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• Mobility
• Transition
• Growth
• Industry structure
• Value added
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TransistorsTransistors
19601960--1970s1970s

Mobility
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Personal computerPersonal computer
19801980--90s90s

Fixed Fixed Internet Internet 
1990s1990s

Wireless voiceWireless voice
1990s1990s

Mobile Mobile MultimediaMultimedia
2000s2000s
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Early market
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Transition
Mobile VoiceMobile messaging

Mobile games
Mobile business

Mobile videos & music
Mobile transactions

Tornado
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Growth - Mobile multimedia

Voice Multimedia
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Three elements needed:
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Fixed-multimedia paradigm:
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Mobile Industry Structure

• Open Mobile Alliance (OMA)

•Unprecendented cooperation between 

mobile, IT and content industries

• OMA industry structure unique

•Fundamentally different fromPC model

• End-to-end software and hardware 

competencies required
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Value added

• Innovation 

• Technology

• Brand

• Execution
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Nokia Long Term targets

• Over 10% revenue growth

• Over 10% earnings growth 

• Continued strong cash flow
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