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=Non-voice services 11.7% of total ARPU in Western Europe 2001
«Up from 7% in 2000, estimate 15% for 2002

Non-voice service usage in Western Europe (2001)
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Mobile Data Evolution:
Enable mobile data & multimedia (2.5G & 3G)

Voice Coverage:
Grow voice & messaging market (2G),
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= IP Mobility Convergence

Mobile Data Evolution:
Enable mobile data & multimedia (2.5G & 3G)

Voice Coverage:
Grow voice & messaglng market (2G)
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= The Mobile Services market is in transition

= Key enabling technologies are maturing to drive future growth

= Nokia retains a focussed vision to meet these market challenges,
developing new ways to support our customers” business

= Nokia's target is to be number one in mobility networks C[.H NECTING PEHPLE

al Excellence




