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KENNETH GRANT

DIRECT TESTIMONY

WOULD YOU PLEASE STATE YOUR NAME AND BUSINESS ADDRESS

MY NAME IS KENNETH GRANT MY BUSINESS ADDRESS IS 321 NORTH HARVEY OKLAHOMA CITY

OKLAHOMA73102

BY WHOMARE YOU EMPLOYED AND IN WHAT CAPACITY

AM EMPLOYED BY THE OKLAHOMAGAS AND ELECTRIC COMPANY OGE OR COMPANY AS

MANAGING DIRECTOR OF MARKETING

WOULD YOU PLEASE SUMMARIZE YOUR EDUCATION AND PROFESSIONAL BACKGROUND

10 HAVE BACHELORS DEGREE IN ELECTRICAL ENGINEERING FROM THE UNIVERSITY OF OKLAHOMA AND

11 MASTERS OF BUSINESS ADMINISTRATION FROM THE UNIVERSITY OF CENTRAL OKLAHOMA AM

12 LICENSED PROFESSIONAL ENGINEER IN THE STATE OF OKLAHOMA HAVE BEEN EMPLOYED AT OGE

13 FOR OVER 15 YEARS MOST OF WHICH HAVE BEEN INVOLVED WITH DEVELOPING OR DIRECTLY

14 ADMINISTERING VARIOUS CUSTOMER PROGRAMS FOR THE COMPANY

15

16 HAVE YOU PREVIOUSLY TESTIFIED BEFORE THE OKLAHOMA CORPORATION COMMISSION

17 NO BUT HAVE REPRESENTED THE COMPANY BEFORE THIS COMMISSION ON SEVERAL OCCASIONS

18 DURING VARIOUS TECHNICAL CONFERENCES REGARDING DEMAND RESPONSE AND ENERGY EFFICIENCY

19 PROGRAMS HAVE ALSO PARTICIPATED IN VARIOUS ARKANSAS TECHNICAL CONFERENCES AND

20 COLLABORATIVES REGARDING DEMAND RESPONSE AND ENERGY EFFICIENCY PROGRAMS AND FILED

21 TESTIMONY IN THOSE SAME PROCEEDINGS



WHAT IS THE PURPOSE OF YOUR TESTIMONY

MY TESTIMONY WILL FOCUS ON OGES SMARTPOWER INITIATIVES INCLUDING BRIEF OVERVIEW

OF WHAT SMARTPOWER IS AND WHAT IT COULD ENABLE US TO ACCOMPLISH AS WELL AS DESCRIPTION

OF WHAT OGE HAS BEEN DOING TO BETTER UNDERSTAND THE POTENTIAL BENEFITS OF SMARTPOWER

AND WHAT OGE IS PROPOSING NOW AND IN THE FUTURE

PLEASE SUMMARIZE WHAT YOU ARE REQUESTING IN THIS APPLICATION WITH REGARD TO

SMARTPOWER

OGE IS REQUESTING APPROVAL FOR THE COSTS ASSOCIATED WITH THE NORMAN DEPLOYMENT OF

10 SMARTPOWER INCLUDING APPROXIMATELY 42000 SMART METERS WIRELESS COMMUNICATION

11 NETWORK WITH ASSOCIATED INFORMATION TECHNOLOGY UPGRADES 2200 INHOME DEVICES

12 AUTOMATION OF EIGHT DISTRIBUTION CIRCUITS AND OTHER RELATED COSTS II THE APPROVAL OF

13 RECOVERY RIDER TO RECOVER SUCH COSTS III CERTAIN PRICE RESPONSE TARIFFS TO ALLOW CUSTOMERS

14 TO UTILIZE INHOME DEVICES AND PARTICIPATE IN THE PRICE RESPONSE STUDY BEING PROPOSED AND

15 IV WAIVER OF GAC 165 3521213 TO ALLOW FOR REMOTE DISCONNECTION OF SERVICE FOR

16 ADVANCED METERS

17

18 WHAT IS SMARTPOWER

19 THERE ARE MANY DEFINITIONS OF SMART POWERALSO REFERRED TO AS SMART GRID BEING USED

20 THROUGHOUT THE ELECTRIC POWER INDUSTRY WHEN OGE USES THE TERM SMARTPOWER IT IS

21 REFERRING TO THE FOLLOWING SMARTPOWER IS THE THOUGHTFUL INTEGRATION OF ADVANCED

22 METERING AUTOMATION COMMUNICATIONS AND INFORMATION TECHNOLOGIES ON THE ELECTRIC

23 DISTRIBUTION SYSTEM TO PROVIDE AN ARRAY OF CHOICES AND SERVICES TO ALL CUSTOMERS WHILE



LOWERING COSTS AND IMPROVING SERVICE RELIABILITY THESE ARE THE DRIVING PRINCIPLES THAT

OGE SEEKS TO ADHERE TO AS IT MOVES FORWARD WITH DEPLOYMENT OF THIS TECHNOLOGY SEE

EXHIBIT KRG TO THIS TESTIMONY FOR GRAPHIC EXAMPLE OF THE VARIOUS COMPONENTS OF

SMARTPOWER

PLEASE DESCRIBE THE TYPICAL OBJECTIVES OF THE SMARTPOWER

THE EDISON ELECTRIC INSTITUTE EEL DESCRIBES THE OBJECTIVES OF SMARTPOWER AS

FOLLOWS

ENABLE ACTIVE PARTICIPATION BY CONSUMERS

10 PROVIDE DYNAMIC ELECTRICITY PRICING AND CONSUMPTION INFORMATION TO

11 CUSTOMERS IN NEAR REAL TIME TO ALLOW THEM TO BETTER MANAGE THEIR ELECTRICITY

12 USAGE AND SAVE MONEY

13 ACCOMMODATEALL GENERATION AND STORAGE OPTIONS

14 ENABLE FUTURE INTEGRATION OF DEMANDRESPONSE AND OTHER EMERGING

15 RENEWABLE AND STORAGE TECHNOLOGIES INCLUDING SOLAR RESIDENTIAL WIND AND

16 PLUGIN HYBRID ELECTRIC VEHICLES PHEVS

17 ENABLE NEW PRODUCTS SERVICES AND MARKETS

18 OFFER RANGE OF NEW PRODUCTS AND SERVICES TO CUSTOMERS TO IMPROVE THEIR

19 COMFORT CONVENIENCE SAFETY AND SECURITY

20 SERVICES MAY INCLUDE ENERGY MANAGEMENT TOOLS OUTAGE AND RESTORATION

21 NOTIFICATION PREPAID BILLING FLEXIBLE PAYMENT DATES AND 24 HOUR MOVEIN

22 MOVEOUT AND RECONNECTION SERVICE

23 PROVIDE POWER QUALITY FOR THE DIGITAL ECONOMY



SYSTEMWIDE MONITORING TO THE CUSTOMERS METER PROVIDES BETTER

INFORMATION FOR OUTAGE NOTIFICATION VOLTAGE CONTROL AND ULTIMATELY

IMPROVED SERVICE AND RESTORATION TIME

OPTIMIZE ASSET UTILIZATION AND OPERATE EFFICIENTLY

REDUCE OPERATING COST RELATED TO METER READING AND CONNECT DISCONNECT

ORDERS

UTILIZE PRICE RESPONSE PROGRAMS AND AUTOMATIC VOLTAGE OPTIMIZATION TO

REDUCE PEAK DEMAND AND DEFER THE NEED FOR NEW POWER PLANT INVESTMENTS

AUTOMATED REACTIVE POWER VAR CONTROL TO REDUCE LINE LOSSES AND IMPROVE

10 POWER DELIVERY EFFICIENCY

11 PROVIDE FOR AUTOMATIC OPTIMIZED LOAD BALANCING BETWEEN CIRCUITS TO DEFER

12 CAPACITY UPGRADES ON DISTRIBUTION LINES

13 ANTICIPATE AND RESPOND TO SYSTEM DISTURBANCES

14 THROUGH DISTRIBUTION AUTOMATION PROVIDE SELF HEALING CAPABILITY TO

15 AUTOMATICALLY ISOLATE FAULTS AND RESTORE SERVICE TO AS MANY CUSTOMERS AS

16 POSSIBLE PROVIDING FOR IMPROVED OUTAGE MANAGEMENT AND RESPONSE TIME

17 DEPLOY ENHANCED EQUIPMENT MONITORING FOR EARLY DETECTION OF EQUIPMENT

18 OVERLOAD OR FAILURE

19 OPERATE RESILIENTLY AGAINST ATTACK AND NATURAL DISASTER

20 PROVIDE IMPROVED SYSTEM MONITORING AND HARDENED CYBER SECURITY

21 MEASURES TO MITIGATE RISK OF PHYSICAL OR CYBER ATTACK

22 DISTRIBUTION AUTOMATION WILL MAKE THE GRID LESS VULNERABLE TO NATURAL

23 DISASTERS



PLEASE EXPLAIN OGES RATIONALE FOR EXPLORING SMARTPOWER

SMARTPOWER HAS EMERGED IN THE POWER INDUSTRY AS TECHNOLOGY AND SERVICE SOLUTION THAT

CAN HELP UTILITIES AND THEIR CUSTOMERS OFFSET SOME OF THE UPWARD COST PRESSURES THAT WE

HAVE ALL BEEN EXPERIENCING IN RECENT YEARS COUPLED WITH EFFECTIVE PRICE RESPONSE

PROGRAMS OGE BELIEVES THE SMARTPOWER WILL

FIRST AND FOREMOST EMPOWER CUSTOMERS WITH THE INFORMATION AND TOOLS NECESSARY TO

BETTER MANAGE THEIR ENERGY USAGE AND ENERGY COSTS

CREATE OPPORTUNITIES FOR THE REDUCTION OF PEAK DEMAND AND DELAY THE NEED FOR

ADDITIONAL FOSSILFUELED POWER PLANTS

10 REDUCE UTILITY OPERATING COSTS

11 IMPROVE THE ABILITY TO ANTICIPATE MANAGE AND RESPOND TO OUTAGES AND OTHER SYSTEM

12 DISTURBANCES

13 OGE WILL REFER TO THIS THOUGHTFUL INTEGRATION OF ADVANCED TECHNOLOGIES AND CUSTOMER

14 PROGRAMS SPECIFICALLY INCLUDING PRICE RESPONSE PROGRAMS AS ITS POSITIVE ENERGY

15 SMARTPOWER PROGRAM

16 OGE BELIEVES THAT ITS ENERGY CHALLENGES CANNOT BE MET WITH POWER GENERATION RESOURCES

17 ALONE BUT MUST INVOLVE AN INTENSIVE FOCUS ON AND COMMITMENT TO ENERGY CONSERVATION AND

18 MANAGING ENERGY DEMAND RANGE OF INTERNAL AND EXTERNAL FACTORS ARE APPLYING UPWARD

19 PRESSURE ON OUR COSTS AND THEREFORE RATES THESE FACTORS INCLUDE CONTINUED LOAD GROWTH

20 IN THE DIGITAL AGE SHRINKING CAPACITY RESERVE MARGINS RISING COST OF NEW PLANT AGING

21 INFRASTRUCTURE FUEL PRICE VOLATILITY ENVIRONMENTAL CONCERNS INCLUDING BUT NOT LIMITED TO

22 POTENTIAL CO EMISSIONS COSTS AND INCREASING NEED FOR NEW TRANSMISSION CAPACITY

23 SMARTPOWER TECHNOLOGY COUPLED WITH AGGRESSIVE PROGRAMS THAT ALLOW CUSTOMERS TO



RESPOND TO PRICE SIGNALS CAN HELP UTILITIES AND THEIR CUSTOMERS OFFSET SOME OF THESE UPWARD

COST PRESSURES

WHILE SMARTPOWER DELIVERS NUMBER OF OPERATIONAL SAVINGS OPPORTUNITIES WHICH WILL BE

DISCUSSED IN GREATER DETAIL BELOW OUR CUSTOMERS ARE THE MAJOR BENEFACTORS OF THIS

INVESTMENT THE ABILITY TO REDUCE LINE LOSSES BETTER IDENTIFY THEFT OF SERVICE REDUCE BAD

DEBT WRITEOFFS REDUCE ENERGY COSTS DURING PERIODS OF PEAK DEMAND AND DEFER MAJOR

INVESTMENTS IN NEW CAPACITY AND CAPITAL EQUIPMENT ARE EXAMPLES OF THE SUBSTANTIAL

CUSTOMER BENEFITS FROM OPERATIONAL IMPROVEMENTS THAT CAN BE DERIVED FROM SMARTPOWER

10 PLEASE PROVIDE FUNCTIONAL OVERVIEW OF OGES SMARTPOWER PROGRAM

11 OGES SMARTPOWER ENCOMPASSES RANGE OF TECHNOLOGY SOLUTIONS INCLUDING ADVANCED

12 METERING INHOME NETWORK AND CUSTOMER INTERFACES AND DISTRIBUTION SYSTEM AUTOMATION

13 AND MONITORING SEVERAL BACK OFFICE COMPUTER SYSTEMS WILL BE REQUIRED FOR INFORMATION

14 PROCESSING AND DATA STORAGE ALSO SECURE RELIABLE COMMUNICATION NETWORK WILL BE

15 NEEDED TO CONNECT AND INTEGRATE THESE SYSTEMS WILL BREAK THE SMARTPOWER SOLUTIONS UP

16 INTO VARIOUS COMPONENTS FOR FURTHER DISCUSSION

17 METERING ADVANCED METERING INFRASTRUCTURE AMI REFERS TO INTELLIGENT DIGITAL METERS

18 WITH ADVANCED CAPABILITIES WHICH INCLUDE TWOWAYCOMMUNICATIONS INTERVAL BILLING IN

19 HOME NETWORKING REMOTE METER READING AND REMOTE SERVICE ACTIVATIONDEACTIVATION THE

20 ELIMINATION OF MANUAL METER READS AND MANUAL CONNECT OR DISCONNECT ORDERS WILL RESULT IN

21 SIGNIFICANTLY LOWER OPERATING EXPENSES THE METERS ALLOW FASTER AND MORE ACCURATE OUTAGE

22 NOTIFICATION AS WELL AS VALIDATION OF SERVICE RESTORATION THROUGH THE METER PRICE SIGNALS

23 AND ENERGY CONSUMPTION INFORMATION CAN ALSO BE SENT TO THE CUSTOMER



HOME AREA NETWORK THIS TECHNOLOGY SOLUTION INVOLVES SEVERAL APPLICATIONS FIRST AN

INTERNET BASED WEB APPLICATION PROVIDES CUSTOMERS WITH NEAR REALTIME INFORMATION ON

THEIR ENERGY CONSUMPTION COST TO DATE CURRENT PRICE AND FORECASTED COST IT ALSO PROVIDES

GUIDANCE AND TIPS ON HOW TO MANAGE AND REDUCE THEIR BILL AS WELL AS PROVIDE COMPARISONS

TO OTHER COMPARABLE HOMES SECOND AN INHOME DISPLAY PANEL IS ALSO AVAILABLE TO

PROVIDE NEAR REALTIME ENERGY CONSUMPTION AND COST INFORMATION THIS DISPLAY PROVIDES

CONTINUOUS FEEDBACK ON ENERGY COSTS THUS IMPROVING CUSTOMER AWARENESS AND

EFFECTIVENESS OF THE PRICE RESPONSE SIGNALS THIRD AN OPTIONAL PROGRAMMABLE THERMOSTAT

IS AVAILABLE THAT RECEIVES PRICING INFORMATION FROM THE AMI NETWORK THIS THERMOSTAT MAY

10 ALSO SERVE AS THE INHOME DISPLAY PANEL THE THERMOSTAT CAN BE PROGRAMMED TO

11 AUTOMATICALLY ADJUST THE TEMPERATURE SETTING IN RESPONSE TO CHANGES IN ELECTRICITY PRICES

12 CUSTOMERS WOULD HAVE THE ABILITY TO MAINTAIN FULL CONTROL OF THE PROGRAMMING OF THIS

13 FEATURE AND WOULD HAVE FULL OVERRIDE CAPABILITY FIELD TESTS AND STUDIES HAVE INDICATED

14 THAT THIS TECHNOLOGY IS HIGHLY EFFECTIVE IN INFLUENCING ENERGY CONSUMPTION PATTERNS

15 DISTRIBUTION AUTOMATION WITH DISTRIBUTION AUTOMATION AUTOMATED SWITCHING OR CIRCUIT

16 INTERRUPTING DEVICES ARE INSTALLED AT STRATEGIC LOCATIONS ALONG THE DISTRIBUTION FEEDER

17 WHEN SUSTAINED FAULT OCCURS THESE SWITCHES OPERATE QUICKLY AND AUTOMATICALLY TO ISOLATE

18 THE DAMAGED SECTION OF LINE AND RESTORE POWER TO AS MANY CUSTOMERS AS POSSIBLE IF

19 NEEDED POWER MAY BE AUTOMATICALLY REROUTED FROM ADJACENT CIRCUITS BY CLOSING

20 NORMALLYOPEN TIE SWITCHES THEREFORE AUTOMATION TECHNOLOGY CAN SIGNIFICANTLY REDUCE

21 THE NUMBER OF CUSTOMERS THAT ARE IMPACTED BY FAULTS ON THE DISTRIBUTION SYSTEM THUS

22 IMPROVING OVERALL RELIABILITY MEASURES INCLUDING CUSTOMER MINUTES OF INTERRUPTION

23 CMI AND SYSTEM AVERAGE INTERRUPTION DURATION INDEX SAIDI ADDITIONALLY



AUTOMATION OF CAPACITOR BANKS AND VOLTAGE REGULATORS CAN PROVIDE VOLTAGE AND REACTIVE

POWER VOLTVAR OPTIMIZATION THIS ALLOWS SELECTIVE REDUCTION OF VOLTAGE DURING PEAK

DEMAND PERIODS TO REDUCE SYSTEM DEMAND AND CONTRIBUTE TO THE DEFERRAL OF NEW PEAKING

CAPACITY IMPROVEMENT IN POWER FACTOR THROUGH OPTIMIZED VAR CONTROL WILL ALSO REDUCE

DISTRIBUTION LINE ENERGY LOSSES AND THEREFORE IMPROVES EFFICIENCY AND SAVES FUEL

INFORMATION TECHNOLOGY RANGE OF ADVANCED INFORMATION TECHNOLOGY APPLICATIONS AND

INTEGRATION OF THESE SYSTEMS ARE IMPORTANT FOR REALIZING THE BENEFITS OF SMARTPOWER

THESE INFORMATION TECHNOLOGY APPLICATIONS INCLUDE ADVANCED METHODS FOR MANAGING

METER DATA DEMANDPRICE RESPONSE DATA NETWORK AND DISTRIBUTION SYSTEM DATA AND

10 CUSTOMER INFORMATION THROUGH BETTER MANAGEMENT UTILITY INCREASES ITS ABILITY TO

11 ACCESS AND TO MAXIMIZE ITS USE OF SUCH DATA

12 COMMUNICATIONS NETWORK COMMUNICATION NETWORK IS NEEDED TO COMMUNICATE TO ALL

13 METERS DISTRIBUTION AUTOMATION DEVICES AND INHOME DEVICES ON THE SYSTEM BOTH PUBLIC

14 AND PRIVATE NETWORK SOLUTIONS CAN BE UTILIZED BUT ALL MUST MEET DEFINED PERFORMANCE

15 RELIABILITY AND SECURITY STANDARDS

16 CUSTOMER PROGRAMS SMARTPOWER TECHNOLOGIES ALLOW CUSTOMERS TO PARTICIPATE IN MORE

17 EFFECTIVE PRICE RESPONSE PROGRAMS THESE PRICE RESPONSE PROGRAMS ARE GENERALLY BASED

18 UPON MULTITIERED TIMEOFUSE TARIFF INCLUDING VARIABLEPEAK PRICING COMPONENT

19 PARTICIPATING CUSTOMERS RECEIVE NEAR REALTIME PRICE AND USAGE INFORMATION THROUGH THE

20 METER TO BE DISPLAYED THROUGH THE WEB INTERFACE OR THE OPTIONAL INHOME DISPLAY PANEL

21 THE OPTIONAL PROGRAMMABLE THERMOSTATS ARE ALSO AVAILABLE TO ALLOW CUSTOMERS TO

22 AUTOMATICALLY ADJUST TEMPERATURE SETTINGS ACCORDING TO THE PRICE TIERS ESTABLISHED IN THE

23 TARIFF THIS PRICE AND USAGE INFORMATION ALLOWS CUSTOMERS TO TAKE BETTER ADVANTAGE OF



TIMEBASED RATES BY MAKING EDUCATED DECISIONS ABOUT WHEN AND HOW TO USE ENERGY IN

ADDITION TO PRICE RESPONSE SMARTPOWER TECHNOLOGIES CAN FACILITATE FLEXIBLE CUSTOMER

BILLING OPTIONS SUCH AS ALLOWING CUSTOMERS TO PREPAY FOR SERVICE OR SELECT PAYMENT

SCHEDULE TO MEET THEIR INDIVIDUAL NEEDS CUSTOMERS COULD ALSO BENEFIT FROM 24HOUR

REMOTE SERVICE ACTIVATION OUTAGE AND SERVICE RESTORATION NOTIFICATION AND BEING ABLE TO

RECEIVE ESTIMATED SERVICE RESTORATION TIMES

CAN YOU DESCRIBE SOME SPECIFIC BENEFITS THAT OGE EXPECTS TO SEE FROM THE

SMARTPOWER PROGRAM

10 YES IN ADDITION TO THE BENEFITS GENERALLY DESCRIBED ABOVE THE DEMAND REDUCTIONS

11 ACHIEVED THROUGH THE PRICE RESPONSE PROGRAMS AND DISTRIBUTION AUTOMATION MAY ALLOW US

12 TO DELAY CAPITAL INVESTMENT IN INCREMENTAL GENERATION RESOURCES ACCORDING TO OGES

13 MOST RECENT INTEGRATED RESOURCE PLAN IRP FULL DEPLOYMENT OF THE SMARTPOWER

14 PROGRAM WHICH INCLUDES PARTICIPATION OF PRICE RESPONSE CUSTOMER PROGRAMS ENABLED BY

15 SMART METER TECHNOLOGY COULD HAVE THE EFFECT OF SHAVING PEAK DEMAND TO THE EXTENT THAT

16 OGE COULD AVOID THE BUILDING OF NEW 165MW PEAKING UNIT IN 2015 AND SECOND

17 165MW PEAKING UNIT IN 2016 THESE NUMBERS ARE BASED UPON ACHIEVING 20 CUSTOMER

18 PARTICIPATION RATE IN PRICE RESPONSE PROGRAMS 13 KW REDUCTION IN PEAK DEMAND PER

19 PARTICIPATING CUSTOMER AND ONLY RESIDENTIAL CUSTOMERS PARTICIPATING ALSO BY SHAVING

20 PEAK DEMAND OUR CUSTOMERS AVOID THE ADDITIONAL INCREMENTAL ENERGY COSTS ASSOCIATED

21 WITH POWER GENERATION OR SHORTTERM POWER PURCHASES DURING PEAK PERIODS UNDER CURRENT

22 IRP ASSUMPTIONS THE AVOIDANCE OF THESE TWO PEAKING FACILITIES WOULD SAVE APPROXIMATELY

23 320 MILLION IN CAPITAL COSTS DURING THE 10YEAR PLANNING HORIZON

10



ADDITIONALLY THE ABILITY TO OPTIMIZE DISTRIBUTION ASSETS THROUGH VOLTVAR CONTROL AS

DESCRIBED ABOVE WILL ALLOW US TO DELAY CAPITAL INVESTMENTS IN SYSTEM UPGRADES THAT

WOULD OTHERWISE BE NECESSARY OTHER BENEFITS INCLUDE THE ABILITY TO LEVERAGE THE VAST

AMOUNTS OF ADVANCED METER DATA FOR IMPROVED LOAD RESEARCH AND LOAD FORECASTS IMPROVED

SYSTEM PLANNING AND THE ABILITY TO TAILOR MAINTENANCE WORKBASED ON REALTIME SYSTEM

CONDITION DATA ALSO WE WILL SEE REDUCED FUEL USE AND EMISSIONS FROM COMPANY VEHICLES

REDUCED GREENHOUSE GASES DUE TO REDUCED LINE LOSSES AND EVENTUALLY SMARTPOWER COULD

MORE EFFECTIVELY MANAGE DISTRIBUTED RENEWABLE RESOURCES SUCH AS WIND SOLAR AND EVEN

PLUGIN HYBRID ELECTRIC VEHICLES

10

11 WHEN DID OGE BEGIN INVESTIGATING THE FUNCTIONALITY AND POTENTIAL BENEFITS OF

12 SMARTPOWER

13 THE COMPANY BEGAN SERIOUSLY CONSIDERING THE TECHNOLOGY AND ITS POTENTIAL OPERATIONAL

14 BENEFITS IN 2007 IT WAS DETERMINED THAT THE FIRST STEP IN TRULY UNDERSTANDING THE

15 TECHNOLOGY AND ITS POTENTIAL BENEFITS WAS TO PERFORM LIVE TECHNOLOGY DEMONSTRATION

16 ON THE ACTUAL DISTRIBUTION SYSTEM THE COMPANY INITIATED THE DEMONSTRATION IN SUMMER

17 2008

18

19 WHAT WERE THE OBJECTIVES OF THE TECHNOLOGY DEMONSTRATION PROJECT

20 THE COMPANY ESTABLISHED THE FOLLOWING OBJECTIVES FOR THE PROJECT

21 TEST THE RELIABILITY AND FUNCTIONALITY OF AMI SMART METERS IN LIVE CUSTOMER

22 ENVIRONMENT

11



DEMONSTRATE THE ABILITY TO REMOTELY ACTIVATE AND DEACTIVATE SERVICE THROUGH THE

METER

DEMONSTRATE THE ABILITY TO ACHIEVE ACTUAL OPERATIONAL SAVINGS

DETERMINE THE WILLINGNESS AND ABILITY OF CUSTOMERS TO MODIFY ENERGY CONSUMPTION

BASED UPON DETAILED PRICE AND USAGE INFORMATION

DETERMINE WHAT INFORMATION PROVIDES THE GREATEST VALUE TO CUSTOMERS

DETERMINE HOW CUSTOMERS WANT THE INFORMATION PRESENTED

PLEASE DESCRIBE THIS TECHNOLOGY DEMONSTRATION PROJECT

10 THE COMPANY SELECTED SMALL AREA IN NORTHWEST OKLAHOMA CITY FOR THE PROJECT THIS

TH

11 PARTICULAR AREA BOUND BY WESTERN AVENUE TO THE EAST MAY AVENUE TO THE WEST 150

ND
12 STREET TO THE NORTH AND 122 STREET TO THE SOUTH COMPRISES APPROXIMATELY 6600 METERS IN

13 NUMBER OF APARTMENT COMPLEXES AND HAS SIGNIFICANT NUMBER OF SERVICE ACTIVATIONS

14 AND DEACTIVATIONS RESULTING IN HIGH TRANSACTION COSTS APPROXIMATELY 10000 TRUCK ROLLS

15 PER YEAR WOULD BE ELIMINATED THROUGH DEPLOYMENT OF AMI IN THIS AREA ALONE SOLELY FROM

16 THE USE OF THE REMOTE SERVICE ACTIVATION AND DEACTIVATION FEATURE THE COMPANY WORKED

17 WITH GE TO COMPLETE DEVELOPMENT OF THE TECHNOLOGY DEMONSTRATION PLAN AND SELECTED

18 SILVER SPRING NETWORKS TO BE THE NETWORK TECHNOLOGY PROVIDER IN JANUARY OF 2008 THE

19 INSTALLATION OF THE 6600 METERS BEGAN ON OCTOBER 14 2008 AND WAS COMPLETED ON

20 NOVEMBER 2008 AND THE FIRST REMOTE SERVICE ACTIVATION OCCURRED ON NOVEMBER

21 2008 IN ADDITION TO DEMONSTRATING THE AMI TECHNOLOGY THE ORIGINAL PLAN INCLUDED

22 DEMONSTRATION OF PRICE RESPONSE PROGRAM ENABLED BY INHOME TECHNOLOGIES TO BE

23 DEPLOYED AND TESTED IN TIME FOR THE SUMMER 2009 BILLING PERIOD HOWEVER THE

12



COMPANYS MANAGEMENT TEAM DECIDED THAT DEMONSTRATING THE EFFECTIVENESS OF

TECHNOLOGYENABLED PRICE RESPONSE PROGRAM SHOULD BE THE MOST IMPORTANT ASPECT OF THE

PROJECT AND GREATLY ACCELERATED THE TIMELINE FROM SUMMER OF 2009 TO THE SUMMER OF

2008

PLEASE DESCRIBE THIS PRICE RESPONSE PORTION OF THE TECHNOLOGY DEMONSTRATION PROJECT

IN MORE DETAIL

THE COMPANY DECIDED TO EXTEND THE PROJECT AREA TO INCLUDE SOME OF THE SINGLEFAMILY

RESIDENTIAL HOMES AND DUPLEXES IN THE QUAIL CREEK SUBDIVISION IN NORTHWEST OKLAHOMA

10 CITY THIS SUBDIVISION WAS SELECTED SOLELY BECAUSE OF ITS PROXIMITY TO THE PLANNED PROJECT

11 AREA IN JUNE OF 2008 THE COMPANY HELD KICKOFF EVENT TO EXPLAIN THE PROJECT TO ELIGIBLE

12 CUSTOMERS AND 25 RESIDENTIAL CUSTOMERS AGREED TO PARTICIPATE EACH CUSTOMER WAS PAID

13 250 AND AGREED TO PROVIDE CONSTANT FEEDBACK THROUGHOUT THE COURSE OF THE PROJECT AND TO

14 PARTICIPATE IN STRUCTURED FOCUS GROUP STUDY AT THE END OF THE PROJECT ALSO IN JUNE THE

15 COMPANY COMPLETED INSTALLATION OF THE 25 GENERAL ELECTRIC GE ADVANCED METERS WITH

16 SILVER SPRING NETWORK INTERFACE CARDS WIRELESS MESH NETWORK INHOME TOUCHSCREEN

17 INFORMATION DISPLAY PANELS PROGRAMMABLE COMMUNICATING THERMOSTATS AND WEB

18 INTERFACE TO PROVIDE MORE DETAILED ENERGY CONSUMPTION INFORMATION THE PRICE RESPONSE

19 DEMONSTRATION PROJECT OFFICIALLY WENT LIVE IN JULY OF 2008

20

21 DID THE COMPANY FILE NEWTARIFF FOR THE PRICE RESPONSE DEMONSTRATION PROJECT

22 NO ALL PARTICIPATING CUSTOMERS WERE BILLED ON OGES STANDARD RESIDENTIAL TARIFF

23 THROUGHOUT THE COURSE OF THE DEMONSTRATION HOWEVER TIMEOFUSE PRICE SCHEDULE WITH

13



THREE PRICE TIERS AND CRITICAL PRICE COMPONENT WAS DEVELOPED TO SIMULATE MORE

MEANINGFUL PRICE SIGNALS TO THE PARTICIPATING CUSTOMERS THIS PRICE INFORMATION ALONG

WITH DETAILED USAGE INFORMATION WAS SENT TO THE CUSTOMERS THROUGH THE ADVANCED METERS

AND DISPLAYED ON THE INHOME DISPLAY PANELS AS WELL AS THE WEB INTERFACE THE SIMULATED

TIMEOFUSE PRICE SCHEDULE WAS DESIGNED AS FOLLOWS

LOW PRICE FROM 12 AM TO AM 003 PER KWH

MEDIUM PRICE FROM AM TO PM AND PM TO 12 AM 00477 PER KWH

HIGH PRICE FROM PM TO PM 02295 PER KWH

CRITICAL PEAK PRICE 046 PER KWH

10 EVEN THOUGH PARTICIPATING CUSTOMERS WERE BILLED UNDER THE STANDARD TARIFF THEY WERE ALL

11 PAID FOR THE THEORETICAL SAVINGS THEY WOULD HAVE ACHIEVED HAD THEY BEEN BILLED UNDER THE

12 SIMULATED TIMEOFUSE PRICE SCHEDULE THIS GAVE THEM ALL THE INCENTIVE NECESSARY TO

13 CONSIDER MAKING CHANGES TO THEIR NORMAL ENERGY USAGE PATTERNS

14

15 DID THE PARTICIPATING CUSTOMERS MAKE CHANGES TO THEIR ENERGY USAGE DURING THE

16 COURSE OF THE DEMONSTRATION PROJECT

17 YES PARTICIPATING CUSTOMERS WERE ABLE TO PROGRAM THE COMMUNICATING THERMOSTATS TO

18 RESPOND TO THESE PRICE SIGNALS BY AUTOMATICALLY CHANGING TEMPERATURE SETTINGS ALMOST ALL

19 PARTICIPANTS TOOK ADVANTAGE OF THIS FEATURE THEY WERE ALSO ENCOURAGED TO TAKE ADDITIONAL

20 ACTIONS AND WERE PROVIDED ENERGY SAVINGS TIPS AND OTHER EDUCATIONAL MATERIALS SOME

21 CUSTOMERS SHIFTED ADDITIONAL USAGE SUCH AS CLOTHES DRYING TO LOWER PRICED PERIODS MANY

22 CLOSED BLINDS AND INCREASED CEILING FAN USE SOME INSTALLED SWIMMING POOL PUMP TIMERS

23 AND COMPACT FLUORESCENT LAMPS AND ONE CUSTOMER EVEN PAID FOR HOME ENERGY AUDIT

14



INCLUDING BLOWER DOOR TEST THE AVERAGE SAVINGS AMONG CUSTOMERS PARTICIPATING IN THE

PROJECT WAS ABOUT 37 PER MONTH AS COMPARED TO THEIR BILLING UNDER THE STANDARD

RESIDENTIAL TARIFF APPROXIMATELY 10 TO 15 SAVINGS ONE PARTICIPANT CHOSE TO MAKE NO

CHANGES TO THEIR ENERGY USAGE AND THUS GENERATED NO SAVINGS THE HIGHEST LEVEL OF

SAVINGS ACHIEVED WAS 320 TOTAL FOR THE FULL MONTHS THE CUSTOMER PARTICIPATED IN THE

PROJECT

PLEASE DESCRIBE THE CUSTOMER FEEDBACK OGE RECEIVED FROM PARTICIPANTS DURING THE

COURSE OF THE PROJECT

10 THE CUSTOMER FEEDBACK RECEIVED WAS OVERWHELMINGLY POSITIVE RESPONSES FROM SURVEYS

11 OF THE PARTICIPANTS SHOW THAT 100 CLAIM TO BE MORE AWARE OF THEIR ENERGY CONSUMPTION

12 AND THE PRICE OF ENERGY AND 96 ALL BUT ONE PARTICIPANT EXPRESSED DESIRE TO PARTICIPATE

13 IN FUTURE SMARTPOWER PRICE RESPONSE PROGRAMS THE CONSENSUS OF PARTICIPANTS WAS THAT

14 THE INFORMATION AND TOOLS PROVIDED THEM AWARENESS AND CONTROL QUOTE FROM ONE

15 PARTICULAR CUSTOMER SUMS THINGS UP WELL IF KNOWLEDGE IS POWER WE NOW HAVE THE POWER

16 OVER THE POWER

17

18 HAS THE COMPANY RECOGNIZED ANY OPERATIONAL BENEFITS DURING THE TECHNOLOGY

19 DEMONSTRATION

20 YES THE COMPANY HAS BEEN ABLE TO SUCCESSFULLY WORKAPPROXIMATELY 450 ORDERS PER

21 MONTH REMOTELY WITHIN THE PROJECT AREA AN ONDEMAND METER READ OR SERVICE ACTIVATION

22 IS NOW TAKING LESS THAN 15 SECONDS FROM THE TIME THE COMMAND IS REQUESTED PHYSICALLY

23 EXECUTED AT THE METER AND ACKNOWLEDGED AS COMPLETE THIS MEANS SIGNIFICANT REDUCTION

15



IN FIELD SERVICE VEHICLE USAGE AND DRIVE TIME AND THE NUMBER OF MANUAL CONNECTIONS AND

NONSCHEDULED METER READS

COULD THE BENEFITS YOU DESCRIBED BE GREATER

YES THE 450 ORDERS PER MONTH JUST DESCRIBED DOES NOT INCLUDE REMOTE DISCONNECT

ORDERS THE BENEFITS ACTUALLY COULD BE EVEN GREATER IF WE HAVE THE ABILITY TO REMOTELY

DISCONNECT SERVICE WITHOUT PROVIDING PHYSICAL NOTIFICATION AT THE HOME CURRENTLY UNDER

OAC 1653521213 THE COMPANY STILL MUST MAKE FIELD TRIPS ON SERVICE DEACTIVATION

ORDERS DUE TO THE COMMISSION REGULATION REQUIRING OGE TO PHYSICALLY LEAVE NOTICE AT

10 THE PREMISE AT THE TIME OF DISCONNECTION IN PUD 200800375 THE COMPANY FILED FOR

11 WAIVER FROM THIS REQUIREMENT SPECIFICALLY FOR THE DEMONSTRATION IN OKLAHOMA CITY

12 OGE HEREIN REQUESTS THAT THE COMMISSION GRANT SIMILAR WAIVER FOR THE USE OF

13 ADVANCED METERS ACROSS THE OGE SYSTEM

14

15 HAS THE COMPANY PERFORMED ANY ADDITIONAL RESEARCH IN DEVELOPING ITS SMARTPOWER

16 PROGRAM

17 YES THE COMPANY CONDUCTED NUMBER OF CUSTOMER SURVEYS THROUGHOUT THE COURSE OF

18 2008 TO GAIN CUSTOMER FEEDBACK ON LARGER SCALE SOME OF THE HIGHLIGHTS OF THAT RESEARCH

19 ARE AS FOLLOWS

20 IF CUSTOMER HAD REALTIME INFORMATION REGARDING THEIR HOURLY COST OF ELECTRICITY

21 92 OF RESPONDENTS SAID THEY WOULD BE WILLING TO SHIFT USAGE TO DIFFERENT TIME OF

22 DAY TO SAVE MONEY

16



58 OF RESPONDENTS SAID THEY WOULD BE MORE LIKELY TO PARTICIPATE IN TIMEOFUSE IF

OGE OFFERED PRODUCT THAT COULD BE USED TO TURN APPLIANCES ON AND OFF OR

AUTOMATICALLY ADJUST THERMOSTATS

63 OF RESPONDENTS WOULD BE WILLING TO CHANGE THEIR THERMOSTAT SETTING DEGREES

OR MORE IN ORDER TO CONSERVE ENERGY

75 OF RESPONDENTS SAID AN INHOME DISPLAY WOULD HELP THEM USE ENERGY MORE

EFFICIENTLY AND 67 SAID IT WOULD HELP THEM BETTER MANAGE MONTHLY ELECTRICITY

COSTS

CUSTOMERS PREFER AN INHOME DISPLAY FOR RECEIVING PRICE SIGNALS FOLLOWED CLOSELY

10 BY EMAIL WITH FEWER CUSTOMERS CHOOSING AN INTERACTIVE WEBSITE OR TEXT

11 MESSAGING NOTIFICATION

12 ONLY OF RESPONDENTS DONT BELIEVE HAVING ENERGY INFORMATION DISPLAYED IN

13 THEIR HOME WOULD BE VALUABLE

14 WHEN ASKED WHAT TOOLS COULD HELP YOU MANAGE YOUR ENERGY USAGE MULTITUDE

15 OF RESPONDENTS REPLIED WITH REQUESTS FOR METER OR GAUGE TO MONITOR ENERGY USE

16 AND COST

17

18 HAS THE COMPANY IDENTIFIED COSTS AND BENEFITS OF DEPLOYING SMARTPOWER ACROSS THE

19 OGE SYSTEM

20 YES OGE HAS PERFORMED BUSINESS CASE ANALYSIS FOR DEPLOYING SMARTPOWER ACROSS THE

21 OGE SYSTEM BASED ON CURRENT INFORMATION FULL DEPLOYMENT COSTS ARE APPROXIMATELY

22 284 MILLION OGE DEFINES FULL DEPLOYMENT AS 100 OF METERS BEING REPLACED WITH

23 SMART METERS AUTOMATION OF 200 CIRCUITS FULL INFORMATION TECHNOLOGY INTEGRATION AND

17



20 PARTICIPATION RATE FOR INHOME DEVICES OGES BUSINESS CASE ANALYSIS INDICATES THAT

THE OVERALL NET BENEFITS OF FULL DEPLOYMENT OF SMARTPOWER COULD BE ALMOST 150 MILLION

DOLLARS OVER FIFTEEN 15 YEARS AS WE DEVELOP THE PROGRAMTHESE NUMBERS WILL CHANGE

HOWEVER THESE PRELIMINARY NUMBERS INDICATE THAT THIS IS PROGRAM THAT CAN BE VERY

BENEFICIAL TO OUR CUSTOMERS AND OGE INTENDS TO PURSUE THESE BENEFITS

IS THE COMPANY PROPOSING FULL DEPLOYMENT OF SMARTPOWER IN THIS FILING

NO THE COMPANY IS NOT PROPOSING FULL SYSTEMWIDE DEPLOYMENT AT THIS TIME INSTEAD

OGE IS PROPOSING TO FOCUS ON THE FIRST STEP IN FULL DEPLOYMENT COMPREHENSIVE

10 DEPLOYMENT OF THE SMARTPOWER PROGRAM WITHIN THE NORMAN CITY LIMITS THIS DEPLOYMENT

11 WOULD INVOLVE APPROXIMATELY 42000 SMART METERS AND THE COMPANY WOULD RECRUIT

12 APPROXIMATELY 2200 CUSTOMERS FOR PARTICIPATION IN HIGHLY STRUCTURED PRICE RESPONSE

13 STUDY USING VARIOUS INHOME DEVICES

14

15 WHY IS THE COMPANY PROPOSING NORMAN FOR THIS NEXT STEP IN THE SMARTPOWER

16 PROGRAM

17 THE COMPANY RECOGNIZES THAT THE COSTS AND BENEFITS ASSOCIATED WITH SMARTPOWER ARE

18 SUBSTANTIAL AND UNDERSTANDS THE IMPORTANCE OF BEING PRUDENT IN MOVING FORWARD WITH THE

19 INVESTMENT THE SCOPE OF DEPLOYMENT IN NORMAN WILL BE SMALL ENOUGH TO ALLOW THE

20 COMPANY TO MANAGE TECHNOLOGY RISKS AND COSTS YET LARGE ENOUGH TO PROVIDE COMPETITIVE

21 PRICING AND ATTRACT THE COMMITMENT OF THE VENDOR COMMUNITY THERE ARE ALSO NUMBER OF

22 OTHER REASONS THAT MAKE NORMAN ATTRACTIVE FOR THIS NEXT STEP

23 NORMAN IS ONE OF THE HIGHEST TRANSACTION COST AREAS THE COMPANY SERVES

18



EIGHT OF THE COMPANYS 50 WORST PERFORMING DISTRIBUTION CIRCUITS ARE LOCATED

IN NORMAN WHICH WILL ALLOW FOR THOROUGH VETTING OF DISTRIBUTION AUTOMATION

TECHNOLOGIES

NORMAN HAS CUSTOMER DENSITY AND TERRAIN CHARACTERISTICS REPRESENTATIVE OF THE

GENERAL SERVICE TERRITORY

NORMAN HAS SUFFICIENT VARIABILITY IN CUSTOMER MAKEUP TO PROVIDE AN EFFECTIVE

SAMPLE TEST POPULATION REPRESENTATIVE OF THE OVERALL CUSTOMER BASE FOR THE PRICE

RESPONSE PROGRAM STUDY

THE CITY OF NORMAN AND THE UNIVERSITY OF OKLAHOMA HAVE BOTH DISPLAYED HIGH

10 INTEREST IN ENVIRONMENTAL PROGRAMS AND WOULD LIKELY BE VERY SUPPORTIVE OF THE

11 PROJECT

12

13 WHAT DOES THE COMPANY HOPE TO ACCOMPLISH BY DEPLOYING SMARTPOWER IN NORMAN

14 THE COMPANY HOPES TO ACCOMPLISH NUMBER OF CRITICAL OBJECTIVES IN THE PROPOSED

15 NORMAN DEPLOYMENT

16 VALIDATE THE OPERATIONAL AND CUSTOMER BENEFITS

17 FURTHER TEST CUSTOMER RESPONSE TO PRICE SIGNALS AND ACCEPTANCE OF INHOME

18 ENABLING TECHNOLOGIES ACROSS VARIOUS CUSTOMER SEGMENTS

19 TEST THE RESPONSIVENESS OF CUSTOMERS TO VOLUNTARY PREPAY PROGRAM

20 FURTHER VALIDATE ASSUMPTIONS REGARDING THE FUNCTIONALITY AND PERFORMANCE OF

21 SMARTPOWER TECHNOLOGIES

22 DEVELOP INTERNAL COMPETENCIES AROUND INFORMATIONTECHNOLOGY INTEGRATION

23 BUSINESS PROCESS CHANGE ON RELATIVELY SMALLER SCALE
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DEVELOP EXPERIENCE LEVERAGING VAST AMOUNTS OF DATA AND NEW TECHNOLOGIES TO

IMPROVE OPERATIONAL PERFORMANCE

VALIDATE PLANNING ASSUMPTIONS REGARDING SMARTPOWER DEPLOYMENT

ENHANCE AND REFINE COMMUNICATIONS WITH CUSTOMERS

PLEASE DESCRIBE THE SCOPE OF THE PROPOSED NORMAN SMARTPOWER DEPLOYMENT

APPROXIMATELY 42000 SMART METERS WILL BE DEPLOYED FOR RESIDENTIAL AND SMALL

COMMERCIAL CUSTOMERS WITH THE FOLLOWING FUNCTIONALITY

TWOWAYCOMMUNICATION TO AND FROM OGE

10 HOMEAREANETWORKHAN GATEWAY IN THE METER

11 REMOTE ACTIVATION CAPABILITIES IN THE METER

12 OUTAGE AND POWER RESTORATION NOTIFICATION

13 CONFIGURABLE INTERVAL DATA TO SUPPORT TIMEBASED RATES

14 ONDEMANDMETER READING CAPABILITY

15 VARYING COMBINATIONS OF INHOME DEVICES INCLUDING INHOME DISPLAY PANELS

16 PROGRAMMABLE COMMUNICATING THERMOSTATS AND WEBBASED ENERGY USAGE ANALYSIS TOOLS

17 WILL BE DEPLOYED WITH APPROXIMATELY 2200 CUSTOMERS CHOOSING TO PARTICIPATE IN THE PRICE

18 RESPONSE STUDY AUTOMATED SWITCHING AND VOLTVAR CONTROLS WILL BE INSTALLED ON

19 DISTRIBUTION CIRCUITS TO VALIDATE THE ABILITY OF THE TECHNOLOGY TO IMPROVE RELIABILITY REDUCE

20 LINE LOSSES AND SHAVE PEAK DEMAND DURING HIGH USE PERIODS NEW CUSTOMER SERVICE

21 APPLICATIONS AND INTERNAL BUSINESS PROCESSES MUST BE DEVELOPED AND IMPLEMENTED IN ORDER

22 TO LEVERAGE THE NEW TECHNOLOGIES MANY OF THESE PROCESS CHANGES WILL BE ADDRESSED

20



DURING THE NORMAN DEPLOYMENT ON SMALL SCALE AND WILL RUN PARALLEL TO EXISTING

PROCESSES WHILE BEING FULLY VETTED THROUGHOUT THE TEST

PLEASE DESCRIBE THE DETAILS OF THE PRICE RESPONSE STUDY BEING PROPOSED IN THE NORMAN

DEPLOYMENT

THE COMPANY PROPOSES TO STRUCTURE STUDY FOR THE SUMMEROF 2010 TO OBTAIN QUANTITATIVE

AND STATISTICALLY VALID RESULTS PERTAINING TO CUSTOMER ACCEPTANCE OF TECHNOLOGYENABLED

PRICE RESPONSE PROGRAM AND THE RESULTING COINCIDENT PEAK DEMAND REDUCTION THAT CAN BE

ACHIEVED THE COMPANY ALSO INTENDS TO UNDERSTAND WHICH COMBINATION OF INHOME

10 TECHNOLOGIES WILL ACHIEVE THE BEST CUSTOMER RESPONSE TO DO SO APPROXIMATELY 2000

11 CUSTOMERS WILL BE ENROLLED IN DIFFERENT TEST GROUPS GROUP WILL RECEIVE THE WEB

12 INTERFACE ONLY GROUP WILL RECEIVE THE WEB INTERFACE WITH PROGRAMMABLE

13 COMMUNICATING THERMOSTAT GROUP WILL RECEIVE THE WEB INTERFACE AND AN INHOME

14 DISPLAY PANEL AND GROUP WILL BE CONTROL GROUP THAT RECEIVES NO COMMUNICATION OF

15 PRICE AND USAGE DATA EACH GROUP WILL BE SIMILAR IN DEMOGRAPHIC MAKEUP TO THE GREATEST

16 EXTENT POSSIBLE IN ORDER TO ISOLATE THE COMMUNICATION OF PRICE AND USAGE DATA AND THE

17 TECHNOLOGY EMPLOYED AS THE ONLY DEPENDENT VARIABLES ADDITIONALLY THE COMPANY WILL

18 ATTEMPT TO ENROLL APPROXIMATELY 200 SMALL COMMERCIAL CUSTOMERS TO ACHIEVE SIMILAR

19 LEVEL OF UNDERSTANDING REGARDING THE ACCEPTANCE FOR BUSINESS CUSTOMERS

20

21 WILL NEW PRICE RESPONSE TARIFFS BE FILED FOR USE IN THE PRICE RESPONSE STUDY

22 YES WITNESS BRYAN SCOTT WILL TESTIFY REGARDING THE TARIFFS BEING FILED AS PART OF THIS

23 CAUSE
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WHAT IS THE PROPOSED COST OF THE NORMANSMARTPOWER DEPLOYMENT AND HOWDOES

THE COMPANY PROPOSE TO RECOVER THESE COSTS

IF THE COMMISSION APPROVES THIS DEPLOYMENT OF SMARTPOWER IN NORMAN THE COMPANY

EXPECTS TO INCUR APPROXIMATELY 18 MILLION IN CAPITAL COSTS LEADING UP TO JUNE 2010

OGE REQUESTS THAT IT BE ABLE TO RECOVER THESE CAPITAL COSTS IN RIDER BEGINNING IN JUNE

2010 WHEN THE METERS DEVICES AND OTHER FACILITIES ARE PLACED IN SERVICE THIS RIDER WILL

BE EFFECTIVE JUNE 2010 AND WILL ALSO ALLOW OGE TO RECOVER OMEXPENSES NECESSARY TO

CARRY OUT THE NORMAN PROJECT SUCH OM COSTS ARE CURRENTLY ESTIMATED TO BE

APPROXIMATELY 19 MILLION

10

11 AFTER THE NORMAN PHASE OF THE SMARTPOWER DEPLOYMENT WHAT WILL OGE DO

12 IN THE FALL OF 2010 WE WILL EVALUATE THE PERFORMANCE OF THE NORMAN DEPLOYMENT

13 INCLUDING THE RESULTS OF OUR PRICE RESPONSE PROGRAMS AND SHARE THE RESULTS AND LESSONS

14 LEARNED WITH THE CONMIISSION AS WELL AS SPECIFIC PLANS AND COSTS FOR FULL DEPLOYMENT WE

15 WILL MAKE RECOMMENDATION ON FULL DEPLOYMENT IN SEPARATE FILING TO THE COMMISSION AT

16 THAT TIME

17

18 DOES THE RECENTLY PASSED STIMULUS LEGISLATION HAVE THE ABILITY TO ALTER THE ABOVE

19 SMARTPOWER PROGRAM

20 YES THERE IS 45 BILLION IN GRANT FUNDING POTENTIALLY AVAILABLE FOR THE USE OF SMART GRID

21 TECHNOLOGIES THE RULES AND PROCEDURES FOR QUALIFYING THIS FUNDING ARE CURRENTLY BEING

22 CREATED BY THE US DEPARTMENT OF ENERGY DEPENDING ON THE OUTCOME OF THESE RULES AND

23 PROCEDURES OGE MAY APPLY TO SEEK GRANT FUNDING TO ASSIST IN THE SMARTPOWER PROGRAM

22



IF OGE FILES SUCH AN APPLICATION IT MAY BE NECESSARY TO REVISIT THE IMPLEMENTATION

SCHEDULE AND PROGRAM DETAILS DISCUSSED ABOVE TO ENSURE THAT COMMISSIONAPPROVED

PROGRAM QUALIFIES FOR THE GRANT FUNDING

DOES THIS CONCLUDE YOUR TESTIMONY

YES IT DOES
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