2007-2008 INVESTOR FACT BOOK

THE MCGRAW-HILL COMPANIES

TABLE OF CONTENTS PRINCIPAL EXECUTIVES

Harold McGraw III
Chairman, President and Chief Executive Officer

Introduction: Committed to Creating Shareholder Value 1

Advancing Total Shareholder Value
Share Repurchase, Dividend, and Stock Split History 2
Common Stock: Quarterly Valuation

Data, Price, and Volume History 3 Coipaie e
The McGraw-Hill Companies Segments at a Glance 4-5 — Robert J. Bahash — Henry Hirschberg
Executive Vice President and President
Eleven-Year Financial Trends 6-7 Chief Financial Officer McGraw-Hill Education
Eleven-Year Key Ratios 8-9 Peter C. Davis — Kathleen A. Corbet
. Executive Vice President President
Segment Information Global Strate, Financial Services
Eleven-Year Revenue 10 &
Eleven-Year Operating Profit 1 — Bruce D. Marcus — Glenn S. Goldberg
Eleven-Year Segment Trends 12-13 Executive Vice President and President
Three-Year Quarterly Revenue and Operating Profit 14-15 Chief Information Officer Information & Media
EBITDA, Net of Investment in Prepublication Costs 16 — David L. Murphy
o . . Executive Vice President
Acquisitions and Divestitures (1996-2006) 17 - ——
Expanding Globally — Kenneth M. Vittor
International Operations by Region and Segment 18 Baaaritivg Viae Badiila e
Foreign Source Revenue by Segment 19 General Counsel

How Technology Is Changing the Marketplace
and Creating New Operational Leverage 20

McGraw-Hill Education
Trends in Pre-K-12 Education:
Education Funding/Expenditures, Enrollments,

— Kenneth J. Michaels
Senior Vice President
Business Process Management

— David B. Stafford
Senior Vice President,

Access to Technology, Reading/Math Programs 21-23 Corporate Affairs and
Pre-K-12 Education: Market, Adoption States, Executive Assistant to the
Open Territories, and Supplemental Sales 24-25 Chairman and Chief Executive
Elementary and Secondary School Adoption Schedules  26-27 Officer
Providing Solutions:
Innovative Solutions for the Pre-K-12 Classroom 28-29
Assessment and Reporting Market 30-31
Higher Education and Online Learning Markets 32-33
Professional Markets 34-35

Financial Services
Standard & Poor’s:

Capitalizing on Growing Capital Markets 36
The Expanding World of S&P Ratings 37
U.S. Debt Market 38
European and Asian Debt Markets 39
Non-Traditional Products and Services 40-41
Embedding Standard & Poor’s Data into Client Workflows 42-43
A World-Leading Index Provider 44
Record-Level ETFs Linked to S&P Indices 45
Investment Advisory Services 46

A World-Leading Provider of Independent Equity Research 47

Information & Media

Meeting the Growing Global Demand

of the Physical and Financial Energy Markets 48
Construction:

Connecting Products, Projects, and People Worldwide 49
Aerospace & Defense:

Providing Information Solutions to the Global Industry ~ 50
J.D. Power and Associates:

Listening to the Voice of the Customer 51
BusinessWeek: Expanding the Franchise;

Providing Insight and Content in Multiple Formats

Donald S. Rubin
Senior Vice President,
Investor Relations
Tel: 212 512 4321
Fax: 212 512 3840

Celeste M. Hughes

Senior Manager, Communications
and Shareholder Relations

Tel: 212 512 2192

The McGraw-Hill Companies

1221 Avenue of the Americas
New York, NY 10020-1095

investor_relations@mcgraw-hill.com
www.mcgraw-hill.com/investor_relations

52-53 May 2007


http://www.mcgraw-hill.com/aboutus/profiles.shtml
http://www.mcgraw-hill.com/investor_relations

