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t) Disclaimer

DANONE

This documentcontains certain forward-looking statementsconcerning DANONE Although
DANONEDbelievesits expectationsre basedon reasonableassumptionstheseforward-looking
statementsre subjectto numerousisks and uncertainties which could causeactual resultsto
differ materially from those anticipatedin theseforward-looking statementsFor a detailed
description of theserisks and uncertainties,please refer to the sectioni Ri E&ct aonr s
D A N O N Brinsal Report(which is available on www.danonecom. DANONE undertakeano
obligation to publicly updateor reviseany of theseforward-looking statements This document
doesnot constitutean offerto sell, or a solicitationof an offerto buy, Danoneshares




DANONE

Danone Model in Motion

Strong year-to-date performance




t) Sales up +7.7% like -for -like in the first 9 months
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Like -for -like sales growth

7.7% 7.7%

6,9%

+4.5% value

3,2%

+ 3.2% volume

FY 2009 FY 2010 9M 2011



t) OM 2011 - Broad based growth
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Like -for -like sales growth by division and by region

Medical

9,2%
ROW 12,9%
10,4%
Europe l 2,6%

Baby

Waters 13,6%

Dairy 5,2%



O

DANONE

Margin and FCF on track to full year targets

Trading operating margin

14,50%

-23 bps
like-for-like

14,14%

14,35%

Free-Cash-Flow (1)

H1 +7.8%

VS

925, H110

H1 10

H2 10

H1 11

2010 2011 2012

(1) Free cash flow: Cash flow from operations less capital expenditure
(net of disposals) and excluding business combinations fees



DANONE

Danone Model in Motion

Solid growth platforms







