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Forward-Looking Statements
This presentation contains forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995

(PSLRA) and other federal securities laws. Any statements contained herein which do not describe historical facts, including,among 

others, expectations regarding the commercial opportunity and revenue potential of Intrarosa, including the number of women who 

ǎǳŦŦŜǊ ŦǊƻƳ ŘȅǎǇŀǊŜǳƴƛŀ ƛƴ ǘƘŜ ¦Φ{ΦΤ !a!DΩǎ ōŜƭƛŜŦǎ ǘƘŀǘ ƛǘǎ ŀǇǇǊƻŀŎƘ ǘƻ ǘƘŜ LƴǘǊŀǊƻǎŀ ƭŀǳƴŎƘ ƛǎ ǿŜƭƭ-planned and will result ina 

ǎǳŎŎŜǎǎŦǳƭ ƭŀǳƴŎƘ ŀƴŘ ǘƘŜ ǉǳƛŎƪ ŎŀǇǘǳǊŜ ƻŦ ƳŀǊƪŜǘ ǎƘŀǊŜΤ !a!DΩǎ ǳƴǊŜǎǘǊƛŎǘŜŘ ŎƻǾŜǊŀƎŜ Ǝƻŀƭ ƻŦ ср҈ ōȅ ȅŜŀǊ ŜƴŘΤ ōŜƭƛŜŦǎ ǘƘŀǘ !MAGΩǎ 

commercial copay savings program will maximize the Intrarosa launch uptake; Intrarosa launch priorities, including affordableaccess for 

patients and increased market awareness and physician prescribing; beliefs regarding the Makena market opportunity and MakenaΩǎ 

position in the market; future growth drivers for Makena, including its ability to continue to gain share from compounders, grow the 

Makena @Home administration, expand use in the late preterm birth segment, prepare to launch the Makena subcutaneous auto-

injector and prepare for potential competitive threat; growth drivers for Cord Blood Registry (CBR), including plans to differenǘƛŀǘŜ /.wΩǎ 

offerings, build value proposition on storing newborn stem cells and leverage advancements in stem cell research; growth driversfor 

Feraheme, including continued growth in key segments, complete recent group purchasing organization (GPO) sales, optimize net

revenue per gram, and expectations that the size of the addressable market, if the broader indication is approved, would double and 

ǿƻǳƭŘ ǊŜǉǳƛǊŜ ƳƛƴƛƳŀƭ ǎŀƭŜǎ ŦƻǊŎŜ ŜȄǇŀƴǎƛƻƴΤ !a!DΩǎ нлмт ŦƛƴŀƴŎƛŀƭ ƎǳƛŘŀƴŎŜΣ ƛƴŎƭǳŘƛƴƎ ŦƻǊŜŎŀǎǘŜŘ D!!t ŀƴŘ ƴƻƴ-GAAP revenues, 

GAAP net income and operating income, and non-GAAP adjusted EBITDA; and expectations regarding regulatory timelines for the 

Makena subcutaneous auto-injector, Feraheme broader label, Intrarosa, bremelanotide and Velo, including anticipated FDA action and 

ŎƻƳƳŜǊŎƛŀƭ ƭŀǳƴŎƘ ŦƻǊ ŜŀŎƘ ǇǊƻŘǳŎǘΣ ŀǎ ŀǇǇƭƛŎŀōƭŜΤ !a!DΩǎ ƪŜȅ ǇǊƛƻǊƛǘƛŜǎ ŦƻǊ ǘƘŜ ǎŜŎƻƴŘ ƘŀƭŦ ƻŦ нлмт ǊŜƭŀǘŜŘ ǘƻ ƛǘǎ ǇǊƻŘǳŎǘǎ andproduct 

candidates, portfolio expansion and financial goals; are forward-looking statements which involve risks and uncertainties that could 

cause actual results to differ materially from those discussed in such forward-looking statements. 

{ǳŎƘ Ǌƛǎƪǎ ŀƴŘ ǳƴŎŜǊǘŀƛƴǘƛŜǎ ƛƴŎƭǳŘŜΣ ŀƳƻƴƎ ƻǘƘŜǊǎΣ ǘƘƻǎŜ Ǌƛǎƪǎ ƛŘŜƴǘƛŦƛŜŘ ƛƴ !a!DΩǎ {ŜŎǳǊƛǘƛŜǎ ŀƴŘ 9ȄŎƘŀƴƎŜ /ƻƳƳƛǎǎƛƻƴ όά{9/έύ filings, 

including its Annual Report on Form 10-K for the year ended December 31, 2016 and  its Quarterly Report on Form 10-Q for the quarter 

ended March 31, 2017 and subsequent filings with the SEC. AMAG cautions you not to place undue reliance on any forward-looking 

statements, which speak only as of the date they are made.  AMAG disclaims any obligation to publicly update or revise any such 

statements to reflect any change in expectations or in events, conditions or circumstances on which any such statements may be based, 

or that may affect the likelihood that actual results will differ from those set forth in the forward-looking statements.

AMAG Pharmaceuticals®and Feraheme®are registered trademarks of AMAG Pharmaceuticals, Inc. MuGard®is a registered trademark of 

Abeona Therapeutics, Inc. Makena®is a registered trademark of AMAG Pharmaceuticals IP, Ltd. Cord Blood Registry®and CBR®are 

registered trademarks of Cbr Systems, Inc. IntrarosaTM is a trademark of Endoceutics, Inc.
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Bill Heiden
President & CEO

Q2-2017 Highlights and 
Recent Events
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Q2-2017 Financial Highlights

$127.4

$158.4

Q2-2016 Q2-2017

24% increase 
driven by 

strong growth 
across product 

portfolio

GAAP Total Net Revenues ($M)

Makena revenue CBR revenueFeraheme/MuGard revenue
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Q2-2017 Financial Highlights

$18.1

$3.6

Q2-2016 Q2-2017

Investing in new 
product launch and 
development while 
maintaining strong 

cash flows

Ended Q2-2017 with 
~$400M in cash and 

investments

$50.1

Q2-2016 Q2-2017

GAAP Operating Income
($M)

Non-GAAP Adj. EBITDA1

($M)

1 See slide 37 for reconciliation of GAAP to non-GAAP financial results.

$64.6
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Strong Execution in Q2-2017
Highlights and Recent Events

V Closed Endoceutics licensing transaction, hired and trained new sales 
team, and launched Intrarosa 

V Drove record quarterly Makena sales to over $102M and received FDA 
acceptance for review of Makena subcutaneous (sub-q) auto-injector sNDA

V Achieved record quarterly Feraheme sales and completed submission to 
FDA to broaden Feraheme label

V Generated strong new family enrollments at Cord Blood Registry 

V Advanced bremelanotide development and regulatory activities to support 
the planned NDA submission in early 2018

V Strengthened balance sheet and ended Q2-2017 with ~$400M of cash and 
investments
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!a!DΩǎ 9ȄǇŀƴŘƛƴƎ tƻǊǘŦƻƭƛƻ ƻŦ tǊƻŘǳŎǘǎ

Feraheme

ÁTreatment of iron 
deficiency anemia (IDA) 
in adult patients with 
chronic kidney disease 
(CKD)

ÁThe only FDA-approved 
therapy to reduce 
recurrent preterm birth 
in certain at-risk women

Á²ƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ǳƳōƛƭƛŎŀƭ 
cord stem cell collection 
and storage company

ÁCandidate for the 
treatment of severe 
preeclampsia

ÁAn investigational 
product for the on-
demand treatment of  
hypoactive sexual desire 
disorder (HSDD)

MuGard

ÁManagement of oral 
mucositis, a common 
side effect of radiation or 
chemotherapy

aŀǘŜǊƴŀƭ ŀƴŘ ²ƻƳŜƴΩǎ IŜŀƭǘƘHematology /
Oncology Pregnancy

& Birth
Wellness

Post-Menopausal
Health

Makena

Velo
Option 

Cord Blood
Registry

Bremelanotide Intrarosa

ÁFDA-approved non-
estrogen product to 
treat moderate-to-
severe dyspareunia 
(pain during sex), a 
common symptom of 
VVA, due to 
menopause, which 
does not carry a boxed 
warning in its label
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Product Portfolio 
Commercial Overview

Nik Grund
Chief Commercial Officer
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Launched July 24, 2017

²ha9bΩ{ I9![¢IΥ I N T R A R O S A
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Affected, but not currently seeking treatment

Utilizing OTC treatments

Dyspareunia: Sizable Untapped Treatment Market

Currently
on Rx estrogen 

therapy

Local (intra-vaginal) 
estrogen therapies = sales

of >$1B per year1

1.7M
women2

~6M  
women2

~12M  
women2

²ha9bΩ{ I9![¢IΥ I N T R A R O S A

~20M women in U.S. suffer from dyspareunia, a symptom of VVA

New potential 
patients represent a 
market opportunity 

of ~$14B/year3

11

1 Based on IMS SMART Tool NSP and NPA data for total VVA prescriptions. See slide 8 for LƴǘǊŀǊƻǎŀΩǎindication.
2 AMAG estimates based on: 

a)Wysockiet al. Management of Vaginal Atrophy: Implications from theREVIVE Survey.Clinical Medicine Insights: Reproductive 
Health2014:823ς30;

b)Kingsberget al. Vulvar and Vaginal Atrophy in Postmenopausal Women: Findings from theREVIVE Survey.J Sex Med 2013;101790-1799; and 
c) F. Palma et al: Vaginal atrophy of women in postmenopause. Results from a multicentric observational study: The AGATA study. 

3 Company estimated based on IMS SMART Tool NSP and NPA data. 



Full HCP 
Campaign

NAMS

October 2017

Phase 3

Well-Planned Phased Approach for Commercial Launch

Coming
Soon

ACOG 

May 2017

Phase 1
Now Available 

Launch Day 1

July 2017

Phase 2

Patient 
Engagement 

Programs

1H-2018

Phase 4

Time

Sales

²ha9bΩ{ I9![¢IΥ I N T R A R O S A
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ÁInventory broadly available in 
wholesaler distribution network

ÁProduct available at more than 
5,000 retail pharmacies

ÁSamples being distributed to HCP 
offices to facilitate new patient 
starts

ÁCommercial insurance coverage 
and copay savings program in 
place

Launch Day 1 ςNow Available
²ha9bΩ{ I9![¢IΥ I N T R A R O S A

INTRAROSA has no FDA 
boxed warning
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Commercial Lives Covered for Intrarosa

ÁApproximately 2/3 of 
prescriptions for VVA are 
commercial pay1

ïTop 18 accounts represent 
>85% of covered lives2

ÁUnrestricted coverage 14% 
and growing

²ha9bΩ{ I9![¢IΥ I N T R A R O S A

1 IMS FIA data, last 24 months, July 2017.
2 Market research sponsored by AMAG and conducted Insight Strategy Advisors.
3 MMIT data as of 7/24/17.

62%
14%

24% Not covered

Covered (unrestricted)

Covered (PA/ST)

Today

ÁYear end 2017 goal 65% unrestricted coverage

ÁWorking with Medicare on potential reimbursement

Tomorrow

Commercial Lives Covered3
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Commercial Copay Savings Program in Place
Remove Cost as a Barrier in Order to Maximize Launch Uptake

²ha9bΩ{ I9![¢IΥ I N T R A R O S A

ÁComprehensive commercial copay savings program
ï$0 copay first month on therapy (regardless of formulary access)

ïRefill copays are no greater than $25 (regardless of formulary access)

ïNo activation of card required

ïDistributed to HCPs via sales force (printed cards) and downloadable via 
Intrarosa.com
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