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2004 YTD Operating Profit: $345M

• 2,252K basic cable subscribers, Canada’s largest MSO

• 69% basic cable penetration of homes passed

• 96% network upgraded to two-way

• 851K broadband Internet subscribers

• 681K digital set-top boxes deployed to 590K households

• 282 Video stores, many of which are integrated Rogers stores

• Video-on-demand (VOD) now available to over 2.1 million homes

Rogers Cable

2004 YTD Revenue: $948M

Rogers Wireless

2004 YTD Revenue: $1,249M 2004 YTD Operating Profit: $467M

• 3,926K wireless voice and data subscribers

• 221K one-way messaging (paging) subscribers

• 93% of Canadian population covered with GSM / GPRS service

• Extensive 7,000+ point national distribution network

• 34% owned by AT&T Wireless, 10% by the public

Rogers Communications Inc.
The Rogers Group of Companies is Canada’s premier provider of
communications, entertainment and information services.

Rogers Cable passes 3.2 million homes in Ontario, New Brunswick and
Newfoundland. 69% of homes passed are basic cable subscribers, the highest
basic penetration of any cable operator in North America, and 26% of homes
passed are Rogers Yahoo! High-Speed Internet subscribers. With 99% of its
network digital-ready, Rogers Cable leads the Canadian market in HDTV, Video-
on-Demand, Subscription Video-on-Demand, Personal Video Recorders and
Timeshifting as well as the largest line-up of digital, ethnic and sports program-
ming. Rogers Cable also owns and operates 282 Rogers Video stores. 

Rogers Wireless is a leading Canadian wireless communications service provider
with more than 4.1 million wireless voice, data and paging customers. Rogers Wireless
provides national coverage to approximately 93% of Canada's population by
operating both a Global System for Mobile Communications/General Packet
Radio Service (GSM/GPRS) network, with EDGE technology, and a seamless inte-
grated Time Division Multiple Access (TDMA) and analog cellular network.

Rogers Media operates 43 radio stations across Canada, many of which are
clustered in and around major cities. The division also operates the only nationally
televised shopping network in Canada – The Shopping Channel, Canada’s only
regional sports network – Rogers Sportsnet and multicultural television
channels OMNI.1 and OMNI.2. In addition, Rogers Media publishes 67 consumer
magazines and trade publications.

Canadians rely on the Rogers brand for quality innovative communications
and media products and services. 

TSX: RCI.A and RCI.B    NYSE: RG
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Rogers Media 

2004 YTD Revenue: $447M 2004 YTD Operating Profit: $45M

• 43 radio stations

• The Shopping Channel televised shopping network

• 67 magazines and trade publications

• OMNI.1 and OMNI.2 multicultural broadcast TV channels  

• Specialty TV channels and online content

• Rogers Sportsnet televised sports specialty service providing
regional sports programming across Canada
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23% The Shopping 
 Channel

32% Publishing21% Television(5)

24% Radio

1% One-way messaging

9% Equipment
4% Prepaid

86% Postpaid 
(Voice & Data)

19% High-Speed 
 Internet

16% Video stores

65% Core cable

The Rogers Group of Companies consists of a unique and valuable collection of cable, wireless and
media assets the likes of which exist nowhere else in North America. Our goal is to make people’s
lives simpler and more convenient through advanced technologies, often integrated in novel ways
distinctly Canadian. We are doing it today. 

Toronto Stock Exchange: RCI.A and RCI.B
New York Stock Exchange: RG

333 Bloor Street East, 10th Floor
Toronto, ON, Canada  M4W 1G9

Investor Relations Contacts
Bruce M. Mann:  416 935 3532
bruce.mann@rci.rogers.com

Eric Wright:  416 935 3550
eric.wright@rci.rogers.com

2Q 04 2Q 03 YTD 04 YTD 03
(In millions of Canadian dollars) 

Revenue (1) $ 474.8 $ 434.4 $ 947.9 $ 867.4
Operating Profit (2) 173.3 161.9 344.5 319.2
PP&E Expenditures (4) 126.5 114.8 218.1 213.0

Rogers Cable
YTD 04 Revenue Profile

Rogers Wireless 
YTD 04 Revenue Profile

Rogers Media 
YTD 04 Revenue Profile

2Q 04 2Q 03 YTD 04 YTD 03

Revenue (1) $1,343,495 $1,173,213 $2,608,244 $2,288,593

Operating profit (2) $ 445,789 $ 370,206 $ 827,646 $ 679,480

Net income (loss) $ 5,495 $ 54,060 $ (59,295) $ 77,796

Earnings (loss)

per share $ (0.03) $ 0.18 $ (0.37) $ 0.25

Property, plant and 

equipment (”PP&E“) 

expenditures (4) $ 218,267 $ 222,312 $ 446,933 $ 411,262

2Q 04 2Q 03 YTD 04 YTD 03
(In millions of Canadian dollars) 

Revenue $ 230.9 $ 219.7 $ 446.6 $ 416.4
Operating Profit (2) 38.8 37.1 45.3 43.1

2Q 04 2Q 03 YTD 04 YTD 03
(In millions of Canadian dollars) 

Revenue (1) $ 655.9 $ 532.5 $ 1,248.8 $ 1,029.6
Operating Profit (2) 247.2 182.6 466.7 338.4
PP&E Expenditures (4) 85.0 98.8 215.9 176.5

Rogers Communications Inc.

YTD 2004 
Revenue(1,3) Profile

YTD 2004
Operating Profit (2,3) Profile

47% Wireless

36% Cable

17% Media

54% Wireless

41% Cable

5% Media

(1) Effective January 1, 2004, we adopted new Canadian accounting standards including the CICA Emerging Issues Committee Abstract 142 issued in December 2003, regarding the timing of revenue recognition and the
classification of certain items as revenue or expense.

(2) Operating profit is defined as net income before depreciation and amortization, interest expense, income taxes and non-operating items, which include losses from investments accounted for by the equity method, foreign
exchange gains (losses), loss on repayment of long-term debt, change in the fair value of derivative instruments, gain (loss) on the sale of other investments, write-down of investments, investment other income (expense)
and non-controlling interest. 

(3) Excludes corporate items and eliminations.
(4) Additions to property, plant and equipment as stated on the accrual basis. 
(5) Television includes OMNI.1, OMNI.2, Rogers Sportsnet and Dome Productions.
For a further description, refer to the complete Rogers Communications Inc. second quarter 2004 results.

In thousands of Canadian dollars, 
except per share amounts


