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‘Buy It’ Buttons

A CATALYST FOR
MOBILE SHOPPING

Social media sites are emerging as a vital sales
channel for retailers, particularly on mobile
devices, as retailers expand their omni-channel
Initiatives to reach consumers wherever anad
however they discover their products.

THE SOCIAL COMMERCE OPPORTUNITY

Social media’s
share of referrals
to ecommerce
sites up 200%
YoY in Q1

Social commerce
sales are forecast
to represent 5%
of all online retail
revenue in 2015
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2014, up 26% over more than other
2013 shoppers
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PINTEREST
USERS HAVE
INTENT
TO PURCHASE

37 %

have purchased
something because
of Pinterest

O30 .

of active Pinners
use Pinterest to
plan for purchases
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traffic buttons reduce
comes from friction in mobile
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of orders in
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SOCIAL COMMERCE WILL CONTINUE TO BE A CRITICAL COMPONENT
TO ANY OMNI-CHANNEL RETAIL STRATEGY

CLICK HERE TO LEARN MORE ABOUT
ENABLING BUYABLE PINS WITH DEMANDWARE.
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Big Networks Drive More Traffic, Niche Networks Drive Higher ROI
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