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This presentation does not constitute an offer for investment or an invitation to purchase or subscribe for any securities of Strauss Group Ltd.

(the "Company"). In particular, this presentation does not constitute a "public offering". This presentation does not purport to be all-inclusive or to contain
all information that may be relevant in making any decision concerning an investment in the securities of the Company. This presentation was prepared
primarily as a summary for your convenience only and does not reflect all data on the Company and its activity, and it does not replace the need to review
the Company's public reports. The information contained in this presentation is incomplete, and everything contained herein is subject to the contents of
the Company’s relevant reports and should not be considered a representation or guarantee, including for the completeness or accuracy of the information

contained herein.

This presentation may include forward-looking information that is based on estimates and assumptions by Company management as at the date of its
preparation, which, although the Company believes are reasonable, are by nature uncertain. The realization or non-realization of such forward-looking
informationis influenced, inter alia, by the risk factors that are typical of the Company's activity, and by developmentsin the economic environmentand in
external factors influencing the Company's activity, which cannot be assessed in advance and are beyond the Company's control.

The Company disclaims any intention or obligation to update or revise any such forward-looking statements or estimates and makes no commitment to

update this presentation.
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GAAP to Non-GAAP Reconciliations

In addition to reporting financial results in accordance with generally accepted accounting principles (GAAP), the
Company provides non-GAAP adjusted operating results which include the results of jointly controlled entities as if they
were proportionately consolidated. Strauss Group has a number of jointly controlled companies: Trés Coragdes (a
50%/50% JV with a local group named S&o Miguel Holding e Investimentos S.A. in Brazil), Sabra Dipping Company (a
subsidiary in North America), Strauss Frito-Lay Ltd. (the salty snack operation in Israel), PepsiCo Strauss Fresh Dips &
Spreads International (the international dips and spreads company, Obela) and Haier Strauss Water (a Strauss Water
subsidiary in China).

In addition, non-GAAP adjusted figures exclude any share-based payments, mark to market of commodity hedging
transactions as at end of period, other expenses or income and taxes referring to these adjustments.

The Company's management believes that these measures provide investors with transparency by helping illustrate the
underlying financial and business trends relating to the Company's results of operations and financial condition and
comparability between current and prior periods. Management uses the measures to establish and monitor budgets and
operational goals and to evaluate the performance of the Company. Please see the "GAAP to Non-GAAP Adjusted
Reconciliation" tables in the Company's MD&A report for a full reconciliation of the Company's GAAP to non-GAAP

adjusted results.
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Gadi Lesin
Strauss Group C.E.O.
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Q3 2014 Non-GAAP Performance Highlights (1)

. Group’s organic growth excluding FX: 7.1%, driven by double digit growth in local currency in
Strauss Coffee, including over 20% growth in 3C (JV in Brazil) @ and CIS sales and high single digit
growth in Sabra and Strauss Water. Sales of Strauss Israel up 1.9%

. Group’s overall gross margins down 120 bps, but YTD gross margins at 39.1%, up 90 basis points
vs. YTD’13

. Q3’14 gross margin at Strauss Coffee down 160 basis points, due to higher green coffee
prices as well as the devaluation of the RUB and the UHA against the USD which negatively
impacted CIS COGS
. Significant benefit in reduced financing expenses due to income from FX derivatives

primarily on the RUB and the NIS vs. the USD

. Q3’14 gross margin at Strauss Israel down 130 basis points mainly due an increase in raw
milk price in Q3’14 (which reversed in Q4’14) as well as other commaodity prices (cocoa,
sesame)

. Group’s operating margins expanded 20 basis points to 10.6%, given lower G&A costs as well as a
shift in marketing spend

. Net income up about 47% vs. Q3’13, positively benefiting from lower financing expenses due to

gains on hedging transactions and lower CPI, as well as positive impact of lower effective tax rate

)
‘ -
(1) For reconciliations of GAAP to Non-GAAP adjusted results, please refer to Strauss Group MD&A report. StleuSS 5

(2) 3C (JVin Brazil): a 50%/50% JV in Brazil with Sdo Miguel Group. Hereinafter: “3C (JV in Brazil)”.



Other Highlights

. October 2014 — Completion of Sabra’s VA based hummus plant expansion
. Doubling capacity while further enhancing production capabilities and improving production efficiency
. Shoham, our new logistics and distribution center in Israel is close to completion. We expect to fully

complete the transfer to Shoham in H2'15

. Both investments were recorded in the Group’s YTD capex
. Completed the acquisition of the Amigo coffee brand for ~$20mm
. Following the acquisition we expect to hold the #1 market position in instant coffee in Romania;

consolidation of the brand started in September 2014

. Strauss Water launched 2 new products in China
. Maze based products (under the sink and floor standing water bar purifiers)
. November 2014 - Sold part of our non operating real estate property in Petach Tikva for NIS 38mm. The

transaction will be reflected in Q4’14 with no material P&L impact. The capex investment related to the full
project was recorded in Q3’14

. We continue to examine options for TPG exit from Strauss coffee; no agreements have been signed

. The Food Industry Law — We are preparing for the implementation of the law. At this point we recorded NIS

25mm of non-cash, pre-tax write down of deferred expenses (NIS 15mm after tax and minority impact),

which were classified as other expenses (no impact on Non-GAAP figures) (P
Sbmss’i: ‘
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Shahar Florence
Strauss Group C.F.O.
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Q3 GAAP and Non-GAAP Adjusted Financial Highlights
(NIS mm)

Adjusted Non-GAAP

(2)

Q3'14 Q3'13 % Chg. Q3'14 Q3'13 % Chg.
Sales 1,415 1,402 0.9% 2,138 2,040 4.8%
Gross Profit 544 572 (4.9%) 811 798 1.5%
GP Margin 38.5% 40.8% 37.9% 39.1%
Operating Profit 200 200 (0.2%) 227 212 6.8%
EBIT Margin 14.2% 14.3% 10.6% 10.4%
Equity accounted
investees 66 49 32.4% -- --
Net Profit 75 58 25.0% 119 81 47.2%
NP Margin 5.2% 4.2% 5.6% 4.0%
Operating Cash Flow 115 137 146 211
Capex ® (237) (91) (267) (129)
Net debt 1,632 1,197 1,846 1,357

(€]
@

Capex includes acquisition of fixed assets and investment in intangible assets and deferred expenses.

h\lr‘ E
In the Non-GAAP results D&S figures reflect Strauss 50% share in Sabra and Obela. Coffee figures include Strauss 50% share in 3C (JV in Brazil) . Green S‘buluss

coffee figures reflect Strauss 50% share in 3C (JV in Brazil) .Figures for Strauss Israel include Strauss 50% share in the salty snacks business. Other
includes Strauss share in Strauss Water UK and China.
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Q3 Non-GAAP Consolidated Sales
(NIS mm)
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Organic excluding FX Non-GAAP Sales Growth
(Q3'14 vs. Q3'13)

12.0% -

10.8%

10.0% -

8.0% -

7.1%

6.0% -

4.0% -

2.0% -

0.0% - .
Overall Group Strauss Coffee D&S Other Strauss Israel

y r‘ A Y
D&S flgU es reflect Strauss 50% share in Sabra and Obela. Coffee figures include Strauss 50% share in 3C (‘]V inB aZ||) Green coffee figures reflect Strauss 50% hﬂuss

share in 3C (JV in Brazil). Figures for Strauss Israel include Strauss 50% share in the salty snacks business. Other includes Strauss share in Strauss Water UK and 1
China.



Q3 Non-GAAP Sales Bridge
(Q3’13 to Q3’14; NIS mm)

2,160

2,140

2,120

2,100

2,080

2,060

2,040

2,020

2,000

*  Mainly 3C (3V in

Brazil): volume growth

and price increases,
as well as sales under
the new brand “Tres”
(the new premium

Volume growth
in Sabra,
primarily in
hummus and
guacamole;
Completion of
the expansion

 Strauss Water is
evaluating a
restructuring
change in China.
Had it been
implemented,
sales would have

Mainly lower instant
coffee export sales
as a result of the
change in supply
chain; negative mix
effect and effective
price reductions

single portion of Sabra’s been lower by NIS
segment) hummus plant 6mm
+ NIS 43mm in negative in VA'in Oct 2 (3) @)
translation effect, of 2014
which NIS 31mm - e
were due to the RUB -
and the UAH -
Mainly volume
growth due to a
positive impact
of the timing of
the holiday
season (higher
number of selling
and distribution
days), as well as
new product
launches mainly
in salty snacks
Organic growth excluding FX: +7.1%
T T T T T T T
Q3'13  Coffee INTL* F&lI* Sabra * Strauss  Obela INTL* Max Brenner Coffee IL H&W
Water*

Note: Figures were rounded off to NIS millions. Totals were calculated on the basis of the exact figures in NIS thousands.
* Figures for Sabra and Obela reflect Strauss 50% share. Coffee INTL and GC figures include Strauss 50% share in 3C (JV in Brazil).

Figures for F&I include Strauss 50% share in the salty snacks business. Strauss Water includes Strauss share in Strauss Water UK and China.

Q314

Stianss”
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Non-GAAP Adjusted Q3 Consolidated Gross Profit and
Gross Margins (Nis mm)
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Q3 Non-GAAP Adjusted Gross Profit and Gross
M a rgi n S Higher green coffee prices,

Higher commodity prices: raw

, ) negative impact of the RUB and milk price (reversed in Q4’'14),
(Q3 13 to Q3 14; NIS mm) UHA devaluation vs. the USD cocoa and sesame
on CIS COGS
Total: 798 Total: 811
11 6 4)

Intl. D&S and Other

Intl. D&S and Other
147

158

Strauss Israel

Strauss Israel
313

309

Strauss Coffee

Strauss Coffee
338

344

Overall Gross Profit Q3'13 Intl. D&S and Other Strauss Coffee Strauss Israel Overall Gross Profit Q3'14
YTD GP: 39.1%
vs. 38.2% in : . . .
YTD'13 3C (JV in Brazil)@ 3C (JV in Brazil)®
Q313 Q314
GM: 30.3% GM: 29.8% 46.7%  47.4%
39.1% 37.99% 40.6% 3939

35.4%  33.8%

Overall Gross Margins Q3 Strauss Coffee GM Strauss Israel GM INTL D&S and Other GM

Q313 Q314 /
Note: Figures were rounded off to NIS millions. Totals were calculated on the basis of the exact figures in NIS thousands. Stflﬂl.lSS 14
(1) Source: Trés Coragdes Alimentos S.A Consolidated Interim Financial Statements as at September 30th , in BRL.



Q3 Consolidated Non-GAAP Adjusted EBIT and EBIT Margins
(NIS mm)

EBIT margin up 20 bps, in spite of 120 bps

decline in gross margins, due to lower S&M

and G&A costs as a percent of sales (down
100 bps and 40 bps, respectively)

- 30.0%
200
- 25.0%
150 - 20.0%
- 15.0%
100
- 10.0%
50
- 5.0%
- 0.0%
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Q3 Non-GAAP Adjusted EBIT Bridge
(Q3'13 to Q3'14; NIS mm)

240

220

200

180

160

140

120

100

Q313

Sales growth and timing
difference of marketing

spend, as hummus production
reached capacity constraints

at the VA plant prior to the

opening of the new hummus

extension in October 2014

3 (1)
4 | -
5 —
I

Mainly sales growth

(primarily positive

Supply chain vol.ume effect)
improvements, partially offset by

positive mix effect,
lower green coffee
prices and a timing
difference in
marketing spend

lower EBIT margins
mainly due to
increased cocoa
prices

Mainly higher raw milk

price (NIS 2.29 per liter

in Q3’14 vs. NIS 2.20
per liter in Q3'13)

(4)
I

Other *

Coffee IL Sabra *

F&I* Coffee INTL* Obela *

Note: Figures were rounded off to NIS millions. Totals were calculated on the basis of the exact figures in NIS thousands.

* Figures for Sabra reflect Strauss 50% share. Figures for Coffee INTL include Strauss 50% share in 3C (JV in Brazil).
Figures for F&I include Strauss 50% share in the salty snacks business. Other includes Strauss share in Strauss Water UK and China.

H&W

Q314

Stianss”
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Non-GAAP Adjusted EBIT and EBIT margins, by Segment

(NIS mm; %)
Q3 2014 EBIT and EBIT Margins, by Segment
250 297 16.0%
14.0%
200 -+
12.0%
150 - Of which Sabra: 10.0%
100 - 6.0%
4.0%
50 A 25 )
4 2.0%
I T 2749 1 0.0%
Overall Group Strauss Coffee Strauss Israel Dips & Spreads Other
Q3 2013 EBIT and EBIT Margins, by Segment
250 - 16.0%
212 14.0%
200 - 12.0%
150 1 10.0%
108 : : e
Of which Sabra:
100 + 86 26mm (16.9%) 6.0%
4.0%
50 1 22 4 2.0%
- A ‘ , 2.1% - 0.0%
Overall Group Strauss Coffee Strauss Israel Dips & Spreads Other -2.0%
50 - -4.0% =

/
-
* D&S figures reflect Strauss 50% share in Sabra and Obela. Coffee figures include Strauss 50% share in 3C (JV in Brazil). Figures for Strauss Israel include Strauss S‘blﬂuss
50% share in the salty snacks business. Other includes Strauss share in Strauss Water UK and China. 17



B Trés Coragoes Alimentos S.A - Snapshot

(BRL mm for 100% ownership and including inter-company sales )

ok
i N

YTD'13 YTD'14 Q313 Q314

2T

3coracoes

ore

192
163
0 Includes an overall
30.3% EBIT impact of the
launch of TRES
single portion multi
YTD'13 YTD'14 Q313 Q314 beverage system of

~BRL 45mm (2.6% of
sales) and 16mm
(2.4% of sales) in

equivalent periods in
2013; (for 100%
ownership).

E YTD’14 and Q3'14,
o i respectively;
T £ compared to minor
% %" impactin the
|—

o =

&

YTD'13 YTD'14 Q313 Q314

Source: Trés Coragdes Alimentos S.A Consolidated Interim Financial Statements as September 301, 2014.
(1) EBIT before Other Expenses/ Income.

a\/r‘ E
3C (JV in Brazil): a 50%/50% JV in Brazil with Sdo Miguel Group. S‘buluss A
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Q3 Consolidated Non-GAAP Adjusted EBITDA
and EBITDA Margins (Nis mm)
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Q3 Non-GAAP Adjusted Net Profit Bridge

(Q3’13 to Q3’ 14; NIS mm) *  Lower effective tax rate
(25.7%in Q3’14 vs.34.8%
in Q3'13) due to profit mix
partially offset by higher tax

rate in Israel (26.5% vs. Q3’14 EPS:
25%) 1.12
140
120 -
Q313 EPS:
0.76
100 -
80 -
60 -
* Revaluation of the USD vs. all hedged currencies
during Q3’14 (mainly the RUB and the NIS)
40 - compared to devaluation of the USD during
Q3’13
e CPlincrease of 1.3% in Q3’13 vs. 0.3% in Q3’14
in addition to decrease in the balance of CPI
20 - loans in 2014.
. n T T T T
Q3'13 Net Profit EBIT growth Decrease in Decrease in taxes Increase in Minority Q3'14 Net Profit
financing expenses, Interest

net Sm#

-
Note: Figures were rounded off to NIS millions. Totals were calculated on the basis of the exact figures in NIS thousands. 20



Q3 Non-GAAP Adjusted Net Profit, NP Margins and EPS

(NIS mm)
112
0.76
0.57 0.65
EPS
140 -
L 14.0%
120 - 119
- 12.0%
100 -
- 10.0%
80 -
. 8.0%
60 -
. 6.0%
40 - . 4.0%
20 - 2.0%
0.0%

Q311 Q3'12 Q3'13 Q3'14



Local Currencies vs. the NIS

Average change in exchange rate (1 local currency = x NIS)
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Local Currencies vs. the USD

Average change in exchange rate (1 local currency = x USD)

UAH RUB|BRL AUD MXN RSD RON EURO UAH RUB|BRL AUD MXN RSD RON EURO

5% - Y - 3%

1% 1% 1% oo 2%
0% -
° el | 0% -
-5% 1 2% 30 1%
5% - -3%
-10% -
-9% -71%
-15% - -10% - -8%
-11%
20% - s
-25% -
= Q3'14/Q3'13 ~20% 1 = YTD' 2014/ YTD' 2013

-30% -

ol -25% -
'35/0 -35% _25%
-40% - -30% -

St
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Net Debt and Net Debt /EBITDA (LTM)

(Non-GAAP adjusted EBITDA, net debt includes partnerships; NIS mm)

2,000 - - 3.0x
1,846

1,800 -

- 2.5%
1,600 -
1,400 -

- 2.0x
1,200 -
1,000 - - 1.5x
800 -

- 1.0x
600 -
400 -~

- 0.5x%
200 -

0

Q3.2011 Q3.2012 Q3.2013 Q3.2014



Sabra Hummus New Plant Expansion
Doubling production capacity while further enhancing production capabilities
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Sabra Hummus New Plant Expansion (cont’d)
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Sabra Hummus New Plant Expansion (cont’d)
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New Product Launches
Strauss Israel
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New Product Launches (cont’d)
Coffee Israel
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New Product Launches (cont’d)
Coffee International - Russia




New Product Launches [
Strauss Water - China /




New Product Launches
Sabra and Obela
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CRISP BELL PEPPER

HALF A SERVING OF
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January — September 2014 (YTD)
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YTD GAAP and Non-GAAP Adjusted Financial Highlights
(NIS mm)

Adjusted Non-GAAP )

YTD'14 YTD'13 % Chg. YTD'14 YTD'13 % Chg.
Sales 4,051 4,154 (2.5%) 6,060 6,069 (0.1%)
Gross Profit 1,629 1,632 (0.2%) 2,369 2,316 2.3%
GP Margin 40.2% 39.3% 39.1% 38.2%
Operating Profit 552 538 2.7% 603 611 (1.2%)
EBIT Margin 13.6% 12.9% 10.0% 10.1%
Equity accounted
investees 170 136 24.9% - --
Net Profit 215 209 2.4% 287 259 11.0%
NP Margin 5.3% 5.0% 4.7% 4.3%
Operating Cash Flow 192 271 274 450
Capex ¥ (400) (250) (524) (329)
Net debt 1,632 1,197 1,846 1,357

(2) In the Non-GAAP results D&S figures reflect Strauss 50% share in Sabra and Obela. Coffee figures include Strauss 50% share in 3C (JV in Brazil). Green coffee figures reflect
Strauss 50% share in 3C (JV in Brazil). figures for Strauss Israel include Strauss 50% share in the salty snacks business. Other includes Strauss share in Strauss Water UK and China.

h\lr‘ E
(1) Capex includes acquisition of fixed assets and investment in intangible assets and deferred expenses. S‘b‘lﬂ'uss b
34



YTD Non-GAAP Consolidated Sales
(NIS mm)
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Strauss Group YTD Non-GAAP Sales excluding FX
(Based on 2010 rates; NIS mm)

YTD'10 YTD'11 YTD'12 YTD'13 YTD'14




YTD Non-GAAP Sales Bridge
(YTD’13 to YTD’14; NIS mm)

. . . Mainly positive mix Mainly lower instant
Sg::elg':iirgzs:l\?&al il effect. coffee export sales
increasing install base Growthin H&W EHEUEENES
+ Strauss Water is achieved in spite of a chngge 1 L EEly International Coffee
evaluating a restructuring negative price impact zf]faelgt’ gsgi[#;itrir\]lg growth excluding
change in China. Had it (soft cheese and : ducti FX: +5.4%, mainly
been implemented, sales whipped cream). price rectictions from 3C (JVin
6,300 -~ would have been lower by Brazil)
NIS 44.5mm )\
{ \ 2 () 9)
6,200 37 LR (1) (112)
f 7 —
“  mmm —
o
Positive organic
VoI_umg growth growth of 5.8% \
6,000 - mainly in (excluding the |
Hummus and closure of Las
Guacamole Vegas branch and NIS 249mm in negative
5,900 - FX) translation effect, of

which NIS 143mm and
NIS 94 were due to the

5800 - BRL and (RUB +UAH),

’ 6,069 : : respectively

Organic growth excluding FX: +4.6%
5,700 -
5,600 -
5,500 1 T T T T T T T T T T
YTD'13 Water* Sabra * H&W F&I* Obela * Max Coffee IL GC* Coffee INTL YTD'14
ex GC* -

Note: Figures were rounded off to NIS millions. Totals were calculated on the basis of the exact figures in NIS thousands. S.b J -

* Figures for Sabra and Obela reflect Strauss 50% share. Coffee INTL and GC figures include Strauss 50% share in 3C (JV in Brazil).

Figures for F&I include Strauss 50% share in the salty snacks business. Strauss Water includes Strauss share in Strauss Water UK and China. 37



Organic excluding FX Non-GAAP Sales Growth

(YTD 2014 vs. YTD 2013)

18.0%

16.0%

14.0%

12.0%

10.0%

8.0%

6.0%

4.0%

2.0%

0.0%

* D&S figures reflect Strauss 50% share in Sabra and Obela. Coffee figures include Strauss 50% share in 3C (JV in Brazil). Green coffee figures reflect Strauss 50%

Overall Group

16.8%

Other D&S Strauss Coffee Strauss Israel

share in 3C (JV in Brazil). Figures for Strauss Israel include Strauss 50% share in the salty snacks business. Other includes Strauss share in Strauss Water UK and 38
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Non-GAAP Adjusted YTD Consolidated Gross Profit and
Gross Margins (Nis mm)
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YTD Non-GAAP Adjusted Gross Profit and Gross Margins

(YTD’13 to YTD’14; NIS mm)

: Total: 2,369
Total: 2,316 37 18 ) ’
Intl. D&S and Other Intl. D&S and Other
416 453
Strauss Israel Strauss Israel
904 922
Strauss Coffee Strauss Coffee
996 994
Overall Gross Profit YTD'13 Intl. D&S and Other Strauss Israel Strauss Coffee Overall Gross Profit YTD'14
3C (Vin 3C (JVin
Brazil)® Brazil)®
YTD’13 YTD’14 0 0
GM: 29.0% GM: 30.9% 47.3%  46.4%
38.29% 39.1% 40.1% 40.3%

33.9% 356%

Overall Gross Margins Strauss Coffee GM Strauss Israel GM

YTD'13 mYTD'14

(1) Source: Trés Coragdes Alimentos S.A Consolidated Interim Financial Statements as at September 30t

INTL D&S and Other GM

St

,in BRL. 40



YTD Consolidated Non-GAAP Adjusted EBIT and EBIT Margins

(NIS mm)

700 -
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100 -

YTD EBIT and EBIT margin slightly lower than LY but
significantly higher than prior years

YTD'11 YTD'12 YTD'13 YTD'14
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- 14.0%
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- 10.0%

- 8.0%

- 6.0%

- 4.0%
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YTD Non-GAAP Adjusted EBIT Bridge
(YTD’13 to YTD’14; NIS mm)

Higher cocoa

Mainly positive prices and
mix effect and increase in
streamlining of marketing effort
660 - Sales growth production
(mainly processes
hummus and 4
guacamole) 5 (3) (7)
640 - 10 ] — _ (31)
3 [
620 - )
Supply chain
improvements,
positive mix effect,
600 - lower green coffee
prices, benefit from .
the devaluation of * Negative
580 - the USD vs. the NIS translation
in Q3’14 vs. Q3’13 differences
impacting sales;
e CISEBIT
560 margins affected
by RUB and UAH
devaluation vs.
540 - the USD
* “Tres” overall
EBIT impact: NIS
520 - 35mm vs. a minor
impactin YTD’13
500 i T T T T T T T T
YTD'13 Sabra * H&W Coffee IL Other * Obela * F&l* Coffee INTL* YTD'14
Note: Figures were rounded off to NIS millions. Totals were calculated on the basis of the exact figures in NIS thousands. S.b J -
* Figures for Sabra and Obela reflect Strauss 50% share. Coffee INTL figures include Strauss 50% share in 3C (JV in Brazil). 42

Figures for F&I include Strauss 50% share in the salty snacks business. Other includes Strauss share in Strauss Water UK and China.



YTD Non-GAAP Adjusted EBIT and EBIT margins, by Segment
(NIS mm; %)

670
570
470
370
270
170

70

700
600
500
400
300
200
100

-100

2014 EBIT and EBIT Margins, by Segment

603

Of which Sabra:
251 72mm (15.6%)

57 3
0.7%

Overall Group Strauss Coffee Strauss Israel Dips & Spreads Other

2013 EBIT and EBIT Margins, by Segment

611

318 Of which Sabra:
248 59mm (13.9%)

46 -1
-0.1%

- 14.0%
- 12.0%
- 10.0%
- 8.0%
- 6.0%
- 4.0%
- 2.0%
- 0.0%

20.0%

1

T

15.0%

T

10.0%

- 5.0%

- 0.0%

Overall Group Strauss Coffee Strauss Israel Dips & Spreads Other

* D&S figures reflect Strauss 50% share in Sabra and Obela. Coffee figures include Strauss 50% share in 3C (JV in Brazil). Figures for Strauss Israel include Strauss
50% share in the salty snacks business. Other includes Strauss share in Strauss Water UK and China.

- -5.0%

Stianss”
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YTD Fun & Indulgence Non-GAAP Adjusted EBIT and EBIT
Margins (Nis mm)

YTD'11 YTD'12 YTD'13 YTD'14



YTD Strauss Coffee Non-GAAP Adjusted EBIT and EBIT Margins
(NIS mm)

High Coffee EBIT and EBIT Margins vs. prior years
(except for LY)

350 - - 25.0%
300 -

- 20.0%
250

- 15.0%
200
150 -

- 10.0%
100 -

- 5.0%
50 -

- 0.0%

YTD'11 YTD'12 YTD'13 YTD'14
Strauss Coffee Non-GAAP figures represent 50% share in 3C (JV in Brazil). S.b 'ylﬁ



YTD Consolidated Non-GAAP Adjusted EBITDA
and EBITDA Margins (Nis mm)

900 -

800 -

700 -

600 -

500 -

400 -

300 -

200 -

100 -

YTD EBITDA and EBITDA margin slightly lower than LY
but significantly higher than prior years

YTD'11 YTD'12 YTD'13 YTD'14

- 20.0%

- 18.0%
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- 14.0%

- 12.0%

- 10.0%




YTD Non-GAAP Adjusted Net Profit Bridge
(YTD’13 to YTD’14; NIS mm)

300

290

280

270

260

250

240

230

220

210

200

Lower effective tax rate
(28.9% in Q3’14 vs. 32.1%

Strengthening of the USD vs. all hedged in Q3'13) due to profit mix

currencies partially offset by higher tax

CPI increase of 2.0% in YTD’13 vs. 0.1% in rate in Israel (26.5% vs.

YTD’14 in addition to decrease in the balance of 25%) YTD’14 EPS:
CPI loans in 2014. (6) 2.69

YTD’13 EPS:
2.43

(8)

YTD'13 Net Profit

Negative EBIT Decrease in Decrease in taxes Increase in Minority YTD'14 Net Profit

growth financing expenses, Interest e
net S y,ﬁ
47

Note: Figures were rounded off to NIS millions. Totals were calculated on the basis of the exact figures in NIS thousands.



YTD Non-GAAP Adjusted Net Profit, NP Margins and EPS
(NIS mm)

350

300 -

250

200 A

150 -

100 -

50 -

EPS

2.43 269

1.59 1.59

YTD'11 YTD'12 YTD'13 YTD'14

- 6.0%

- 5.5%

- 5.0%

- 4.5%

- 4.0%

- 3.5%

- 3.0%

- 2.5%

- 2.0%



Thank You!

For further details please contact:

Talia Sessler | Director of Investor Relations
Phone: + 972-3-675-2545

Mobile: + 972-54-577-2195
Talia.sessler@strauss-group.com

WWwWWw.strauss-group.com

Save the Date
FY’14 and Q4 Earnings Release on March 24, 2015



Appendix I: STRAUSS ISRAEL
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Strauss Israel Non-GAAP Adjusted Financial Highlights

Q3 and YTD (NIS mm)

Strauss Israel (Non GAAP)

YTD'14 YTD'13 % Chg. Q3'14 Q3'13 % Chg.
Revenue:
H&W 1,509 1,488 1.4% 530 530 (0.0%)
F&l 780 766 1.8% 256 241 6.0%
Total Revenue 2,289 2,254 1.6% 786 771 1.9%
Total Gross Profit 922 904 2.0% 309 313 (1.4%)
Gross Margins 40.3% 40.1% 0.2% 39.3% 40.6% (1.3%)
EBIT:
H&W 159 149 6.6% 59 63 (5.4%)
Margins 10.5% 10.0% 0.5% 11.3% 11.9% (0.6%)
F&I 92 99 (7.2%) 26 23 9.2%
Margins 11.8% 12.9% (1.1%) 10.0% 9.7% 0.3%
Total EBIT 251 248 1.1% 85 86 (1.5%)
Margins 11.0% 11.0% (0.0%) 10.8% 11.2% (0.4%)
EBITDA:
H&W 196 186 5.0% 73 75 (4.6%)
Margins 13.0% 12.5% 0.4% 13.6% 14.3% (0.7%)
F&I 112 119 (6.3%) 32 30 7.5%
Margins 14.4% 15.6% (1.2%) 12.7% 12.5% 0.2%
Total EBITDA 308 305 0.6% 105 105  (1.2%)
Margins 13.4% 13.6% (0.1%) 13.3% 13.7% (0.4%)




Non-GAAP YTD Strauss Israel Sales
(NIS mm)
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Non-GAAP Q3 Strauss Israel Sales
(NIS mm)
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YTD Strauss Israel Non-GAAP Adjusted EBIT and EBIT
Margins (Nis mm)

300 - - 20.0%
- 18.0%

250 -
- 16.0%
- 14.0%

200 -
- 12.0%
150 - - 10.0%
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100 -
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50 -
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Q3 Strauss Israel Non-GAAP Adjusted EBIT and EBIT
Margins (NIs mm)

100 - - 20.0%
90 - - 18.0%
80 - - 16.0%
70 A - 14.0%
60 - - 12.0%
50 A - 10.0%
40 - - 8.0%
30 - - 6.0%
20 - - 4.0%
10 - - 2.0%
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Target Milk Price (NIS per Liter)

Price excluding Strauss transportation costs

Milk Price

2.36

2.34

2.14 2.14

Q1‘Q2‘Q3‘Q4 Q1‘QZ‘Q3‘Q4 Q1‘Q2‘Q3‘Q4‘
2012 2013 2014

Source: Israeli Dairy Board (Production and Marketing) website. =
Stranss M~
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London Cocoa (GBP per Ton)

1,926 (GBP\T) (November 3rd, 2014)

2,000
1,800
1,600

1,400

Jan Apr Jul Oct Jan Apr Jul Oct Jan Apr Jul Oct
2011 2012 2013 2014

Source [Financial Times] =
Stranss M~



Appendix ll: STRAUSS COFFEE
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(1) 3C (JVin Brazil): a 50%/50% JV in Brazil with Sdo Miguel Group.




Strauss Coffee Non-GAAP Adjusted Financial Highlights

Q3 and YTD (NIS mm)

Strauss Coffee (Non GAAP)

YTD'14 YTD'13 % Chg. Q3'14 Q3'13 % Chg.
Revenue:
Israel 521 530 (1.8%) 165 168 (2.0%)
International 2,272 2,405 (5.5%) 854 786 8.6%
Total Revenue 2,793 2,935 (4.9%) 1,019 954 6.7%
Total Gross Profit 994 996 (0.2%) 344 338 1.9%
Gross Margins 35.6% 33.9% 1.7% 33.8% 35.4% (1.6%)
EBIT:
Israel 81 76 6.8% 27 22 27.0%
Margins 15.6% 14.3% 1.3% 16.8% 12.9% 3.8%
International 211 242 (12.8%) 86 86 (1.4%)
Margins 9.3% 10.0% (0.8%) 9.9% 10.9% (1.0%)
Total EBIT 292 318 (8.1%) 113 108 4.4%
Margins 10.4% 10.8% (0.4%) 11.0% 11.3% (0.2%)
EBITDA:
Israel 88 85 3.7% 30 25 19.9%
Margins 16.8% 15.9% 0.9% 17.9% 14.7% 3.3%
International 255 288 (11.4%) 99 101 (1.3%)
Margins 11.2% 12.0% (0.7%) 11.7% 12.8% (1.2%)
Total EBITDA 343 373’ (7.9%) 129 126 2.8%
Margins 12.3% 12.7% (0.4%) 12.7% 13.2% (0.5%)

Strauss Coffee Non-GAAP figures represent 50% share in 3C (JV in Brazil). St) ‘/F
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Strauss Coffee Non-GAAP Sales by Geography

Q3 and YTD (NIS mm)

Strauss Coffee Sales

% Change % Change

YTD'14 YTD'13 NIS Local Currency Q3'14 Q3'13 NIS Local Currency

Israel 521 530 (1.8%) (1.8%) 165 168 (2.0%) (2.0%)
International:

3C (Brazil) 1,316 1,290 2.0% 14.7% 494 416 18.9% 20.2%

CIs 448 512 (12.3%) 7.3% 177 172 2.3% 25.0%

Poland 213 280 (24.0%) (23.4%) 78 92 (15.4%) (15.2%)

Serbia 127 153 (16.6%) (12.5%) 44 50 (10.5%) (5.8%)

Romania 168 170 (1.0%) 1.1% 61 56 9.0% 10.4%

Total International 2,272 2,405 (5.5%) 5.4% 854 786 8.6% 13.9%

Total Coffee 2,793 2,935 (4.9%) 4.0% 1,019 954 6.7% 11.2%

Note: Figures were rounded off to NIS millions. Totals were calculated on the basis of the exact figures in NIS thousands.

Strauss Coffee Non-GAAP figures represent 50% share in 3C (JV in Brazil) .
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YTD Strauss Coffee Non-GAAP Sales

(NIS mm)
* Growth excluding FX:
4.0%
* Growth excluding
green coffee export
3,500 + and FX 3.9%
v J
(4.9,
3,000 - Z
2,500 -
2,000 -
1,500 -
1,000 -
500 -
YTD'11 YTD'12 YTD'13 YTD'14 =
Strauss Coffee Non-GAAP figures represent 50% share in 3C (JV in Brazil). S.b 'ylﬁ
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Q3 Strauss Coffee Non-GAAP Sales
(NIS mm)

1,200 -~
1,000 -
800 -
600 -
400 -

200 -

Q311 Q3'12

Strauss Coffee Non-GAAP figures represent 50% share in 3C (JV in Brazil).

Q3'13

-

\/

Growth excluding FX:
11.2%

* Growth excluding green

coffee export and FX:
11.0%
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YTD Strauss Coffee Non-GAAP Adjusted EBIT and EBIT Margins
(NIS mm)
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Strauss Coffee Non-GAAP figures represent 50% share in 3C (JV in Brazil). S.b 'ylﬁ



Q3 Strauss Coffee Non-GAAP Adjusted EBIT and EBIT Margins
(NIS mm)
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Strauss Coffee Non-GAAP figures represent 50% share in 3C (JV in Brazil). S.b 'ylﬁ



London Robusta (S/Ton)

$2,018 /Ton (November 31, 2014)

2,200
2,000
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2011 202 2013 2014
NY Arabica (ct./Ibs.)
182.95 ct./Lbs (November 3", 2014)
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S 3
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Appendix lll: SABRA & OBELA
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Strauss D&S Non-GAAP Adjusted Financial Highlights

Q3 and YTD (NIS mm); 50% share

Dips & Spreads (Non GAAP)

Revenue:
Sabra (50%)
Obela (50%)

Total Revenue

EBIT:
Sabra (50%)
Margins
Obela (50%)
Margins
Total EBIT
Margins

EBITDA:
Sabra (50%)
Margins
Obela (50%)
Margins
Total EBITDA
Margins

Figures were rounded off to NIS millions. Totals were calculated on the basis of the exact figures in NIS thousands.

YTD'14 YTD'13 % Chg. Q3'14 Q313 % Chg.
466 428 8.7% 161 152 6.4%
25 23 7.1% 9 7 25.8%
491 452 8.6% 171 159 7.3%
72 59 21.8% 30 26 18.6%
15.6% 13.9% 1.7% 18.8% 16.9% 1.9%
(15) (13) 12.2% (5) (4) 25.0%
NM NM NM NM NM NM
57 46 24.6% 25 22 17.5%
11.7% 10.2% 1.5% 14.9% 13.6% 1.3%
83 74 13.1% 33 31 7.1%
17.9% 17.2% 0.7% 20.4% 20.3% 0.1%
(14) (13)  (11.4%) (5) @)  (27.6%)
NM NM NM NM NM NM
69 61 13.7% 28 27 5.8%
14.2% 13.5% 0.6% 16.7% 16.9% (0.2%)

Ja
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YTD Sabra Sales
(Non-GAAP; for 100%; NIS mm)

* Organic
growth
excluding FX:
13.0%
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Q3 Sabra Sales
(Non-GAAP; for 100%; NIS mm)

* Organic
growth
excluding FX:
8.3%
350 -
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200 -
150 -
100 -
50 -
Q311 Q3'12 Q3'13 Q3'14 Vyﬁ.
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YTD Sabra EBIT and EBIT Margins
(Non-GAAP Adjusted; for 100%; NIS mm)
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Q3 Sabra EBIT and EBIT Margins

(Non-GAAP adjusted; for 100%; NIS mm)
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Humera Sesame Prices 2011-2014

3000

ot ¥ |
; !, r—‘ ' 2000
1 e
!
1500
{
1000
500
2012 Avg. 1,461 > 2013 Avg. 2,074 > 2014 Avg. 2,173 >
f T T T T T T T T T T T T T T T T T T T T T T T T T T T 0
2 D> %) > > > > > > > D %) $) X X d ™ ™ ™ ™ ™ ™ ™
S S B S S S S BB B S B B S S S
QA Uo) %) Q N O N s O 2 2 © QA Jo) ) Q N P N O ) D %) © QA So) %) Q
Q Q Q N N N Q Q Q Q Q Q Q Q Q N N N Q Q Q Q Q Q Q Q N
R I I I S N O O N I I I N N I I I N N I I QI IR IR IS =



Appendix IV: STRAUSS WATER
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YTD Strauss Water Non-GAAP Sales

(NIS mm)
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Q3 Strauss Water Non-GAAP Sales
(NIS mm)
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Appendix V: MAX BRENNER




YTD Max Brenner Sales

(NIS mm)
[
Organic growth
(excluding Las
Vegas branch) and
120 - excluding FX:
+5.8%
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Q3 Max Brenner Sales

(NIS mm)
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