
BUY IT

Social media sites are emerging as a vital sales 
channel for retailers, particularly on mobile 
devices, as retailers expand their omni-channel 
initiatives to reach consumers wherever and 
however they discover their products. 

Retailers in IR’s 
Social Media 500 
recorded a collective 
$3.3 billion from 
social shopping in 
2014, up 26% over 
2013 

have purchased 
something because 
of Pinterest 

of active Pinners 
use Pinterest to 

plan for purchases 

Phones 
accounted for

of retail traffic

of orders in
Q1 2015 

One-touch ‘buy’ 
buttons reduce 
friction in mobile 
shopping, which 
will be a catalyst for 
a surge in growth

Social commerce 
sales are forecast 
to represent 5% 
of all online retail 
revenue in 2015

Consumers 
arriving at retail 

sites from social 
networks spend an 

average of 8.2% 
more than other 

shoppers 

Social media’s 
share of referrals 

to ecommerce 
sites up 200% 

YoY in Q1 

SOCIAL COMMERCE WILL CONTINUE TO BE A CRITICAL COMPONENT
TO ANY OMNI-CHANNEL RETAIL STRATEGY

MOBILE, MOBILE, MOBILE 

1 billion
boards 

2 million
Product Pins 
created 
every day 

$232.73
AOV for home & 
garden products, the 
most shared category

of all retail revenue originating 
from social channels, even though 
its audience is smaller than other 
community-oriented sites

PINTEREST 
DRIVES 16% WHY?

PINTEREST BY THE NUMBERS

93% 87% 

of Pinterest 
traffic 

comes from 
native 
mobile 
apps 

80% 

MONTHLY 
ACTIVE
USERS 

50
BILLION
PINS

A CATALYST FOR
MOBILE SHOPPING

Pinterest is
one of the
first digital
platforms to add 
a 'buy button'

Have either 
added or plan
to add shopping 
capabilities –
so has Google 

Facebook Instagram

Twitter YouTube

35% 

18% 
AND

11:30
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PINTEREST
USERS HAVE

INTENT
TO PURCHASE 

‘Buy It’ Buttons

THE SOCIAL COMMERCE OPPORTUNITY 

BUY IT

70
million 
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http://www.demandware.com/resource-center

http://blogs.wsj.com/digits/2015/05/27/google-con�rms-a-buy-button-is-imminent/

http://www.demandware.com/shopping-index/

http://www.businessinsider.com/social-commerce-2015-report-2015-6

https://www.internetretailer.com/social-media-guide/#!/

http://www.nytimes.com/2015/07/06/technology/new-simple-buy-buttons-aim-to-entice-mobile-shoppers.html?_r=0

https://www.millwardbrowndigital.com/pinterest-and-the-power-of-future-intent/

http://www.deloittedigital.com/us/blog/retailers-its-time-to-capitalize-on-digital-in�uence

http://www.comscore.com/Insights/Blog/Which-Social-Networks-Have-the-Most-Engaged-Audience

http://www.comscore.com

 CLICK HERE TO LEARN MORE ABOUT
ENABLING BUYABLE PINS WITH DEMANDWARE.
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