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Forward Looking Statements

TODAY’S PRESENTATION CONTAINS FORWARD-LOOKING STATEMENTS, WHICH EXPRESS THE CURRENT BELIEFS AND 
EXPECTATIONS OF MANAGEMENT.  SUCH STATEMENTS ARE BASED ON MANAGEMENT’S CURRENT BELIEFS AND 
EXPECTATIONS AND INVOLVE A NUMBER OF KNOWN AND UNKNOWN RISKS AND UNCERTAINTIES THAT COULD CAUSE OUR 
FUTURE RESULTS, PERFORMANCE OR ACHIEVEMENTS TO DIFFER SIGNIFICANTLY FROM THE RESULTS, PERFORMANCE OR 
ACHIEVEMENTS EXPRESSED OR IMPLIED BY SUCH FORWARD-LOOKING STATEMENTS. IMPORTANT FACTORS THAT COULD 
CAUSE OR CONTRIBUTE TO SUCH DIFFERENCES INCLUDE RISKS RELATING TO: TEVA`S ABILITY TO SUCCESSFULLY DEVELOP 
AND COMMERCIALIZE ADDITIONAL PHARMACEUTICAL PRODUCTS, THE INTRODUCTION OF COMPETING GENERIC 
EQUIVALENTS, THE EXTENT TO WHICH TEVA MAY OBTAIN U.S. MARKET EXCLUSIVITY FOR CERTAIN OF ITS NEW GENERIC 
PRODUCTS AND REGULATORY CHANGES THAT MAY PREVENT TEVA FROM UTILIZING EXCLUSIVITY PERIODS, COMPETITION 
FROM BRAND-NAME COMPANIES THAT ARE UNDER INCREASED PRESSURE TO COUNTER GENERIC PRODUCTS, OR 
COMPETITORS THAT SEEK TO DELAY THE INTRODUCTION OF GENERIC PRODUCTS, THE IMPACT OF CONSOLIDATION OF OUR 
DISTRIBUTORS AND CUSTOMERS, POTENTIAL LIABILITY FOR SALES OF GENERIC PRODUCTS PRIOR TO A FINAL RESOLUTION 
OF OUTSTANDING PATENT LITIGATION, INCLUDING THAT RELATING TO THE GENERIC VERSIONS OF ALLEGRA® , 
NEURONTIN®, LOTREL® AND PROTONIX®, THE EFFECTS OF COMPETITION ON OUR INNOVATIVE PRODUCTS, ESPECIALLY 
COPAXONE® SALES, THE IMPACT OF PHARMACEUTICAL INDUSTRY REGULATION AND PENDING LEGISLATION THAT COULD 
AFFECT THE PHARMACEUTICAL INDUSTRY, THE DIFFICULTY OF PREDICTING U.S. FOOD AND DRUG ADMINISTRATION, 
EUROPEAN MEDICINES AGENCY AND OTHER REGULATORY AUTHORITY APPROVALS, THE REGULATORY ENVIRONMENT AND 
CHANGES IN THE HEALTH POLICIES AND STRUCTURES OF VARIOUS COUNTRIES, OUR ABILITY TO ACHIEVE EXPECTED 
RESULTS THOUGH OUR INNOVATIVE R&D EFFORTS, TEVA’S ABILITY TO SUCCESSFULLY IDENTIFY, CONSUMMATE AND 
INTEGRATE ACQUISITIONS, INCLUDING THE INTEGRATION OF COGENESYS, INC. BENTLEY PHARMACEUTICALS INC. ,THE 
CONSUMMATION OF THE PENDING ACQUISITION OF BARR PHARMACEUTICALS INC.,  POTENTIAL EXPOSURE TO PRODUCT 
LIABILITY CLAIMS TO THE EXTENT NOT COVERED BY INSURANCE, DEPENDENCE ON THE EFFECTIVENESS OF OUR PATENTS 
AND OTHER PROTECTIONS FOR INNOVATIVE PRODUCTS, SIGNIFICANT OPERATIONS WORLDWIDE THAT MAY BE ADVERSELY 
AFFECTED BY TERRORISM, POLITICAL OR ECONOMICAL INSTABILITY OR MAJOR HOSTILITIES, SUPPLY INTERRUPTIONS OR 
DELAYS THAT COULD RESULT FROM THE COMPLEX MANUFACTURING OF OUR PRODUCTS AND OUR GLOBAL SUPPLY CHAIN, 
ENVIRONMENTAL RISKS, FLUCTUATIONS IN CURRENCY, EXCHANGE AND INTEREST RATES, AND OTHER FACTORS THAT ARE 
DISCUSSED IN THIS REPORT AND IN OUR OTHER FILINGS WITH THE U.S. SECURITIES AND EXCHANGE COMMISSION (“ SEC” ).



Shlomo Yanai
President and CEO, Teva Pharmaceutical Industries

Teva’s Acquisition of Barr
Extending Leadership and Accelerating Growth
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Strong strategic fit

Attractive economics

Extends global market leadership

Exceeds 20/20 strategic target

Expands product portfolio and pipeline

+

Compelling Value Creation

0



�

Compelling Value Creation

� Enhances U.S. leadership

� Expands product portfolio and pipeline

� Augments long-term biologics capabilities

� Strengthens presence in key global marketsStrong 
strategic fit

Attractive 
economics

� Accretive in the fourth quarter after closing

� Exceeds 20/20 target

� At least $300 million in annual cost synergies

� Significant revenue upside: 
Barr products + Teva’s commercial engine

1



�

Barr Significantly Accelerates 
Teva’s Growth Strategy

From Teva’s Investors’ Presentation - February 21, 2008

15

Key Pillars of Our Strategy

Increase Teva’s 
market share in 
key markets

Increase Teva’s 
market share in 
key markets

� Extend leadership in U.S.
� Establish leadership in key EU and International markets

Double our 
product portfolio
Double our 
product portfolio

� Double R&D capabilities
� Focus on first-to-market / Paragraph IVs
� Double production capacity

Biotechnology: 
Next growth 
wave in generics

Biotechnology: 
Next growth 
wave in generics

� Invest in the next wave of technology and Generics
� Create affordable Biogenerics: lower cost, greater value

Redefine 
customer service
Redefine 
customer service

� Develop big-to-big offerings
� Create new go-to-market initiatives

Innovative 
business
Innovative 
business

� Focus on niche specialty areas
� Leverage unique sourcing, development and go-to-

market approaches

� Supports all 
five pillars

� Adds new 
dimensions
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For Each Strategic Pillar, Barr 
Extends and Accelerates …

Increase Teva’s 
market share in 
key markets

Increase Teva’s 
market share in 
key markets

� Leadership in generics across U.S. and in key global markets

� Further separation from the pack 

Double our 
product portfolio
Double our 
product portfolio

Biologics: the 
next growth 
wave in generics

Biologics: the 
next growth 
wave in generics

Redefine 
customer service
Redefine 
customer service

Branded 
business
Branded 
business
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$2.5 B

Separating from the Pack: Teva’s 
Lead Will Grow Significantly 

2007 Global Peer Group Sales 

$9.4 B

$7.2 B

Sandoz

$4.2 B

Mylan* Ratio-
pharm

$2.3 B$2.5 B

Watson

$2.5B

Stada

$11.9 B

Actavis

$1.7 B

4 * Proforma and full year for Merck
Source: Company filings and websites
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Unparalleled Leadership 
in the U.S.

5

Sandoz

0.5 M
0.6 M

0.8 M

1.6 M

Mylan Watson

Teva

Barr
2x

Pro forma number of TRxs per day

596.1 M 295.4 M 236.6 M 202.8 M
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Poland
• Creates top 3 pharmaceutical player 

• Strengthens customer relationships

• Provides strong OTC portfolio

+

Enhances Our Geographic 
Footprint

Germany
• Enters into top 5 corporations
• Increases customer access: pharmacies, physicians, payers

• Creates broader portfolio – doubles our sales

+

Russia
• Enters into top 10 in one of the world’s fastest growing markets

• Enables access to both the private and public market segments

• Provides strong Antibiotics and OTC portfolio 
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For Each Strategic Pillar, Barr 
Extends and Accelerates …

Increase Teva’s 
market share in 
key markets

Increase Teva’s 
market share in 
key markets

� Leadership in generics across U.S. and in key global markets

� Further separation from the pack 

Double our 
product portfolio
Double our 
product portfolio

Biologics: the 
next growth 
wave in generics

Biologics: the 
next growth 
wave in generics

Redefine 
customer service
Redefine 
customer service

Branded 
business
Branded 
business

� Leadership in first-to-file/paragraph IVs

� Entry into novel Women’s Health segment
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US - Expands Portfolio and 
Pipeline Leadership

150
170

200

150

331

481

Teva + 
Barr

Sandoz Mylan Watson

2.4x

108
93

60149

218

Teva + 
Barr

Sandoz Mylan

69

Watson

2.0x

U.S. Generic Portfolio
Marketed products

U.S. Generic Pipeline
Pending ANDAs
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Strengthens Our Portfolio in 
Key Countries
Number of products*

68

118
+74%

Germany

96

186
+94%

Poland

� �� � � �� � 	
 � �� 
 � � �� � � 	
 � �� � � � � � � �9
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For Each Strategic Pillar, Barr 
Extends and Accelerates …

Increase Teva’s 
market share in 
key markets

Increase Teva’s 
market share in 
key markets

� Leadership in generics across U.S. and in key global markets

� Further separation from the pack 

Double our 
product portfolio
Double our 
product portfolio

Biologics: the 
next growth 
wave in generics

Biologics: the 
next growth 
wave in generics

Redefine 
customer service
Redefine 
customer service

Branded 
business
Branded 
business

� Leadership in first-to-file/paragraph IVs

� Entry into novel Women’s Health segment

� Big-to-Big value proposition to our largest customers

� Go-to-market approaches and capabilities

10
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Strengthens Our Big-to-Big 
Value Proposition 

Customer mergers since 2006 Our scale improves our service

� Production capacity can be rapidly “flexed” to 
meet the largest orders

� Capacity increases by ~25%

� 62 billion dosage forms per year

� Financial flexibility to invest in joint 
programs that:

� Increase revenues (e.g., innovative packaging)

� Decrease costs (e.g., supply chain integration 
and VMI)

� Broadest and most valuable product line 
~70 first-to-file Paragraph IVs

� All major therapeutic areas

� Most valuable products

11
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For Each Strategic Pillar, Barr 
Extends and Accelerates …

Increase Teva’s 
market share in 
key markets

Increase Teva’s 
market share in 
key markets

� Leadership in generics across U.S. and in key global markets

� Further separation from the pack 

Double our 
product portfolio
Double our 
product portfolio

Biologics: the 
next growth 
wave in generics

Biologics: the 
next growth 
wave in generics

Redefine 
customer service
Redefine 
customer service

Branded 
business
Branded 
business

� Leadership in first-to-file/paragraph IVs

� Entry into novel Women’s Health segment

� R&D and manufacturing capacity and skills

� Legal and regulatory expertise

� Big-to-Big value proposition to our largest customers

� Go-to-market approaches and capabilities

12
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Advances Our Efforts in Biogenerics

R&D sitesR&D sites

GMP production capacityGMP production capacity

Products in developmentProducts in development

Number of scientistsNumber of scientists

13
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For Each Strategic Pillar, Barr 
Extends and Accelerates …

Increase Teva’s 
market share in 
key markets

Increase Teva’s 
market share in 
key markets

� Leadership in generics across U.S. and in key global markets

� Further separation from the pack 

Double our 
product portfolio
Double our 
product portfolio

Biologics: the 
next growth 
wave in generics

Biologics: the 
next growth 
wave in generics

Redefine 
customer service
Redefine 
customer service

Branded 
business
Branded 
business

� Leadership in first-to-file/paragraph IVs

� Entry into novel Women’s Health segment

� R&D and manufacturing capacity and skills

� Legal and regulatory expertise

� Big-to-Big value proposition to our largest customers

� Go-to-market approaches and capabilities

� Sales and marketing capabilities

� Clinical capabilities

14
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Doubles Our Specialty Products

Leading Brands

Teva

Barr

2007 U.S. 
sales

~$400M

~$400M

~$800M

15
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Attractive Economics

Cost 
synergies

Revenue 
upside

� At least $300 million captured within 3 years of closing
� Additional cost savings well beyond 2011 

� Barr’s portfolio + Teva’s commercial engine
� Further growth of Women’s Health

Accretive 
deal

� Expected to be accretive in the fourth quarter after closing

Exceeds 
20/20 target

� Barr represents upside to our 20/20 strategic target

Strong track record in past acquisitions

16




 	

Strong strategic fit

Attractive economics

Extends global market leadership

Exceeds 20/20 strategic target

Expands product portfolio and pipeline

+

Compelling Value Creation
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Eyal Desheh
Chief Financial Officer

Teva’s Acquisition of Barr
Extends Leadership and Accelerates Growth

July 29, 2008




 


Financial Considerations

� Purchase consideration: $66.50 per one Barr share

� $39.90 in cash plus $26.60 in Teva shares for one Barr share

� Fixed share exchange rate of 0.6272 (representing $26.60) 

� Purchase price based on Teva closing price on July 16 - $42.41

� Total consideration $7.46 billion

� Plus approximately $1.5 billion in assumption of Barr debt

� 70.4 million Teva shares 

� 7.8% of fully diluted shares (for EPS calculation)

1




 �

Structural Considerations

� Anticipated to be a tax free reorganization

� Structure maintains Teva’s strong balance sheet

� Rating agencies affirmed our current rating

Baa2

BBB+

� Transaction is targeted to close in late 2008

2




 �

Highly Attractive 
Financial Outcome

� Projected 2008 combined revenues exceeds $13.7 billion

� Representing 15% growth over combined 2007

� Anticipate strong cash flow from operations

� Over $3 billon in 2009

� Over $5 billion in 2012

� Accretive to GAAP earnings

� Within the fourth quarter following closing

� Cash EPS even faster

Compelling economics more than compensates 
for share dilution

3




 �

Significant Synergy Opportunity

� At least $300 million in cost synergies by 2011 (fast ramp up)

� Synergies from manufacturing and API capabilities

� R&D synergies from pipeline reorganization

� Reduces recruiting requirement to achieve 2X goals

� SG&A synergies from infrastructure overlap

� Does not include significant upside opportunities

� Gradually reduce Barr’s tax rate 

� Revenue synergies

� Additional long-term operational and vertical integration 
opportunities

4
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Maintaining Strong Balance 
Sheet and Credit Profile

� Strong liquidity position

� Maintain $1 billion post closing cash on hand

� Balance sheet flexibility provides liquidity for future 
strategic opportunities

3/31/08
3/31/08 Deal 

adjusted

Debt & Minority Interest $5.4B $7.9B
Equity $14.4B $16.5B
Debt / 3/31/08 LTM EBITDA 1.7x 2.1x
Debt / Capital 27% 32%

5
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Key Takeaways

GAAP EPS accretive in fourth quarter after closing

New growth drivers

Large synergy opportunities

Improves cash flow

Maintains strong balance sheet and credit profile

+

6




 �

Strong strategic fit

Attractive economics

Extends global market leadership

Exceeds 20/20 strategic target

Expands product portfolio and pipeline

+

Compelling Value Creation
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Eyal Desheh, CFO

Teva Pharmaceutical Industries Ltd.
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� Financial Results

� Record quarterly sales of $2,823 million

� Record cash flow from operating activities of $806 million 

� Record R&D investments of $198 million or 7% of sales

� Generics

� Successful launches of Bupropion XL 150 and Risperidone

� Continued investment in generic pipeline

� Record sales for International Group, 37 percent growth QoQ

� COPAXONE®

� Record quarterly in market sales of $563 million 

� Maintain global No. 1 position as MS therapy 

� North America distribution agreement with sanofi-avenits ends

� AZILECT®

� AZILECT ® 1 mg tablets maybe first Parkinson’s disease treatment to slow down 
the progression of the disease 

� Potential revenues significantly increase 

Quarterly Highlights
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Development of Results (Q2 2008)

EPS
($)

Q2/2007 Q2/2008

Net Income
($ millions)

515 539

Q2/2007 Q2/2008

Sales
($ millions)

2,386

2,823

Q2/2007 Q2/2008

0.63

0.65

+18% +5% +3%
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676 624

1,260 1,341
1,505

Q2/04 Q2/05 Q2/06 Q2/07 Q2/08

+12%

CAGR
22%

Q2 2004-200� – North America 
Pharmaceutical Sales ($ millions)
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Top U.S. Pharmaceutical Companies
Leadership at 12.6% of Overall Market

Generic companies only All pharmaceutical companies

TRxs
(000s)

TRxs
(000s)

1 Teva USA 456,372 

2 Mylan 294,171

3 Watson 223,831

4 Sandoz 200,975

5 Barr 128,444

6 Mallinckrodt 91,363 

7 Qualitest 58,489

8 Actavis 84,526

9 Greenstone 83,500

10 Apotex 77,826

1 Teva USA 472,895 

2 Mylan 306,101

3 Novartis 263,526

4 Pfizer 236,047

5 Watson 223,833

6 Barr 128,504 

7 Merck 113,871

8 GlaxoSmithKline 92,913

9 Mallinckrodt 91,363

10 AstraZeneca 89,444

Source: IMS Health June 2008 NPA

Total RxsTotal Rxs
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U.S. Generic Industry’s Largest Pipeline
(as of July 23, 2008)

149 ANDAs – over $93 billion in total brand sales

88 Paragraph IV Filings

50 First-to-File – over $39 billion in total brand sales
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279
356

533
610

762

Q2/04 Q2/05 Q2/06 Q2/07 Q2/08

Q2 2004-200� – Europe* Pharmaceutical 
Sales ($ millions)

+25%

CAGR
29%

* Includes EU member states, Switzerland & Norway
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Europe – Registration Status
(as of June 30, 2008)

7210EMEA

200820072006

143185016Germany

153173830Netherlands

3,156512813298TOTAL

2411404611181Other

151235030France

159354819U.K.

132131522Hungary

PendingApprovedApprovedApprovedCountry

* Total count of formulations per compound
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Q2 2004-200� – International 
Pharmaceutical Sales ($ millions)

400

292

234

114
94

Q2/04 Q2/05 Q2/06 Q2/07 Q2/08

+� � %

CAGR
44%
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625
782

916
1,094

311

394

498

619

2004 2005 2006 2007

1,414

936

19%

1,176

1,713

24%

Q2/07

53%

17%285
332

231

151

436

563

Copaxone® – In-Market Global Sales
($ millions)

+21%

CAGR
22%

U.S.
Non-U.S.

+29%

Q2/08

CAGR 2004-2007
U.S.: 21%

Non-U.S.: 26%
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5%

21%

30%

21%

25%

23%

2005

29%

21%

32%

22%

25% Copaxone®
25%

24%

2006

27%

20%

25%

30%

0%

35%

24%

2007

Avonex®

Betaseron®*

Rebif®

20%

Tysabri®
1%

5%

Copaxone – #1 Global MS Therapy (in 
Value)

24%

2004 Q2’08

24%

23%

19%

26%

9%

Note: based on Q2©08 release of all companies, except Beyer; Betaseron data is estimated
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API – Overview ($ millions)

Third Party
Internal

21%

4%

296

501

524

587

561

439
543

740

899

191

156

143

2004 2005 2006 2007 Q2/07 Q2/08

1,460

940

1,067

1,327

334

452

9%

+35%

CAGR 2004-2007
Third Party: 4%

Internal: 27%

+10%

55%

CAGR
16%
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Net R&D Expenses ($ millions)

338 369

495
581

137
198

2004 2005 2006 2007 Q2/07 Q2/08

`

7.1%
7.0%

7.0%

5.9%

5.7%

6.2%

% of sales

R&D – Net

+45%
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* Non GAAP numbers
** Actually distributed

414-4 410117-Acquisition of companies

1,080534568512324155256Free cash flow

20114710695797375Dividends**

271255132139142104106
Purchase of fixed assets 
(net of proceeds from sale)

1,552936806746545332437
Cash flow from operating 
activities

1,068857539529570525515Net Income*

1-6/081-6/07Q208Q108Q407Q307Q207($ millions)

Q2 2008 – Cash Flow Highlights

Free cash flow = Net cash provided by operating activities less purchase of property, plant and equipment (net), and dividends paid
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Financial Strength

27%

3.35 

2.03 

5.38 

14.40 

March 31, 
2008

31%24%Leverage**

3.983.32 Long Term*    

1.521.47 Short Term     

of which:

5.51 4.79 Total Debt

12.06 15.08 Total Equity

June 30, 
2007

June 30, 
2008($ billions)

* Includes both converts of $1.4 Billion and straight debt of $1.5 Billion issued on 01/06
** [Debt / Debt + Equity)]



� �

NASDAQ Top 20 Companies
(as of July 25, 2008)

Company Name Symbol Price Market Value 
1 Microsoft Corp. MSFT 25.44$     236,930,173,920$     
2 Apple Inc. AAPL 159.03$   140,880,860,280$     
3 Cisco Systems Inc. CSCO 21.76$     128,539,279,360$     
4 Intel Corp. INTC 21.67$     124,125,760,000$     
5 Google Inc. GOOG 475.62$   113,473,895,220$     
6 Oracle Corp. ORCL 20.95$     107,924,448,750$     
7 QUALCOMM Inc. QCOM 52.43$     84,867,916,700$       
8 Research In Motion Ltd. RIMM 114.55$   64,654,081,900$       
9 Amgen Inc. AMGN 53.84$     58,615,392,640$       

10 Gilead Sciences Inc. GILD 52.68$     48,595,666,920$       
11 Dell Inc. DELL 23.42$     47,330,578,740$       
12 Comcast Corp. CMCSA 19.87$     40,457,605,050$       
13 Teva Pharmaceutical Industries Ltd. TEVA 45.10$     36,596,873,421$       
14 Amazon.com Inc. AMZN 78.72$     32,879,769,600$       
15 eBay Inc. EBAY 24.39$     32,104,971,630$       
16 Celgene Corp. CELG 73.26$     31,931,543,160$       
17 DIRECTV Group Inc. DTV 26.56$     30,433,563,520$       
18 Yahoo! Inc. YHOO 20.53$     28,352,114,770$       
19 Costco Wholesale Corp. COST 62.98$     27,382,129,500$       
20 Activision Inc. ATVID 35.90$     23,614,266,100$       

Share price – $45.10 (a/o July 25, 2008)
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Teva, GI and NASDAQ
3.1.05 - 25.7.08
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TEVA PHARM 

GI

NASDAQ

Teva 
$46.18

Teva 
$29.2

Teva Vs. Generic Index and NASDAQ 
2005-2008

ALO 7%
BRL 24%
IPXL 2%
MYL 38%
PRX 8%
WPI 20%
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