


Take s moment te consider a world record, It Is & paradox. Unappreachable yot Insvitable.

The koy to its attaioment is strongth, not just of musels but of canvietion, n ballof In

your own mastery of clrcumstancs, This Is the nature of powar. It is cur Inspiration.
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© our sharoholders: We had our sixth consecutivo record year in Fises! '33,

but as we go to pross, no one Is tntorasted In that. How do you writo an apnual repert whop all

anyono ie intorosted In Is tho annum that hasn’t occurrod yot?

So lets sum up the year of this reporc thusly:
Fiscal "93: Great job. Lnd of discussion.

What people want to know about is (1) NIKES
position in the perccived “collapse of consumer
brands,” and (2) why our carnings for ‘94 arc
likely to grow at a slower pace than our own tar-

get of 15 percent.

FROM MY VIEW—WIICH 18 REALLY NO MORE SOPHIS-
ticated than any other consumers—the reported
decline of consumer brands in the "9os was
triggered by panic on the pare of Phillip Morris.

It reduced the price on its Marlboro brand 40%

to fight the growing market share of house

brand cigarettes.
Well, they could reduce their price 100% and

it wouldnt affect me.

On the other hand, I drink Coca Cola, not
Coola Select.

But chen the Marlboro move was mimicked,
although not to che same degree, by others,
including Kimberly Clark in diapers and Kellogg
in breakfast cercals.

So Wall Street exerapolates chat trend to all
arhletic footwear and apparel, but (are you ready
for this?) different consumer products industries
are. .. different.

Achletic shoes and clothes —especially shoes—
are not commaodities, Try this: run a marathon, or
cven a mile, in a pair of $19.95 Wal-Mart specials.

That will end that discussion.

BRANDS ARE POWERFUL WHEN THEY COMMUNICATE

underlying value. In our industry, and probably in

other consumer products, consumers will not trade down
if there is value and quality in the high end. Esgo, I am
glad we sell sports and fitness products, not cigaretees.

I am also glad chat we sell sports and fitness products,
not fashion products. Grunge fashion is making head-
lines this year, and with it the casual shoes that are part
of that look. NIKE has certain shoes in its Quedoor
line which compete with some of chese ite In those
areas where we don't compete, into which the brand does
not naturally flow, we will give up
thae business, We will noc strerch the
brand beyond its natural limits and
will not worry about those lost sales or
next year’s fashion.

But then NIKE itself says earnings
coming up “worlt be so hot.” Well, yes,
if measured by our own previously
mentioned goal of 15 percent per year,
which we never said would be a straight, smooth line.

I am reminded of one of the several pieces of wisdom
from Warren Buffecs Chairmans lecter chis y “What
counts for most people in investing is not how much
they know, but rather how realistically chey defin

what they dont know.

IN THE YEAR COMING UP WERE HITTING A SERIES OF BUMPS
L. The current economic atmosphere in Western
is the wors in the 13 years we have been doing busin

there. Some say it is the worst since World War II.

Into that environment we install the continencds firs
real “furures” program, like the one we have in the U.S. It
gives much beteer long-run inventory control for us, and
for the retailer as well, once it is understood. Although it
is very difficule timing, we are forging ahead, as we are
convinced it will improve the long-term profitability of
this company and of cooperating retaile

3. While all this is going on we hit the “billion dollar
management bump,” similar to what we had in che U.

1986. Berween 1980 and 1986 NIK!
total revenues grew from $270 million
t $1.1 billion. At that point we had
succeeded in ourgrowing internal
systems and support capabilities, and
to some extent, management talen
Between 1985 and 1987 we made
significant investments in both ar
which put us in position 10 grow as we
have since—to nearly $4 billion in six years.

Since 1987, our European revenues have grown from
$191 million to $1.1 billion, and we find ourselves in a
similar position. This time chough, we saw it coming
sooner, and began caking action well over a year ago to build
systems and people to get beyond the bump more quickly.
You should seart seeing those benefies within ong

4. In che U.S., rerailers viewed a good Christmas as an
upturn in consumer buying, which did not marerializ
che spring. The resule is slightly higher inventory levels ac

retail and softer furures orders for holi This can be




overcome quickly with a great back-to-school selling
season which, as we write this at the end of June, we
believe we are gaing to have.

In spite of these hurdles we do chink we will have
a better year in ‘94 than in ‘93, it just will not be 15

percent better.

THE TWO MAIN

3OALS FOR THIS FISCAL YEAR ARE QUALITATIVE.
First, we must get the whole internacional division
positioned so it can resume faster growteh once the
underlying economies improve.

Second, we need o keep the growth, albeit single-digit

P4 T TR TR “NIKE continues to bo an undarvajuad global pawor brand.

secing it. You cannot tura on your television without
seeing it
Consider the Jast year: Jordan and Barkley battled it our

in a hugely dramatic NBA Final. So did other NIKE

athletes: Pippen and Majerle, Grant and Chambers, BJ and
Dumas. [ had said chac if Phoenix and Chicago played in
the Fioal, [ would retire. 1 lied. Thac was too much fun,

Mary Joe Fernandez staged the greatest comeback in the
history of womens tennis at the French Open and debured
in her new NIKE ad campaign the same weekend.

Bo Jackson came back. With a new hip and a blase w
cighe field.

Kenyan runners left all

NIKE brand in the US. RTRII IR TR L LRI ZUL U YTRCTICYRTIR AT ocher competitors awe-

JEEET IO IIT A cannot turn on your tolevision without soelng it.”

things—and I chink we will—you will see a much
improved outlook for earnings in this space next year.

We believe it so strongly we announced on July 8
approval from the Board for a $450 million stock
repurchase program to be implemented when and if the
common stock crdes at low levels.

This is written before comments on the repurchase

program have come in, but I expect varied adjectives:
“overdue,” "not big enough,” "too big,” "not applied

aggressively enough,” eec. But one thing is for sure: belief,

1 WILL MAKE A COUPLE OF OTHER OBSERVATIONS FOR THE
reader: NIKE continues to be an undervalued global

power brand. You cannot go around the world without

struck at the World Cross

1

Country Champi ips in Spain, ping all four team

ticles. For the senior men, it was their 8th straight team
title. For the senior women, ctheir 4th straight. For the
junior men, their Geh and for the junior women, their 4th
in five years. And we think a three-peat is a big deal.

Jim Courier captured the Australian Open again with
great tennis and even greater guts. This is the nerdy kid in
the tube socks in the ad?

Barry Bonds stopped in San Francisco on his way to
Cooperstown.

Quincy Waces and Gail Devers burst onto the scene in
Barcelona, becoming intemational heroes. Just ask any kid
in Europe who has seen Don Quincy sing opera. Or look

ac the cover of this report.

Micha

2l Johnson and Sergei Bubka came back with a
vengeance after Barcelona.

Mark Allen caprured his 4th straight Ironman title and
his 1oth Nice Triachlon.

Troy Aikman took the surprising Dallas Cowboys to
a Super Bowl Championship in front of a worldwide
audience of 750 million.

And in the coming year, the most poetic of all soccer
teams, Brazil, will make its World Cup effort in frone of
one billion people.

The link between these events? People around the globe
have a passion for these athletes, and these athleres wear

NIKE. Thars global branding.

~.

Thanks o them and all the others who give flesh and
emotion o eamings per share.

But more than that, no other company in che world can
tie cthese powerful human assets to superior products,

public relations,

dvertising, design, retail presentation,
discribution and selling talent like NIKE can.

NIKE is a better power company than Con Edison.

And another appropriate Buffec-ism: We cannot attain
our objectives smoothly, bue if you can puc up wich the
volatility, there is a ton of upside growth potential in the
common stock.

Management underscands tha it is its job to fulfill chac

potential. And it is commitred to doing so.

b /(/é/o A /@u

FHILIP H. KNIGHT

CHAIRMAN OF THE BOARD

AND CHIFF EXECUTIVE OFFICER

N —




nos actionnaires:
Pour I sixieme fois consécutive, I'année fiscale— 1993 —
Sest révélée un record, mais qui cela intéresse-t-il  'heure
oi2 nous mettons sous presse, quand tout le monde veut connaitre
les perspectives pour I'année & venir? Dans un tel contexte il devient
bien difficile d'écrire an rapport anouel
i je vais éwre tres bref.
1 Point final

Lannée fiscale 93 ¢st une
excellente anné

Ce que tous vous désirez savoir Cest: premiérement —la position
de ressentic comme celle de
I'effondrement des marques de consommation et deuxitmement

quoccupe NIKE en pleine pér

pourquoi | croissance de nos bénéfices ser, selon toute probabilité,
inféricure & notre objectif de 15%.

ANALYSONS CELA DE MON POINT DE VUE—QUI NL DIFFLRL PAS
beaucoup de celui du consommateur moyen—la prévision du déclin
des marques de consommation dans les années 9o done il est
question, trouve son origine dans la panigue
ressentie par Marlboro. Cetre marque a réduit
ses prix de 40%% pour lutter contre la croissance
pact du marché prise par les marques de
cigarettes bon marché,

de

Je peus sous dire que pour ma part Marl-
boro peut réduire ses prix de 1007, je ten serai
pas plus inquiéeé

Aprés tout je continue & boire du Coca Cala
et non pas du Caola Select!

Mais la démarche de Marlboro a éé imi-
tée, bien que dans une mesure différente, par
dautres grandes entreprises y compris Kim-
beely Clark pour ses langes et Kellogg pour les
petits déjeuncr de céré

Wall Streee en a ensuite déduit que cette

‘ales.

tendance sappliquait aussi aux chaussures et

équipements d'athlécisme, mais—et jespire
ict que vaus me lisez bien—les différentes

entreprises de produits de consommation sone. .. différentes, et ce

qui sapplique  I'une riest pas nécessairement valable pour I'autre
puisquiclles sone différences.

Les chaussures ot vétements d'athlétisme—en particulier les
chaussures—ne sonc pas de simples produits. Essayez de courir un
marathon — voire méme un kilométre —chaussé d'une paire de
Wal-Mars $

e que je veux dire!

pecials & moins de 20 dollars ¢ vous co

prendrez

LES MARQUES SONT PUIS

ANTES FT SIMPOSENT LORSQU ELLES COMM

niquent des valears sous-jacentes. Dans notre industrie, et cela

sappligue probablement aussi & d'autres produits de consommatica,
il iy aura pas de diminutior
que le produit fini comportera certaine valeur et restera un produic

de qualité, Je suis donc trés heureus que nox

du nombre d

S CONSOMMAteurs tant

s vendions des articles

de sport et de fitness et non pas des cigaretees.

Je suis d'ailleurs aussi heureux que nous vendions des articles de

sport et de fitness et non pas des articles de mode. Cette année est
caractérisée par la mode facile et décontractée, une mode rappe
un peu le look d'avane guerre en Furope. Avec ce nouveau look, les
jeunes portent des chaussures sportives. Dans sa ligne Outdoor,

ant

NIKE compte des chaussures qui concurrencent certains des articles
de cetee mode. Dans les domaines ol nous ne

carctéristique

ne

concurrenguns pas, dans lesquels la marque ne s'insinue pas

caturellement, nous sbandennerons les affaires. Nous ne voulons

pas érendre la marque en dehors de ses limites naturelles e ne

devrons pas nous inquiéter de ces ventes manguées ni de ce qui sera

i la mode 'année suivante,

pourtanc c'est NIKE qui déclare que les gains & venit ne seror

¢
pas aussi imporeants. C'est vrai, du moins si on les calcule par
rapport & notee objectif de 155 dont je parlais tout & I'heure, mais
dont on n'a jamais dit quil serait constant, sans plus ni moins.

Je me souviens d'une des quelques sages phrases tirées dé I letere

du Président de Warren Buffee cette année: “ce qui compte pour la

plupart des personnes qui investissent, ce st pas tellement ce

quiils savent, mais bien de définic de maniére ré:

liste la quanticé de

choses quils ne savent pas.

DA

S LANNFE QUI SANNONCE, NOUS ALLONS
creurs d'influence:
1. En Europe cecidentale, la canjoncture na

tre confrontés & différents fi

jamais été aussi mauvaise quactuellement,
depuis 13 ans que nous opérons sur ces marchés.
Cerrains méme déclarent quielle na jamais
¢ aussi mauvaise depuis la seconde guerre

mondiale.

2. Clest dans ce contexte que nous implan-
tons réellement sur le continent notre premicr
programme “futures,” similaire & celui que
nous connaissons aux Etats-Unis. Ce pro-

gramme nous permet un bien meilleur contrdle
de l'inventaire i long terme, mais aussi aux
décaillants, une fois quils ont compris le pro-

gramme. Bien que le moment ne soit pas des
mieus choisis, nous allons de I'avant, parce que
nous sommes convaincus que ce plan amé-

fiorera fa rencabifité i fong terme aussi bicn

s société que des détaillants coopérants,

3. Alors que tout ceci est en cours, n
milliard de dallass, done la gestion nous met dans une situation
Unis
en 1986, Entre 1982 ot 1986, le revenu toral de NIKE éeait passé
de 270 millions de dollars & 1,1 milliard de dollars. A ce point nous

ous atteignons la borne du

difficile, similaire & celle que nous avons rencontrée aux Etat

avions dépassé nos capacités internes ct de support et, dans une
ceraine mesure, nos talents de gestion. Entre 1985 ¢t 1987 nous
avons réalisé d'importants invescissements dans deus domaines qui

nous

placé dans une position de Croissine

. Etcroissance il y a cu
uisque en 6 ans nous avons presque ateeint 4 milliards de dollars.

Depuis 1987, nos revenus Européens ont augmenté pour passer
de 191 millions & 1.1 milliard de dollars, et nous nous trouvons dans
la méme situation quiaux Erats-Unis en 1986, Cette fois cependant,
nous avons plus rpidement réagit et avons commencé il ¥ a plus
d'un an & élaborer des syscémes et & former notre personnel afin de

passer plus mpidement de 'wire cdé de lobstacle. Vous devriez
commencer & en voir les béndfices d'ici wn an.

4. Aux Etats-Unis, les déaillants ont connu une bonne période
de Nokl avec une reprise de la vente aux consommateuss, ce qui
ne Sest pas concréeisé au princemps. 1l en a résulté des niveaux

diinventaire chez les déraillancs légtrement plus élevés et des  rechargé les baceeries,

3 ndes futures moins ¢

pour les vacances. Ceci Les coureurs Kenyans ant laissé tous les autres athlétes sur place

peut étre rapidement résolu avec une excellente saison de vente lors au championnat mondial de crass country en Espagne, mfflant les

de la rentrée scolaire, ce qui, au moment ol nous éerivons ces mots  quatre titres par quipe. Pour les seniors masculins, ¢'étaic le 8tme
(fin juin), nous le croyons, se concrétisera. titre consécutif par équipe. Pour les seniors féminins, le quatriéme
Malgré tous ces obstacles, nous pensons que l'année qui nous  ticre d'affilée. Pour les juniors, hommes, le 6éme titre et
artend sera meilleure que 1993, mais ne nous permetcra pas  femmes, le 4éme titre en cing ans. Et lon croyait quiun triplé,
datceindre un micux de 15%. déja énorme!
Jim Courier sest emparé une fois de plus du titre de 'Open
LES DEUN PRINCIPAUX OBJECTIFS DE CETTE ANNEE FISCALE SONT DAustralie avec un excellent tennis et beaucoup de counge. Le

dordre qualitatif. Iabord nous devons posicionner I'ensemble de la gamin de Ja puls nous a bien montré son calenc!

division incernationale afin quelle puisse retrouver ses taux de Barry Bonds sest arrété i San
ce des demitres années dits que l'économie se rérablira. Cooperstown,
¢ deux@mement, 1l nous faut, aux Etats-Unis, maintenir le Quinc

rancisco sur L route pour
Cronssa

Wiaces et Gail Devers ont remporté un succes éclatant sur

taux de croissance de la marque NIKE, quoique celui-ci ne soit que  la scéne de Barcelone, devenane de véritables héros internationaux.

d'un seul chiffre. 11 suffic de demander & nimporte quel gosse européen qui a vu Don
Si nous réussissons sur les deux fronts, et je pense que nous  Quincy chancer opém. Ou alors, regardez la page de couverture de

téussirons, je vous doanerai I'an prochain de meilleures perspectives ¢ rapport.

de rentabilité, Michael Johnson et Sergei Bubka ont pris leur revanche aprés

ous sommes tellement consaincus de ce que nous avangons ici,  Barcel¢

¢

que nous avons annoncé le 8 juiller, Napprobation par le Conseil Pour la quatrigme fois de suire, Mark Allen sest emparé du titre

dAdministration d'un programme de rachat de 450 millions de  d'Ironman et du 1céme titre au triathlon  Nice

dollars dactions, Ce programme devea entrer en

igueur quand

Troy Aikmaa a emmené les éonnants Dallas Cowboys dans an
et si les actions ordinaires championnat de Super Bowl
séchangent un prix faible. “L’'image de marque totalo 8o NIKE contlnuc d'étrc sous. [ESITENNEIC NIRRT RIS
Tout ceci est écrit avant que audience mondiale de 750
IERCIEE TG TSR ostimGo. Vous ne pouvor alloz nullo part dans Jo mondo sans [UHIHeRREIE:

[

onnes.

rques sur e programme Et I'année prochaine, le

RESIER 1o voir. Impossible d'allumes la tolévislon sans la voir.” [EHEERRGR ORI NEE-STS

rachat, mass je m

des commentaires variés du tique, le Brésil, déploiera,
genre: “cela sest fait attendre,” “ce mest pas assez important,” “lke lors de la coupe mondiale, ses efforts devant un milliard de
MENTAnt est trop élevé,” “ce Hesc pas assez agressif,” etc. Mais une  (téléspectareurs.

1ose est silre ; tout le monde a la foi!

Quel est le lien encre tous ces événements? Les gens dans le

Je désire profiter de loccasion pour fuire quelques remarques & monde entier ont une véritable passion pour ces athlites, et ces
Fadresse du lecteur: athlites porcent s des chaussures NIKE, Voild ce que nous
Limage de marque totale de NIKE continue d'étre sous-  entendans par marque totale!

cstimée. Vous ne pouvez allez nulle part dans ke monde sans la voir Merci i eux et i taus ceux qui prétenc leurs muscles et fournissent

impossible d'allumer I télévision sans la voir. de I'émotion pour faire manter fes gains par (leur) action,

11 vous suffic en effer de

e un retour en arriére sur l'année Mais mieux encore, aucune autre société dans le m,

de ne peut
Jordan et Barkley se sont affrontés dans la finale trés  lier ces puissantes ressources humaines 4 des produits supéricurs,
ulaire de la NBA, D'autres achlétes NIKE ont fait de méme:  des rel
Pippen e Majerle, Grant et Chambers, BJ et Dumas. J'a

ations publiques, des campagnes de publicité, des concepes,
ais dit  des présentations dans les magasins de détail, et des wlents de
ue s Phoenix er Chicago arrivaient en finale, je prondmis ma  distribution et de vente, comme le faic NIKE.
retrite. J'ai menti, Cécair beaucoup crop drble. NIKE a plus d'énergie et de puissance que Con Edison.

Mary Joe Fernandez a effectué le plus grnd comeback dans Malgré tout, comme ke disait une fois de plus Buffet, il y a encore
Ihistoire du tennis féminin & 'Open de Roland-Garros et débutait  un potenticl de croissance 3
sa nonvelk: campagne NIKE le wee

exploiter, il nous suffic de puiser dans

nd méme. RO TESSOUTCes communes.
Coest en pleine forme que Bo Jackson a fait sa rentrée sur Je

La direction sait que ¢est son travail de satisfaire ce potentic)

testwn de base-ball équipé d'une nouvelle hanche et aprés avorr  Et elle sengage & le faire!

PHILIP H KNIGHT
PRESIDENT DU CONSLIL DAIMINISTRATION
ET PRESIDENT DIRECTEUR GENERAL




n unsere Aktioniire:
Das Geschiftsjahr 1993 ist wiederum das sechste
hintercinander. Obwohl es jetzt veroffentliche wird, ist
niemand mehr so reche daran interessiere, Wie schreibt man

Erfolgsjuhr

cigentlich cinen Jabresbericht, wenn das ganze Interesse schon auf
das kommiende Jahr ausgerichtet ist?
Also fassen wir den Jahresbericht mal folgendermaBen
zusammen: Geschiftsiahr 1993: Grofartige Arbeit. Punktum.
Die Leuce interessiert vor allem folgendes: 1. Die Scellung
NIK brach auf dem K i
marke,” 2. Warnum unsere Gewinne 1994

S beim spiirbaren “Z

iirschicintich geringer

iel.

llen, als das von wns angestrebee 15¢

SCHAUEN WIR UNS DAS MAL AN
Meiner Meinung nach, und die unterscheidet sich nicht

normalen Verbrauchers, wurde der

wesentlich von der eine
beschrichene Riickgang auf dem Markenartikelmarke in den goiger

Jahren durch Panikmache seitens Marlboro
ausgelase. Marlboro senkte seine Preise um
49% ., um dem wachsenden Markranteil der

Vo-Name-Zigaretten entgegenzuwirken,

Meinecwegen konnten sie ihre Preise um
1caf scnken, das stire mich niche

Auf der anderen Seite erinke ich Coca Cola
and niche Coola Select.

Wieenn auch niche im selben Malie, so folgten
dem Beispiel von Maribora doch Kimberly
Clark, aus der Windelbranche und Kellogs, aus
der Frishstiickprodukebranche.

Wall Sereet ibertrige diesen Trend auf alle
Spartschuhe und die Sportbekleidung, und
...jetz horen Sie sich das mal an!... Andere
Vechenuchermiirkee .. sind. .. ben anders,

Sportschuhe und Sportbekleidung —
besanders die Schuhe —sind keine Warengiiter.
Versuchen Sie es mal: Laufen Sic einen Marathon
—oder nur eine Mcile—in cinem Paar Wal-Mart Specials fiir
$19.95. Das nimme einem jeden Zweifel.

MAKKENARTIKEL SIND BESONDERS WIRKUNGSVOLL, WINN SIL MIT DEN
zugrundeliegenden Werten in Verbindung stehen. Bei unserem
Industriczweig und wahrscheinlich auch bei anderen Produkeen
wird der Verbraucher die Ware niemals gerir
Preis/Leistungsverhiltnis gegeben isc. Von daher bin ich sehr froh.

sschiitzen, wenn das

dafl wir Sport & Fitnessprodukte verkaufen und keine Zigaretten.

uns gesteckte Ziel von 15% einfach und problemlos zu erreichen sei,

Mir fillc dabei ein weiser Spruch aus Warren Buffers Chairnians
Bricf von diesem Jahr cin: Um zu investieren, ist fiir die meisten
niche wichtig, wieviel sie wissen, sondern, wie realistisch sie
cinschiitzen kiinnen, wieviel sie nicht wissen.

IM KOMMENDEN JAHR MUSSEN WIR FINIGE HURDEN NEHMEN
1. In den 13 Jahren, in denen wir in Westeuropa auf dem Marke

chteste. Einige

Zseiten Weltkriey.

sind, ist dic momentane Wirtschaftslage die schi

sagen die schlechteste isberhaupe scit dem 7

2. In dieser Sicuation versachen win, demt Beispiel der USA
folgend, das erste realiscische “Futures”-Programm fiic Europa
cinzurichten. Ist es erst cinmal verstanden, liefert es uns und
zelhindler eine lingerfristige Bestandsaufoahme, Und

dem
0 wir alles

obwohl die wirtschafiliche Lage schwierig ist, setz
daran, dieses Programm durchzuserzen, weil wir davon itberzeugt
sind, dal es langfristig gesehen dic Rentabilitie fir uns und unsere
Parcner verbessert

3. Bei all diesen Unterneliumungen nehmen
wir die “Milliarden Dollar Management”
Hiirde, dhnlich wie 1986 in den USA, NIKES
Gesamtumsatz stieg zwischen 1980 und 1986
von 270 Millionen Dollar suf 1,1 Milliarden.
Zu dem Zeitpunke vergrofierten sich die
betricbsinternen Systeme, die unterstistzende
Logiscik und, bis zu einem gewissen Grade,
auch das Porential des Managements. Zwischen
1085 und 1087 titigeen wir bedeutende
Invescitionen auf beiden Gebieten, was uns
2u dem Wachseum verhalf, das wir seitdem
haben —nimlich fast 4 Milliarden Dollar in

sechs Jahren.

Seit 1987 ist unser europdischer Umsatz von
$191 Millionen auf $1,1 Milliarden gesiegen,
und wir befinden uns wieder einmal in ciner
ihnlichen Situation. Dieses Mal waren wir
och vorusschauender und haben bereits vor einem Jabr begon-
nen, cin System aufzubauen, das den Leuten schneller ber dic
Konjunkeurflaute hinwe
Systems werden sich innerhalb cines Jahres abzeichnen

4.1 den USA verstand der Einzelbandel das gute Weihnachts-
geschift als konjunkrurellen Aufschwung, der sich jedoch im
Frihling niche weiter bestitigee. Das Ergebnis war ein leicht
ener Lagert 1 beim Einzelhandel und gemiBigre kleine
zukiinfrige Auftrige fiir die Urlaubszeit. Dieses kann man schnell
dusch eine Verkauf 2u Schult in den Griff hekommen,

shilfe. Die positiven Auswirkungen dieses

sese

Ich freue mich auch dariiber, daff wir Sporc & Fit uk
und keine Modeprodukte verkaufen, Billige Mode machr dieses Jahr
Schlagzeilen und damit einher geht die Freizeitschuhbekleidung
NIKE steht mit einigen seiner Outdoorschuhe im Wettbewerb mit
jenen Billiganbictern, Fliefis unser Produke niche auf naciirliche Arc
und Weise in gewisse Linien ein, und wir merken, dalh wir nicl
wettbewerbsfihig sind, produzieren wir eben niche weiter, Wit
lassen unsere Produkee in ihren natiirdichen Grenzen und machen
uns keine weiteren Gedanken iiber den Verkaufsverluse oder iiber

die Made des kommenden Jahres.
Aber NIKE hat selbst festgeseellr, dall die Gewinne "nicht so toll
sein werden.” Aber gut, wir haben niemals behauptet, dai das von

und da wir jetze schon Ende Juni haben, denke ich, daB sich dies
auch bestdtigen wird,
Trotz all dieser Hindernisse, glaube ich, dall 1994 besser als

1993 sein wird, es wird nur niche um 15% besser.

DIE WICHTIGSTEN BEIDEN ZIELE FUR DIESES BESCHAFTSJAHK SIND
qualitaciver Natur. Erstens missen wir die gesameen internationalen
en dabinbringen, dall sic die Wachstramsrace

Nicderlaussung

der vergangenen Jahee wieder erreichen. Das ist jedoch nr dann
méglich, wenn sich dic wirtschaftlichen Rahmenbedingun,

gen

verbessert haben.

Zweitens brauchen wir das Wachstum fiir Nikes Mackenware in ~ Mannschaft der viere. Fir die Junioren der sechste, fiis die Junior-
den USA, auch wenn es sich nur wm eine cinzige Stelle hinter dem  innen der vierte in fiinf Jahren, Und wir finden cine erneute
Komma handelt.

Gehen wir diese beiden Punkte an—und ich denke, dafd wir das
tun—so werden sich weitaus verbesserte G
niichten Juhr um diese Zeic abzeichnen,

Wir gluuben so stark daran, dafh wiram 8. Juli die Genehmigung
des Vorstands fiir ein “Warenciickkaufprogramm” in Ho

Wiederholung einfach groBarcig. ..
Jim Courier gewann wieder cinmal die Australian Open durch

winnperspektiven im  groliartiges Tennisspielen und noch mehr Power, Isc dies der ver-
triiumte Junge mit den Rihrensocken aus der Werbung?

Barry Bonds machte Station in San Francisco auf seinem Weg
cvon 450 nach Cooperstown

Millionen Dollar bekanntgaben. Dieses Programm soll dann Quincy Watts und Gail Devers wirbelten die Leichtachletik-

durchgefiihrt werden, wenn und falls der allgemeine Warenbestand — Szene in Barcelona durcheinander und wurden internationale

niedrig vmgeschlagen wird. Helden. Fragen Sic jeden Jugendlichen in Eurapa, ob er Don
Dieser Bericht wurde geschrieben, bevor irgendwelche  Quincy als Opernsinger gesehen hat. Oder schauen Sie cinfach auf

Kommentare tiber das “Riickkaufprog " ubgegeben werden  das Deckblate dieses Berichts.

konnten, aber ich erwarte verschiedene Adjektive wie: “lingst Michael Johnson und Sergei Bubka kehren nach den Spielen

iiberfillig, ‘nicht groB genug.' 'zu groB.’ "niche aggressiv genug  noch motivierter aus Barcelona zuriick,

angewender, crc. Aber eines ist ganz sicher: Der Glaube daran. Mark Allen gewann das vierce Mal hincereinander den Ironman
Ich werde dem Leser eine Reihe anderer Beobacheungen  Titel und seinen zehnten Nizza Triathlon.

mitceilen: Troy Aikman fiihrte die dberraschten Dallas Cowboys zur Super
NIKE isc immer noch ein zu gering eingeschitzter weltweiter  Bowl Championship. 750 Millionen Zuschauern waren weltweit

rtikel. Uberall auf der Welt sehen Sie NIKE. ber TV live dabei.
Wenn Sie den Fernseher einschalten sehen Sie NIKE, Und im niichsten Jahr werden Brasiliens FuBball-Ascheten bei
Denken Sie nur an die groBen Sportercignisse in diesem Jahe: der WM in den USA eine Milliarde Zuschauer verzaubern.

Jordan und Barkley kimpften es in einem groBen dmmatischen
NBA Finale aus. Dem Beispicl Menschen auf der ganzen
[OTHERUTIPE TR NIG Sl NIKE Ist immer noch eln zu goring cindoschitzor woltwoltor [ENZSIEINY e, I_nd;n:»() I
Sportler: Pippen und Majerle, fir diese Sportler—und, diese
(SLCUINRARS SR )RR wichtiger Markonartikol. Oberall auf dor Wolt sohon Sio [ESMRIIEEY gen NIKE. Dus ist

wichtiger Marke

Das Verbindungsstiick zwischen all diesen E eignissen? Die

Dumas. Ich sagte noch, wenn
Phoemx und (;}"(;\N(‘ im End- NIKE. Wonn Sle den Fornsoher ocinschalten schon Sio NIKE.

ein weltweiter Markenartikel
Dank an sie und all die

spiel dabei sind, wiirde ich die
Rente einr

anderen, die ihren Einsacz and
ihre Gefiihle fiic das Wohl der Firma geben

Aber dariiber binaus kann kein anderes Unternehimen dieses
Geschichte des Frauentennis beim French Open und et das erste wirkungsvolle menschliche Vermagen fiir auBergewishnlich gute
Mal in unserer neuen NIKE Werbekampagne am selben  Produkee, Offentlichkeitsarbeit, Werbung, Design, Einzel-
Wischenende auf.

hen. Ich hatte gelogen. Das hat wirklich Spaft gemacht.
Mary Joe Fernandez hacee ihe grobres Comeback in der

handelsdarstellung, Vertriebs- und Verkaufstalent so gut serbinden,
Bo Juckson kam zuriick. Mic ciner ncuen Hilfte dam er wie cin wic NIKE
Blitz aufs Peld geschossen.

.
Und noch ein Anstoll: Wir kinnen ansere Ziele nicht ohne

Die Liufer aus Kenia lieBen alle anderen Konkurrenten beim  Hiirden erreichen, aber wenn Sie mit der Lebhaftigkeir umgehen
World Cross Country Championship in Spanien becindrucke hinter  kisnnen, lie
sich zurick und cerangen alle vier Teamtitel.

2t jede Menge Wachscumspotential in den Aktien.
Das Management verstehe es als seine Aufgabe, dieses Potential
Team war s der achte Teamcitel hintereinander. Fir die Fruen-  mit vollem Engagement zu Thren Gunsten umzusetzen.

iir das Minner-

\/Adf; A
PHILIP H. KNIGHT

GENERALDIREKTOR
UND PRASIDENT
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nuestees accioniseas:
En ¢l Ejercicio del 93 cbtuvimos nuestro sexta récord conse-
mo

cutivo, pero al entrar en prensa, a nadie le interesa. (G
escribir un informe anual cuando wdo o que le interesa « la gente
es el aho que todavia no ha pasado?

Resumamas, pues, 1os resultados del presente afa de la siguiente
ejercicio del 93: Excelente! Termina la discusién.
en loque

manera: E
Lo que I gente quiere saber es (1) la posicion de N

se percibe como e} “colapso de Jos artsculos de marca,” y (2) por qué

nuestras ganancias para el 94 van a creces probablemente a un ritmo

mis lento que el 157 fijado como met

VEAMOSLO MAS DE CERCA. EN M1 OPINION ~QUE EN REALIDAD NO LS
mis sofisticada que la de cualquicr orro consumidor —el descenso
observado en los arciculos de marca en la década de los 90, fue
provecado por ¢l pinico de Malbora, que redujo sus precios en un
$0% para luchar contr la creciente parce en ¢l mercado de los
cigarrillos marca de fa casa.

cantenia este aia ls Cacea del Presidente de Warcen Buffe: Lo
importante para la mayaria de la genee al invertir no es lo que saben,
sino la realidad con gue definen lo que no saben.

ENEL A
cbsticulos

1. El ambiente econdmico actual en Europa Occidental ex el peor
delos 13
dicen que es el peor desde I Segunda Guerra Mundial

2. Es en cse entorne donde estamos implementando ¢l primer

O ENTRANTE NOS VAMOS A TROPEZAR CON UNA SERIE DE

fios que venimos haciendo negocios alli. Alganas incluso

verdadern programa de futuros, como el que tenemos en Estados
Unidos. Una vez entendido, ese progmma permite un control de
existencias & largo plaze mucho mejor, tnto part nosotros, como
para ¢l detallista. Aunque es un momento muy dificil, scguimos
adelante, ya que estamos convencidos de que hard mejorar la
rentabilidad de esta compafifa « largo plazo, asi coma la del
conjunto de detallistas

3. Miencras todo esto estd ocurriendo,

Bueno, podrian reducic su precio en un
1ca% y a mi no me afectaria,

Por otra parte, yo twmo Coca Cola, ¥ no
Coola Selex.

Pero luego, otros, camo Kimberly Clark
en los pafiales y Kellogg en los cercales par
¢l desayuno, imitaron ¢l paso de Marlboro,
aungue no en la misma medida,

Asi que Wall Sereet extrapola esa tendencia
hacia todko el calzado e indumentaria deportiva
Pero.—
—las diferentes industrias de productos de
consama. ... son. .. diferentes.

¢ no se asusten de o que les voy a decir

El calzado v ropa deportiva—en especial ¢
¥op

calzada—no son simples mercancias. Intente

@ una milla—con

corter un mndn—o siquic
zapatos Wal-Mart de US$19,95, ¥ se termina

la discusién.

UNA MARCA ES FUERTE CUANIDX SIGNIFICA UN VAIOR GARANTIZAIXO
En nuestra industria, v probablemente también ¢n otros productos
de consumo, los consumidores no optardn por productos mds bartos
i los productos en el extremo superior tienen valor y calidad. Por

lo tanto, me alegro de que vendames productos de deporte ¥

gimnasia y no cigarrillos.

También estoy contento de que vendamos prixduccos de deporte
¥ gimnasia ¥ no articulos de moda, Este afio, la wops desslifiada
parece ser lo mds sensacional, v ¢l calzado informal forma parce de
NIKE tiene ciertos zapatos o su linea Outdoor, que compiten
no compe-

ella,
con algunos de esos articulos. En las drcas en las qu
(imOs, porquE NO ENCAj CON NUESTR MARcA, fEAUNCIaremos 4 ese
ado. No vamos a extender la marca mis alli de sus limites
naturales ni a preocuparnos por las ventas que perdamos asi y
tampoco por la moda del afio que viene.

Pero lucgo NIKE misma dice que las ganancias para ¢l afio
siguiente “no van a ser tan excelentes. ” Esto es verdad, si lo medimos

mer

por la meta del 155 anual que nosotros mismos mencionamos, y
que nunca dijimes seguirfa una lines recta y gradual.
Esto me hace recordar una de las vacias muestras de sabiduria que

cropezamos con el “absedculo directivo de los
mil millones de délares,” similar a 1o que nos
acurrié en Estados Unidos en 1986, Entre
1980 v 1986 los ingresos totales de NIKE

crecieron de US$ 270 millones a US$ 1100
s crecida

millones. En aguel momento habiam
mis alld del alcance de nuestros sistemas

internos y capacidades de apoya y e cierto

modo también mis que el talento directivo
del que disponfamas. Entre 1985 y 1987

hicimos significativas inversiones ¢n ambas

dreas, y asi pudimos crecer como crecimos

desde aquel entonces—a casi USS 4 mil

millones en seis afios.
Desde 1987, nuestros ingresos europeos han
aumentiado de US$ 191 millones a US$ 1100

millones, con lo que nos encontramos en una
situacién similar. Sin embargo, esta vez nos
hems dado cuenta antes ¥ empezamos a tomar medidas hace mi
e un aito parw construir sistemas y formar a la gente a fin de poder
salvar ol obsticulo més ripidamence. Los beneficios empe:

arin 4

nocarlos posiblemente dentro de un afio,

4. En Estadas Unidos, los detallistas vieron que el perfodo
navidefio hahia sido buena por el alza de los gastos de los consu-
midores, pero ésta no se materializé en I primavera. El resultado
son anos piveles de existencias mayores entre los derallistas y unos
pedidos de futuros mis suaves par las vacaciones. Esta situacion
puede superarse ripidamente si Is temporada de la vuelea al colegio
resulta tan buena como promete ser ahora a finales de junio, cuando
estamos escribiendo esto,

A pesar de estos obstdculos si pensamos que ¢l 94 va a ser un afo
mejor que el 93, s6lo que no seré mejor en un 15%.

LAS DOS METAS PRINCIPALES PARA ESTE ANO FISCAL SON CUALITATIVAS.
En primer lugar debemos organizar toda nuestra divisién inter-
nacional para asegurar que cuando las economias individuales de

las que depende hayan mejorado, se puedan lograr otra vez las tasas

de crecimiento de los ditimos aiios.
r, debemos mantener el crecimiento de la marca

En segundo luga

NIKE en Estados Unidos, aunque sea un crecimiento de un sdla
digito.
Si hacemos estas dos cosas—y pienso que o lograremos — verdn
c6mo el afio siguiente mejoran las perspectivas para las ganancias.
Estamos tan convencidos de ello que ¢l 8 de julio anunciamos
que la Junta Directiva habfa aprobado ¢l programa ‘Buy Back' de
USS$ 45c millones para volver a comprar las acciones en el caso de
que lus acciones comunes se vendieran a niveles muy bajos.
sto se ha escrito antes de recibir los comentarios sobre e

programa, aunque me imagino que contendrin gran variedad
de adjetivos como atrasado,” “no lo suficientemente grande,”
demasiado grande,” "no aplicado con suficiente agresividad,” etc
Pero de todos modos significa una cosa: confianza,
Hlaré unas cuant
NIKE es una marca de poder mundial, que sigue sin apreciarse

observaciones mds pars el lector:

debidamente. A cualquier parte del mundo que viajemos nos
encontraremas con ella. Si encendemos Ta television, también la
vemos.

Ve ssado: Jordan y Barkley se disputaron la viceor
en una Final NBA inmensamente dramitica. Lo mismo hicieron
otros atletas de NIKE: Pippen y Majerle, Grant y Chambers, B) y
Dumas. Yo habia dicho que si Phoenix y Chicago jugaban en la
Final. me jubilaria. Fue una mentir, Me gused dem

Mary Joe Ferndndez pro-

ames ¢l ano

a

iado.

[EERLIEA RO REE LI ST “NIKE e una marca do poder mun

mis maravilloso de Ta historia

sexta titulo consecutivo y {as mujeres su cuaro en cinco afios. Y a

nosotros uia victoria triple ya nos parece gran cosa. ..
Jim Courier conquisté nuevamente ¢l Campeonato del Open de
Australia con un tenis fabuloso y con una vakentia avn mis fabulosa.

s &ste el chico s0s0 y mal vestido que se presenta en ¢l anuncio?

Barry Bonds pard en San Francisco de camino a Cooperstown
Quincy Watts y Gail Devers irrumpicron en el escenario en

Barcelona y se convirticron en hérocs internacionales, No tiene mds

que preguntar a cualquies pifio en Furopa quién ha visto cantar una

Gpera a Don Quincy: O mire la cubiera de este informe.

Michael Johnson y Sergei Bubka regresaron con creces despuds
de Barcelona.

Mark Allen conquisté s cuaro titulo consecutivo de ronman y
su décimo de tritatlén en Niza.

Troy Aikman condujo a los sorprendentes (,ﬂw}x)y\ de Dallas
hacia el Campeonato de Super Bowl, presenciado por 756 millones
de espectadores de todo el mundo.

Y el afto que viene el equipo de Ritbol mds poérico del Mundo,
Brasil, actuari en la Copa Mundial frente a un pablico de mil
millones de personas.

in o

an ropa de

Cudl es I relacién entre todos estos acontecimientos?
€l mundo, la gente adora a estos atletas y estos atlecas lle
NIKE. Eso es lo que se llama global branding.

Gracias a ellos v a todos los
[RLIIW dcmis que hacen que las

1. quo siguo sin

ganancias por accién sean mis

RRITINOIIE NOUITN dobldamonto. A cualguier parto del mundo que vlajomos aos oncon. [ITSRTSSTIEN

¢l Campeonato del Open

ISR T I EOT R CL T ‘raromos con alla. S| oncendemoas I television, tamblén (a vamos.™ compaii

v debuté en su nueva cam-
pafia publicitaria de NIKE el mismo fin de semana,

Bo Jackson regresé y con una oueva cadera se lanzo de lleno al
basebol.

Los commedores keniunos dejaron pasmados 4 todos sus competi-
dores durante el Campeonato Mundial de Cross Country en Esps
donds se llevaron los cuatro ticulos pars equipos. Para los hombres
e la categoria de senior, fue su octavo ritulo consecutivo como
Juipo, Para las mujeres en esa misma cacegoria, fue su cuarto titulo
cunsecutivo. En la competicin juvenil, los hombres obtuvieron su

\/‘%Léfo A/

Pero es mds. Ninguna ocra
en ¢l mundo es

tan experta como NIKE en
conectar estos podernsos factores humanos con prodactos de calidad
superior, relaciones publicas, publicidid, diseiio, presentacién al
consumidor, distribucién y talento de venta.

NIKE es una compa

Y otro Buffet-ismo apropiado; Aunque no podamos lograr nues-
trus objetivos asf coma asi, si pueden conformarse con Ja volatilidad,
hay un gran potencial de crecimiento para las acciones comunes.

La direccién entiende que es su tarea realizar ese potencial. Y estd
tida a hacerlo.

ison.

mds enérgica que Con &

comprorn

PHILIP H. KNIGHT
PRESIDENTE DE LA JUNTA DIRECT]
¥ PRINCIPAL JEFE EJECUTIVO




wor the last six years MIKE has sot recerds In flaane
porformance Inthe sparts and fltness Industey, In fiscal y

1983 the NIKE brand romched new lovels of success araund

the wo Tac o Field Championships where Sergei

drive Bubka will try to ser his 35ch consecutive world

ipal forces; the vcord in the pole vaule. Sports is on fire, and

pr

& interest in spores,  NIKE is fanning the lames

tional ries m consumers.
e has social energy been so focused  THERE 15 ONLY ONE LEADER. NOBODY EQUALS NIKE
O SPOITS, wen all barriers of culture and — in connecting with this world of opportunity

rraphy, sports has grown f Constant innovation keeps us at the tip of

existence as a simple diversion. Its unique  produce |

like baskeclall vss-reaining, and allows us

cellence and egalitarian
ablish new pedformance standards in
in lea i explosive growrh, such as outdoor footw

straighe tness and sports, fitness

. with MVP Chirles Barkley equally

ar. Stadiums hosting the 19 NIKE wields an unp fed wrray of com

already selling our, In M munication tools in conveying this excellence o
from every continent converged on New ( ns rlcw markets: sponsorship of major sport-
m witness the NCAA Final Four Champions ing events, athlete and evenr pmmotions, const

Stutegart, Germany. is hosting the 1993 Wordd  intemal and external reinforcement of our oo

Consolidaied Revenuas
Un thou

91 v oW

Cash Dividends Per Commo:

B o# w9 9i oo

Earnings Per Common Sh.

5 3 g 91 9

Since 1988,

consolidated

revenues have

annual com-

sounded rate

of 27 percent,

making NIXE the

larzest sports

and filnoss

comeany In

the world.

n Share”

NIKE pays the

highest aonual cash

dividend in the

Industry and targets

to 25 percent of

annaual sarnings per

share. Dividonds

have Increased five

yoars in a row at an

annual compoundnd

rate of 30 percent.

NIKE Is the mant

profitable

company In the

sports and

Hitness Industry.

Earnings per

share have

Erown at an

annual com-

paunded rate

of 29 parceat

slace 1988.

Total Investment Return vs. S&P 400°

$1,000 invested

in NIXE stock on

May 31, 1987

would have been

worih $9,043

on May 31,

1993. A simllar

Invest-ment in

he SEP 400

Index would

have been

worth $1,718.




mitment to innovation and athletes, advertising, strong

relations with the investment community, and a unique

presence ac retail. As a global brand franchise, we focus on
distinct, culcurally relevanc messages that reflece cthe
mindset of sports and fitness enthusiasts everywhere. This
focus has allowed NIKE o develop a consistent worldwide
brund image. Whether it is the voice of nerwork news or
the urban screet athlece, NIKE is spoken of as che technical

and popular leader in sports and fitness. Aurthentic.

athletic foorwear market. Domestic footwear revenue
growth accelerated throughout the year, increasing each
quarter by s percent, 11 percent, 15 percenc and 21

percent, respectively.

RETAIL R|

ECT. NIKES FY '95 GRONTH REFLECTED A TURN-

around U.S. economy and increasing retailer optimism,
Sparting Gods Dealer magazine (SGD) surveyed nearly sco

U.S. retailers asking them to rank suppliers on 12 critical

Athletic. Innovative.

In contrast to the potential of the
future stand todays challenging world
economies. First affected in such a
climate are consumers, who need greater
assurances that their choices support
their needs and interests. There are

opportunities in such a transitional

financial psychology. Because of their
caution, consumers are gravitating toward quality, and
quality is one of NIKE’ great strengths. Teamed with our
vision and dedication to long-term growth, NIKE qualicy
n-'dL‘ﬁn(."S CONSUMET Caulion as CONSUMEr awarcness.
Despite cthe challenges of a ficful global economy,
FY ‘93 wus an exceptional year foc NIKE. In che United
States achletic foorwear revenues grew 13 percent to
$2.0 billion compared to overall industry growch
estimated at 4 to 6 percent. As a resule, our U.S. market
share climbed to approximarely 33 percent, expanding

our margin of leadership in the $6.1 billion branded

service and performance criteria, such as
product quality and innovation, delivery,

product profitability, pricing and terms,

promotional support, responsiveness,
return policies, packaging and point-
of-purchase displays, NIKE placed first
in all 12 cacegories for the fourch year
in a row.

According o SGD, “NIKEs command

performance no doubr stems from the Company's understand-

ing chat while perfection may be impossible, continuous

improvement s crucial.” No corrections required.

CRASH THE BOARDS

NIKE CONTINUES TO DOMINATE THE
basketball scene in che United Seates wich three powerful
collections of product under the sub-brands of Force, Flight
and Air Jordan® If each of these were an independent brand,
they would rmank first, second and fourth in the market
respectively, Combined, they account for more chan 6o

percent of the U.S. branded baskeball shoe marker

Tivery day basketball endears itself to new legions of fans around the world, with no
sign of slowing down anytime in cthe near future. Participation at all levels by both men
and women continues to increase, prompeing NCAA Basketball co expand the womens

tournament, as it did for men, from 48 teams to 64 for 1994.

STRENGTH IN NUMBERS. OUR WOMEN'S SPOR

GREW 10 PERC]

170
more than $4c0 million in 1993. What that means is that NIKE has muscled inco
the number-two position for the fisst time in history with 18 percent share of the
womens market.

Addicionally, NIKE produced ics first-ever national TV ads rargered solely ar
wormen, the latest effore in a three-year campaign thac has generated more than 200,000
phane calls, letrers and even homemade videotapes. Critics call it the most effective
[TLNIGEN US « Consolldation of brands +« Emorgonce of now segmonts iCﬂ(I()n
PG eIl such as Outdoor « Moro officlent rotall formats » Passlon signed for

RATNTIN ror sports and fitnoss + Burgooning womon's markat [RSAPTTN

Away from advertising, NIKE has forged exceptional relationships as the global

partner of IDEA (International Assoc

ion of Feness Professionals) and Jazzercise!

nging the message of health and fitness to aerobics professionals, the media and

fitness enthusiasts around the world.

THE GREAT OUTDOORS. IT REPRESE.

WIDE OPEN OPPORTUNITY FOR NIKE AS A PIONE

i outdoor fitness. Being first to market in chis category has definitely paid off, just as
it did in 1987 when NIKE creaced cross-training, now the number-two category in
the company and in che industry.

The acceptance of NIKE products by outdoor purists and casual outdoor achletes alike
has spurred NIKE Outdoor to sales of more than $130 million, close to a 100 percent
inerease over FY "92. We estimate sales could very well exceed $200 million in FY ‘94. Out-
door foorwear sales alone shot up 9o percent in FY '93. A major part of this success comes

in the form of spore sandals, the hotrest footwear segment wday. Led by the Air Deschiitz

U.S. Revenues
s )

52528848

52.170,860

52141461

9

it My 11

NIKE's U.S. revenues hava

grown at an annual com.

pounded

o1 9 percent,

or asarly $400 million in

1he past two y NIKE's

markel share has grown te

33 pe,




sandal, NIKE commands a 30 percent marker share in

branded sandals thanks to our ability to add performance and

style to foorwear previously relegated to the casual world.

KID NIKE. KIDS AROUND THE WORLD REPRESENT NOT ONLY

greac potential for revenue growth bur also a great oppor-
tunity to employ NIKE strengeh for social benefic. On
the producc side, kids respond exceptionally well to
NIKES athlete imagery and high-energy graphic designs.
They view NIKE much the way they
view Coke, Pepsi, McDonalds or Disney,
forming a strong emotional connection
based on kids' natural tendency toward
phay, irreverence and authenticicy.
Domescic kids' footwear sales
increased 18 percent to $306 million in
FY 93, giving NIKE the lead market
share in kids achletic footwear. Add to
thar international footwear revenues of $138 million and
global apparel sales of $94 million and the kids' business
becomes a strong half-bitlion dollar enterprise for NIKE.

Kids are the athletes, consumers, leade

and employees
of the future. NIKE believes in supporting them at every

opportunity. We are particularly proud of our relacion-

ships with the Boys & Girls Clubs of America and with
Children’s Television Workshop, producers of Gharurite;

a TV show creaced o promote literacy. Now in its second

season, Ghastieriter is made possible by more than $8

million in granes, part of a multi-year commitment from

NIKES Just Do It Fund.

In June 1993 NIKE hosted leaders from government,
education, industry and che private sector to launch the
Kids' Movement, a program developed with the Boys &
Girls Clubs of America in an effort t©0 promote physical
activity and fitness among young people. These are just two
of the many public reinvestment opportunities NIKE pur-

sues every year to help children grow, learn and be healchy.

NICE CLOTHES. AT $714 MILLION NIKES FY ‘o3
apparel revenues place us among the
largest achletic apparel manufacturers.
The world is responding to NIKE's
innovacive, technical focus that
transcends fashion. The lead horse is a
family of proprietary fabrics we call

NIKE ELT.. The ELT. stands for

Functional, Innovative Technology that
sets new standards of excellence for moisture control,
thermal insulation and protection from the elements. This
technology was a# major force in driving an increase of 12

percent in worldwide apparel sales across categories.

LICENSE TO THRIVE. ANOTHER MAJOR APPAREL STORY IS
headed for consumers chis fall. The licensing arm of NIKE,
Organized Team Sports, will successfully leverage
unmatched NIKE brand loyaley among college football
and baskerball athletes and coaches. The result will be the

steady integration of NIKE apparel into every aspect of

game day uniforms, and sideline a

the game: practice uniforms,

pparel chac also spin off
into consumer goods.

This year look for Miami, Penn State, USC, Florida State, Duke, Michigan, UNLY,
Seton Hall, Georgetown, North Carolina and Arizona wearing NIKE gear. In addition
to creating significant opportunities for licensed product revenues, this on-field presence
reinforces NIKE as the sports and fitness leader.

In foorwear no company takes the field more often than NIKE. In college football
last year, 21 of the top 25 teams wore NIKE shoes. This impact translates o a 48 percent

marker share ar reail. In the pro ranks there will be players on every team wearing

NIKE cleats. In major league baseball fully half the players are in NIKE shoes, generat-

ing a 50 percent market share at reeail. In all of basebail and football, from high school
through che pros, NIKE is che worldwide leader at 47 percent market share. Any sports
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witness to the ubiquitous Swoosh, the world’s best-known sports symbol.

OUT THERE FOR THE WORLD TO SEE. [T ALL COMES DOWN TO THE POINT OF SALE. WHAT
impresses the consumer? Whar prompes the buying decision? There are no definitive
answers to these questions. If chere were, success at recail would be equally available to
ull. Its not. Its more available co NIKE. We command nearly 1 million square feet of

retail space in che U.S. alone.

About 130,000 square feet of this space can be found in four NIKE TOWN stores
around che United States. While NIKE has no intention of becoming a major retailer,
NIKE TOWN stores help educate consumers about the breadth of NIKE. Addition-

ally, their popularity proves the distince advantages of innovative re

ail presencacion,
something chat we are promoting with strategic retail pareners, such as Foor Locker,

Ls

Foot Locker, Champs Sports, FootAction USA, and JC Penney.

Our Concept Shop strategy builds teams with key retailers on a store-by-store basis.
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For example, in April 1992 Macys Union Square in San
Francisco opened the first NIKE Concepr Shop. This
2,000-square-foot NIKE “store within a store¢” has been
consistently generating sales per square foot of approxi-
mately $560—exceptional by retail standards, This success
is leading us into new Concept Shop partnerships through-
out FY '94 and FY "95. In addirtion, a smaller soc-
1,c00-square-foot format has been designed and installed ac
City Sports in Boston with great success and plans for

expansion with ocher recail partners.

AND THEN THERE WAS... PERHAPS THE
most powerful market trend at work in
the U.S. is the consolidation of brands.
Consumers and recailers are choosing o
buy reliable products that deliver
unequaled value. As a resule, the number
of brands demanded by consumers and
stocked by retailers will continue to shrink. This is good
news, because as a global brand franchise NIKE is
uncqualed in providing innovative products and services
that drive and respond fo consumer wants and needs. It is
our brand strengeh thac fosters consumer loyalty, and our
quality that overcomes brand skepticism.

As significanc as these U.S. opportunities are in athletic
footwear and apparel, they pale compared to the potential
for NIKE growth around the world. Obviously, the same
strengths that bring NIKE success in the U.S. have direct

application in global markers. By way of introduction, lets

look at one of NIKEs competitive advantages that loses

nothing in translation—our athletes.

THE DEEPEST BENCH IN THE GAME. JORDAN AND BARKLEY,

altitude versus atcitude in a baskerball final that capped
the best year for NIKE and for organized basketball. Few
would argue thac these two are the most colorful players in

the game today. Bue thars jusc che beginning: David

Robinson, who proved to be the dominant big man in the
'92-'93 season. Alonzo Moumning, who
led his Charlotte Hornets out of the
expansion doldrums and into che playoffs
for che first time in franchise history.
Harold Miner, winner of the 1993 Slam
Dunk competition. Detlef Schrempf,
the first foreign-born player named to the
All-Star team. All NIKE. And all play-
ing pivotal roles in expanding the incer-
national passion for basketball chac is still in its infancy.

Buc there is a lot more to life than basketball. Consider
tennis. Jim Courier, four-time Grand Slam champion.
Andre Agassi. John McEnme. And Mary Joe Fernandez.
Currently ranked sixth in the world, she began playing
tennis at age three, won her first cournament at age six,
and became the youngest person ever to win a U.S. Open
match (14 years, 1 monch). The most dramatic comeback
in French Open history propelled her into the 1993 finals.
She is a real life for womens tennis and is on the verge of

becoming a greae endorser.

A young man named Cosmas N'Deti won the 1993 Boston Marathon. He isa member
of the Kenyan national team, now sponsored by NIKE. The Kenyans have traditionally
dominated all events from 8co meters and up. Combined with the USAs dominance
in events 400 meters and below, NIKE athletes can expect to win 75 percent of the
medals at major championships. Add Sergei Bubka and youre closer to 100 percent.

Our ever-increasing focus on soccer is supported by exceptional endorsement
relationships with Germany’s Borrussia Dortmund team, Frances Paris St. Germain,
and a team of popular individual stars like Italys cop-ranked Paolo Maldini.

The first shoe ever distributed under the NIKE name was buile for soccer players.
‘Twenty years later, the world game continues to presenc exceptional opportunity
tor NIKE. It is by far the most popular sporc on earth. In 1990 a global audience of
more than 1 billion watched the World Cup final, abour nine times the audience
[ITIFT Asiz - increasing lelausro timo » Increacing dispos- RUICHEE B
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Cup comes to the United States led by the early favorite Brazilian team. The top 10
Brazilian players will be wearing and winning in NIKE shoes, watched on television

; fans in more than 170 countries.

PERFORMANCE ON A GLOBAL SCALE. FUTURE-WORLD IDEAS FLOW OUT OF OUR ADVANCED
Product Engineering site—in Taiwan. One of the hottest markets for NIKE products
ontinues to boom—in Australia. A new NIKE-only retail shop has hundreds crowding
the streets at 6 a.m. —in Shanghai. Air Jordan leads che charge with expanding NIKE

recail partners like Foor Locker, Athletés Foot and JC Penney—in Mexico.

Th

is brand strength. In FY ‘93 European, Asian and Latin American markers gener-

ted increases of 24 percent to 81.4 billion, or 36 percent of NIKESs worldwide revenues.

EXCELLENCE EUROPEAN. IN EUROPE NIKE SURPASSED $1 BILLION IN REVENUES FOR THE FIRST

time, capping a s-year period of 36 percent compounded growth and accounting for

Asia/Pacitic Revenues
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Highiights . j : -
« In fiseal 1993, the Company set new records in revenust and net income for che sixth consecutive yean

« Comsalidated revenues mose $326 million m $3.9 billion, an increase of 15% aver the incusery recoed $3.4 billion ser by the
Company in 1992 and an inceease of 31% over the 1991 record, During the six-year period, revenues luve increased $3.1
billion, or 348%. !

« [pternational fevennes now represent 365 of consalidnced revenues, prowing $268 million, ar 245, over tgg2 and $349
million, of 637, over 1991, These revenues have increased $1.3 billion, or494%, during the six-year period.

+ Consolidaed ner incume increased $36 million, or 1%, over 1992 and $78 million, ar 27%. over 1991 Tl six-year
{ncrease is $320 million, oroi7%. Y [

« The Company surpassed the §2 billion bevel in roral assets foe the first cime during fiscal year 19g3. The §1 billion mark was achieved
in 1990 and during the tix year period refermed to abive, toal assers have inereased 1.7 billion, or 327%.

Resielts uf Openitions ‘ .
lnn-:fed reventies and improved gross marging were again a highlight of surnings growth in 1993, & they were in 1992, Despite ¢
slugish sconamy in the United Stares and abroued, che Company hus been able to gain marker shage as o resule of szrong consumer demand

and excellene custamer service. The Campany has cantinued to invest i i infrs ire i oeder 1o prepare for futire growth,
and- fingly, selling and farrac upmn]mmiu:msedulMu{-wm.mﬁmﬂwuﬁmwmnmsm

Led and apending, Howeves, until econamies in the 115, and Europe show sustained improvement, the
C:;n dmmcupenmdwgmhmmnmnadmp-ﬂmm. : ) ;

1-::“;% growth in 1993 revenues i aresiburable o groweh in borh demestic foctwear and Iwmu_lnnnl fwmuﬂnwl. F)mnnck
footwear revenue graweh of 135, thee imes che mate of growth in elve overall markes, is atcriburshle o 4 10% increase in pain shipped and
55 increase in average sales price per puir. Intemational revenues continsed o show srrong growth with @ 245 incresse aver 1992, cumpased
of & $162 million, or 21%, icrease in intemational footwear revenues and an $86 million, or 32%, increass in intzmational apparel
reventies, Increases it incernational revenues are a resule of gains in ket ah pansion of the i | ket for spors and finess
producys, and the establishment of NIKE-cwhed op in place of independen dissril in arder cu_nmhunpzm of the
husitess. The growth in 1993 revenues compared (0 1991 of 13% was primarily ible to an ‘3!? in i foorwear
and apparet revenues and a 4% increase in dunestic foorwear revenues. Other brands include Cobe Huan® {,¢.7 Terru Plastics and newly
mm_{ﬁ“m@dmﬂ;{ms Sporrs Specialeics. The breakd if mevemues fllows:
fin thowsanstl L
Year Ended May 31 gy WCHG gy WCHG 1w
Domestic fooewesr $1.968,500 1% FiT4420 4%  $1.619,100
Domestic apparel 360,500 (2) 368,500 13 336,700
Olhcrlul:nd! 199,800 ab 158,200 ] 135,300

“Taral United Szares 2,528,800 11 2,270,900 6 2,141,500

Ineernatinnal faewear 1,049,100 21 867,500 33 G31.700
Internativnal spparel 353,180 12 366,800 a7 210,400
1,134,500 32 862,100

Toral lpternational 1,402,300 24

Toeal NIKE $3.931,000 15% $35.405.300 3% $3.003.600

Gross manzin increased 1 39.3% from 38,75 in fiscal 1992 and 38.4% in fiscal 1gg1. Continued gross mArgin improvement redlects
4 solid domestic inventory pasition resulting from scrong inventory mansgement and the Company’s innovarive advsfn:: ander “futures’
program. SiUng COBSUMET demand and i ded closenur distribucion channels also ibuted to improved margins.

| gross marging i 1 & decline in fiscal 1903 due to poor Buropean econormies resulting in higher closeout sales. The
Company continues o place strung emphasis on inventary management, foreign exchange sk, snd production sourcing in arder to
maximize gross profie

Toeal selling and sdministrmtive expenses as 2 ge of revenues were 23.5% In 1993 compared 0 22.4% m 1902 and 22.1% in
1991, Increases over 1992 are primarily attributable w the Compatry’s aggressi |dwide advertising o igns along with increses in
openstions, most significancly in wirrk farce. [ngreases in 1993 exp 2001 primarily butahle ta highee soms, including
mcrenses in work force and Gicility-relaced (depreciation) coss. The Company expects 1o continue 1 invest in growth oppormunities and
themelore, expectsselling and administrarive expenses @ increase a3 3 percentage of revenues.,

Canselidated {nterese expense decreased $5 million from 1992 as a result of reduced sverage shor-term bareowings and lower interest
rates. Interest expense in 1oz increased §3 million over 1001 due w increased fong: deb, reduced capitalized interest on i
of the Company’s world hesdgquarters, and interest accrued for a secelement of peior toe years, all of which were partially offser by reduced
sharv-term bormswings msulring fmm the cash genemred by and lower i Cash L by op primarity at the
end of fiscal 1992, increased cash svailable for investments and increased interest income in fiscal years 1993 and 1993, Interest income is
included in other incime and sepanacely disclosed in Note 15 of the Consalidared Finantial Druring 1994, exclusive of the stock
repuschise progran discussed below, die Company expects average interest expense, along with averige investment income, o approximate
1993 levels.

“The Company’s effective income tax nate increwsed to 38,65 from 36.0% in fiscal 1992 and 57.8% in fiscal 1691, teflccting the higher
overall rave due to increases in state taxes, impace of fForeign exmings, and other insignificant items. The Company will adopt Fnancial
Accounting Standards Board (FASB) Staternent 109 “Accounting for Income Taxes™ during che fiest quarter of fiscal 1904, The anticipated
impact of che cumulative effec of the change, as well as the impact on current eamings is not expected to be sigmficant. See Note 1 1o the
Consalidated Financial Statments for furder information. The curent LLS. tix legisharion, if enacred s proposed, would incresse the
Company’s effective tax mate in fiscal 1999,

The resitlts of intemational operarions are impacted by moverment of the U.S, dollar in comparison ro fareign currencics. Generally, &
seonger LS. dollac will resulr in a dower om in chese dated of opersting results than weald o wesker LS, dollar
During 1903, the Company expetienced a weaker US. dollar in the first hall of the yeur and 4 strongee LS. dollar in the second half.

Warldwide orders for athletic foorwear and apparel scheduled for delivery berween June and November, 1993, are spproximately §1.6
billion, £5 bower than such arders booked in the comparbie period of the prior year. These orders are noc necessarily indicative of tocal
revenues for subsequent periods because the mix of advance ordess and “az ance” ship ity vary signi from quarter 1o qu
and year w0 year. Additicnally, as i 1 continue to shift to & grester cmphasis on fotares onders, this mix again may vary:
Finally, exchange mee fhacouarions can also cause differences in the comparsons. -

The Campany's intemational aperstions are subject (o che wiual risks of doing business abmad, such as the imposition of import quatas
or anti-dumping duies. In this mgard, mns of the countries within the Euopean Community (EC) have for some rime maintained quotas
testriceing the importation of foorwedr manufactured in The Peoples Republic of China (PRC). Becuuse some EC markets have rermained
open to impons from the PRC and because, once entesed, such goods may freely be transpared within the EC, such quotas have not grestly
restricted che Companys ability to supply its EC markers with goods manufactured in the PRC. However, it is possible chat the EC
Cemmission may begin o allow individual Member States to restrice the importation of such fotwear from other countries within the BC.
As an alternative to national quotas and in comsidention of the EC internal marker objectives, the EC Commission is proposing the
imposition of BC-wide quoras that would ressrice the importation into the EC of footwear manufacrured in the PRC. Such quotas would be
applicable throughout all 12 of the Member Stares that comgprise the EC, As of July 7, the date of this reparr, the matter was blocked because
it is dormally linked m & plan by the EC C wy change the EC witing mles with respect to anti-dumping cases and
other trade-related matters. The Company is unabile to predice (7 when such EC-wide quotas are fikely 1 go into effect, (i1) to what excent,
if any, tectinical asthlesic shoes wauld be covered by such quoras, Giil) the quota volume Jevels that wonild be applicable t its products,
(i) the method of quota allocation and (v) 10 what exvent safeguard messures may be granted o individual Member Stazes in the interim.
The Company contimses o closely maniear this situation and develep contingency plans. The Company befieves that it is prepansd o deal
effectively with any such quotas that may arise and rhat any sdverse impact would be of 4 short-term nature.
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The Company’s financial pesition remains extremely stmng at May 31,1093, as 4 resalt of oo

exceed $1 billion for the fine time, mesalting from invenoories and

righe
v of long-term debt, The Company’s current futio

, OF 2156, U

capital at May 31,

reass in the

rrent port

accounts teceivable parcially affiee by a $50 millica in
increased o 5.6 a0 May 11, 1995, from 3.3 st May 31, 1952.

Invertory levels have increased $121 million sifice May 31, 1992, i respanse to ancicipaced incredses in firse quarrer domestic footwear
Le of fut

jon, or 129, increase in

lers for the

and appare] revenues. The Company does not anficipate inventory excesses (o arise 25 a msile of the pedu

firse six months becnuse production schediles have been adjusced in accardance with those orders. The $72-mi
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Cash provided by opesating activities was $265 milkion in 1993 compared 1o $436 million and $31 million in 1992 and 1991, reapectively
The dectesse [ the carrent year is a resule of increased inventory levels, offser parriatly by incrrases in net income and non-cash chaggees. The
1993 incease was primarily a resule of increased net income and non-cash chirges, along with reduced inventorics.
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NIKE, Inc. Consolidate

(in thasiraneds, ecoeps per thare o

Year Ended May 41,

993

1953

1991

Revenues
Cises and expenses:
Cost of sales
Selling and administracive
Interest (Notes 3, 4 and 55
Other expense {income) (Notes 0 and 10}

$3.010i084

2,386,903
gaa,36
25,735
1473

$3.405,311

2,080,780
761,498
30,605

2,141

4,003,600

1,H35, 330
(64,561
27,516

(43}

4,336,468

2,883,303

2,441,864

Income before income taxes
Income taxes (Note 6)

534516
220,300

sz1, 618
192,600

461,746
174,799

Met income

§ 364,010

£ 32_9..\:8

4

187,046

Net income per commian share (Noge 1)

§ 474

¥ 4:30

Average nurnber of common snd
commcn equivialent shares (Note 1)

- 76,692

Thy i I fickatedd ffisancial Iretigresd vt of hix ststsement,

fuc, Consolld

(i tonisaigels)

May a1,

Asiets
Current Assers:
Cash and equivalents
Accounts reoeivable, less allowance foe doubtful accounts
of §19,447 and $20,046
Inventories (Note 2)
Dieferred income taxes (Note )
Prepaid expenses

§ 29138

667,547
592,986
26,378
42,452

§ abopose

Jutand
471200
27,511
32,977

Total cuprent zssets

1,620,647

1,387,758

Praperty, plant and equipment (Notes 3 and 33
Less accumulated depreciation

$71,053
193,037

497.79%
158,758

377,995

346,057

Goodwill (Note 1)
Orther aisets

157,804

30,927

110,363
28,703

32,187,40%

$1,872,861

Liabilitier and Sharebolders’ Equity
Currene Liahilines:
Cuerent portion of long-term delit (Note 51
Notes payable (Note )
Accounts payable (Note 4)
Accrued lishilites
Tnscome taxes payable

Taaeal current tahilities

Ldag-tetm debe (Notes § and 12}
Non-current defeerred income taxes (Note )
Oecher nim-current abilities (Note 1)
Commi Joont et (Nt 1 1)

Redeemabile Preferred Sqock (Nace 7)
Sharchalders” equiry {Noce 8:
Common Stock ar seated value:
Class A convertible—26,60 1 and 26,0 19 shares outstanding
Cluss B—49, 62 and 4%, 591 shares ourscanding
Capital in excess of stated vidue
Foreygn currency cranslarion adjussment
Retained earmings

159
2720
108,451
{7
1:542.486

161
1,716
93,799
G656

1,234,333

1,646,026

1,331,095

32,187 463

$1,872,861

tied atattemiouty e aan dsvtegraat parrt of this stattesent.




,Inc. Consoftdated Statement of Ca

{4 thowsaa)

Year Encled May 21,

Cash provided {used) by opetations:

Net income

Income charges (credits) not affecting cash:
Depreciation
Deeferred sncome taxes and purchased rax benefits
Orher non-current labilicics
Other, including amortization

Changes in certain working capiral components:
(Increase} decrease in inventory
Increase in accounts receivable
Increase in other cusrent sssers

(Decrease) inceease in accounts payable, accrued
Jiahilitics und income taxes payal

$365.016

62,393

4,510
19,847
12,051

(97.471)
62,538
154133

{33.083)

$329,218

47 B
8,232
SOa3
9355

115,392
(74,4308
(62300

(3,337

$aly.cq6

34473

{2.668)
4769
5,626

(274,91
{119,958)
(6,268)

By,061

Cash provided by operations

265,202

435,838

11,122

Cash provided (used) by investing activities:
Additions to property, plant and equipment
Dispasals of properey, plantand equipmenc
Acquisition of subsidiaries:

Geodwill
Ner assets acquired
Additions to other pon-curreit ssees

lo7041)
54000

(52,203
(29,848}
(3,036}

(10fi.492)
4:965

17ia04)

(164,843)
1730

(31,4821
(6,081}
(1o,50100

Cash userd by investing acrivities

(172,952}

(1e9,921)

(211,187}

Cash prowidded {used) by financing
Additions vo long-tesm debr
Reductions in long-term debt including cusrat portion
{Decresse) inorease in notes payable
Proceeds from exercise of options
Dividends —coummon and preferred

1,536
(5,8417)
(2,017)

7.085

{53,017}

45901
(3,467}
{194.663)
4.159.
(43,766}

5149
(9.974)

264,262

2211
{36,07a)

Cash {used) provided by financing activities

{42,260)

(191.85%)

231,578

Effect of exchange rate changes on cash

{8,860)

6, 1l

{2,158)

Net increase in cash dod equivalents
Cash and equivalents, beginning of year

3hasy
abo,o5

140,246
115,804

29,535
D440

Cashand equivalents, end of year

Sag1,38y

$a60.050

$119,B0y

Supplemental disclosure of cash flow infarmarien:
Cash paid during the year for:
Interest (ner of amount capiralized)
Incume taxes

The accumpanying nates tn sonssfidasid financiad satoments art an integral part of this statoment.

(i thonsanedii

ClassB

Sat=d Retained
Shared Amounc Viaduie Earnings Total

Baliceat May 31,1090

23438 306§z § qo073H § Thyag

Stock apeions exerised

Comversan 1o Ulass B Camumon Siock
Twa-for-ane Senck Split Oceober 5, 1y0o
Transtation of statemedts of

Drvidench ca Redeemabile Prefermed Stock
Drvadenids o Common Stock

a7h T LEe [
393 5 =
25,754 — -

(51463 15,463
28046 al7o40

{301 {3

f4o.08  (3y,0Rp

Bulance ar May 3¢, 1990

a9 105,76

Sevek apeionm exercised
Canversan ra Cles I Commion Stnck
Translassin of statemenes af

fiareign cperatinns
Net jmiome
Dividends on Recleemable Prefemed Stock
Drvidends om Cammen Stock-

9.8y

sing

320218 sagard
301 (331
Lg4.5080 (44,5780

Balance at May 51, 190

3716 1234330 Lg41,6ps

Sanck poom cxerrised
Canyenan o Cles B Camemon Stk
Transistion of statements af

foewign operarions
Net inciime
Dividench vn Redermabile Prefetred Stick
Ditwidends um Commoen Siock

14,654

(8.476)
365,06 364,016

(5] 132y
(36,8330 (56,430

Baliece at May 51, 1995

a1

$rse

49. 161 $aao $ioBgse

$7.790) $1.342.486 $1.646,026

Ve acvmprazying water 46 conteliated financial atements are an utigriad fart of this satement.

S




to Consoalld

Note 1 —Sunsary of significans acciunting poficier:
Basis of consolicurion:
The consalidased financial statements inclide the accounts of the Company and i il All significans T
and halances have been climinased. To facilitate the 1imely of the lidated financial the accounts of cemain
foreign opermrions have been consolidated for fiscal years ending in Aprl,

Recognirion of revenues:

Revenues recognized include sabes plus fees curned on sles by licensees.
Adverrising:

Advernising production coss are expensed the fie fime the adverrmement is run. Media €IV and print) p!nt!mzm conts ate expernsed in
the month the adverrising appears.

Cash and equivalents:
Cash and equivalents represene cash and shore-rerm, highly liguid i with jes of | iy eheee months or less.

Irvenrory valuation:
{swventoeies ace stated at the lower of cost or mackes. Cost is decermined using tlie last-in, first-gut (LIPO) method for subsscancially all

domestic inventories, Foreign invensiries sre valued an & first-in, firsc-our (FIFO) basis.

Property, plant and equipment and depreciation:

Propery, plant and equiprent wre weonded ot cost, Depreciation for (inancial reporing purposes is d.mmuned on a stwighe-line basis
fiar buildings snd leaschold improvements and peincipally on a declining balince basis for machinery and equipment, based upon escimated
useful fives ranging from theee to thiry-owo years.

Goodwill: a

At May 31, 1993 and 1603, the Companys etcess of purdhase cose aver the fair value of per assers of businesses scquired was $157,809,000
and $11, 364,000, mpectively, ner of amartization of §21,063.000 and $16,880, 500, mpecrively, This excess is being amortized on a
straight-line basis principally over twenty-five to forry years.

Orhier non-curment Jiabilities: )

Other non-current Liahilities inchade amounts with sertlement dares beyond nne year, and are primarily composed of long-tesm deferred
endorsement payments of $58, 328,000 and $19.523,000 at May 31, 1995 and 1993, respectively Deferned paymenss v endocsees relace
amants due beyond contmce termination, which are discounced ag various interest rares and accrued over the contract period.

Endorsement contmces:
Accounting for endorsement contracts js based upon specific contracy prosisions. Generally, endorsemens payments are expensed

uniformly over the term of the coneract after giving recognition to periodic provisions of the conermors.

TForeign curmency kmnlmnn:

Assers and liabilities of forcign opertivns are tansliced inm U8, dollars at cumen exchange cates. Incume und expeiise accutits are
emnslared inro ULS. dollars st averge rates of exchange prevailing during the period. Adjusements resulting from transhring freign
functional cusrency linsncial starements into LLS. dollars are raken directly toa separare component of shareholders' equity. Fareign currency
trnsction gains and bosses are included in income.

Forward exchange contracts:

The Company enrers into farward exchunge contmets in onden to redice the impacs of foreign cusrency fuctuations an peifarily non-U, S,
purchases of inventory. Gainy or losses on rhese transactions are macched o inventary purchases and charged or credited o cost of mlesas
such inventory is sald. H

Income taxes:

Defierted income taxes we recagnized for timing differeices beeween income for fnancial reparting purposes and toable income. Tncome
taxes arc provided cutrently on financizl statement eamings of foreign subsidianes expected o be reparriated.

In February 1992, the Fnancial Accounting Standards Board (FASB) issued a new standard (FAS 109}, "Acvounting for Income Taxes.”
The niew stacement will change the Company’s methad of accounting for income rases fram the deferred method (APB11) 10 an ssset and
lability approach. The mew appmadh nquim‘s the recognition of deferred tux abilities and assets for the expected foture tax comsequence
o liffe beeween the carrying nts and the tax bases of assess and linbilities. Oneof che principal diffesences fram APB11
is the recognition of changes in tax rares and faws in income from continuing operations in the period in which the changes are cnaceed;
whereas under the APB11 such changes were reflected over time, if ar 2ll, The Company will adop this sustement during the finst quarter
of fiscal 1904, as required by FAS 199, and will reengnize dhe comulative effect of che change in accounting principle in rerained ummgx
of the carliest petiod in which the statement is adopred. The(.nmpmy expects l||= fimncial impac of the adoption, mcluding ¢
effece and the effect on each of the years ively adjusted, will be i I to the lidited financial

Met income per commaon share:

Ner income per comman share is computed based on the weighted average number of common and commoen equivalent (siode option)
shares outstanding fir the periods reported.
Srodk spliv

On October 3, 1990, the Company issued addivional shares in connection with a twe-far-ane seock split effected in the form of 4 1005
stack dividend on ourstanding Cliss A end Class B compmon stock, The per comman share amauntsin the Consolidated Financiil Statements
and accompanying nores lave been adjusted ro reflece this sock splic.
Reclassificatits:

Cermuin prior year amounits have been reclassified to confbrm o the 1993 presentution. These changes hid o impact on previously
reparted resules of operations or shareholders’ equiry.

Note 2 — Insntories:
Tnvenwories by major classification are as follows:
A pharanadi}
May 31, 1903 L
PFinushed goods ' 3587081 Sybosach

Sroekinpresss £ 854t
Raw materials 1954 2453

$402,086 $a7taca

The excess of rep ives LIFO crst apy ated §22, 542,000 ut May 31, 1993 and $16,852, 000 at May 41, 1002, During 1962,
cemain inventory quantiries wese reduced resslring in liquidacions, which were not nmterial, of LIFO invenrory quantities earried ar different
casts prevailing (6 prior vears as compared with the cost uf 1992 pucchuses.




Note 53— Property, plant and equipnient :
Piniserty glaris A eaToeLe treltrles v oLl s
(i plowsands}
May 41, 1963 a2

Note 5 — Long-term debr;
Lomg-teem debet includes the following:
fin tlbosaemdi}

Land $ jo.851 3 41612
Buildings 152,368 125,703
Machinery and equipment 206,680 294,329
Leasehuld improverments P 32,380
Constnscrion in process 24,9422 3377

571,033 497795

193,037 151,758
$377:993 $346.037

Less accumulated depreciation

Capiralized interest expense relating 1o construction of the Company’s world headguarters and acher pmgms was $767,000, $636,000
and $3.444. i fiir thie fiscal years ended May it 1993, 1992 and 1001, respectively
Note g — Shovt-tern borsucings and credit Lines:
Notes payalile w bunks and intesest-bearing accounts payable to Missho Iwai American Cotporation (NIAC) are summarized helow
Dardes
Domestic Operariong Foreign Openition NIAC

ey Bormewings  Interess Rate Boemavings  Ineerras Race Busmevings  Loeersse Rase

May 31, 1993 $4.597 Y Sio3,568 e $47.542 3%
May 31, 1992 $4.874 4Ya%e $100.822 Vi $53,300 4R

At May 31, 1993 and 1992, NIKE had no aurstanding bormwings under its 3)90 uullinu \lnnecun:d muln]ple npsm (lnlm- with,
sixteen banks, which, effective June 1, 1993, was extended for ane year, This 1 by
of & committed revalving loan facility and « comperitive bid facility. The interest rate caum an this agreement is desermined by che
Barrowing uption and under the commutted revalving ban facility i cither the Prime Rate or Loadon Intetbank Offered Race (LIBOK) plus

305 . The agreement provides for annual fees of . 15% of the toral commuement, Under the agreement, the Company must maintain,

among other things, certain minimum specified financil ratios and balances. Domestic mhu‘lnm-s M $4,497,000 und 84,874,000
ourstanding st May 11, 1993, and May 31, 1003, respecrively, under d, dshy credi

Ratings for the Company to e commercial paper, which i required to be by itred and iteed lines of credit,
were recently upgraded m At by Standard and Poor'’s Corporation and P by Moody's Investor Service. At May 31, 1003 and 1992, there
wree b balances ting unider thse

The Company has outseanding loans a¢ interest rares at varions spreads above the banks’ cost of fisnds for financing fureign operations.
Certain of these lnans can be secured by accounts receivable and inventary.

Accounts payable to NIAC are generally dise up to 115 diys after shipment from the foreign pore. Interest on such accounts payable
accrues at the ninery day LIBOR mte as of the beginning of the manth of the invoice date, plus .30%.

May 31 1593 1993

8.45% unsecured veem loan, die July 1903 $25,000 $23,000
70005 unsecwred term loan, due June 1903 285,000 A%000
9.435% capural warehouse lesse, payable in quarterly inatallments through 2007 628 12,349
Cirher 8,590 19,779

Toeal 68,018 73,128
Liess currens macurities 53085 3652

$rsons $69.476

The two $24 mullion term loan agreements require, among other things, the maintenance of specified fingncial mtios and balances and
conrain limits on the amount of investments and sakes of assess. [

Amuusts of lung-term maturicies in ench of the five fiscul years 1994 through 1998 respectively, are $52,085, 000, $4,420.000,
$1,455,000, $1,146,000 and §5,011,000

Nite 6— Lneoe taxes:
Incume befire income taxes and the provision fr income taxes are as follows:
(it phowysaaneali)

Yiear Endlect May 31, 993 593

Income before income taes:
Unired Seares 3 F $373,996 $317,560 $293,006
Futeign 221,520 204,258 168,730

$594.516 $521,818 3461 740

Provision for ncome tises:
Curgent:
United Seates .
Tederal $naborr § onbs5z S04 M3
Stare 26,424 22,306 20434
Fureign 74,866 68,337 0074

237402 182,395 34t

Deferred:
Unired Stares
Federal " 2 (1,959)
Srate ' {nos3)
Fureign 1,371

(1 641)

$174,700




As of May 31, 1003, the Company has urilized all foreign vax credivs. -

The sources s amounts of the provision (credit) for deferred income toes were @ follows:
(i thavsiomels)
Year Ended May 31, (L
Invenrory adjustment co macker $ 397
Reserves and acerued liabilities {724)
Tux basis adjistments o inventary (1,213}
Purchased rax benefies iBsH)
Deferred compensation Byt
Undisteilsured carningz of fove b 50
Bad debrs Gryst
Chthes, net 166

$2,138

A reconciliotion from the U8, starurory federal income tax mte to the effective income tax fase follows:

Year Ended May 31, 903 1oy
1U.S. Federal statutory rate 34.008 B.05
Stare income saxes, net o federal benefic 3.3 3.4
Orher, net 1.3 Ll
Effective income tax mte FH.6% ab.g%

During 1983, the Company purchased furure tax benefits for $1%,277,000, Tix beoefits of $6,421,000 in excess of the purchase price
have been recognized as of May 31, 1993 and are clasified in non-carrent deferred income taxes,

Note 7— Redeemiable Praferread Stock:

Nissho Iwai American Corporation (NIAC) is the sole owner of the Company’s autharized Redeemable Preferred Stock, $1 par value,
which is redeemable st the option of MIAC st par value aggregating $300,000. A cumulative dividend of $, 10 per share {s payabile annsally
an May 31 and no dividends may be declaced or paict on the Comman Stock of the Comipany unless dividends on the Redeemable Preferred
Stack have been declared und paid in full. There have been no changes in the Redeemuble Preferred Stock in the three years ended May 51,
1993. As the holder of the Redeemable Preferred Stock. NIAC does not have general voting rights bus does have the rlgllr 0 vofe as o

i b =5,

separate chais on the sale of all or substancially all of the assers of the Company and jis 5 ) METRET,
ar dissolution of the Company or on the sale or assignment of the NTKE rrademark for athletic footwear sold in the Umted. States.

Note 8—Cammon Stock:

“The anthoriaed number of shases of Class A Comman Stock no par value st Class B Common Stock no par value ate 62,000,000 and
156,000,500, respectively, after reflecring the thieefold increase approved by sharcholders in September, 1999. The Company also efected
a two-fos-one stock splic in the form of 4 100% stock dividend on outstanding Chass A and Class I8 Commion Stock, paid Ocrober 5, 1990.
Each share of Class A Common Stock s convertible into ane share of Class B Comemon Stock. Voring righes of Class B Commen Stock are
limited incertain circumstances with fespecs to the election of directos.

The Company's Employee [ncentive Compersation Plan (the “1980 Plan”) was adogpeed in 1489 and expired on December 51, 1990,
The 1980 Plan provided for the issuance of up 1o 3,362,500 shares of the Company’s Class B Common Stock in connection with the excrcise
of stock oprions granted under such plan. No further granes will be made under the 1980 Plun,

In 1990, the Boird of Directors adopred. and the sharcholders appreved, the NIKE, Inc. 1goo Stock Incentive Plan {the " 1990 Plan”).

The 1990 Flan privides for the issuanice of up 't 4,000,000 shures of Cliss B Common Stock in confiection with stock aptions and other
awards granted under sich plan. The 1950 Plan suthorizes the grant of incentive stock apritns, non-statutory stock options, stock
appreciation rights, sack bonuses, and the sale of resricred stock. The exercise price for incentive stack options may not be less than the fair
market yalue of the undeslying shases on the dace of grant. The exercise price for nun-starurory stk oprions and sack appreciation rights,
and the puschase price of restricred stk, muy toc be less than 755 of the fair markes value of the underlying shares on the date of gant.
No considertion will be paid fur stock bonuses awarded under the 1906 Plan. The 190 Plan is administered by a committee of the Bodrd
of Directaes. The commirtee has the authority w deteemine the employess to whom swards will be made, the amoint of the awards, and
the ocher rerms and conditions of che awands, As of May 31, 1993, the has granted substanislly all y stk options
at 100 of fir marker value on the dace of grane under the 1990 Plan,

The follewing izes the stock option under the 1980 Plan and the 1999 Plan for the two fiscl pears ended May
31, 1995

. {in thomsands) Per Share ($)
Oprions ouestanding May 31, 1991 1,786 4.75 10 37,60
Exercised (181} 7500 37.62
Sarrendered (54 37.62
Grurited 394 36.25 m fis, 38
C)pﬂwauumxdi.n!ulyp,x_?g_é; 1,055 4.73 106938
Exerciged {322} 475 w550
Surrendered = -
Granted 491 shas o8z
Oprions outstanding May 31, 1905: 2124 479108213
Options excreuable ac May 31:
1592 526 475 10.57.68
1493 65 475006548
In addition m the opivn plans discussed peeviously, the Company bas several agreements cutside of the plans with cermain direcrors,
endorsers and employees, As of My 31, 1993, 988,000 options with exercise prices ranging from §..417 jper shire 1o §76.29 per share had
been granted. The expense related 1o these is $5,114,000 and is being smortized over vesting periods
from Ocrober 1980 nhmugll Aumm 19};5 “The putsranding agreements expire from Febraary |998 through September 200y,
The Folluwing summarizes cransactions Gutside the option plans for the tvo years ended May 31, 1903

Shaes Optica Price

fin rhoesands) Per Share (5)

Oprions outstanding May 31, 1991 178 4:751012.90
Exervised 3 4.75 10 12.50

35:751043.25

cmm_mnquinsmr.an [ECE 4. 75104335
Exercred 479
Granted 56.25 109625

Options cutstanding May 31, 1603 475107625

Optinns exercisabde ae May 312
1992 3 4173104523
1993 475104525




Nate g — Bengfir plans:

The Company has a profi sharing plan svailable o subsancially all employees. The terms of the pllnn].l foe annl contributions by the
Company ss determines by the Board of Dirccors, Contributions of 319,500,000, $8,86,500 and $7,800,000 w the plan an intluded
in other expense in the licred financial for the § ded May 31, 1993, 1992 and 1991

"The Company has a voluneary 4a1(k) employee savings plan. The Company matches a parrin of employes contriburions, vesting thar
paction over § years. Company contributions oo the svings plan were $3,150,000, §2,206,000 and $1,548,000 e the years ended May 31,
1993, 1992 and 1991

Note 10— [nterest income:
Incloded in other income for the years ended May 31, 1993, 1992 and 1991 Is interest income of §14,377,000, $11,802,500 and
$11,562,000, wpetively.

Nate 11— Camiitnients apef contingencier:

The Company keses space for its offices, warehouses and retal stares uder Jeses expiring (rom one oo fifteen years affer May 31, 1993,
Hent expense aguregared £34.195 000, hs.q\s.aﬂn and $20.464,000 for the ymn ended May 31, 1993, 1992 and sgg1, repeceively.
Amounes of mininm fuoue anmeal reoal undes |luble operating leases ineach of the five fiscal vears 1904 through
1998 ure $23,476,000, §23,423,000, $20, 304,000, $18,431,000, $15,587,000 and in nggregate $104,704,000,

Lawsuies arise during the pormal course of business. Tn the opinian of management, none of the pending lawsuits will result in

simpact an the consolidated financial position.

Note 12— Fuedr value of financial fustraments:

The Company estimates the faic value of its monetary assees and liabilitfes based tipan the existing inrerest mres relared w sich assers and
liabilities compared to the currene marker mtes of interest for inscrumenss of @ umdunnmm.mddggn: of risk. Cash and equivalents and
notes payshle to banks appreximare fitie value a reported in the biJunce sheet. The fiir value of long-term debs is estimuned using discounted
cash flow analyses, based on the Companys incremental bormwing rates for similar types of bormowing arrsngements. The fair vulue of te
Company’s lang-rerm debe ar May 31, 1993, is approimiately §13,389,000, compared to 2 carrying value $15,053,000. The fir value of
the Company's foreign currency exchange contracts (see Note 1) is estimated based generally on rates from queted matkers. The fair valus of
uch contmces is §5,70%,00% bess than che stared amount.

Note 15 —Industry segment and Wmm by geograpbic areas:

The Company nptu}swmq,.mm in oise industry segment, chat being the design, production and marketing of arhletic and cusual
mmwun nppﬁwl anaimmm“ 994, t9o3 and 1001, sales ro one major astomer amounted 0 (5%, 14% and 17% of wral nlﬂ

i Compenys operations in the United States and i 13 % | belaw, |

reveriues mdm hﬂvh@ =i||=,|||||=d o arrive at the consolidsted amounts. Expenses and sssecs no identifisble with the operstions of
a specific g e 5 ¢ have been lined
fin dbossands}
Vs Erded May 31, ; 1995 1991

Revemies from untelated enticies:

$2.925,848 $3,270,880 b FRFL
1,085,083 P19;765 Sh4.747
316,443 214,568 197403

$5.050080  $3408.200 $3.00%,610

I:mer—gebg;hplikl'tnmn}k'
United States sy 8 7abs 8 g
Europe ) = i i
Qsher imermational 9,350 9,076 t1.892
$ 13933 $ 16,341 8 21,003

Tuoral revenues:
$a,532,43¢ §2,278, 145 $3,150,972
1ol 63 919,763 664,747
325,803 223,644 209,294
(22.0335) (163410 (21,003}

$3,030,084 43.405.211 $3,003,000

United Srates $ 401000 § 356,389 $ 3387
e . 177,716 175,073 134.060
DOrher intermational A 64,236 51,602 51,745

1 parste, interestand deher in: '
and eliminations (49,3330 (Go.sq8]  ° Ggiaas)
5 504,510 3 s31BLR § 4B 746

Assees:
Uinited Stares. $1,347.507 $1,005.18a 51,196,001
Eurmpe 429,660 EVERDE] 379,104
Other inremaringal - 128,080 79.862 [YETE
Tatal identifiableassets. 1,995,247 1,628,836 1620407
Corporare cash and eliminations 282,216 344025 48,023
“Tiatal assets’ $2,187.463 $1.872,861 $1,708,430
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Depusy Chairman of the Board of Direcoors
and Senior Vice President

DELBERT J. HAYES
Executive Vice President

THOMASE CLARKE
General Munager and Vice President

HARKY L. CARSH
Vice President

ROBERTS. FALCONE
Vice President, Chief Financial Officer

HONALDE. NELSON
Vice President

MARKG. PARKER
Vice President

LINDSAY [, STHWART
Vice President and General Counsel,
Assisant Secretary

DAVID B TAYIOR
Vice President

MARCIA A STILWELL
Theasurer

DOUGLASG, HOUSER
Assisant Secrerary

JUHN E JAQUA
Secretary

A THOMAS NIERERGALL
Astigtant Secretary

Advisary
Cotneil
MEICHAEL JORDAN
President
‘The Michael Jordan Foundarisa
Chicago, llinois
GARETH CHANG
President
McDannell Douglas

Pacific and Asia, Lud,
Kowloon, Hong Kong

Diwision

Vice Presiclents

ALEXANDER BODECKER
Beaveron, 0|‘ﬂ0'|

JOHN M, DE LA FOREST
Beaveron, Oregon

GARY M. DeSTEFAND

Beavertog, Ovegon

SHELLEY K. DEWEY
Beaverton, Oregon

ELIZADETH G. DOLAN
Beaverton, Oregon

DAVIDW EDWARDS
Amsterdam, The Netherfands

BERTHAND GAILLOCHET
Amstercham, The Netherlands

STEPHEN D. GOMEZ
Beaverton, Dregon

ANDIES HANSON
Amasterdam, The Netherlands

LAREY D, HOHL
Beavertan, Oregon

DAVID KOTTRAMP
Beaverton, Oregon
NEAL A LAURIDSEN
Kewloon, Hong Kong
FREDRICK W, LEY
Besverton, Oregon
WILLIAM 5. McINTOSH
Weiterstade, Germany

ANDREW B MOONEY
Beavervon, COregon

CATHERINEB. TAVIOR
Beaverion, Oregon

Creatite

Directors

TINKER HATFIELD
Produce Design

GORDON THOMPSON 111
Image Design

Locations

WORLD HEADQUARTERS
Ouse Bowerman Drive
Beaverton, Oregon 97c05-6453

UNITE] TRIBUTION
CENTERS

8400 Winchester Blvd,
Memphis, Teonessee 38125

5151 Shelby Dr.
Memphis, Tennessee 38118

27255 5, W, Boones Ferry Road
Wilsonville, Oregon 97070

150 Ocean Road
Greenland, New Hampshire 01840

EUROPEAN HEADGUARTERS
Maraghon 7
1214 P Hilversum
e Netherlands

CANADA SALES AND MARKETING OFFICL
NIKE Canada Led.
2443 Canoe Avenue
Coquitlam, Britsh Columbia
Canada V3K 640

ASIAPACIFIC HEADQUARTERS
Suite Lyo1-8, Souch Tower
Whrld Financial Cenrer
Harbaor City, Canton Rd.
Tsimshatsui, Kowloon
Hany Kong

LATIN AMERICA HEADQUARTERS
Porral Trade Ceneer

Rua Luis Migliano, 1110-Cj. 4o3
5711 S0 Paulo, Brazil

NIKE, Inc. designs and markets a wide vari

of athletic footwear, apparel and relared items for

competitive and recreational uses.

NIKE has attained its premier position in the

industry through quality production, innovarive

products and aggressive marketing.

P

The NIKE name and Swoosh Design®
are registered trademarks of NIKE, Inc,

NIKE, Inc. is an equal apportuity employer,
ks Awnaal Report s priwtad o recyded paper
© 1903 NIKE, In. A
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Shareholders’

Information

ANNUAL MEETING
W invite shareholders w attend our Anmnial Mesting
on Monday, Seprember 22, 1993, at 10:00 8. m., 4t
NIKE World Headquarters, Ome Bowerman Drive,
Beaverton, Oregon 97004645 3. A formal natice of
the Annual Meeting, together with the proxy

stutement wnd proxy cand, will be mailed to
shareholders.

INDEPENDINT ACCOUNTANTS
Price Waterhouse
121 5, W, Morrisan, Saite 1800
Portland, Oregon 97204

REGISTRAI AND STOCK TRANSFLR AGENT
First Chicage Trust Co, of New Yark
PO, Box 2500
Jemey City, NJ 07303-2500
{201} 324-0408

FUBLICATIONS
Copies of the Company’s Form 10-K or Form 10-Q
rEpas l’nlndlw;:::{xlu Securivies and E;
sion are available from the Company without charge. To
fequest a fax copy, please call 1-Boo-764-645 3 oF write
0 NIKE Investor Relations Department at the World
Headguarters address above,

DIVIREND PAYMENTS
Quarcerly dividends on NIKE comumon stock, when
declared by the Board of Directors, are paid on or
about July 3, October 1, Jamuary 3, and April 1, The
Company does not currensly offer a dividend
TEINVESTIMERE Program.

INVESTOR INGUIREES
Securities analysts, investeens managers and others
seeking information about the Company should write
ar call NIKES Investor Relations Department at the
Wield Headquarcers address, 1-8o0-422-6433,

OTHER SHAREHOLDER ASSISTANCE
Communications concerning shareholder address
changes, stock transfers, changes of swnership, loss
stuck cestificares, payment of dividends, dividend
check replacements, duplicate mailings, or other
account services should be direceed to the Company's
Hegistrar and Srock Transfer Agent at che address or
telephane numbser abave.

CORPORATE GIVING PROGRAM
NIKES JUST DO IT Fund supparts unigue
educational pmgrams for infes-<ity youth, Detailed
infrmation on the progrm may be obained by
calling (503) 671-3637 or writing to NIKE, Inc.,
JUST DO T Fund, Attention: Public Affairs at the
World Headquarters address.

NIKE VIDED
NIKE would like you to have a ook at the people and
performance of the world's #1 sparts and fitness
company, If you would like to peceive a copy of the
video, please call 1-Boo-422-645 3 or write to NIKEs
Tnvestor Relations Department at the Woeld
Headquarers address.
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NIKE, Inc. Ono Bowerman Drive Beaverton, Oregon 97005 Telephone: 503:671-6453





