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Disclaimer  

This document contains certain forward-looking statements concerning DANONE. Although 

DANONE believes its expectations are based on reasonable assumptions, these forward-looking 

statements are subject to numerous risks and uncertainties, which could cause actual results to 

differ materially from those anticipated in these forward-looking statements. For a detailed 

description of these risks and uncertainties, please refer to the section ñRisk Factorsò in 

DANONEôs Annual Report (which is available on www.danone.com). DANONE undertakes no 

obligation to publicly update or revise any of these forward-looking statements.  This document 

does not constitute an offer to sell, or a solicitation of an offer to buy, Danone shares. 
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Danone Model in Motion 
 

Strong year-to-date performance 
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Sales up +7.7% like -for -like in the first 9 months  

û 12,711 mln  

3,2% 

6,9% 

7.7% 

FY 2009 FY 2010 9M 2011 

Like-for -like sales growth  

+ 3.2% volume  

+4.5% value 

7.7% 

9M 2011 



9M 2011 - Broad based growth  
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9,2% 

10,4% 

13,6% 

5,2% 

Medical 

Baby 

Waters 

Dairy 

12,9% 

19,5% 

2,6% 

ROW 

Asia 

Europe 

Like-for -like sales growth by division and by region  



986 
1 183 

1 427 

1 713 

2 000 

2007 2008 2009 2010 2011 2012 

Margin and FCF on track to full year targets  
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Trading operating margin  

-23 bps 

 like-for-like 

14,50% 

14,14% 
14,35% 

H1 10 H2 10 H1 11 

+7.8% 

vs 

H1 10 

H1 
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Free-Cash-Flow  (1) 

(1) Free cash flow: Cash flow from operations less capital expenditure 

(net of disposals) and excluding business combinations fees  
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Danone Model in Motion 
 

Solid growth platforms 

 




