2009

Particularly strong 
growth for pre-press and 
multicolor press 
products

Introduction of new 
products

Robust Revenue Growth

CAGR = 42%

Revenues

(Fiscal year ending June 30)

$26.5 M

$43.7 M

$67.8 M

$89.6 M

$106.6 M

$75.7 M

$63.0 M

Growth = 20%
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GAAP Non-GAAP*

Both gross and net margins increased steadily over the past five years

Increase sales of higher margin products

Vertical integration

Economies of scale

Leading Margins Profile

Gross Margin and Net Margin

* Non-GAAP results exclude share based compensation 
expenses and changes in fair value of derivative instruments.

36%

49% 50%
44%

53% 53%

15%

29%

21%

30% 31% 31%
33%

54%

2005 2007 2008 1H200920092006 1H2010

Gross Margin

Net Margin

(Fiscal year ending June 30)
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Strong Balance Sheet

Summary Balance Sheets

(US$'000) June 30, 2009 June 30, 2008

Cash $ 31,044 $ 14,200
Accounts receivable 37,260 33,185
Inventories 25,883 23,950
Other current assets 27 682
Total current assets 94,214 72,017
Plant and equipment 43,123 34,131

Other assets 11,214 6,757
Total assets $ 148,551 $ 112,905

Lines of credit $ 14,357 $ 11,380
Accounts payable 756 1,489
Other current liabilities 3,764 3,562
Total current liabilities 18,877 16,431

Derivative instrument liabilities 1,180 1,375

Noncontrolling interest 1,762 1,293
Shareholders' equity 126,732 93,806

Total liabilities and shareholders' equity $ 148,551 $ 112,905

Dec 31, 2009

$ 96,744
43,669
25,151

571
166,134

41,826

11,189
$ 219,150

$ 14,377
1,293
7,838

23,508

5,136

188,360

$ 219,150
2,146



20

Summary

Leading position to benefit from China’s large and fast growing demand for printed products

Broad product portfolio with a focus on higher-margin offerings

Effective market penetration through centrally-managed nationwide distribution network

Strong market-driven R&D drives new products and performance enhancements

Vertical integration and efficient production bring industry-leading margins 

History of revenue growth and profitability

Effective integration of US and Chinese management team
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Contact Information

Contacts

Brunswick Group
Philip Lisio
Phone: +86-10-6566-2256
Michael Fuchs
Phone: +86-10-6566-2256
Email: duoyuanprinting@brunswickgroup.com

Thank You

Duoyuan Printing, Inc.
William Suh, CFO
Phone: +86-10-6021-2222
Email: ir@duoyuan.com


