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chinadotcom Q1 2003 US GAAP profit rises 12% versus Q4 2002,
Second Sequential Quarter of Profit

chinadotcom’s Q1 2003 Results Highlights:

¢ Revenue from continuing operations in Q1 2003 rose 6% to US$15.4 million (contributions
from the recently acquired company, Newpalm, will start being recorded from Q2 2003).

* US GAAP net income in Q1 2003 rose to US$1.3 million, a sequential rise of 12% over Q4
2002.

» Continued executing on acquisition strategy of earnings accretive synergistic companies by
purchasing Newpalm, a leading SMS (text message) mobile software platform developer
and application service provider in China.

 Continued to develop its China-based technology services group into a low-cost
outsourcing solution for global clients. The acquisition of Australia-based outsourcing
company, Praxa, fits the strategic aim of moving new client workflow into China in future.

» Complement China-based technology services group by forming a joint venture with India-
based vMoksha Technologies to offer a low-cost outsourcing solution for global clients.

» The company balance sheet remained strong with US$366 million in net cash and cash
equivalents, after US$11 million spent during the quarter on share repurchases.

[Hong Kong May 07, 2003] chinadotcom corporation (NASDAQ: CHINA; Website:
www.corp.china.com), a leading integrated enterprise software and solutions company in Asia,
today announced its financial results for the first quarter of 2003 ending March 31, 2003 under US
GAAP. The company reported a 6% growth in revenues from continuing operations in Q1 2003 to
US$15.4 million. Gross profit in Q1 2003 was US$5.4 million, up from US$5.2 million in Q4 2002,
while the gross margin remained stable at 35%. SG&A expenses remained in single digits at
US$6.9 million in Q1 2003 versus US$6.4 million in Q4 2002. US GAAP net income was US$1.3
million for Q1 2003, up 12% versus Q4 2002. As of March 31, 2003, chinadotcom had
approximately 99.3 million common shares outstanding.

On a year to year basis from continuing operations, revenues increased by 26% to US$15.4 million
compared to Q1 2002. SG&A year on year continued to fall from US$10.3 million in Q1 2002 to a
single digit of US$6.9 million in Q1 2003. Operating loss fell 59% year on year to US$3.7 million,
from US$8.8 million in Q1 2003. The company achieved a net gain of US$1.3 million from a loss of
US$8.0 million a year ago. Q1 2003 earnings per share was US$0.01 versus a loss per share of
US$0.08 in Q1 2002.

“We are pleased to report a second sequential quarter of profit in a quarter of consolidation for the
company,” said Daniel Widdicombe, Chief Financial Officer of chinadotcom corporation. “The
improvement in revenues, gross profit and net income are encouraging as the company positions
itself to execute on its strategy of attaining sustainable high-margin, recurrent revenues.”
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The information presented in the results highlights herein should be read in conjunction with the more detailed financial
statements included at the end of this press release.

Peter Yip, Chief Executive Officer, said, “We are pleased to have completed two earnings-
accretive acquisitions so far this year, Praxa and Newpalm, and are now building up our
outsourcing capability with an India-based JV. During the past few quarters we have established a
healthier business platform into which we will integrate these complementary new operations. We
are on target in scaling back and restructuring non-performing parts of our business, and are well
positioned to take advantage of our existing infrastructure to make further progress in future.”

Continued Momentum in Our Software Strategy

To enhance its software solutions targeted at the process manufacturing industry, CDC Software
has recently signed a Master Distributor Agreement with Ross Systems Inc. [NASDAQ: ROSS;
Website: www.rossinc.com] (“Ross”), a global supplier of enterprise software solutions designed
specifically for manufacturers in the process manufacturing industry. The distribution agreement is
for Ross’s Enterprise Resources Planning (“ERP”) product — iRenaissance — for Greater China,
including China, Taiwan, Hong Kong, as well as the territories of Singapore, Thailand, Korea, and
Australia/New Zealand. CDC Software will leverage the expertise of its low cost software
development center in China as well as its domain knowledge in the process manufacturing
industry to localize the iRenaissance software product to meet local language and statutory
requirements. CDC Software has achieved considerable success with Best Software Inc.’'s
BatchMasterPFW process manufacturing product, making iRenaissance a natural extension to
BatchMasterPFW, as it targets the larger process manufacturers that typically require the more
comprehensive and broader functionality offered by iRenaissance. In addition, CDC Software will
support iRenaissance from its regional Support Centers located in Hong Kong and Shanghai, and
will be responsible for sourcing, appointing and managing a distribution channel of partners to sell
and service customers throughout the territory.

The company also continued its strategy of moving up the value curve through entering strategic
partnerships with leading software vendors and channel partners such as Best Software Inc.
During the quarter, the company signed a new distribution agreement with Best Software Inc.,
which expands the sales territory of Best's Platinum For Windows and BatchMasterPFW products
beyond its existing China and Hong Kong markets. Under this agreement, the company is also
authorized to sell these products in the territories of Singapore, Korea, Japan, Malaysia and
Taiwan. This agreement further strengthens the relationship between the two companies and it is
expected to eventually bring additional new and recurring revenues through sales of software
licenses, annual maintenance fees and related services. In February this year, the company also
signed a Master Developers Agreement with Best Software which includes full access to the
source code for the various Best software products that it is representing. Under this agreement,
CDC Software will own the IP (intellectual property) rights relating to any customized program
modules developed by it in the region.

During the quarter, the company’s hospitality-focused business software solutions were selected
by Starwood Hotels and Resorts for another of its newly opened hotels in Southern China. Unilever
also chose the company’s software products as its preferred human resources and payroll
software for its operations in China.
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Building Low-cost China- and India-based Outsourcing Services for Global Clients

The acquisition of Praxa Limited (“Praxa”), a leading Australian IT outsourcing and professional
services organization, was completed in February this year. Praxa contributed two months of
operating results, including revenues of US$3.4 million, to the chinadotcom group’s consolidated
first quarter results. In the initial period after the acquisition of Praxa into the company’s operations,
the focus has been on consolidating Praxa’s existing projects, expanding its sales force and
business development activities, and fine-tuning the operating expenses of the company. Praxa is
expected to add significant synergies to chinadotcom’s outsourcing platform and plans to use
chinadotcom’s China-based outsourcing center for elements of its workflow.

After the quarter, chinadotcom announced a 51% owned joint venture (“JV”) partnership with
vMoksha Technologies (“vMoksha”), a fast growing offshore IT outsourcing company
headquartered in Bangalore, India, to further strengthen chinadotcom’s software outsourcing
capabilities in Asia and broaden its IT outsourcing service offerings to global clients. This JV is
expected to take a large role in driving the IT outsourcing synergies within the group and provide a
solid foundation for the company to serve its existing clients in Australia, the U.S. and the U.K. as
well as future global clients. vMoksha has a proven capability in offshore outsourcing services,
made up of product engineering, product migration, package implementation, remote maintenance
and support. The service offerings to be provided through the JV are designed to offer potential
clients an unbeatable value proposition of competitive pricing, domain expertise, depth of package
knowledge combined with proven delivery capability and skills along with high quality management.
In addition, chinadotcom expects to improve the software development process of its software
development center in China through the JV by leveraging upon vMoksha'’s use of CMMI compliant
processes.

Adding Mobile and Gaming Services to Its Portal Network

In early April 2003, the company completed its acquisition of Newpalm (China) Information
Technology Co., Ltd. ("Newpalm"), a leading SMS mobile software platform developer and
application service provider in China, through its 81%-owned subsidiary, hongkong.com
Corporation. Cash consideration of US$14 million has been paid, with the remainder to be paid on
an earn-out basis over the next two years. Beginning in Q2 2003, Newpalm'’s results will be
consolidated in the company’s financial results. Since the acquisition, Newpalm has continued to
show progress in terms of growth of subscriber base. It added over 200,000 new paid-up
subscribers in April 2003, to an aggregate of over 3.25 million. Leveraging upon chinadotcom’s
online expertise and resources, the company plans to extend Newpalm’s SMS services to its portal
network and develop additional services such as news channels and interactive games.

Newpalm has direct connections with local mobile network operators in 22 provinces in China. It
has nationwide service coverage, but a particularly strong presence in Shandong, Zhejiang,
Jiangsu and Henan Provinces. Direct connections with local mobile operators increases the
completion rate of SMS messages as well as the marketing impact of new products and services in
each provincial market.

During the quarter, chinadotcom’s mobile and portal unit beta tested an interactive online game
website, www.thesa.com.cn, which was developed in partnership with a Korean online game
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developer. This interactive online game allows thousands of players to play simultaneously on the
same platform on a subscription basis. Initial feedback is promising and it is hoped that this can
provide meaningful revenues to the company in the future.

Other Developments

The company has seen some impact from Severe Acute Respiratory Syndrome or SARS in its
operations, mainly in China, Hong Kong and Singapore. Risks associated with SARS include
reduction in consulting project and advertising revenues, as well as reduction of SMS marketing
budgets by mobile network operators in China, which could reduce the growth rate of Newpalm’s
subscribers. Other businesses such as software and IT outsourcing may be disrupted as well, if its
clients, suppliers or partners or the company itself suffer temporarily as a result of public health
related measures. Internally, the company has implemented travel rules and flexible work-at-home
practice to safeguard the health of its employees. The situation with SARS could deteriorate or
improve in a very short time.

Also after the quarter, the company served David Moore, former director of chinadotcom and CEO
of 24/7 Real Media, Inc, with a writ with respect to proceedings initiated against Mr. Moore in Hong
Kong. The proceedings allege that Mr. Moore breached various fiduciary duties, allowed conflicts
of interest to affect his decisions with regard to the company and violated the company’s insider
trading policy in relation to his directorship of the company.

Of the long term share repurchase program of up to US$20 million announced in September 2001,
as at the end of March 2003 the company has currently repurchased approximately 6.23 million
shares of common stock for an aggregate purchase value of US$15.6 million, completing
approximately 78% of the announced repurchase program. The price per share of the company’s
repurchases to date have ranged from US$1.92 to US$3.24. Depending on market conditions and
other factors, repurchases may be made from time to time in the open market and in negotiated
transactions, including block transactions, and may be discontinued at any time. As of March 31,
2003, chinadotcom had approximately 99.3 million common shares outstanding.

Raymond Ch’ien, Executive Chairman, said, “Environmental uncertainties notwithstanding, we
remain focused on achieving our objectives by pursuing significant long-term opportunities
presented by China’s continuing economic development and its needs both as a user and provider
of information technology and services. We also believe this is an opportune time for making
synergistic acquisitions and partnerships internationally. The momentum in our strategic direction,
coupled with our recent move to profitability and consistent balance sheet strength, give us
confidence for the longer term.”

Conference Call

chinadotcom will hold a conference call to review its first quarter 2003 earnings and operations at
9:00 pm on May 7, 2003 Hong Kong time. Investors can call at that time to US Toll Free: 877-542-
7993, or Hong Kong Number: 852-2258-4002, the passcode is Q1 CHINA; alternatively the
conference call can be heard on the Internet at http://webcast.ibeam.com/starthere.asp?pres=21590.
For those unable to listen to call in or listen to the live broadcast via the web, a replay will be
available after the call at www.corp.china.com.
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About chinadotcom corporation

chinadotcom corporation (NASDAQ: CHINA; Website: www.corp.china.com) is a leading
integrated enterprise solutions and software company offering technology, marketing, mobile and
media services for companies throughout Greater China and the Asia-Pacific region, the US and
the UK. With operations in 10 markets, with over 1,000 employees - the companies under the
chinadotcom group have extensive experience in several industry groups including finance, travel
and manufacturing, and in key business areas, including e-business strategy, packaged software
implementation and development, precision marketing and supply chain management.
chinadotcom leverages this expertise with alliances and partnerships to help drive innovative client
solutions.

A separate software unit, CDC Software Corporation, spearheads the company's strategy to move
up the value curve in the software services and products area. It focuses on building up the
company’s IP assets base, establishing partnerships with software vendors and broadening its
overall software product offerings in the areas of enterprise solutions and integration. It currently
has over 1,000 installations and more than 600 customers in the Asia Pacific region.

The company also established CDC Outsourcing, which allows for elements of workflow such as
client and project management to be provided in the contracted country (i.e. UK, US or Australia),
with technology and applications sourced from either of the company’'s low-cost, CMM-certified
outsourcing centers in China or India.

In our Mobile and Portals unit, the company operates popular news, email and consumer service
portal websites in China, Hong Kong and Taiwan. Through the recent acquisition of Newpalm
Technologies, the company now offers consumer-based and enterprise-based SMS and mobile
application software development services. We currently have over 3.25 million paid subscribers in
China on a platform that works on both the CDMA and GSM systems, with connectivity and
message completion agreements with over 20 provincial mobile network operators.

For more information about chinadotcom corporation, please visitjwww.corp.china.com.

Notes to the Editor:

During the current quarter, the Company discontinued the operations of certain non-performing
subsidiaries. With the adoption of SFAS 144, Accounting for the Impairment or Disposal of Long-
Lived Assets, the operating results of the discontinued operating units were classified as loss from
operations of discontinued subsidiaries on the consolidated statements of operations. In
accordance to SFAS 144, the results of the continuing operations of the previous period were
restated.

As a result of our change in business strategy, in order to present our revenue in a more
representative format, we have changed our business segmental reporting from "e-business
Solutions”, "Advertising”, "Sale of IT Products" and "Other Income" to "Software and Consulting
Services", "Advertising and Marketing Activities" and "Other Income", respectively, effective from
January 1, 2003. All prior periods comparative figures referred to herein have been adjusted
accordingly.
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Definition of Terms:

CMM/CMMI: Capacity Maturity Model/Capacity Maturity Model Integration: A set of software
industry standards devised by the Software Engineering Institute for process improvement in the
development of software.

SMS: Short Messaging Services, or ‘Text Messaging’, sent from one mobile phone to another over
a cellular phone network system.

Cautionary Note Regarding Forward-Looking Statements

This release contains forward-looking statements that involve risks and uncertainties. All statements other than
statements of historical fact, including those with respect to the company’s goals, plans, prospects and strategies are
forward-looking statements. The following factors and uncertainties, among others, could cause actual results to differ
materially from those described in the forward-looking statements: (a) the ability to realize the company’s strategic
objectives by taking advantage of market opportunities in its geographic markets; (b) the ability to make changes in
business strategy, development plans and product offerings to respond to the needs of its current, new and potential
customers, suppliers and strategic partners; (c) the ability to integrate its operations or new acquisitions in accordance
with its business strategy; (d) the effects of its restructurings and the ability to successfully support our operations; (e) the
potential negative reaction by its customers or its shareholders to its reduced size or market capitalization; (f) the ability
to recruit and retain qualified, experienced employees; (g) the ability to successfully partner with other companies; (h) the
ability to acquire additional companies and technologies and manage an increasingly broad range of businesses; (i)
negotiations of claims with and reduced importance of its material shareholders; (j) risks associated with the
development and licensing of software generally, including potential delays in software development and technical
difficulties that may be encountered in the development or use of the company’s software; (k) increased global
competition; (I) manage regulatory and litigation risks; (m) the ability to rationalize its operations in a cost effective
manner, particularly as related to certain subsidiaries and employees; (n) technological changes and developments; (0)
general risks of the Internet, marketing and software sectors; and (p) the uncertain economic and political climate in Asia,
the United States and throughout the rest of the world, including as relates to SARS, and the potential that such climate
may deteriorate further.

As the company continues its evolution towards a long term software and services strategy, the role of its current or
former material shareholders is no longer, and is not expected to be, material or strategic to the company's operations or
results and therefore, increases the likelihood that these material shareholders will seek to materially reduce their
holdings in chinadotcom shares. In the process of exiting or reducing its current or former operations, the company has
engaged in negotiations with each of its material shareholders to resolve various respective claims which necessarily
strain its relationship with these material shareholders. These negotiations could result in liabilities, arbitration, litigation,
settlement or unfavorable publicity, any of which could divert significant amounts of the company's management time
and other corporate resources. The four current and former material shareholders are AOL Time Warner Inc., a
subsidiary of Xinhua News Agency, a subsidiary of New World Infrastructure Limited and 24/7 Real Media, Inc.

For a detailed discussion of these and other cautionary statements that could affect the company’s business and
financial results, please refer to the risk factors discussed in filings with the U.S. Securities and Exchange Commission
(SEC), including but not limited to the company's Annual Report on Form 20-F and its other SEC filed reports. All
documents also are available from chinadotcom’s corporate web site at [www.corp.china.com| Notwithstanding changes
in the above listed factors or any others that may affect the company’s forward-looking statements that may occur in the
interim, the company does not expect to update its forward-looking statement included in this release until the release of
its next quarterly earnings announcement; however, chinadotcom reserves the right to update the full forward-looking
statement or any portion thereof at any time for any reason.

For further information, please contact:

Media Relations

Jane Cheng, Public Relations Manager
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Investor Relations

Craig Celek, US, VP, Investor Relations
Tel 1 (212) 661 2160

Fax 1 (973) 591 9976

e-mail : craig.celek@hk.china.con
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