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Forward-Looking Statements

This presentation contains forwatdoking statements within the meaning of the Private Securities Litigation Reform Act of 1995
(PSLRA) and other federal securities laws. Any statements contained herein which do not describe historical facts,an@uading,

others, expectations regarding the commercial opportunity and revenue potential of Intrarosa, including the number of wonen w
AdZFFSNJ FNRBY RE&ALI NBdzyAl Ay (GKS ! o{ oT ! a! Bp@rneda®iivil @stltia G K G A
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commercial copay savings program will maximize the Intrarosa launch uptake; Intrarosa launch priorities, including affarelsdbfer
patients and increased market awareness and physician prescribing; beliefs regarding the Makena market opportunity and Makena
position in the market; future growth drivers for Makena, including its ability to continue to gain share from compounolert)ey

Makena @Home administration, expand use in the late preterm birth segment, prepare to launch the Makena subcutaneous auto
injector and prepare for potential competitive threat; growth drivers for Cord Blood Registry (CBR), including planetaidiffe 4 S / . wQ
offerings, build value proposition on storing newborn stem cells and leverage advancements in stem cell research; gevafbrdriv

Feraheme, including continued growth in key segments, complete recent group purchasing organization (GPO) sales, optimize net
revenue per gram, and expectations that the size of the addressable market, if the broader indication is approved, wdellhdoub

g2dzf R NBIjdZANB YAYAYIlt altSa FT2NOS SELIYyaA2y T | aGAB®ravenugsMT TA Y|
GAAP net income and operating income, and-@¥AP adjusted EBITDA; and expectations regarding regulatory timelines for the

Makena subcutaneous autojector, Feraheme broader label, Intrarosa, bremelanotide and Velo, including anticipated FDA iadtion a
O2YYSNOALFE 1 dzyOK FT2NJ S OK LINRPRdzOGZ & | LILX AOIo6f ST andprodixRa | Sé
candidates, portfolio expansion and financial goals; are for@o#ling statements which involve risks and uncertainties tioala

cause actual results to differ materially from those discussed in such fo#lwakihg statements.
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including its Annual Report on Form-KCfor the year ended December 31, 2016 and its Quarterly Report on Fe@xidiGhe quater

ended March 31, 2017 and subsequent filings with the SEC. AMAG cautions you not to place undue reliance on adgdhingard

statements, which speak only as of the date they are made. AMAG disclaims any obligation to publicly update or rexvdibe any su
statements to reflect any change in expectations or in events, conditions or circumstances on which any such statementssealy b

or that may affect the likelihood that actual results will differ from those set forth in the ford@o#ling statements.

AMAG Pharmaceuticdland Ferahem®are registered trademarks of AMAG Pharmaceuticals, Inc. M&@&aadegistered trademark of

Abeona Therapeutics, Inc. Makétis a registered trademark of AMAG Pharmaceuticals IP, Ltd. Cord Blood Ragi$iBBRare
registered trademarks dEbrSystems, Inc. Intraro$4is a trademark of Endoceutics, Inc
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Q2-2017Earnings Call Agenda

- Q2-2017 Highlights and Recent Events

- Product Portfolio Commercial Overview
- Financial Update and Guidance

- 2017 Key Priorities and Closing Remarks
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Q22017 Highlights and
Recent ‘Events

Bill Heiden
President & CEO
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Q22017 Financial Highlights

GAAP Total Net Revenues ($M)

S8 24% increase
$127.4 driven by
strong growth
across product
portfolio
Q2-2016 Q2-2017

B Makena revenue [ Feraheme/MuGard revenue [l CBR revenue
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Q22017 Financial Highlights

GAAP Operating Income Non-GAAP Adj. EBITDA
. ($M) (SM)

Investing In new
product launch and
development while
maintaining strong

cash flows

$64.6

$50.1

Ended Q22017 with
~$400M in cash and .
18.1

investments
l $3.6
I

Q2-2016 Q2-2017 Q2-2016 Q2-2017

‘ “ amaq 1See slide 37 for reconciliation of GAAP to4®MAP financial results.



Strong Execution in Q2017
Highlights and Recent Events

ClosedEndoceutics licensing transaction, hired daradned newsales
team,and launched Intrarosa

Drove record quarterly Makena salesover $102M and receive@DA
acceptance for review of Makena subcutaneous {gulutcoinjector SNDA

Achievedrecord gquarterly Feraheme sales atmimpleted submission to
FDA tdbroaden Ferahem#&bel

Generatedstrong new family enrollments at Cord Blood Registry

Advanced bremelanotide developmeand regulatory activities to support
the plannedNDA submission iearly 2018

Strengthenedalance sheet and ended 217 with ~$400M of cash and
Investments

amag /
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PostMenopausal
Health

Hematology /

Oncology Pregnancy

& Birth Wellness

Feraheme = Makena Bremelanotide ﬁ!,gg,r?grosa" Intrarosa
e | Vaginal Inserts
A Treatmentof iron A The only FDApproved A An investigational A FDAapproved non
deficiency anemia (IDA) therapy to reduce product for the on estrogen product to
in adult patients with recurrent preterm birth demand treatment of treat moderateto-
chronic kidneylisease in certain atrisk women hypoactive sexual desire severe dyspareunia
(CKD) disorder (HSDD) (pain during sex), a
common symptonof
VVAdue to
- MuGard -OrdBIOOd menopause, which
= Registry does not carry a boxed
- - — o . warning in its label
A Managemenbf oral A22NX RQa f I NHSau dzYoAf AOI ¢
mucositis, a common cord stem cell collection

side effect of radiation or and storage company

chemotherapy
| il Velo
PR opion |

A Candidatéor the
treatment of severe
preeclampsia

-
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Product Portfolio
Commercial Overview

| NIk Grund
Chief Commercial Officer
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Launched July 24, 2017

¥ Intrarosa
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Dyspareunia: Sizable Untapped Treatment Market
~20M women in U.S. suffer from dyspareunia, a symptom of VVA

Local (intravaginal)
1./M <« €strogen therapies = sales
womerr Currently 9 P

on Rx estroge of >$1 Bper yeat

therapy

New potential
patients represent a
market opportunity
of ~$14B/yeat

Julizing Q€ freatmem

~12M

womerr Affected, but notcurrently seekingreatment

1Based on IMS SMART Tool NSP and NPA data for total VVA prescriptions. See #lige 8 ft indiBadidn.Q &
2 AMAG estimates based on:
a) Wysockiet al. Management of Vaginal Atrophy: Implications from R&EVIVE Surve@linical Medicine Insights: Reproductive
Health2014:823¢30;
b) Kingsberget al. Vulvar and Vaginal Atrophy in Postmenopausal Women: Findings frdREMB/E Survey Sex Med 2013;10179099 and
- amaq c) F. Palma et al: Vaginal atrophy of women in postmenopause. Results from a multicentric observational study: The AGATA study. 11
A 4 3 Companyestimated based on IMS SMART Tool NSP and NPA data.
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Well-Planned Phased Approach for Commercial Launch

Sales
t Phase 4
Patient
Engagement
Programs '
Full HCP 1H2018
Campaign
NAMS

Now Available
Phase 1 Launch Day 1
July 2017

October 2017

Coming
Soon

ACOG
May 2017

Time

12
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Launch Day &t Now Available

A Inventory broadly available in
wholesaler distribution network

A Product available at more than
5,000 retail pharmacies

A Samples being distributed to HCP

offices to facilitate new patient
starts

A Commercial insurance coverage

and copay savings program in
place

-
& & 2mag

To treat moderats to sevens dyspanaunia dus 1D MeNOpaLs e

INTRAROSA

Package Insert

NOW AVAILABLE
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# Intrarosa

boxed warning

INTRAROSA has no FDA
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Commercial Lives Covered for Intrarosa

Today

AApproximater 213 of Commercial Lives Coveréd
prescriptions for VVA are
commercial pay

I Top 18 accounts represent

® Not covered
m Covered (unrestricted)

>85% of covered lives u Covered (PA/ST)
A Unrestricted coverage 14%
and growing

Tomorrow
AYear end 2017 goal 65% unrestricted coverage

A Working with Medicare on potential reimbursement

‘- 1IMS FIA data, last 24 months, July 2017.
- ama 2 Market research sponsored by AMAG and conducted Insight Strategy Advisors. 14
W' SMMIT data as of 7/24/17.
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Commercial Copay Savings Program in Place
Remove Cost as a Barrier in Order to Maximize Launch Uptake

Comprehensive commercial copay savings program

$0 copay first month on therapy (regardless of formulary access)

I
i Refill copays are no greater than $@&gardless of formulary access)
.

i

No activation of card required

' Distributed to HCPs via sales force (printed cards) and downloadable via

Intrarosa.com
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