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us for continued success in 2005.

Our primary growth drivers during 2004 were our
reconstructive hip and biologics product lines,
while our extremity/small joint implants and
reconstructive knees contributed nicely, as well.
Our strategy of carefully focusing new product
development efforts in high margin, procedure-
specific product areas within the orthopaedic
market will continue to be our general guiding
business strategy into the future.  We believe that
this approach allows us to be more opportunistic,
leading to above-market overall growth rates for
the business as proven by the gains the Company
made in 2003 and 2004 within the reconstructive
hip area.  We believe our approach of offering
procedure-specific products that clearly
distinguish Wright from its competitors provides
us with distinct advantages in the marketplace.  In
2004, R&D spending reached new levels, totaling
$18.4 million.  A portion of this investment
resulted from additional requirements and needs
in our global clinical and regulatory submissions
and new clinical trials for longer-term new
product opportunities.

Key leadership enhancements played a role in our
positive results for the year, as well.  In January
2004, Wright’s Board of Directors appointed two
new members, David D. Stevens, current
Chairman and CEO of Accredo Health, Inc. and
Laurence Y. Fairey, former executive with
Medtronic Sofamor Danek’s spine division.  In July
of 2004, F. Barry Bays relinquished the day-to-day
duties as President & Chief Executive Officer and
was appointed Executive Chairman of the Board
of Directors.  The Board of Directors then
appointed Laurence Y. Fairey as Wright’s new

President & Chief Executive Officer, knowing
his strong background and working knowledge
of the orthopaedic business would uniquely
qualify him for this position.  Wright’s manage-
ment and Board would like to express their
appreciation to James T. Treace, who served as
the Chairman of the Board of Directors since
December of 1999 and continues to serve as a
Director.

the wright approach
to financial achievement
Wright achieved another record year of
worldwide sales and net income, primarily by
improving global distribution and capturing
new customer accounts seeking to improve
their surgical outcomes with our innovative
new products and related techniques.

Net sales for 2004 increased 20% to $297.5
million from $248.9 million last year.  The
Company’s net income, as adjusted, for 2004
improved to $26.5 million, or $0.75 per diluted
share, compared with 2003 net income, as
adjusted, of $20.2 million or $0.58 per diluted
share. Our key operating ratios significantly
improved during 2004, with operating income,
as adjusted, as a percentage of sales increasing
to 14.1% from 12.7% in 2003.

Furthermore, our balance sheet saw significant
improvement with total shareholders’ equity
increasing by $37.8 million to $276.1 million at
year end, due to the Company’s continued
positive operating results.  We ended the year
with a cash balance of $83.5 million and
continue to maintain an additional $60 million
line of credit.

Overall financial performance was significantly
influenced not only by our new product
introductions, but also by continued strong
performance from our existing core hip and
knee reconstructive implants, small joint
implants and biologic bone grafting and soft
tissue products.

As a result, our domestic business grew at an
outstanding 18% over prior year, while our
international business grew at 22% over prior
year’s results.  Our worldwide biologics
business, consisting of our synthetic and tissue-
containing bone graft substitute products,
tissue membrane and anti-adhesion products,
grew at 24% over prior year’s results.  In 2004,
domestic biologics sales exceeded sales of both
our domestic hip and knee product categories
for the first time in the company’s history.  This
milestone achievement was due to Wright’s
approach of ongoing commitment to new
product innovation and providing our
customers with biologic options that truly
represent the cutting-edge technology of this
burgeoning market.  Families of products that
demonstrate this commitment include our
unique GRAFTJACKET® Regenerative Tissue
products and our MIIG® synthetic bone grafting
line, both of which were major growth drivers
during the year.  Extremities devices including
our finger, wrist, elbow, foot and ankle products
showed a sound increase of 14% over prior
year’s results.   While this growth rate is
somewhat slower than that of prior years, the
result is due primarily to launch timing of
certain key products that sparked sales activity
in the last few months of the year.

the wright results
for continued growth
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captured in a third quarter special charge.
With product replacement and retrieval
activities behind us, we believe that this matter
has been resolved.

the wright approach
to new products & market
opportunities
A steady flow of new products once again
played a significant role in the Company’s
revenue growth for 2004.  Procedure-specific
products, coupled with innovative surgical
techniques, provided a very positive outcome
for patients and surgeons — and resulted in
Wright’s well-deserved recognition within the
orthopaedic community.  In 2004, a total of
$18.4 million was invested into R&D, represent-
ing a $2.3 million increase over 2003 levels.
One result of this investment was additional
personnel to support regulatory submissions,
clinical monitoring and timely global product
filings.  The industry has seen an increase in
the documentation required not only by the
FDA, but by all other international regulatory
agencies, as well.  At Wright, the number of
engineering and regulatory professionals
addressing these growing annual demands
now exceeds 85 individuals.

Knowing the demand for innovation within
our industry, we strive to provide our sales
professionals and customers three to five
major product launches each quarter.  To
support this aggressive level of new product
introductions and address our annual
marketing and sales plans, Wright increased
its domestic sales force by over 6% in 2004,
yielding 318 exclusive distributor/sales persons
in the U.S.  With many of our new product
activities taking place in the biologic and
small joint business, we will continue to
diversify our domestic distribution system by
adding specialists to address opportunities in
these areas.

As our reconstructive hip joint business
continued to gain positive recognition with
hip surgeons around the world in 2004, our hip
product line established a number of new
milestones.  At the top of the list is a worldwide
year-over-year increase in hip revenue
performance of 27% globally and 33%
domestically — placing us among the best of
our major competitors.  A key contributor to
these results has been our ODYSSEY™ Tissue

Preserving Initiative.  The program features
procedure-specific implants and
instrumentation, as well as Company-
sponsored teaching seminars for surgeons,
illustrating first-hand how the ODYSSEY™
approach provides them maximum flexibility
in treating a wide range of patients.  Through
the ODYSSEY™ Initiative, we believe Wright has
one of the broadest and most complete
product offerings for the ever-expanding
minimally invasive hip procedure market,
regardless of incision size or number.

Another contributor to our outstanding results
in our hip sales was our high performance
bearing options, specifically in our LINEAGE®
ceramic-on-ceramic hip cup liner and femoral
head and our BFH™ metal-on-metal
articulating system.  Both options offer our
surgeons the most advanced high
performance bearings.  Our BFH™ technology
also features a design to enhance range of
motion and address the needs of patients who
may be more prone to early dislocation
following surgery.  Furthering the concept of
meeting a variety of surgical needs, Wright’s
PROFEMUR® Modular Neck System directly
addresses the requirements of surgeons
seeking a minimally invasive hip procedure
with maximum flexibility in stem selection,
uniform anatomic fit and superior ceramic-on-
ceramic or metal-on-metal bearing options.
By combining our high performance bearing
surfaces with the industry’s premier modular
neck system, Wright provides a very
compelling hip product offering for all
surgeons.

Beyond 2004, we hope to expand our
compelling hip product portfolio by gaining
FDA clearance for our CONSERVE® Plus
Resurfacing System.  This product offers an
alternative to the traditional total hip stem and
cup system and may address as much as 10-
20% of the overall total hip market.  Our
CONSERVE® Plus system is designed for the
numerous patients who have good bone
quality, but suffer from articular deterioration.
This type of patient can often benefit from a
resurfacing device versus a conventional total
hip system that would require removal of
healthy bone.  A resurfacing implant typically
addresses a younger patient population, but
can be utilized in a wide range of patients with
good bone quality.  We feel strongly about this

technology and the positive results it can
provide for many patients.  Since our initial
regulatory submission in late fall of 2003, we
have been working diligently with the FDA to
make this product commercially available in the
United States.

Our reconstructive knee business continued to
make progress in 2004 with global sales growth
of 11.6%, which was in line with the procedure
growth rates.  Our introduction of the
ADVANCE® Double-High tibial component, as
well as a renewed marketing approach to reach
a broader surgeon base, represented key
elements of growth in 2004 and will continue
to be key for future growth.  The Double-High
tibial component significantly complements
our ADVANCE® Medial Pivot Knee system by
allowing surgeons to more readily address what
is known as the “cruciate retaining” and “high
flexion” segments of the total knee market.
Furthermore, our ODYSSEY™ Tissue Preserving
Initiative is also enhancing our knee business.
Through the initiative, Wright is providing
surgeons with unique procedure-specific
instrumentation to perform “mini-incision” total
knee surgery.  The success-to-date with this
program has been encouraging.  Throughout
2005, additional surgeon training will continue
to ensure that Wright stays at the forefront in
this emerging era of “mini-incision” total knee
procedures.

Another strong contributor to our positive sales
results in 2004 was our biologics line, growing
at 24% on a worldwide basis.  Growth within
this product line was significantly influenced by
the GRAFTJACKET® Tissue Membrane and MIIG®
Synthetic Calcium Sulfate product offerings.
The Company is currently one of only two
major suppliers of FDA-cleared tissue-contain-
ing bone graft substitutes (the ALLOMATRIX®
family of products).  Additionally, our core
ALLOMATRIX® line of bone grafting products
continues to provide a very strong base for the
business. Furthermore, in late 2004, the
Company received regulatory clearance to
market the next generation of our
ALLOMATRIX® bone graft substitute family of
products. ALLOMATRIX® RCS graft, made with
our CALCIPLEX™ synthetic  composite granules,
offers a unique bone graft substitute for
surgeons wishing to integrate the proven
benefits of calcium sulfate activity with a slower
resorbing, porous tri-calcium phosphate
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term goal is to more aggressively develop distribution alliances and partner-
ships and pursue acquisitions to enhance our presence and complement our
more traditional strengths in Europe and Japan.

the wright approach
for the future
Wright’s outstanding performance in 2004 could not have been achieved
without the ongoing efforts and continuous dedication of our employees
worldwide, which were supported by an outstanding Board of Directors and
experienced management team.  To all who played a role in our success in
2004 — employees, customers and stockholders — we offer our sincere
appreciaton and thanks.

As we look ahead to 2005, the market opportunities within our core product
areas support a high degree of optimism that Wright will continue to deliver
the right product results for patients and financial results for shareholders.  But
that optimism must be balanced by awareness of the potential for challenges
to lie ahead.  To both seize the opportunities and successfully face the potential
challenges, we have continued to enhance our management team with the
addition of a knowledgeable and seasoned President & CEO.  Furthermore, our
marketing and R&D groups have been restructured to be more closely aligned
with the overall product development process, assuring that we have the right
products for our customers at the right time.  In the coming year, we anticipate
continued strong competition in all of our global markets.  But with the Wright
approach of continued management focus on new products, expanded
distribution and shareholder returns, we are ready to deliver another year of
the right results.

Sincerely,

F. Barry Bays Laurence Y. Fairey
Executive Chairman President, Chief Executive Officer
of the Board of Directors & Director

the wright results through key international partnerships

With a growing presence in over 60 countries, international opportunities continue to be
a major focus for Wright.  In 2004, the Company took an important step in strengthening
relationships with its international surgeons through a new partnership with Oxford
University.

The collaboration with this world-renowned institution encompasses both development
and instructional programs.  The educational component of the partnership
focuses on joint resurfacing and is planned to include 3-4 surgeon instructional
events at the University each year, establishing a “Center of Excellence” for the
international orthopaedic community.

The first of these programs took place in 2004, hosting over 100 surgeons.  Encouraged
by the success of the program’s initial phase, the Company looks forward to further
positive developments through its partnership with Oxford University and hopes to
establish similar programs with other prestigious institutions.
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Among the oldest and most respected institutions of
learning in the world, Oxford University advances
research in over 60 disciplines.  Academic and research
activities in the field of orthopaedics have been
conducted at the University since 1937.
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scaffold.  Launched in early 2005, the product is
part of an overall strategy to establish Wright as
the global supplier with the broadest offering of
bone grafting materials, with both tissue-based
DBM (demineralized bone matrix) and completely
synthetic options.

Another essential component of our successful
biologics line is the GRAFTJACKET® Tissue
Membrane family of products.  Due to the
material’s unique ability to quickly remodel into
host tissue and restore damaged or diseased
tissue to a more normal state, GRAFTJACKET®
products have become the “gold standard” for a
number of surgical procedures. These products
achieved original success in augmentation for
bone grafting procedures.  However, their use has
grown to encompass rotator cuff repair, various
ligament and tendon repairs and even treatment
of diabetic foot ulcers — a potentially devastating
and costly health concern for thousands of
patients in the United States alone.  Driven by the
dramatically successful outcomes of diabetic foot
wound patients treated with our GRAFTJACKET®
Ulcer Repair Matrix, the Company began an
aggressive campaign in late 2004 to obtain crucial
Medicare reimbursement codes for this specific
use of the product.  By January 2005, the Centers
for Medicare and Medicaid (CMS) had assigned
the codes, thereby providing an avenue of
reimbursement for surgeons using our tissue
membrane product to treat diabetic foot wounds
in a hospital out-patient department, wound care
center or the physician’s own office. Further
penetration of this very large and growing market
opportunity is a key priority of the Biologics
Marketing Team for 2005.

We are also continuing to receive positive reports
concerning use of our new MIIG® X3 HiVisc
injectable material in various high strength bone
grafting procedures.  One such example is
osteolysis lesion repair in conjunction with
reconstructive hip surgery.  Specifically, some
surgeons have found the MIIG® X3 HiVisc  material
useful for filling bony cavities behind and around
hip cups and femoral stems, allowing the host
tissue to regenerate within the bone voids.  The
HiVisc material simultaneously adds reinforcement
to the surrounding bone and implant as the
remodeling of new bone takes place.  To assist the
surgeon in preparing the bone cavity and removal
of the osteolyic lesion, Wright offers a convenient
single-use, procedure-specific kit.  Some surgeons
have also found the MIIG® X3 HiVisc material to be

beneficial in certain spine procedures, such as
vertebral compression fractures.  Surgeons have
reported very promising results when using the
material in association with Kyphoplasty
procedures.  While the material  is currently
cleared for use in instrumented spine procedures,
Wright is pursuing approval from the FDA to
initiate an IDE (Investigational Device Exemption)
clinical study in association with kyphoplasty
procedures.

Wright is also continuing to pursue FDA
regulatory clearance for its ADCON® Anti-
Adhesion Gel technology.  Wright’s dialogue with
the FDA continues on this product and we hope
this will lead to regulatory clearance at a future
date.  This product continues to be marketed and
well-received outside of the United States.

In 2004, our small joint extremity business
experienced a “new product transitional year,”
growing at 14% globally due to several key
product launch initiatives for the distal radius.
Our core finger and toe implant business
continues to be a valuable franchise that allows
our sales and distribution representatives the
ability to readily gain access to hand, trauma and
foot surgeons.  However, the distal radius
anatomy has become one of our key target areas
for capturing new customers, expanding use of
our biologic grafting products and establishing
an additional franchise primarily driven by
innovative new products.  In 2004, we launched a
number of products to support this initiative.
First was the LOCON™ VLS Plating System, which
combines the benefits of a low-profile stainless
steel plate with an anatomic shape for a volar
(palm side) surgical approach.  The plating
system design more closely matches the natural
human anatomy, which aids in both placement
and bony fragment repositioning during surgery.

Wright also launched the MICRONAIL™
Intramedullary Fracture Fixation System — one
of the most exciting products ever introduced for
the repair of distal radius fractures.  This patented
system was developed by Wright in association
with the surgeon inventor and has the potential
to vastly improve the longer-term outcomes of
the common distal radius fracture known as a
Colles fracture.   Currently, approximately 50% of
Colles fractures treated only with a cast at the
onset of injury achieve good to excellent results
in the long-term.  We believe that the
MICRONAIL™ System has the potential to
significantly improve these long-term outcomes

when used in place of common casting
procedures.  Early clinical evidence supports this
belief with the results showing that the
MICRONAIL™ implant allows almost immediate
early motion, superior anatomic alignment and
enhanced bone healing.  Clearly, extremities
solutions like these represent significant growth
potential.  Over the course of 2005, we will
continue to drive these innovative distal radius
products into the market place to create new
market opportunities for our Company.

Although the primary supplier of our foot and
ankle products announced in 2004 that it would
be acquired in an early 2005 transaction,  Wright
was prepared to continue its participation in the
foot and ankle market with a complete and more
advanced set of implants and instrumentation
known as the CHARLOTTE™ Foot and Ankle
system.  The new products were introduced into
the U.S. market in late February 2005 and will also
be integrated into our international distribution
network as part of our extremity/small joint
product portfolio.

the wright approach to
international results & opportunities
International sales accounted for 39% of Wright’s
total revenues in 2004, with a year-over-year
growth of 22%.  We saw some shifting of our
growth profile this year, with the contribution of
our distributor businesses on a percentage basis
growing at higher rates than in past years.  Our
European business experienced changes in
management personnel following the departure
of several individuals within our Cremascoli
subsidiary.  New personnel brought into the
business in France, Italy and the United Kingdom
all have very solid track records in the
orthopaedic medical device field.  We are
confident that these management changes will
result in a stronger European management
organization going forward.

In 2004, a great deal of effort and attention was
focused on establishing a very close ongoing
relationship with Oxford University to facilitate
longer-term development projects in both the
total hip and total knee arenas.  We are quite
excited about this new and important
relationship, which should provide our European
operations a new Center of Excellence for product
development and training in future years.

While we were pleased with the performance of
our international operations in 2004, our longer-
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Our reconstructive hip line again demonstrated
phenomenal performance in 2004 by increasing
27% over prior year’s performance.  This result
was heavily influenced by the continued
customer enthusiasm for the high performance
bearing options of our metal-on-metal Big
Femoral Head (BFH™) technology and ceramic-
on-ceramic acetabular components, coupled
with our PROFEMUR® Modular Neck femoral
implants.  Furthermore, aggressive customer
adoption of our ODYSSEY™ Tissue Preserving
Initiative for total hip procedures and its
procedure-specific instrumentation gave Wright
significant exposure within the global
orthopaedic community.  Exciting growth was
also established within our reconstructive knee
business, which saw a very nice rebound over
2004, ending the year with an increase of 12%.
This improved performance was led by
continuing market penetration and growth of
our ADVANCE® Medial-Pivot knee system.  The
launch of this system’s new Double-High tibial
inserts to address the high flexion and cruciate
retaining segments of the total knee market
helped to enhance our overall product offering
in 2004.

the wright
operating results
Our financial success in 2004 was consistent with
our longer-term financial objective of
maintaining low-to mid-teens revenue growth
while providing operating results that exceed the
revenue growth target.  Wright continued to
make significant investments into manufacturing
equipment, as well as implant and instrument

inventory, to support our new product launches.
At the same time, the Company continued to
leverage its SG&A expenses downward during
2004 to 50.8% of revenues, which is a 0.5
percentage point improvement over 2003 and
4.5 percentage points of cumulative improve-
ment over the last 3 years.  Our long-term
operating objective is to continue to reduce the
overall SG&A percentage by one to one-and-a-
half percentage points each calendar year.

Our JD Edwards® business software continues to
provide the Company with an advanced global
operating system that supports the integration
of our international operations.  By the end of
2005, Wright is scheduled to have its Japanese
operations fully integrated and operational
within the JD Edwards® system.  Additionally,
upgrades in our Cognos® business software,
which works in association with our JD Edwards®
global system, have enhanced our ability to
timely analyze operating results and generate
reports to increase visibility and ease of
management throughout our global operations.

In 2004, the Company’s “lean manufacturing”
objectives, coupled with our Six Sigma Quality
programs, allowed us to continue revenue
growth while significantly reducing the
necessary investments in manpower for our
global manufacturing operations.  Gross margin,
as adjusted, remained about the same for 2004
versus 2003.  The combination of product mix
and more efficient manufacturing operations
has continued to keep Wright at or near parity
with gross margins of our much larger
competitors.

Additionally, 2004 saw the successful com-
pletion of the assessment of our system of
internal controls that is compliant with the
requirements of Rule 404 of the Sarbanes-Oxley
Act.  At year-end, we received an unqualified
opinion from our independent auditors with
respect to our internal controls over financial
reporting.

Throughout the year, regulatory activities at
Wright maintained a steady pace.  In 2004, the
Company received several key regulatory
clearances from the United States Federal Food
and Drug Administration (FDA) related to
tissue-containing bone graft products.
Currently, our entire line of ALLOMATRIX® bone
graft products is cleared for commercial
distribution, providing Wright a key advantage
over our major competitors for these types of
biologic products.   While the regulatory
environment related to tissue-based products
will continue to change, we feel Wright is well
positioned to adapt to those changes and
move forward with many more innovative
tissue-based solutions.  Wright continues to
monitor and comply with all domestic and
international standards related to the
processing and distribution of human tissue for
our bone graft substitute and tissue membrane
products.  Also in the regulatory realm, Wright
worked with the FDA to conduct a limited
market withdrawal related to the acetabular hip
cup used in conjunction with our CONSERVE®
Plus and CONSERVE® Total Hip systems.  This
voluntary market withdrawal is complete and it
appears that the full financial impact was

the wright approach to minimally-invasive surgery

One of the greatest waves of change to roll through the orthopaedic industry in recent years has been
the development of numerous minimally-invasive surgical (MIS) techniques for joint replacement.  Yet
the transition to MIS in joint replacement has faced challenges; including the complexity of many of
the new techniques, difficulties with implant positioning, and the risk of soft-tissue damage during
the procedure. Responding to these challenges, Wright introduced the ODYSSEY™ Tissue Preserving
Initiative in September 2004.  ODYSSEY™ products and processes enable surgeons to
confidently and consistently perform MIS procedures without having to radically change
the surgical techniques with which they are most familiar.

In the brief period since its introduction, Wright’s ODYSSEY™ Initiative has already provided surgeons
with several key MIS advances.  The first was a less invasive technique and instrumentation for the
Company’s PROFEMUR® Hip System with modular neck technology, which is the only hip system in
the industry specially suited for a minimally invasive surgical approach.  The program was then
expanded to include a new, tapered stem design, followed by an innovative technique and
instrumentation for less invasive total knee procedures with the ADVANCE® Total Knee System.  Most
recently, the Company introduced the less invasive PATH™ approach to total hip arthroplasty.

The ODYSSEY™ program illustrates that Wright is not only committed to providing new surgical
solutions in this area, but to leading the industry in a new era of minimally-invasive innovation.4

traditional stems
“hang” on an incision

the modular stem of the
Profemur “slides” right in
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To Our Stockholders, Customers and Employees:

For Wright Medical Group, Inc. stockholders, 2004 proved to be another outstanding
year.  Overall performance reached levels yet unseen in the history of the Company
or that of the orthopaedic device industry.  Through the Wright approach of well
defined objectives and business plans, our surgeons and patients benefited from a
wealth of innovative new hip, knee, biologics and extremities products, while
stockholders profited from the Company’s record financial results.   Our steady flow
of new product innovations also fueled the broadening of our distribution system,
thereby expanding our reach within the orthopaedic market.  We anticipate the
trend of success to continue as market dynamics remain very favorable for our
portfolio of orthopaedic products.  In a worldwide orthopaedic market that reached
approximately $19 billion dollars in 2004 and continues to grow, we believe Wright
is very well positioned to take advantage of opportunities related to our thriving
industry.  Furthermore, we are committed to making the necessary investments to
maintain the momentum we have created over the last five years.

Our growth rate in 2004 continued to be favorably impacted by the success of our
reconstructive hip joint implants, specifically the PROFEMUR® modular neck implant
line and our high performance ceramic-on-ceramic and Big Femoral Head (BFH™)
metal-on-metal hard bearing technologies.  Significant investments were made to
broaden our hip implant offering with stem designs that suit the preferences of
surgeons within the United States.  The Company is now benefiting from those new
product line investments, attracting larger audiences of hip surgeons to the use of
its products.

In 2004, we made additional investments into Wright’s reconstructive knee line,
specifically, newer tibial component designs that address the cruciate retaining
segment of the total knee market.  To date, these enhancements to the knee pro-
duct line have been very well received, strengthening our belief that future knee
growth should keep pace with the overall market growth rate.

Our biologics business continued to be a strong catalyst for sales growth in 2004,
reaching 24%.  Significant investment into higher-performance synthetic bone graft
substitutes should enable us to take advantage of several market-defining longer-
term opportunities within the trauma and spine segments of orthopaedics in the
future.  Our extremities business exceeded the overall market growth rates in 2004,
with new product introductions during the latter months of the year positioning

the wright approach
leads to the right
results in 2004

the wright approach to leadership
New President & CEO Shares Vision for the Right Results

On July 1, 2004, Laurence Y. Fairey officially took the reigns as President & CEO of Wright.
A native Memphian with 28 years of experience in the orthopaedic industry with
companies like Smith & Nephew Richards and Sofamor Danek (now Medtronic Sofamor
Danek), Fairey first joined Wright as a member of the Board of Directors in January of
2004.  His interest in the company, however, dates back to the earliest days of Wright
Medical Group, Inc. when he saw a dramatic turnaround in both performance and
confidence taking place at a small orthopaedic company.  He knew that something
exciting was brewing at Wright – and the company’s Board of Directors knew that Fairey
could offer expertise in sales, marketing and distribution to lead Wright to new levels of
excellence.

“I am here to provide strategies,” the new President & CEO explains.  Service is a defining
element of those strategies, just as it is in Fairey’s own leadership style and business
philosophy.  As Wright’s new President & CEO, he shares his passion for service in a way
that is transforming for the company and each of its employees.  “Customer service
must be routinely refined, and therefore redefined, to distinguish a company
from its competitors,” Fairey stresses.  Embracing that notion, he explains, is essential
for achieving the right results – for surgeons, patients and shareholders.

Laurence Y. Fairey F. Barry Bays
President, CEO & Director Executive Chairman

of the Board of Directors
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