Risk Management Solutions, Account Origination and Funding. Our Private Label Services and Credit segment provides
risk management solutions, account origination and funding services for our more than 100 private label and co-brand credit card
programs. Through these programs, at December 31, 2010, we managed approximately $5.1 billion in principal receivables, from
over 23 million active accounts for the year ended December 31, 2010, with an average balance during that period of
approximately $389 for accounts with outstanding balances. We process millions of credit card applications each year using
automated proprietary scoring technology and verification procedures to make risk-based origination decisions when approving
new credit card accountholders and establishing their credit card limits. These procedures help us segment prospects into
narrower ranges within each risk score provided by credit bureaus, allowing us to better evaluate individual credit risk and tailor
our risk-based pricing accordingly.

We use our Quick Credit and On-Line Prescreen products to originate new private label and co-brand credit card
accounts. We believe that these products provide an effective marketing advantage over competing services. Our accountholder
base consists primarily of middle- to upper-income individuals, in particular women who use our accounts primarily as brand
affinity tools as well as pure financing instruments. These accounts generally have lower average balances compared to balances
on general purpose credit cards. We focus our sales efforts on prime borrowers and do not target sub-prime borrowers.

Historically, we have used a securitization program as our primary funding vehicle for our retail credit card receivables.
Securitizations involve the packaging and selling of both current and future receivable balances of credit card accounts to a
variable interest entity that then sells them to a master trust. As of December 31, 2010, Limited Brands and Charming Shoppes
accounted for approximately 16.9% and 10.4%, respectively, of the receivables in our combined trust portfolios.

Transaction Processing, Customer Care and Collection Services. We perform processing services and provide service
and maintenance for private label and co-brand credit card programs and assist our clients in acquiring, retaining and managing
valuable repeat customers. We use automated technology for bill preparation, printing and mailing, and also offer consumers the
ability to view, print and pay their bills on-line. By doing so, we improve the funds availability for both our clients and for those
private label and co-brand credit card receivables that we own or securitize. Our customer care operations are influenced by our
retail heritage. We focus our training programs in all areas to achieve the highest possible standards and monitor our performance
by conducting surveys with our clients and their customers. Our call centers are equipped to handle phone, mail, fax and on-line
inquiries. We also provide collection activities on delinquent accounts to support our private label and co-brand credit card
programs.

Marketing Services. We have developed a proprietary credit card system designed specifically for retailers that has the
flexibility to be customized to accommodate our clients’ specific needs. We have also built into the system marketing tools to
assist our clients in increasing sales. Through our integrated marketing services, we design and implement strategies that increase
the loyalty and purchasing behavior of cardholders. Our credit card programs capture transaction data that we analyze to better
understand consumer behavior and use to increase the effectiveness of our clients’ marketing activities. We use multi-channel
marketing communication tools, including permission-based email, mobile messaging and direct mail to reach our clients’
customers.

Safeguards to Our Business: Disaster and Contingency Planning

We operate, either internally or through third-party service providers, multiple data processing centers to process and
store our customer transaction data. Given the significant amount of data that we or our third-party service providers manage,
much of which is real-time data to support our clients’ commerce initiatives, we have established redundant capabilities for our
data centers. We have a number of safeguards in place that are designed to protect us from data-related risks and in the event of a
disaster, to restore our data centers’ systems.

Protection of Intellectual Property and Other Proprietary Rights

We rely on a combination of copyright, trade secret and trademark laws, confidentiality procedures, contractual
provisions and other similar measures to protect our proprietary information and technology used in each segment of our business.
We currently have three patent applications pending with the U.S. Patent and Trademark Office and one international application.
We generally enter into confidentiality or license agreements with our employees, consultants and corporate partners, and
generally control access to and distribution of our technology, documentation and other proprietary information. Despite the



