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cup of tea’ and see them snap the lid on their
lap top shut or type POS (parent over shoulder)
on their IM page, we should talk to them,
challenge them, support them - make sure all is
OK while respecting their privacy.

Childhood is the time when we can live
without the constraints and responsibilities of
being a grown - up, it is also a time of naivety
and risk taking. Offline we manage this in our
children mostly with confidence because we
ourselves have experience of the offline world
risks. Online we don’t. 

But we must. 

It seems a huge and onerous task - another
thing for parents and schools to 'do' - but it
mustn’t be because not only do we get to
acquire new technology skills for ourselves but
also we get to seek advice from those who
know. And I suggest the best place to get help
and learning support is with your own little
experts - your kids. 

I could go on and on but my time is up
because I have to IM my daughter Lily (13) who
is upstairs online with her friends to let her know
supper is ready and then send a text imparting
the same information to my son Jack (10), and
who is plugged into his ipod in his bedroom.

In some ways, technology has made
parenting easier - at least you don’t have to 
yell upstairs! 

You teach children the Green
Cross Code. Now we must all
learn and teach the online
safety code.
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We teach them not to talk to or go off with
strangers at the pool and to tell a trusted adult
if they feel concerned by someone’s behaviour
towards them - online this would mean that
when socialising via chat rooms or SNS sites,
children should be clear about basic rules of
staying safe including:

- how to set their privacy settings; 

- that any picture or comment they post is a 
picture or comment that lives forever in 
cyberspace: they leave a digital footprint; 

- never give details to strangers; 

- understand how to report abuse, report 
offensive materials, make a complaint; 

- always feel able to speak to a parent or 
trusted adult if an online experience has 
been unsettling or upsetting.

We swim next to our young ones, stay
closely nearby - for our young onliners this is
putting the computer in a shared family space
and monitoring what they are doing.

We let our older competently swimming kids
go off and swim with their friends, occasionally
checking on them - for our older onliners this
would be respecting their privacy but also every
so often checking what they are up to.

But kids are kids and they will all at times
(some more than others) want to see what they
shouldn’t and go where they shouldn’t - I did as
a kid, didn’t you? So we also need to have
some understanding of their world so that if we
pop into our young teens room to ‘bring them a
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Beyond what all of this technology enables, how it changes and enhances our lives, there are also questions
of responsibility; social responsibility, environmental responsibility and the potential impacts on our health
and the health of those around us.

MMoobbiillee ddaannggeerrss
It seems that mobile bullying is more commonplace in Britain. Some 13% of British teenagers have had to
change their number to stop unwanted texts or calls (compared to just 6% in the US).

The research also uncovered a possible downside to the more sophisticated mobile phones owned by
British youngsters. 14% of British teens reported having had a mobile phone stolen compared to 9% of US
youngsters. In fact, it appears that mobile crime is more rife in the UK overall with British adults twice as
likely to have had their mobile phone stolen - 15% in the UK versus 7% in the US

Have you ever had your mobile/cell phone stolen?
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WWii--FFii eennvviirroonnmmeenntt
We must consider the environmental impacts of all this technology- how tuned in to the environmental
debate are the different generations in both countries?

We asked young people when they turned off their computers. Was it: 

a) as soon as they stopped using it.   b) at night or.   c) they leave it on most of the time. 

From our findings, it would seem that the energy saving message is penetrating Britain but less so in
the US. More than half of British youngsters, (55%) turn off their computers whenever they are not using
them. Almost a third switch it off at night and only a lazy 14% leave their computers on most of the time. 

However, in the US, the largest group, 39% of young people, said they left their computers on most of
the time and a quarter only switch it off at night.

When you’ve finished using a computer or laptop, what do you tend to do?

I LEAVE IT ON DURING THE 
DAY IF I AM USING IT 
BUT ALWAYS SWITCH 

IT OFF AT NIGHT
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MOST OF THE TIME

I SWITCH IT OFF AS SOON 
AS I STOP USING IT

American adults do however appear more environmentally concious when shopping. While a majority
of adults in both countries claim they ‘will consider the environmental/social credentials of a company
or look for specific environmental labels when purchasing their next computer,’ it is a larger majority in
the US - 61% compared to 55% of British adults.

We also asked adults what they did with their last mobile phone and their last computer when they
replaced it. In both countries, it would seem we hoard our technology – 33% kept their last phone as a
backup and perhaps most surprisingly 20% kept their last computer for the same reason. On the
positive side, 40% of adults recycled or gave away their old computer and 41% of UK adults and 28%
of American adults gave away or recycled their last mobile phone.

3. Technological Conscience 13% of British teenagers have
had to change their number to
stop unwanted texts or calls.



NNeeww tteecchhnnoollooggyy aanndd tthhee ffuuttuurree
As technology increasingly enables us to entertain ourselves from the comfort of our own sitting room
and also to work, learn, chat and shop from home, will we ever go out of the house? We took this
opportunity to ask adults what they think the most likely developments will be and what impact these
will have on wider society.

The first finding was that not everybody is interested - one in three say they don’t even try to keep 
up-to-date with new technology developments and products interestedmost attributing this to lack 
of interest.

Nearly one in five of us (18% of American adults and 19% of adults in the UK) believe that ‘development
of new technology will mean that in the future, there will be no need for children to learn how to write
by hand’. 

57
www.mobilelife2008.co.ukwww.mobilelife2008.co.ukwww.mobilelife2008.co.uk54 55

Are you concerned about the potential impact wireless technology may have on people’s health?

YES
0

10

20

30

40

US Adults UK Adults

90

80

70

60

50

100

NO, I AM NOT CONCERNED

The following statemants are predictions that some people have made about the impact and future of technology.

Please say how much you agree or disagree with each. “The development of technology means that in the future,

there will be no need for children to learn how to write by hand”
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Nearly one in five of us believe
that ‘development of new
technology will mean that in the
future, there will be no need for
children to learn how to write
by hand’.

HHeeaalltthh
The research uncovered a moderate amount of concern about the potential health impacts of mobile
technology. Just 4% of American adults and 10% of British adults a lot about whether their child's
mobile might damage their health. A further 17% and 24% worry about it a little. Similarly while only 2%
worry a lot about their own health in relation to mobile usage, 17% (US) and 20% (UK) worry about it a
little. How does this compare to previous reports?

There are some concerns regarding wireless technologies and health - 29% in the US and 34% in the
UK are ‘concerned about the potential impact wireless technology may have on people’s health’.
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Percentage who would like the
prediction to be correct:

US UK Average

The whole country will be a Wi-Fi zone so you can 

access the internet from your laptop anywhere 67 65 66
(as long as your laptop is enabled)

Most people with office based jobs will work from 

home because technology will allow us to 

interact through video screens, email, open phone 62 60 61
lines and being in the same place will no longer 

be necessary

To be able to carry all the important information 

in your life (personal details, music, photographs, 

electronic books & magazines, useful information) 53 54 54
around on something the size of a keyring and 

be able to plug it in and access all the information 

on your hard drive wherever there is a computer

Keyboards will disappear as they will be replaced 

by speech recognition and fingerprint- 48 45 46
operated services

Transmitters will be imbedded in our accessories, 

clothes or even bodies that interact with the 26 28 27
machines around us, e.g. your Travel Card 

could become embedded in your watch

Electronic books (like Amazon's Kindle) will 

replace paper books, magazines and newspapers 27 26 25

Our ability to perform basic functions, such as 

arithmetic, understanding of foreign languages 

and remembering information (birthdays, 26 25 25
addresses, phone numbers etc) will become 

unnecessary, as machines will take over these 

functions for us

Most striking is the similarity between the two countries; we are in almost exact agreement about the
desirability of each prediction. So while roughly two thirds of people on both sides of the Atlantic are
keen to have the flexibility that information on the go would offer, we are all less keen on a futuristic
world where books disappear and machines replace our memories.

One in three believe that technological developments will mean that correct grammar and spelling will 
become unimportant. 

We also looked at some more functional predictions about what technology may or may not enable us
to do in the future – and whether these were desirable:
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Beyond technologies for simple encounters?
Dr Carsten Sørensen, Senior Lecturer (Associate Professor)
The London School of Economics and Political Science 

   The most popular use of the mobile phone in Great Britain and USA is for series of brief
encounters. Calls or text messages are exchanged between people as part of their social
relationships. However, our mobile phones do not really help us in these social
relationships other than merely providing us with standardised contact so we can reach
each other instantaneously. This is in many respects a big advantage as it allows us to use
the mobile phone as a very flexible technical gadget for creating our own social relations.
Much of our use of the internet can be characterised in a similar manner by people
contacting each other through emails or accessing information through web pages. Again,
just instantaneous connections.

We do, however, need to start thinking about our mobile phone and our internet contact
differently as our use of these technologies changes and matures. In order to allow the
technology to deliver more comprehensive support, we will need to allow it to mediate not
only the technical relationships, for example knowing what cell the mobile phone is
connected to, but also actively using this kind of information to guide our interaction with
the technology and each other. For example, the highly popular GPS navigation systems
are based on not only the GPS unit knowing exactly where it is located in the world, but
also showing the driver this on a map. The driver and the GPS system will engage in an
ongoing relationships throughout the journey, which hopefully will help the driver to find the
most appropriate route. The number of new mobile phones, such as the Nokia N95 or the
3G iPhone, which have built-in GPS receivers and mapping systems, best illustrates the
usefulness of this feature. Similarly, the buddy lists available in all Instant Messaging
systems directly supports ongoing social relationships as these lists allow users to see the
availability of their friends at any point in time. Micro-blogging is an extreme version of this
where instant messages are broadcast to channels that friends can subscribe to. Popular
micro-bloggers, such as Digg.com’s founder Kevin Rose has over 43,000 people following
his every movement and thought on Twitter [1].

Generally, relying on mobile phones and internet only as means of creating instant
connections is a highly flexible way of maintaining social relations as it entirely is up to the
individuals what is done and said. However, all of these encounters are problematic once
the frequency increases and participants receive SMS messages each 10 seconds, mobile
phone calls each five minutes or have more than a hundred emails in their inbox each day.
It is, therefore, at some point necessary to start thinking about how the technology in a
meaningful manner can help us manage our social relations. The mobile phone already
does this to the extent that it remembers the contact details for our friends, family and
colleagues. It also contains the list of past messages so we quickly can reply to ones
received. Imagine, however, that you would like to ensure that your elderly parent or young
teen daughter had navigated through a complex airport and boarded their flight in time for
departure, then this can easily result in a large number of phone calls or SMS messages.
Imagine a simple system that would know what part of the airport a person was in and
show this on a mobile phone or website. Then no interaction would need to be initiated
directly by the person travelling and any of the people wishing to be kept informed.
Copenhagen Airport is trialling such a system making it possible to follow passengers via
their bluetooth enabled phone or a special badge tracked in the airport [2]. Imagine the
SMS obsessive teenagers, who instead soon might replace the constant stream of
messages with services continuously updating the locations and moods of their 
closest friends. 

[1] Twitter (2008). http://twitter.com/kevinrose

[2] Neely, Brett (2008): Copenhagen Airport Pilots RFID Tags for Passengers. RFID Journal. 

http://www.rfidjournal.com/article/view/4104/

One startling prediction for the future spearheaded by 46% of British adults and 30% of those in the US
was the suggestion that ‘Shops, libraries and banks will start to disappear as people live their lives online’.

Clearly if this prediction comes to fruition the potential ramifications are countless.     

The following statemants are predictions that some people have made about the impact and future of technology.

Please say how much you agree or disagree with each. “Shops, libraries and banks will start to disappear as people

start to do almost everything online”
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Interestingly our report findings suggest that, should these predictions of large-scale social change occur,
they will not be met with much resistance, certainly not in the UK where 64% of adults agreed that ‘We have
no choice but to embrace the developments in technology. Those who don't will be left behind.

We do, however, need to 
start thinking about our mobile
phone and our internet 
contact differently as our use 
of these technologies changes
and matures.



However, as we saw earlier when looking at the perceptions of an educational disadvantage for kids
without internet access, there is concern about the divisions these changes might create in wider
society: 44% of Americans and 51% of Brits agreed that: ‘In the future we will live in a two tier society
with most people regularly conducting much of their lives online, banking, shopping or working, and
those people without inte    rnet access, or know how, will be excluded and severely disadvantaged’.

We have uncovered real excitement about what the future holds but also real unease about the
inequalities that may occur if we move too far too fast without taking the necessary precautions to
ensure that some of the most vulnerable people in society are not excluded from the new internet age.
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The following statemants are predictions that some people have made about the impact and future of technology.

Please say how much you agree or disagree with each. “we have no choice but to embrace the developements in

technology. Those who don’t will be left behind”
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44.. IImmpplliiccaattiioonnss
As every contributor to this report has stressed, our findings depict an era in the midst of great change.
Our most important finding is not a geographical divide between the UK and the US but a generational
one between Prensky’s ‘digital natives’ and his ‘digital immigrants’. (Tania Byron Mobile Life, 2008,
Prensky 2001)

This division is profound. Our sense of empowerment, and perhaps more importantly, our sense of
belonging, is immensely impacted by our relationship with technology which is currently re-shaping the
world we live in.

For the technologically savvy teenagers, who could surf the internet before they had their own bank
account, these changes bring with them a passport to a limitless world of possibilities quite literally at
their fingertips. For many of the older generation however, these changes often result in a different
experience, one of being on the outside looking in, and for some, a fear of being left behind.

I would like to add another to Prensky’s two tribes; somewhere in between these groups there is another
strata, of those born too early to be true natives in the internet age, but who have lived digitally for a
large enough proportion of their lives to feel that they at least have resident status. 

For each of these groups the changing times represent different challenges. For the older generation,
the immigrants, the challenge is how to adapt, and more crucially how to keep adapting, in order to
remain part of a world which evolves just out of reach each time they think they have caught up. 

For the natives, and for the permanent residents, the challenge is how to maximise the full potential of
the new digital world for the benefit of all of its inhabitants, reluctant or otherwise. Realising its potential
is a huge, on-going and ever evolving task, but amongst other things it means shaping the digital world
to be safe for use even by its most vulnerable users. Also key is designing it in ways that allow for
information sharing, prevents information overload, and explores new ways of applying technology to
maximise its potential benefits in every area of life, from education to healthcare and family
relationships. 

This report bears witness to many changes. In entertainment we have glimpsed the post-TV future; it
seems that many youths now reject being passively entertained, and while for some this means actually
creating their own content, for others it is simply the case of no longer needing to watch what someone
else has scheduled for them on TV. They are ready, willing and able to actively seek out more personally
relevant choices from the huge variety of alternative content on the web.

We have learned that many adults still prefer to have their entertainment created professionally and to
watch from the comfort of their sofa with no more effort than a flick through the schedule and a press
of the remote control. Their relationship with information and connectivity, however, has evolved and
their need for both is so great that most now see the internet as important as their fridge or their cooker.

In other areas we have seen how the internet is affecting and changing the nature of relationships, for
better or for worse. One in five of the young people we spoke to prefer chatting to friends on-line than
socialising with them face-to-face, causing some people to worry about the ability of future generations
to build meaningful, quality and long lasting relationships. On the flip side we have seen much evidence

Most now see the internet as
important as their fridge or
their cooker.

We have uncovered real
excitement about what the
future holds but also real
unease about the inequalities
that may occur if we move 
too fast.
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that the new digital communications provide the very fabric of the networks which facilitate and enable
modern family life and wider support networks. Indeed our reliance on constant connectivity is now so
great that many cannot truly relax, even on holiday, without checking in on their personal emails. Once
seen by many as an intrusion, such constant connectivity is now necessary for our sense of well-being.  

This state of flux, this transition from one age to another, has one unintended consequence that this
report has spent some time examining; we increasingly live in households where the most
technologically literate, and therefore the most digitally explorative, are those with the least ‘real-world’
experience. This means that for kids today, many of the formative experiences of their teenage years
(flirting, making new relationships, making choices about how to present their personality to others) are
being conducted alone, in the privacy of their own bedrooms. In the past this initiation into adult life
would have occurred often in the company of peers, and often with pre-emptive ‘parental guidance’
pep-talks. The increase in privacy provided by the on-line world in the bedroom decreases the
opportunity for teenagers to learn by example from their peers and reduces the ability of parents to
know precisely which ‘talk’ they should be having with their children, when.

It is important to remember however, that this fine balancing act, between protecting our children from
harm, whilst still allowing them the freedom to mature, is a parental headache as old as time. The
playground may have moved, but the issues were ever thus. As Byron points out in her essay, in this
new digital arena risk and benefit are highly correlated. It is vital that we use dialogue that ensures
children have the chance to participate in the hugely increased opportunities, educational, social and
creative, that the internet represents, rather than allow draconian responses to perceived risks limit what
the space offers.    

Changing our world in these ways means taking risks. We take the risk that losing what we leave behind
will be outweighed by the benefits delivered by the new world we embrace. 

What is crucial is that we all partake in the shaping of this new world. Our fear of change must not be
allowed to stand in the way of participation. In his essay entitled “Ourtube not Mytube” Dr Sorensen
outlined how one unintended effect of the internet could be that rather than broadening young peoples’
outlooks it could in fact do the reverse. By allowing people to select and discard content according to
their own pre-determined notions of what interests them, the internet may actually limit the amount of
time young people spend making new interests and broadening their horizons. This type of
consequence is one that educators and parents can tackle through the ways in which they encourage
internet use and broader social participation. However, it is a potential consequence that will go
unnoticed and one that could have negative effects if we fail to engage, if we sit back and assume the
natives will figure it all out for themselves. 

Changing our world in these ways means taking risks. We take the risk that losing what we leave behind
will be outweighed by the benefits delivered by the new world we embrace. Surely this is a risk worth
taking when the potential opportunities are so great.

Indeed our reliance on constant
connectivity is now 
so great that many cannot 
truly relax, even on holiday,
without checking in on their
personal emails.
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