


Legal

SAFE HARBOR

Certainstatements containgtthis presentation may be deemed to beregulation of firearms and firearatated products; actions of social

forwardlooking statementsmderfederal securitié®vsand we intend
that such forwartboking statements be subject to thetsafieor

activists that could have an adverse effect on our business; the impact of
lawsuits; the demand for our products; the state of the U.S. economy in

createdherebyForwardlooking statements include statements regardinggeneral and the firearm industry in particular; general economic

our oOexpectations, 6 Oanticipat:i
opredictions, 6 or 0Ostr alookiggi es 6
statements alsioclude, but are not limitém statementsegardingour
strategidocus,vision, missiorstrategyandobjectivesacrossll
businesses; ogrowthand acquisitiostrategythe demand for our
products andervicespur new products and strategic product
development acroaibusinesses; our market position, expansion
goalsand opportunities; olongterm keys to success for tlirearms
and manufacturirgervicesbusiness; odargeimarkets anthrget
growth; ourstrategyand opportunities for the outdoor products and
accessories business; our plans to position the Company for future
growth; and our anticipateenueiGAAP and non GAAP earnings
per share, tax rate, operatimagginsnet income and share coimt
futureperiodsWecaution that these statements are quaddified
important factors that could cause actual results to differ materially
from thosereflectedy such forwardookingstatementsSuch factors
include, among others, economic, social, political, legislative, and
regulatory factors; the potential for increased

AMERICAN

contdionséandconaumer spendiongipatierds; aurtbcenipetisve s , 6 O pr 0]
enviranmeant thersgpplyt, dvailabflity and coss. of rawFmateriala and
components; speculation surrounding fears of terrorism and crime; our
anticipated growth and growth opportunities; our ability to increase
demand for our products in various markets, including consumer, law
enforcement, and military channels, domestically and internationally; our
penetration rates in new and existing markets; our strategies; our ability
to maintain and enhance brand recognition and reputation; risks
associated with the establishment of our new 630,000 square foot
national distribution center; our ability to introduce new products; the
success of new products; our ability to expand our markets; our ability
to integrate acquired businesses in a successful manner; the general
growth of our outdoor products and accessories business; the potential
for cancellation of orders from our backlog; and other risks detailed

from time to time in our reports filed with the SEC, including our

Annual Report on Form 40 for the fiscal year ended April 30, 2018.



Our Vision is to be the
Leading provider of quality products for the
shooting, hunting, and rugged outdoor enthusiast

Firerms Outdoor Productd &essosie

® NP o etona - - ——
Smith&Wesson . Smith &Wesson’ Qﬁ’#""“““""' Cgioh S Erstereerr m i

THouPngNZENTEn lﬁ:’
B Hooumerr  @iSminaWesy N2.........
Electr@®ptics
® SCHRADE OLD TIMER Hincle Rl
THOMPSON/ CENTER
Crimgana‘rrsce

- IMPERIAL e BOG-POD
ManufacturiBgrvices S

Smnh@m“ |6 Precision Components %m

AMERICAN

- MOUTDOOR



ESTABLISHING CENTERS OF EXCELLENCE TO LEVERAGE OPEX AS WE
GROW

AMERICAN OUTDOOR BRANDS LEADERSHIP
OUTDOOR PRODUCTS & ACCESSORIES SEGME

FIREARMS SEGMENT

i NEWA
Firearms Division Manufactur_ing Servic_es LOGISTICS & CUSTOMER Outdoor Products & Electro - Optics
Manufacturing Expertise SERVICES DIVISION Accessories Division Division

NPD Expertise Logistics Expertise NPD Expertise
E-Commerce Expertise
Low Cost Sourcing

Expertise

SHARED SERVICES ORGANIZATION
Source of Expertise in Support Functions like Finance, HR, IT, Legal, Compliance, EH&S

AMERICAN
- MOUTDOOR



Multiple Paths to Market

GOAL: BE THE PREFERRED VENDOR

Two Step via DiStl’ibUtC>, 12,0004 ndependentRetailers

b
\

..................

Logistics &

Customer Direct toStrategiRetailers Large Strategic Retaile
Services

Facility in

Missouri Direct toBuyingGroups Buying Groups: 700 MemberRetailers

Direct tolnternetRetailers
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ORGANIC AND INORGANIC GROWTH

Organically: Building our business around
the consumer we already know via prog
iInnovation, brand expansion, and new

product introduction _
Core Firearm

Consumer
Activities

Inorganically: Focusing on smaller low risk
acquisition targets with relevant brands and
iInnovative products in niche markets that can
be expanded into adjacent spaces

*Management estimate
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oOutdoor
Recreati.i .0’
Market Size
~$3035
Billion*

Shooting/
Hunting
Market Size =
$16 Billion in
10K*




FIREARMS DIVISION




Adjusted NICS by AOB Fiscal Quarter
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FY Q1 FY Q2 FY Q3 FY Q4

—FY'10 1,867,500 2,255,455 2,608,228 2,441,399
—FY'11 1,856,796 2,343,844 2,863,690 2,798,070
—FY'12 2,057,045 2,639,291 3,432,853 3,387,156

FY'13 2,540,204 3,169,177 5,553,062 4,321,270
—FY'14 2,701,741 3,165,078 3,789,139 3,477,441
—FY'15 2,499,814 3,188,406 4,006,653 3,456,346
—FY'16 2,752,060 3,315,382 5,030,858 3,888,746

FY'17 3,279,351 3,733,064 4,546,550 3,766,733

FY'18 2,912,034 3,172,329 4,033,830 3,841,836
—=—FY'19 2,618,573
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Firearms Division

ELEMENTS IN CURRENT ENVIRONMESBIQ1FY19

A We are pleased with Q1 results which featured consumer adoption of new products and fewer promo

A New products represented 28.5% of our firearms revenue:
A Strong sales of M&P Shield 38@HZAunched in February 2018.

A Consumer demand, as measured by adjusted NICS, is down versus last 5 year average
which effectively cleared the channel of Shield 1.0 inventory to make way for Shield 2.0.
A Channel inventories and internal inventories are generally in good condition
A Seasonal increase to prepare for fall hunting and holiday shopping seasons is underway.

A Our internal inventory is increasing to support buffer stock in preparation for the new Logistics
Customer Services Facility which begins initial operations in November 2018.
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Firearms Division .

| | e @ Performance

'\, Smith&Wesson*

2018 NEW PRODUCTS Smith&Wesson®  -mien  THOMPSON/CENTER

q

M&P380 Shield EZ
Built for personal protection and every  -day carry, the M&P380 Shield EZ is designed to be easy to use, featuring an
easy-to-rack slide, easy -to-load magazine, and easy  -to-clean design.

M&P M2.0 Compact 3.606
The M&P M2.0 Compact series has expanded to include a smaller
magazine capacity in 9mm.

fram featureqé
M&P45 M2.0 with TRUGLO TFX Sights
The line of M&P M2.0 pistols equipped with TRUGLO TFX sights has been expanded to include an all -FDE, .45 AUTO
configuration.
M&P45 Shield M2.0 with Integrated Crimson Trace Laser
The popular M&P Shield series is now available in .45 Auto with an integrated Crimson Trace laser.

Performance Center SW22 Victory
The Performance Center SW22 Victory Target pistols are chambered in .22LR and are designed specifically for target
shooting competitions. ~ These pistols feature 6 -inch target barrels, muzzle brakes, and Tandemkross hive Grips.

Performance Center Model 19 Carry Comp/ Model 19 Classic
Returning to production after 20 years, the Model 19 is available in a Performance Center version designed for
concealed carry and a Classic version that features a traditional look and feel.

Performance Center T/C Long Range Rifle
Built for the precision long -range shooter, the LRR is available in .243, .308, and 6.5 Creedmoor in both a Black and FDE
finish.

Thompson/Center T/CR22
Expertly crafted for hunters, plinkers, and first ~ -time shooters alike, the new T/CR22 rifle integrates a variety of high -end
features into an innovative rimfire package.
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