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TELEWEST COMMUNICATIONS PLC
1 st QUARTER RESULTS 2000

• Telewes t  Act ive  Dig i ta l  sa l e s  to  da te  o f  156 ,000
• Revenue per  customer up 7 .6% to  £37 .31
• 131,000 dial -up internet  subscribers ,  up 373% year-on-year
• Revenues  up 27% to £239 mil l ion
• EBITDA up 14% to £58 mill ion

Qtr 1
2 0 0 0

Qtr1
1 9 9 9

C h a n g e
o v e r  1 9 9 9

Revenue £ 2 3 9 m £ 1 8 8 m + 2 7 . 3 %
EBITDA (earnings before interest ,  tax
            deprec ia t ion  and amor t i sa t ion) £ 5 8 m £ 5 0 m + 1 4 . 3 %
EBITDA margin (EBITDA as a
             pe rcen tage  o f  r evenue) 2 4 . 1 % 2 6 . 9 % -2 .8%  pts
Residential Services Revenue £ 1 7 9 m £ 1 4 3 m + 2 5 . 2 %

Customers 1 . 6 m 1 . 4 m + 2 0 3 , 0 0 0
Household Penetrat ion 3 5 . 8 % 3 4 . 7 % + 1 . 1 % pts
Monthly Revenue per Customer £ 3 7 . 3 1 £ 3 4 . 6 7 + 7 . 6 %
Customer Churn* 1 4 . 7 % - -

Business Services Revenue £ 5 6 m £ 4 0 m + 4 1 . 8 %

Flextech Revenues – acquired 19 April  2000** + 3 . 8 %
* Excluding Cable London

** Included for information purposes only.   Not consolidated into Telewest  f inancial  information

C o m m e n t i n g  o n  t h e  f i r s t  q u a r t e r  r e s u l t s ,  A d a m  S i n g e r ,  C h i e f  E x e c u t i v e  o fC o m m e n t i n g  o n  t h e  f i r s t  q u a r t e r  r e s u l t s ,  A d a m  S i n g e r ,  C h i e f  E x e c u t i v e  o f
T e l e w e s t  C o m m u n i c a t i o n s ,  s a i d :T e l e w e s t  C o m m u n i c a t i o n s ,  s a i d :

"The financial performance is good: revenue is up 27% and EBITDA is up 14%.  But what I think is
noteworthy is  that  these resul ts  have been achieved during a  per iod when the company has  been
accelerating the rollout of i ts  new digital  service and launching important broadband products.

While others have been talking about the promise of the digital  era,  we have been delivering the
next  generat ion of  broadband services  to  our  customers.   We have,  to  date ,  s igned up 156,000
subscribers for Telewest Active Digital  and we are on track to meet our target of 500,000
customers  by year  end.   That  rol l-out  is  on schedule and is  expected to reach 90% of our homes
passed by July.   At  31 March 2000 we had 131,000 dial-up internet subscribers following the
launch of Surf Unlimited in February.  Demand for the product has greatly exceeded expectat ions
which has caused some init ial  service issues which have now been corrected.  We have successfully
launched  a  h i - speed  internet  access product  -  blueyonder – which has generated significant
interest .   In July we are scheduled to launch our broadband portal .
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Meanwhile, our content division (formerly Flextech) also performed well.  Flextech’s relatively
traditional pay-TV business is adding subscribers and advertising revenue as the digital universe
expands.  At  Flextech Interactive revenues in the first quarter have risen 71%.

In addition, the fixed fees already committed by content providers to Telewest’s Active Digital
shopping platform amount  to more than £3.5 mil l ion on an annualised basis  (and this  does not
include TV transactions).   This may appear a small  number in the context of Telewest,  but i t  shows
that  in our case e-commerce is  already producing real  revenues.

Since the end of  the quarter  we have been busy integrat ing Telewest  and Flextech in a manner
designed to  preserve the cul ture  of  both companies  and create  a  new media ent i ty  that  is  more
than the sum of its parts.  Our goal is to create Britain's first " broadbandcaster" .   The combinat ion
of  a  s ta te  of  the  ar t  network,  top qual i ty  branded broadband content  and a  focus  on interact ive
product development gives Telewest the key ingredients for success in the digital age.”

BUSINESS REVIEW

Financial

Revenues increased 27.3% to £239 million for the quarter ended 31 March 2000, from £188 million
for the same period in 1999.  This increase is  at tr ibutable to the acquisi t ion on 23 November 1999
of the remaining 50% interest in Cable London (£21 million) and to increased market penetration in
both residential and business service markets. In particular,  the growth in residential telephony and
business services revenues was 34.2% and 41.8% respectively in the first  quarter of 2000 compared
with the corresponding period a year ago.  This strong growth has resulted from increases in
minutes  of  use  and higher  average pence per  minute  charges  for  voice  and data  t raff ic  and the
strong performance of our commercial services division.

Operating expenses,  before depreciation and amortisation, increased by 32.2% to £181 million in
the first quarter of 2000 from £137 million for the corresponding period in 1999.  This increase is
attributable to the Cable London acquisition (£14 million) and to an increase in selling, general and
administrative expenses.   This reflects the increased operating investment,  both in terms of staffing
levels and marketing, necessary to roll-out Telewest Active Digital and Telewest’s hi-speed internet
service, blueyonder.

Cable television margins increased 1 percentage point to 50% for the first  quarter 2000 from 49%
for the fourth quarter ,  1999 and by 6 percentage points  from 44% for the f irst  quarter  of  1999.
This follows price increases introduced on 1 February 2000 offset in part by increased programming
costs  for  larger  digi ta l  packages as  compared to  analogue packages.
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The telephony business continues to be impacted by growth in mobile  penetrat ion and internet
related calls which are significantly altering call  usage patterns and generate lower margins.
Average minutes of use were up significantly compared with last  year although telephony margins
for the f irst  quarter  of  2000 were down 2 percentage points to 68% from 70% for the fourth quarter
of  1999 and by 5 percentage points  from 73% for the f irs t  quarter  of  1999.

EBITDA increased by 14.3% to £58 million in the first quarter  2000 from £50 million in the first
quarter 1999.  Adjusting for the impact of Cable London, EBITDA for the first  quarter 2000
increased 3.2% to £58 million from £56 million in the first quarter 1999.  EBITDA margins
decreased 2.8 percentage points  from 26.9% in the f irs t  quarter  1999 to 24.1% for  the
corresponding period in 2000.

Resident ia l  Services

Telewest’s  household penetrat ion was up 1.1 percentage points  to  35.8% at  31 March 2000 from
34.7% at 31 March 1999, which represents approximately 1.6 million homes and 4.0 million
consumers.   Monthly revenue per  household increased by 7.6% to £37.31 in the quarter  ended 31
March 2000 compared with the corresponding period a year ago.   This is  a result  of  an increasing
proport ion of homes subscribing to both television and telephony products,  up to 62% at  31 March
2000, retail  price increases introduced on 1 February 2000 and higher subscriber revenues
generated by Telewest Active Digital  packages.

Customer or household relationship churn which has been reported for the first  t ime this quarter is
currently 14.7% on a rolling 12 month basis (excluding Cable London, which was acquired on 23
November  1999) .   The measurement  of  household churn a l lows us  to  be  compared to  our
competitors in the UK.  This measures the rate at  which customers disconnect from all  Telewest
services eliminating double-counting caused by customers moving between single and dual service
levels and more accurately reflecting the customer loyalty we are achieving.  We will continue to
report  the product  churn numbers separately.

As at  31 March 2000,  Telewest’s television product penetration was 25.6%, a  1 .1  pe rcen tage
points increase over television product penetration at 31 March 1999.  Telewest Active Digital
sales  to date total  156,000,  of  which 87% or 136,000 have been instal led,  and of  which 51% are
subscribers new to Telewest.   The roll-out of Telewest Active Digital is progressing to schedule and
this service should be available to over 90% of al l  Telewest homes passed by the end of June 2000.

Telewest’s range of interactive services continues to grow with agreements now signed with 80
content partners.  Norwich Union, Interf lora  and CNN are some of  the brands which have been
added to the l is t  of  household names that  already include W H Smith,  Woolworths, Abbey National
and Ladbrokes .  Telewest  expects  to  cont inue adding to  the  l is t  and develop the range and depth
of its service. Telewest believes that this is an exciting new revenue opportunity and has already
secured annualised fixed fees of £3.5 million, under signed contracts from content providers.
Telewest’s video-on-demand trial is underway and is progressively being scaled up to include all
Telewest Active Digital subscribers in the South East  franchise area.

Residential  te lephony product  penetrat ion increased to 32.3% at  31 March 2000,  up 1.8
percentage points on a year earl ier .   With second l ine penetration at  12.2%, this represented over
1.6 million residential telephone lines as at 31 March 2000.
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Surf Unlimited, the UK’s first unmetered  internet access service,  was launched in February 2000.
At 31 March 2000,  dial  up internet  subscribers increased to 131,000,  an increase of  373%
compared to a year earlier.

Blueyonder, Telewest’s hi-speed internet service for home personal computers,  was launched in
March 2000.  Init ial  consumer interest  has been posit ive and the development of Telewest’s
broadband portal  continues on schedule for  launch in July 2000.

In April 2000, OFTEL confirmed Telewest as one of the selected operators for ADSL trials under
Option 2, full local loop unbundling of BT’s network.  Telewest is well placed to commence Option
2 trials. It  already provides broadband interactive services over its cable networks and its customer
services and IT infrastructure should enable cost effective delivery over ADSL.

Business  Services

Business services revenues for the quarter ended 31 March 2000 totalled £56 million, up 42% on
the corresponding period a  year  ago.   As at  31 March 2000 Telewest  had over  60,000 business
customer accounts  and over  300,000 business telephony l ines.

Business services revenues include £13 million of revenues for the first quarter 2000 relating to
unit which provides national network services to third parties.  The

commercial services unit was established in January 1999 and had £2 million revenues for the first
quarter  of  1999.

In the third quarter  2000 Telewest  intends to launch a hi-speed internet service specifically tailored
to meet the needs of the small  and medium sized enterprise.   This service will  be supported by a
broadband portal  leveraging Telewest’s investment in its hi-speed internet network and should
provide a platform from which to develop an Application Service Provision business.

F l e x t e c h  ( C o n t e n t  D i v i s i o n )F l e x t e c h  ( C o n t e n t  D i v i s i o n )

Our merger with Flextech was completed on 19 April  2000 and accordingly, the results for Flextech
do not form part  of these results.   Set out below is a summary of the key operational statist ics for
Flextech in the first quarter 2000.  In the future, the results and activities of Flextech will be
reported as  Telewest’s content division.

Flextech’s turnover, including its share of joint ventures’ revenue, increased by 3.8% to £41 million
in the first  quarter of 2000 compared with the corresponding period a year earlier.   This growth has
been driven by a 23% increase in the UK multi-channel market to 8.0 mill ion homes at  31 March
2000 up from 6.5 million homes a year earlier, offset in part by lower unit revenues from digital
homes which increased by 2.8 million homes to 3.4 million at 31 March 2000 from 0.6 million a year
earlier.

Advertising revenues (including Flextech’s share of joint ventures’ advertising revenue) increased
17% to £14 million in the first quarter 2000, from £12 million in the same period a year ago.
Flextech interactive revenues increased 71% to £0.6 million in the first quarter 2000.  
EBITDA loss reduced to £1.5 million in the three months ended 31 March 2000 from £3.2 million in
the  three  months  ended  31  March  1999.

In addition to this EBITDA loss, Flextech sold, in January 2000, a 12.5% interest in TV Travelshop
to  Kuoni for cash proceeds of £6.6 million recognising a pre-tax profit on disposal of £10 million.
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Corpora te  Deve lopments

On 25 January 2000,  Telewest  raised net  cash proceeds of £534 mill ion from the issue of $450
million 11 3/8% Senior Discount Notes due 2010, £180 million 9 7/8% Senior Notes due 2010 and
$350 million 9 7/8% Senior Notes due 2010.  Approximately £126 million of these proceeds were
used to repay the indebtedness of  Cable London and the remainder  has been or  wil l  be used for
general corporate purposes,  including operating and capital  requirements associated with the roll-
out  of  Telewest  Active Digital  and blueyonder and the temporary or  permanent repayment of
additional debt.

On 6  March 2000,  Telewest  and Andersen Consul t ing announced the  format ion of  a  new company
to develop interactive broadband applications.   The joint  venture intends to provide consultancy
services and to develop, customise and license innovative solutions for the rapidly emerging
broadband industry.

Management  S truc ture

Following the Flextech merger,  the senior  management team was reorganised to ref lect  Telewest’s
emergence as a  vert ical ly integrated communications and media group.   Mark Luiz became Chief
Executive, Content Division and replaces Brent Harman who is returning to Australia.  Philip Jansen
assumed responsibility for our residential services division as Managing Director, Consumer Services
and Adam Smith became Managing Director,  Business Services.

As announced on 11 Apri l  2000,  Tony Illsley, previously Chief Executive, decided to leave the
group to pursue other interests.   MediaOne a lso  appointed Simone Brych-Nourry, their third
shareholder representative,  to the Board in accordance with their existing shareholder rights,
effective 18 May 2000.  Simone Brych-Nourry has been Chief Counsel of MediaOne International
s ince December  1994.

Outlook

Telewest is now a leading provider of broadband services in the UK.  With product development
init iatives progressing to schedule,  the necessary increase in operating capacity complete,  the
Flextech content  business integrat ion well  on track and a new senior  management team in place,
Telewest believes it is well positioned.

Enquiries to   T e l e w e s t  C o m m u n i c a t i o n s  p l c
Charles Burdick, Group Finance Director 01483  750900
Parm Sandhu, Director, Investor Relations 01483  587061

a n d  a t

Brunswick
Alison Hogan 020  7404  5959
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N o t e s :

The following is included in connection with legislation in the United States, the Safe Harbour
Statement under the US Private Securities Litigation Reform Act of 1995; The foregoing includes
certain forward looking statements that involve various risks and uncertainties which could lead to
actual results significantly different than those anticipated by Telewest.  For a discussion of certain
of these risks and uncertainties see the Company’s Registration Statement on Form F-4 filed with
the US Securi t ies  and Exchange Commission on 6 March 2000.

Unless otherwise specified, all references to financial information are on a UK GAAP basis.
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Telewes t  Communica t ions  p l c
Operating Statist ics – Owned and operated

Actual Pro forma (1)
RESIDENTIAL SERVICES Net  addi t ions Net  addi t ions

Q 1  2 0 0 0 Q 1  1 9 9 9

   Homes  Marke ted 3 , 7 7 0 2 7 , 4 1 7

   Cus tomer  Homes  Added 6 , 7 9 1 2 5 , 5 7 6

   Cable Television Subscribers ( 1 6 , 4 6 6 ) 3 1 , 3 9 1

   Telephony Subscribers 1 6 , 3 6 2 2 8 , 2 4 2
   Telephone Lines 2 1 , 6 1 4 5 0 , 8 2 7

   Internet  Subscribers 7 1 , 1 0 9 5 , 4 5 4

A s  a t  3 1  M a r c h A s  a t  3 1  M a r c h
2 0 0 0

Actual
1 9 9 9

Pro forma (1)

   Cable television and residential  telephony subscribers* 9 7 9 , 7 9 6 8 9 0 , 4 2 5
   Cable television only subscribers 1 5 9 , 2 9 8 1 8 7 , 1 1 4
   Residential  telephony only subscribers * 4 5 3 , 2 6 3 4 4 6 , 8 9 9
   Total  residential  customers 1 , 5 9 2 , 3 5 7 1 , 5 2 4 , 4 3 8
* Includes subscribers also subscribing for  internet  services .

   Homes  marke ted 4 , 4 4 7 , 5 9 4 4 , 3 9 5 , 1 3 1
   Household  pene t ra t ion 3 5 . 8 % 3 4 . 7 %
   Cus tomer  churn  (excluding Cable London) 1 4 . 7 % -

   Cable television subscribers 1 , 1 3 9 , 0 9 4 1 , 0 7 7 , 5 3 9
   Active Digital Subscribers 1 0 3 , 8 2 8 -
   Cable television penetrat ion 2 5 . 6 % 2 4 . 5 %
   Churn  ra te 2 6 . 6 % 2 7 . 5 %

   Residential  telephony subscribers 1 , 4 3 3 , 0 5 9 1 , 3 3 7 , 3 2 4
   Resident ial  te lephony penetrat ion 3 2 . 3 % 3 0 . 5 %
   Residential  telephone l ines 1 , 6 0 7 , 6 2 4 1 , 4 4 2 , 4 4 4
   Second l ine  penet ra t ion 1 2 . 2 % 7 . 9 %
   Churn rate  per  l ine 2 0 . 7 % 2 1 . 2 %

   Total  internet  subscribers 1 3 1 , 4 1 5 2 7 , 7 7 5

Actual Pro forma (1)
BUSINESS SERVICES Net  addi t ions Net  addi t ions

Q 1  2 0 0 0 Q 1  1 9 9 9

   Bus iness  cus tomer  accounts 2 , 8 7 1 1 , 4 7 3
   Business telephony lines ( 1 , 9 2 3 ) 2 0 , 7 9 2

A s  a t  3 1  M a r c h A s  a t  3 1  M a r c h
2 0 0 0

Actual
1 9 9 9

Pro forma (1)

   Bus iness  cus tomer  accounts 6 1 , 2 1 8 4 7 , 1 3 7
   Business telephony lines 3 0 5 , 1 6 7 2 5 4 , 5 5 3
   Average  number  of  l ines  per  cus tomer  account 5 . 0 5 . 4
   Annual i sed  revenue  per  cus tomer  account £ 3 , 4 7 1 £ 3 , 7 1 8
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Telewes t  Communica t ions  p l c
As at  31 March 2000

Telewest  Franchises  (2)
31 March

Cable London Franchises (3)
31 March

Telewest Group Franchises (4)
31 March

1 9 9 9 2 0 0 0 1 9 9 9 2 0 0 0 1 9 9 9 2 0 0 0
P r o  f o r m a  ( 1 )P r o  f o r m a  ( 1 )

Number  of  f ranchises 3 7 3 7 4 44 4 14 1 4 1
Residential  customers 1 , 3 8 9 , 7 3 7 1 ,457 ,429 1 3 4 , 7 0 1 1 3 4 , 9 2 81 3 4 , 9 2 8 1 , 5 2 4 , 4 3 81 , 5 2 4 , 4 3 8 1 ,592 ,357
Resident ia l  dual  customers 8 2 8 , 4 3 4 9 0 8 , 1 7 1 6 1 , 9 9 1 7 1 , 6 2 57 1 , 6 2 5 8 9 0 , 4 2 58 9 0 , 4 2 5 9 7 9 , 7 9 6
Percen tage  o f  dua l  cus tomers 59 .6% 62.3% 46 .0% 5 3 . 1 %5 3 . 1 % 5 8 . 4 %5 8 . 4 % 61.5%
Monthly  revenue  per  cus tomer £34 .68 £36.98 £39 .21 £ 4 1 . 9 8£ 4 1 . 9 8 £ 3 4 . 9 6£ 3 4 . 9 6 £37.31

CABLE TELEVISION
H o m e s  p a s s e d 4 , 2 2 2 , 4 2 1 4 ,271 ,666 3 9 7 , 4 5 5 4 3 7 , 6 2 24 3 7 , 6 2 2 4 , 6 1 9 , 8 7 64 , 6 1 9 , 8 7 6 4 ,709 ,288
H o m e s  p a s s e d  a n d  m a r k e t e d 4 , 0 1 3 , 2 9 8 4 ,059 ,341 3 8 1 , 8 3 3 3 8 8 , 2 5 33 8 8 , 2 5 3 4 , 3 9 5 , 1 3 14 , 3 9 5 , 1 3 1 4 ,447 ,594
Subscribers 9 8 1 , 0 4 4 1 ,037 ,235 9 6 , 4 9 5 1 0 1 , 8 5 91 0 1 , 8 5 9 1 , 0 7 7 , 5 3 91 , 0 7 7 , 5 3 9 1 ,139 ,094
Penetra t ion ra te  (5) 24 .4% 25.6% 25 .3% 2 6 . 2 %2 6 . 2 % 2 4 . 5 %2 4 . 5 % 25.6%
Average monthly revenue per  subscr iber  (6) £21 .89 £20.72 £23 .36 £ 1 9 . 8 0£ 1 9 . 8 0 £ 2 2 . 0 2£ 2 2 . 0 2 £20.63
Average  churn  ra te  (7) 27 .1% 26.2% 31 .9% 3 1 . 2 %3 1 . 2 % 2 7 . 5 %2 7 . 5 % 26.6%

RESIDENTIAL TELEPHONY
H o m e s  p a s s e d 4 , 0 4 3 , 9 4 3 4 ,093 ,182 3 9 7 , 4 5 5 4 3 7 , 6 2 24 3 7 , 6 2 2 4 , 4 4 1 , 3 9 84 , 4 4 1 , 3 9 8 4 ,530 ,804
H o m e s  p a s s e d  a n d  m a r k e t e d 3 , 9 9 8 , 8 8 8 4 ,050 ,061 3 8 1 , 8 3 3 3 8 8 , 2 5 33 8 8 , 2 5 3 4 , 3 8 0 , 7 2 14 , 3 8 0 , 7 2 1       4 ,438 ,314
Subscribers 1 , 2 3 7 , 1 2 7 1 ,328 ,365 1 0 0 , 1 9 7 1 0 4 , 6 9 41 0 4 , 6 9 4 1 , 3 3 7 , 3 2 41 , 3 3 7 , 3 2 4 1 ,433 ,059
Penetra t ion ra te  (8) 30 .9% 32.8% 26 .2% 2 7 . 0 %2 7 . 0 % 3 0 . 5 %3 0 . 5 % 32.3%
Lines 1 , 3 3 3 , 2 2 5 1 ,490 ,917 1 0 9 , 2 1 9 1 1 6 , 7 0 71 1 6 , 7 0 7 1 , 4 4 2 , 4 4 41 , 4 4 2 , 4 4 4 1 ,607 ,624
Average monthly revenue per  l ine (9) £20 .30 £21.57 £27 .92 £ 2 8 . 7 4£ 2 8 . 7 4 £ 2 0 . 8 7£ 2 0 . 8 7 £22.10
Average churn ra te  per  l ine  (10) 20 .6% 20.4% 28 .9% 2 4 . 1 %2 4 . 1 % 2 1 . 2 %2 1 . 2 % 20.7%

BUSINESS SERVICES
Bus iness  cus tomer  accoun ts 4 3 , 7 0 1 5 7 , 1 5 8 3 , 4 3 6 4 , 0 6 04 , 0 6 0 4 7 , 1 3 74 7 , 1 3 7 6 1 , 2 1 8
Business lines 2 3 4 , 4 5 4 2 7 7 , 4 7 2 2 0 , 0 9 9 2 7 , 6 9 52 7 , 6 9 5 2 5 4 , 5 5 32 5 4 , 5 5 3 3 0 5 , 1 6 7
Average business  l ines  per  customer (11) 5 .4 4.9 5 .8 6 . 86 . 8 5 . 45 . 4 5.0
Average monthly revenue per  business  l ine (12) £59 .49 £50.30 £57 .56 £ 4 9 . 6 9£ 4 9 . 6 9 £ 5 9 . 3 4£ 5 9 . 3 4 £50.24
Average  annua l i sed  revenue  per  cus tomer  (13) £3 ,703 £3,240 £3 ,920 £ 4 , 3 7 1£ 4 , 3 7 1 £ 3 , 7 1 8£ 3 , 7 1 8 £3,471
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Telewes t  Communica t ions  p l c
Owned and Operated Franchises
As a t  31 March 2000

(1) Operat ing s ta t i s t ics  on a  p ro fo rma  bas i s  a s sume  the  Cab le  London  acqu i s i t i on  had  t aken  p lace  on  1  January
1 9 9 9 .

(2) Represents  the  37  cable  f ranchises  owned and  opera ted  by  the  Telewes t  Group fo l lowing  the  Genera l  Cable
merger and the Birmingham acquisit ions (collectively the “Telewest Franchises”).

(3) Consis ts  of  the  four  cable  f ranchises  owned and opera ted  by Cable  London (col lec t ive ly ,  the  “Cable  London
Franchises”) .   Pr ior  to  23 November  1999,  these  f ranchises  were  owned approximate ly  50% by Telewest  and
approximately 50% by NTL (Triangle)  LLC as successor  to Comcast ,  a  wholly owned subsidiary of  NTL, Inc.
They  a re  now owned  100% by  the  Te lewes t  Group .

(4) Represents  the  Telewest  Franchises  and the  Cable  London Franchises ,  ( the  ”Telewest  Group franchises”) .

(5) Cable te levis ion penetrat ion rate  a t  a  specif ied date  represents  ( i )  the total  number of  cable  te levis ion
cus tomers  a t  such da te ,  d iv ided by  ( i i )  the  to ta l  number  of  homes  passed  and marketed  for  cable  te levis ion  a t
s u c h  d a t e .

(6) Average monthly revenue per  subscr iber  for  each per iod represents  ( i )  the  average monthly cable  te levis ion
revenue for  such period,  divided by ( i i )  the average number of  cable television subscribers  in such period.

(7) Average cable  te levis ion churn rate  for  the per iod represents  ( i )  the total  number of  cable te levis ion customers
who terminated basic  service or  whose service was terminated during such period,  divided by ( i i )  the average
number  of  cable  te levis ion customers  in  such per iod.

(8) Resident ia l  te lephony penetra t ion ra te  a t  a  specif ied date  represents  ( i )  the  tota l  number  of  res ident ia l  cable
t e l ephony  cus tomers  a t  such  da te ,  d iv ided by  ( i i )  the  to ta l  number  of  homes  passed  and marketed  for
res ident ia l  cab le  te lephony a t  such  da te .

(9) Average monthly revenue per  residential  l ine for  each period represents  ( i )  the average monthly residential
cable  te lephony revenue for  such per iod,  divided by ( i i )  the  average number  of  res ident ia l  cable  te lephony
lines in such period.

(10) Average residential  te lephony churn rate  per  l ine for  the period represents  ( i )  the total  number of  residential
cable  te lephony l ines  terminated by customers  of  the  company providing the  l ines  dur ing such per iod,  d ivided
by ( i i )  the average number of  residential  cable telephony l ines in such period.

(11) Average  number  of  bus iness  l ines  per  cus tomer  a t  a  speci f ied  date  represents  ( i )  the  number  of  bus iness
cable  te lephony l ines  a t  such date ,  d iv ided by ( i i )  the  number  of  bus iness  cable  te lephony cus tomer  accounts
a t  s u c h  d a t e .

(12) Average monthly revenue per  business  l ine for  each per iod represents  ( i )  the  average  month ly  bus iness  cab le
telephony revenue for  such period,  divided by ( i i )  the average number of  business  cable  te lephony l ines  in
such per iod.

(13) Average  annua l i sed  revenue  per  cus tomer  account  fo r  each  per iod  represen ts  ( i )  the  average  month ly
business  services  revenue for  each period divided by ( i i )  the average number of  business  services  customer
accounts  in  such period,  mult ipl ied by twelve months.
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Telewes t  Communica t ions  p l c
UK GAAP
SUMMARISED UNAUDITED CONSOLIDATED PROFIT AND LOSS ACCOUNTS
F O R  T H E  T H R E E  M O N T H S  E N D E D  3 1  M A R C H

3  m o n t h s
e n d e d

3 1  M a r c h
2 0 0 0

£m

3  m o n t h s
e n d e d

3 1  M a r c h
1 9 9 9

£m

Y e a r
 e n d e d

 3 1  D e c e m b e r
1 9 9 9

£m
A u d i t e d

Turnover
Residential Services
   Cable television 7 3 . 57 3 . 5 64 .4 258 .3
   Telephony 1 0 5 . 91 0 5 . 9 78 .9 333 .7

1 7 9 . 41 7 9 . 4 143 .3 592 .0
Business Services 5 6 . 35 6 . 3 39 .7 183 .5
Other  ( Internet ,  ad sales  e tc) 3 . 13 . 1 4.5 17 .0
T o t a l 2 3 8 . 82 3 8 . 8 187 .5 792 .5
O p e r a t i n g  e x p e n s e s  b e f o r e  c h a r g i n g  d e p r e c i a t i o n  a n d
a m o r t i s a t i o n ( 1 8 1 . 2 )( 1 8 1 . 2 ) (137.1) (570.7)
EBITDA 5 7 . 65 7 . 6 50 .4 221 .8

D e p r e c i a t i o n  a n d  a m o r t i s a t i o n ( 1 0 0 . 3 )( 1 0 0 . 3 ) (83.3) (402.9)
G r o u p  o p e r a t i n g  l o s s ( 4 2 . 7 )( 4 2 . 7 ) (32.9) (181.1)
S h a r e  o f  o p e r a t i n g  p r o f i t / ( l o s s )  o f  a s s o c i a t e d  u n d e r t a k i n g s  - - (0.4) 0 .7
O t h e r  i n t e r e s t  r e c e i v a b l e  a n d  s i m i l a r  i n c o m e  (includes the group share of
interest receivable in associated undertakings of £Nil and £6.8m for 2000 and 1999  respectively)

1 . 21 . 2 9.0 11 .1

I n t e r e s t  p a y a b l e  a n d  s i m i l a r  c h a r g e s ( 9 5 . 7 )( 9 5 . 7 ) (110.8) (360.6)
L o s s  o n  o r d i n a r y  a c t i v i t i e s  b e f o r e  t a x ( 1 3 7 . 2 )( 1 3 7 . 2 ) (135.1) (529.9)

T a x  o n  l o s s  o n  o r d i n a r y  a c t i v i t i e s  - - 0.1 -
Loss  on  ord inary  ac t iv i t i e s  a f t er  tax ( 1 3 7 . 2 )( 1 3 7 . 2 ) (135.0) (529.9)

Minori ty  interests  ( 0 . 1 ) ( 0 . 1 )  - (0.1)
Loss  for  the  per iod ( 1 3 7 . 3 )( 1 3 7 . 3 ) (135.0) (530.0)

B a s i c  a n d  d i l u t e d  l o s s  p e r  e q u i t y  s h a r e  ( p e n c e ) ( 6 . 0 ) (6.2)* (24.1)
* restated for compliance with FRS 14

The  conso l ida ted  f inanc ia l  s t a t emen t s  a s  se t  ou t  on  pages  10  to  13,  which  are  unaudi ted ,  have  been  prepared  on  the  bas is  of  the

account ing pol ic ies  se t  out  in  Telewest’s  1999 Annual  Repor t  o ther  than  where  changes  a re  necessary  to  implement  new account ing

s tandards .  The  ba lance  sheet ,  prof i t  and  loss  account  and cash  f low informat ion  a t  31  December  1999 i s  der ived  f rom the  s ta tu tory

accounts  for  1999 which wil l  be del ivered to the Registrar  of  Companies fol lowing the Company’s annual  general  meeting in June 2000.

The audi tors  have repor ted  on those  accounts :  the i r  repor t  was  unqual i f ied  and did  not  conta in  a  s ta tement  under  sect ion 237(2)  or  (3)

of  the  Companies  Ac t  1985 .
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Telewes t  Communica t ions  p l c
UK GAAP
NOTES TO THE SUMMARISED UNAUDITED CONSOLIDATED PROFIT AND LOSS
A C C O U N T S
F O R  T H E  T H R E E  M O N T H S  E N D E D  3 1  M A R C H

3  m o n t h s
e n d e d

3 1  M a r c h
2 0 0 0

£m

3  m o n t h s
e n d e d

3 1  M a r c h
1 9 9 9

£m

Y e a r
 e n d e d

 3 1  D e c e m b e r
1 9 9 9

£m
A u d i t e d

1  O p e r a t i n g  c o s t s

   O p e r a t i n g  e x p e n s e s  b e f o r e  c h a r g i n g  d e p r e c i a t i o n  a n d  a m o r t i s a t i o n  :
Programming expenses 3 6 . 6 35 .8 131 .9

   Te lephony expenses 5 2 . 7 32 .0 158 .0
   Sell ing,  general ,  and administrative
expenses

9 1 . 9 69 .3 280 .8

1 8 1 . 2 137 .1 570 .7
   D e p r e c i a t i o n  a n d  a m o r t i s a t i o n  :
   Depreciat ion of  tangible f ixed assets 8 3 . 2 71 .6 354 .3
   Amortisation of goodwill 1 7 . 1 11 .7 48 .6

1 0 0 . 3 83 .3 402 .9

T o t a l  o p e r a t i n g  c o s t sT o t a l  o p e r a t i n g  c o s t s 2 8 1 . 5 220 .4 973 .6

2  I n t e r e s t  p a y a b l e  a n d  s i m i l a r  c h a r g e s

Share  of  in teres t  of  associa ted under takings  - 1.7 6 .9
On bank  loans
    Wholly repayable within 5 years - 0.5 25 .9
    Wholly or  part ly repayable in more than 5 years 2 2 . 2 29 .4 55 .9
Finance  cos ts  of  Senior  Discount  Debentures ,  2007 2 5 . 2 23 .5 93 .6
Finance  cos ts  of  Senior  Debentures ,  2006 5 . 7 5.7 21 .9
Finance  cos ts  of  Senior  Notes ,  2008 6 . 3 6.2 24 .9
Finance costs  of  Senior  Convert ible  Notes ,  2007 4 . 4  2 .0 15 .1
Finance cos ts  of  Senior  Discount  Notes ,  2009 1 0 . 5  - 28 .8
Finance costs  of  Senior  Notes  and Senior  Discount
     No tes ,  2010 1 0 . 8  -  -
F inance  charges  payable  in  respect  of  f inance  leases
    and  h i re  purchase  con t rac t s 2 . 0 4.1 9 .4
Exchange loss  on foreign currency t ranslat ion,  net 7 . 1         27 .6          44 .0
Sale  and  leaseback  te rminat ion  -  7 .1 8 .9
Extinguishment of  debt  -  - 15 .7
Other 1 . 5 3.0 9 .6

T o t a l  i n t e r e s t  p a y a b l e  a n d  s i m i l a r  c h a r g e s 9 5 . 7 110 .8 360 .6
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Telewes t  Communica t ions  p l c
UK GAAP
SUMMARISED UNAUDITED CONSOLIDATED BALANCE SHEETS
A S  A T  3 1  M A R C H

3 1  M a r c h3 1  M a r c h 3 1  M a r c h3 1  M a r c h 3 13 1
D e c e m b e rD e c e m b e r

2 0 0 02 0 0 0 1 9 9 91 9 9 9 1 9 9 91 9 9 9
£ m£ m £ m£ m £ m£ m

A u d i t e dA u d i t e d

F i x e d  a s s e t s
Intangible  assets 1 , 2 8 7 . 4 907 .1 1 ,304 .4
Tangib le  asse ts 2 , 8 4 7 . 1 2 ,467 .6 2 ,775 .1
Investment  in  associa ted under takings 4 . 6 29 .5 4 .0
Other  investments 4 . 3 2.4 2 .1

4 , 1 4 3 . 4 3 ,406 .6 4 ,085 .6

Current  a s se t s
Stocks 0 . 1 0.2 0 .2
Debtors 1 9 1 . 6 184 .4 158 .2
Secured  cash  depos i t  res t r ic ted  for  more  than  one  year 1 2 . 0  - 12 .0
C a s h  a t  b a n k  a n d  i n  h a n d 7 6 . 9 60 .2 65 .2

2 8 0 . 6 244 .8 235 .6
C r e d i t o r s :  a m o u n t s  f a l l i n g  d u e  w i t h i n  o n e  y e a r ( 4 0 6 . 4 ) (363.6) (505.8)
Net  current  ( l iabi l i t i es ) ( 1 2 5 . 8 ) (118.8) (270.2)

Tota l  a s se t s  l e s s  current  l i ab i l i t i e s 4 , 0 1 7 . 6 3 ,287 .8 3 ,815 .4

C r e d i t o r s :  a m o u n t s  f a l l i n g  d u e  a f t e r  m o r e  t h a n  o n e  y e a r ( 3 , 3 9 9 . 9 ) (2,558.6) (3,061.0)
Minori ty  interests ( 0 . 6 ) (0.4) (0.5)

C a p i t a l  a n d  r e s e r v e s 6 1 7 . 1 728 .8 753 .9
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Telewes t  Communica t ions  p l c
UK GAAP
SUMMARISED UNAUDITED CONSOLIDATED STATEMENTS OF CASH FLOWS
F O R  T H E  T H R E E  M O N T H S  E N D E D  3 1  M A R C H

3  m o n t h s
e n d e d

3 1  M a r c h
2 0 0 0

£m

3  m o n t h s
e n d e d

3 1  M a r c h
1 9 9 9

£m

Y e a r
 e n d e d

 3 1  D e c e m b e r
1 9 9 9

£m
A u d i t e d

N e t  c a s h  i n f l o w  f r o m  o p e r a t i n g  a c t i v i t i e s 4 8 . 4 42 .9 197 .6

R e t u r n s  o n  i n v e s t m e n t s  a n d  s e r v i c i n g  o f  f i n a n c e
   Interest  received 1 . 0 4.5 7 .5
   Interest  paid ( 1 7 . 9 ) (8.0) (123.8)
   In teres t  e lement  of  f inance lease  payments ( 1 . 8 ) (4.1) (12.9)
N e t  c a s h  o u t f l o w  f r o m  r e t u r n s  o n  i n v e s t m e n t s  a n d  s e r v i c i n g  o f
f i n a n c e

( 1 8 . 7 ) (7.6) (129.2)

C a p i t a l  e x p e n d i t u r e  a n d  f i n a n c i a l  i n v e s t m e n t

   Purchase of  tangible  f ixed assets ( 1 4 7 . 2 ) (76.6) (468.1)
   Sale of  tangible f ixed assets 0 . 1 0.3 4 .7
N e t  c a s h  o u t f l o w  f r o m  c a p i t a l  e x p e n d i t u r e  a n d  f i n a n c i a l  i n v e s t m e n t ( 1 4 7 . 1 ) (76.3) (463.4)

A c q u i s i t i o n s  a n d  d i s p o s a l s

   Purchase of  subsidiary undertakings -  - (395.3)
   Cash acquired with subsidiaries -  - 2 .2
   Inves tment  in  associa ted  under takings  and o ther
      part icipating interests ( 2 . 3 ) (0.6) (2.4)

N e t  c a s h  o u t f l o w  f r o m  a c q u i s i t i o n s  a n d  d i s p o s a l s ( 2 . 3 ) (0.6) (395.5)

M a n a g e m e n t  o f  l i q u i d  r e s o u r c e s

   Decrease /  ( increase) in f ixed deposits  (net) 2 7 . 2 (16.5) (33.6)
F i n a n c i n g

   Cash paid for  credi t  faci l i ty  arrangement  costs -  - (16.3)
   Net  (repayment of) /proceeds from borrowings under old credi t
facility

- (187.0) (538.5)

   Repayment of borrowings under old facil i t ies -  - (597.0)
   Net proceeds from borrowings under new facil i t ies -  - 951 .0
   Net repayments under existing facil i t ies ( 2 7 5 . 0 ) - -
   Release of  res t r ic ted cash deposi ts - 187 .4 175 .4
   Cash received from exercise  of  share opt ions 0 . 3 5.8 12 .5
   Cash received from rights issue -  - 415 .5
   Share  issue  costs -  - (2.5)
   Repayment of  Cable London faci l i ty ( 1 2 6 . 0 ) - -
   Proceeds from issue of  Senior  Discount  Notes -  - 399 .2
   Proceeds from issue of Senior Convert ible Notes - 300 .0 300 .0
   Proceeds f rom issue of  Senior  Discount  Notes  and Senior  Notes 5 4 3 . 5 - -
   Issue costs  of  Notes ( 9 . 1 ) (7.5) (17.8)
   Proceeds from /  (repayment of)  borrowings 3 . 9 (0.7) (45.1)
   Capi ta l  e lement  of  f inance  lease  payments ( 6 . 2 ) (237.1) (221.8)

N e t  c a s h  i n f l o w  f r o m  f i n a n c i n g 1 3 1 . 4 60 .9 814 .6

I n c r e a s e  /  ( d e c r e a s e )  i n  c a s h 3 8 . 9 2.8 (9.5)
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Telewes t  Communica t ions  p l c
US GAAP
SUMMARISED UNAUDITED CONSOLIDATED STATEMENTS OF OPERATIONS
F O R  T H E  T H R E E  M O N T H S  E N D E D  3 1  M A R C H

3  m o n t h s 3  m o n t h s 3  m o n t h s
e n d e d e n d e d E n d e d

3 1  M a r c h 3 1  M a r c h 3 1  M a r c h
2 0 0 0 2 0 0 0 1 9 9 9

$ m £m £m

R e v e n u e
   Cable television 117 .0 73 .5 64 .4
   Residential  telephony 168 .6 105 .9 78 .9
   Business services 84 .7 53 .2 39 .7
   Other 4 .9 3 .1 4 .5
T o t a l 375 .2 235 .7 187 .5

O p e r a t i n g  l o s s (121.3) (76.2) (49.6)
Interest  income 1.7 1 .1 8 .8
Interest  expense (139.6) (87.7) (80.6)
Foreign exchange gain/( loss) ,  net (40.5) (25.4) (30.4)
Share of losses of affil iates  -  - (2.2)
Minority interest in losses / (profits)  of

consolidated subsidiar ies ,  net (0.2)              (0.1)  -
Other ,  ne t 0 .2 0 .1 0 .2
L o s s  b e f o r e  i n c o m e  t a x e s (299.7) (188.2) (153.8)

Income tax (expense)  /  benefi t  -  -  -
N e t  l o s s (299.7) (188.2) (153.8)
B a s i c  a n d  d i l u t e d  l o s s  p e r  o r d i n a r y  s h a r e $(0.13) £(0.08) £(0.07)*
* restated for the dilutive effect of the 1999 rights issue

11 E a r n i n g s / ( l o s s )  b e f o r e  i n t e r e s t ,  t a x e s ,  d e p r e c i a t i o n  a n d  a m o r t i s a t i o n  ( “ E B I T D A

Operat ing loss (121.3) (76.2) (49.6)
Add:  depreciat ion and amort isat ion of  goodwil l 174 .8 109 .8            86 .5
EBITDA (af ter  non-cash share-based
compensa t ion  cos t s ) 53 .5               33 .6 36 .9
Add  back  :  non-cash  sha re -based  compensa t ion
cos ts

33 .3
              20 .9 13 .5

E B I T D A  ( b e f o r e  n o n - c a s h  s h a r e - b a s e d
c o m p e n s a t i o n  c o s t s ) 86 .8 54 .5 50 .4

2 O p e r a t i n g  c o s t s  a n d  e x p e n s e s

Programming (58.2) (36.6) (35.8)
Telephony (83.9) (52.7) (32.0)
Sell ing,  general  and administrat ion (179.6) (112.8) (82.8)
Deprecia t ion (142.3) (89.4) (71.6)
Amortisation of goodwill (32.5) (20.4) (14.9)
T o t a l (496.5) (311.9) (237.1)

The  conso l ida ted  f inanc ia l  s ta tements  as  se t  ou t  on  pages  14  to  16 ,  which  a re  unaudi ted ,  have  been  prepared  on  the  bas i s  o f  the
account ing pol ic ies  se t  out  in  Telewest’s  1999  Annual Report .

The economic environment  in  which the  Company operates  is  the  Uni ted Kingdom (“UK”) and hence i ts  report ing currency is  Pounds
Sterl ing (“£”) .  Merely for  convenience,  the f inancial  s tatements  contain t ranslat ions of  certain Pounds Sterl ing amounts  into US Dollars
a t  $1.5922 per  £1.00,  the  Noon Buying Rate  of  the  Federal  Reserve Bank of  New York on 31 March 2000.  The presentat ion of  the  US
Dol lar  amounts  should  not  be  const rued as  a  representa t ion  tha t  the  Pounds  Ster l ing  amounts  could  be  so  conver ted  in to  US Dol lars  a t
the  ra te  indica ted  or  a t  any other  ra te .
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Telewes t  Communica t ions  p l c
US GAAP
SUMMARISED UNAUDITED CONSOLIDATED BALANCE SHEETS
A S  A T  3 1  M A R C H

3 1  M a r c h 3 1  M a r c h 3 1  D e c e m b e r
2 0 0 0 2 0 0 0 1 9 9 9

$ m £m £m
A u d i t e d

A s s e t s
   Cash  and  cash  equ iva len t s 122 .4 76 .9 65 .2
   Secured  cash  depos i t  res t r ic ted  for  more  than  one  year 19 .1 12 .0 12 .0
   Receivables  and prepaid  expenses 306 .0 192 .2 151 .7
   Investments 10 .7 6 .7 4 .0
   Proper ty  and equipment 4 ,591 .7 2 ,883 .9 2 ,818 .1
   Goodwill 2 ,315 .1 1 ,454 .0 1 ,474 .4
   Other  asse ts 72 .9 45 .8 42 .1
T o t a l  a s s e t s 7 ,437 .9 4 ,671 .5 4 ,567 .5

Liabi l i t ies
   Deb t 5 ,330 .7 3 ,348 .0 3 ,130 .6
   Other liabilities 855 .2 537 .1 483 .6
Tota l  l iab i l i t i e s 6 ,185 .9 3 ,885 .1 3 ,614 .2

Minori ty  interests 0.9 0 .6 0 .5

S h a r e h o l d e r s ’  e q u i t y 1 ,251 .1 785 .8 952 .8

T o t a l  l i a b i l i t i e s  a n d  s h a r e h o l d e r s ’  e q u i t y 7 ,437 .9 4 ,671 .5 4 ,567 .5
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Telewes t  Communica t ions  p l c
US GAAP
SUMMARISED UNAUDITED CONSOLIDATED STATEMENTS OF CASH FLOWS
T H R E E  M O N T H S  E N D E D  3 1  M A R C HT H R E E  M O N T H S  E N D E D  3 1  M A R C H

 3  m o n t h s     3  m o n t h s     3  m o n t h s
e n d e d e n d e d e n d e d

3 1  M a r c h 3 1  M a r c h 3 1  M a r c h
2 0 0 0 2 0 0 0 1 9 9 9

$ m £m £m

C a s h  f l o w s  f r o m  o p e r a t i n g  a c t i v i t i e s
Net loss (299.7) (188.2) (153.8)
Adjustments  to  reconci le  net  loss  to  net  cash provided by
operating activities :
    Deprecia t ion 142 .3 89 .4 71 .6
    Amortisation of goodwill 32 .5 20 .4 14 .9
    Amort isat ion of  deferred f inancing costs  and issue
        d iscount  on  senior  d iscount  debentures 67 .0 42 .1 24 .7
    Unrealised loss on foreign currency translat ion 40 .8 25 .6 31 .3
    N o n  c a s h  a c c r u e d  s h a r e  b a s e d  c o m p e n s a t i o n  c o s t 33 .3 20 .9 13 .5
    Terminat ion  of  sa le  and  leaseback - - 7 .1
    Share of net  losses of affi l iates - - 2 .2
    Loss/(gain)  on disposals  of  assets - - (0.2)
    Changes in  operat ing assets  and l iabi l i t ies ,  net  of  effect  of
         acquisition of subsidiaries:
        Change in  receivables (62.2) (39.1) (14.8)
        Change  in  p repa id  expenses (2.4) (1.5) (4.7)
        Change  i n  accoun t s  payab l e 54 .5 34 .2 1 .8
        Change in other l iabili t ies 41 .2 25 .9 41 .7
N e t  c a s h  p r o v i d e d  b y  o p e r a t i n g  a c t i v i t i e s 47 .3 29 .7 35 .3
N e t  c a s h  u s e d  i n  i n v e s t i n g  a c t i v i t i e s (237.9) (149.4) (76.9)

N e t  c a s h  p r o v i d e d  b y  f i n a n c i n g  a c t i v i t i e s 209 .2 131 .4 60 .9
N e t  i n c r e a s e  i n  c a s h  a n d  c a s h  e q u i v a l e n t s 18 .6 11 .7 19 .3
C a s h  a n d  c a s h  e q u i v a l e n t s  a t  b e g i n n i n g  o f  p e r i o d 103 .8 65 .2 40 .9

C a s h  a n d  c a s h  e q u i v a l e n t s  a t  e n d  o f  p e r i o d 122 .4 76 .9 60 .2
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Flextech plc
UK GAAP
SUMMARISED UNAUDITED FINANCIAL INFORMATION
F O R  T H E  T H R E E  M O N T H S  E N D E D  3 1  M A R C H

3  m o n t h s 3  m o n t h s
e n d e d e n d e d

3 1  M a r c h  2 0 0 0 3 1  M a r c h  1 9 9 9
£m £m

Turnover
Group and share  of  jo int  ventures 40 .9 39 .4
Less:  share of joint  ventures (11.9) (8.3)
Group  Turnover 29 .0 31 .1

O p e r a t i n g  e x p e n s e s  b e f o r e  c h a r g i n g  d e p r e c i a t i o n  a n d
a m o r t i s a t i o n

(30.5) (34.3)

EBITDA (1.5) (3.2)

D e p r e c i a t i o n  a n d  a m o r t i s a t i o n (1.1) (1.2)

O p e r a t i n g  l o s s (2.6) (4.4)


