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As the nation’s largest health benefits company,

we are in a unique position to make a major

positive impact on the challenges facing the

health care system today. 

That’s what we are doing, right now. Delivering

real solutions. Working to make quality health

care more affordable, more accessible and 

simpler to manage. Helping more people achieve

what they value above all – peace of mind.

That’s WellPoint. That’s why we’re here.

…right now.
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I want to spend more time with my patients.
Access to high-quality hospitals and doctors is a priority.

ADRIAN DOUGLASS, MD 
Physician
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I just want to dribble the ball in soccer without being short of breath.
Access to the right asthma medication is important to me.

DECLAN MCLAUGHLIN 
Member
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I want to be able to play with my kids. 
Access to health care programs is a necessity.

ANNETTE ADAMS
Member
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I want to balance what is good for our employees and our company.
Providing affordable health care benefits is a top priority.

HENRY J. DUDEK 
Customer
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I want to live my life to the fullest.
Finding ways to stay healthy is more important to me now than ever.

JOHN HICKS
Senior Member
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I have to meet the needs of my clients.
My customers demand affordable access to health care.

BRYAN BRENNER
Broker
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I want to ensure all babies are born healthy.
Partners that care about the community will make a real difference.

TANYA HANN 
Director, March of Dimes
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Dollars in millions, except per share data Years ended December 31 09 08 07

Operating results
Total operating revenue $60,828.6 $61,579.2 $60,155.6

Total revenue 65,028.1 61,251.1 61,167.9

Net income 4,745.9 2,490.7 3,345.4

Earnings per share
Basic net income $÷÷÷«9.96 $÷÷÷«4.79 $÷÷÷«5.64

Diluted net income 9.88 4.76 5.56

Balance sheet information
Total assets $52,125.4 $48,403.2 $52,060.0

Total liabilities 27,262.1 26,971.5 29,069.6

Total shareholders’ equity 24,863.3 21,431.7 22,990.4

Medical membership (In thousands)

Commercial 27,356 28,304 27,886

Consumer 4,923 5,352 5,543

Other 1,391 1,393 1,380

Total medical membership 33,670 35,049 34,809

Full year 2009 net income included an after-tax gain of $2.4 billion resulting from the sale of the NextRx pharmacy benefit management subsidiaries.

The information presented above should be read in conjunction with the audited consolidated financial statements and accompanying notes and
Management’s Discussion and Analysis of Financial Condition and Results of Operations included in WellPoint’s 2009 Annual Report on Form 10-K.

Certain prior year amounts have been reclassified to conform to current year presentation.
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DAILY MED For members 

who suffer from chronic condi-

tions, trying to remember when

or how to take six or more med-

ications a day is a way of life.

That’s why our State Sponsored

Business has teamed with

Arcadia HealthCare, Inc. to offer

DailyMed™ – a pharmacy pro-

gram to help members better

manage their medication regime.

DailyMed combines the benefit

of personal Medication Therapy

Management with the simplicity

of having a 30-day supply of their

medications delivered to their

home, individually packaged and

labeled with the date and time

each packet should be taken. 

AVAIL ITY Doctors want to spend more time on care and less time

on paperwork. Through collaboration with Availity, we are helping 

simplify the health care process so doctors can do just that. A single,

multi-health plan Web portal streamlines the health care administration

process for members, providers and health plans by enabling them 

to perform common administrative transactions such as billing and

eligibility inquiries in an easy and consistent manner. Not only does

this innovative system save time, it removes costs from the health

care system and gives doctors more time to spend with their patients.

The right medications 
at the right time can help 
members avoid medication
errors and improve their 
quality of life. It’s easy, 
organized, monitored and
above all, safe.
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W E L L P O I N T  A T  A  G L A N C E

Americans are covered by
WellPoint’s affiliated health plans

B L U E - L I C E N S E D
S U B S I D I A R I E S

MISSION To improve the lives of the people we serve and the health of our communities.

9I N1

WellPoint works to simplify the connection between Health, Care and

Value. We help to improve the health of our communities, deliver better

care to members, and provide greater value to our customers and 

shareholders. WellPoint is the nation’s largest health benefits company,

with 33.7 million members in its affiliated health plans. 

K E Y  F I N A N C I A L  M E T R I C S

■ Self-Funded 54%
■ Fully Insured 46%

* At December 31, 2009

■ Local Group 47%
■ National Accounts* 20%
■ BlueCard 14%
■ Individual 6%
■ State Sponsored 5%
■ Federal Employee Program 4%
■ Senior 4%

* Including BlueCard

C U S T O M E R  B A S E *

M E D I C A L
M E M B E R S

WellPoint’s affiliated 

health plans have among

the most diverse customer

bases in the industry.

Individual
Individual customers under age
65 and their covered dependents.

Local Group
Employer customers with less
than 5% of eligible employees
located outside of the headquar-
ter state, as well as customers
with more than 5% of eligible
employees located outside of
the headquarter state with up 
to 2,500 eligible employees. 

National Accounts
Generally multi-state employer
groups primarily headquartered
in a WellPoint service area 
with at least 5% of the eligible
employees located outside 
of the headquarter state and
with more than 2,500 eligible
employees. Some exceptions
are allowed based on broker
relationships.

33.7million

OPERATING REVENUE
(Dollars in billions)

OPERATING CASH FLOW
(Dollars in billions)

BENEFIT EXPENSE RATIO

60.8 3.0 82.6%
SELLING, GENERAL 

AND ADMINISTRATIVE
EXPENSE RATIO

15.9%
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B L U E  C R O S S  A N D/O R  B L U E  C R O S S  
B L U E  S H I E L D  L I C E N S E E S*

California
Colorado
Connecticut
Georgia
Indiana
Kentucky
Maine

Missouri
Nevada
New Hampshire
New York
Ohio
Virginia
Wisconsin

2 0 0 9  M E D I C A L  M E M B E R S H I P  
(In millions)

LOCAL GROUP 15.7

NATIONAL ACCOUNTS (including BlueCard) 11.6

INDIVIDUAL 2.1

STATE SPONSORED 1.7

FEDERAL EMPLOYEE PROGRAM 1.4

SENIOR 1.2

2 0 0 9  S P E C I A LT Y  M E M B E R S H I P  
(In millions)

BEHAVIORAL HEALTH 23.0

LIFE AND DISABILITY 5.4

DENTAL 4.3

MANAGED DENTAL (including DeCare) 3.9

VISION 3.1

MEDICARE PART D 1.5

Our customer base

PROMISE We simplify the connection between Health, Care and Value.

Senior
Medicare-eligible individual
members age 65 and over 
who have enrolled in Medicare
Advantage, a managed care 
alternative for the Medicare 
program, or who have purchased
Medicare Supplement benefit
coverage.

State Sponsored
Eligible members with 
state-sponsored managed 
care alternatives for the
Medicaid and State Children’s
Health Insurance programs 
that we manage.

BlueCard®
Members of Blue plans not
owned by WellPoint who receive
health care services in our 
Blue plan states.

Specialty
We offer Integrated Life, Disability,
Vision and Dental products which
provide administrative efficiency
and enhanced product value.

Federal Employee Program 
(FEP) United States government
employees and their dependents
within our geographic markets
through our participation in the
national contract between the
BCBSA and the U.S. Office of
Personnel Management.

*Service areas include these states and/or 
portions of these states
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WellPoint’s commitment to corporate and

social responsibility aligns inherently with the

principles of the company’s mission. We work

to improve the lives of the people we serve 

and the health of our communities through our

foundation, our community relations, our associ-

ates’ volunteerism and sustainability programs.

Learn more at www.wellpointfoundation.org.



COMMUNITY SERVICE DAY  One of WellPoint’s greatest resources is its associates. This is most 

evident on the company’s annual Community Service Day in locations across the country. Thousands 

of associates, their friends and their families come together to help the communities we serve through 

a variety of service projects. In 2009, WellPoint associates participated in 200 projects across 32 states

and the District of Columbia. Projects were developed by working in collaboration with the United Way,

March of Dimes, Boys & Girls Clubs of America, Keep America Beautiful, and Feeding America.

THE WELLPOINT FOUNDATION

One of the country’s largest 

corporate foundations, the

WellPoint Foundation is our 

philanthropic arm, committed 

to enhancing the health and well-

being of individuals and families

in WellPoint communities. The

Foundation supports non-profit

organizations that share our 

common goal of addressing pre-

ventable health concerns through

strategic choices. The Foundation

also matches funds pledged to six

specific non-profit organizations

focused on health and human

services through the company’s

annual associate giving campaign.

Richmond-based associate
Shirley Lucas is a strong 
supporter of her community.
Through the Associate Giving
Campaign, Community Service
Day, the Heart Walk and other
WellPoint-sponsored activities,
she is serving as a true exam-
ple of the WellPoint mission.
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SUSTAINABIL ITY  Consistent

with WellPoint’s mission of

improving the lives of the 

people we serve and the health

of our communities, WellPoint

recognizes the importance 

environmental health has on 

personal health and wellness.

We have “green” teams leading

initiatives in offices across the

country toward a commitment 

of providing efficient working

conditions for employees, reduc-

ing our corporate environmental

footprint and improving the 

natural environment around us.

DIVERSITY A company’s culture is a capability not easily duplicated

by competition, and diversity and inclusion are important aspects of

WellPoint’s culture that position us as an employer of choice, industry

leader, and trusted corporate partner in our communities. WellPoint

finds strength in each associate’s individual perspectives, and

understands that different views and approaches foster innovation

and creativity while improving our competitive edge. A diverse work-

force and inclusive workplace enable us to best serve the needs of

our members, customers, and providers to attain business success.

Our associates reflect the
diversity of the communities
we serve and our membership
base. At WellPoint, we believe
our diversity is among our
greatest strengths. 
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C O N S O L I D A T E D  B A L A N C E  S H E E T S

In millions, except per share data Years ended December 31 09 08

Assets
Current assets

Cash and cash equivalents $÷4,816.1 $÷2,183.9

Investments available-for-sale, at fair value 16,707.6 2,652.8

Other invested assets, current 26.5 23.6

Premium and self-funded receivables 3,281.0 3,042.9

Other receivables 1,052.3 1,546.7

Income tax receivable – 159.9

Securities lending collateral 394.8 529.0

Deferred tax assets, net 523.8 779.0

Other current assets 1,268.6 1,212.2

Total current assets 28,070.7 12,130.0

Long-term investments available-for-sale, at fair value 262.9 11,839.1

Other invested assets, long-term 775.3 703.2

Property and equipment, net 1,099.6 1,054.5

Goodwill 13,264.6 13,461.3

Other intangible assets 8,259.3 8,827.2

Other noncurrent assets 393.0 387.9

Total assets $52,125.4 $48,403.2

Liabilities and shareholders’ equity
Liabilities
Current liabilities

Policy liabilities
Medical claims payable $÷5,450.5 $÷6,184.7

Reserves for future policy benefits 62.6 64.5

Other policyholder liabilities 1,617.6 1,626.8

Total policy liabilities 7,130.7 7,876.0

Unearned income 1,050.0 1,087.7

Accounts payable and accrued expenses 2,994.1 2,856.5

Income tax payable 1,228.7 –

Security trades pending payable 37.6 5.8

Securities lending payable 396.6 529.0

Short-term borrowings – 98.0

Current portion of long-term debt 60.8 909.7

Other current liabilities 1,775.2 1,657.6

Total current liabilities 14,673.7 15,020.3

Long-term debt, less current portion 8,338.3 7,833.9

Reserves for future policy benefits, noncurrent 664.6 664.7

Deferred tax liability, net 2,470.4 2,098.9

Other noncurrent liabilities 1,115.1 1,353.7

Total liabilities 27,262.1 26,971.5

Shareholders’ equity
Common stock, par value $0.01 4.5 5.0

Additional paid-in capital 15,192.2 16,843.0

Retained earnings 9,598.5 5,479.4

Accumulated other comprehensive income (loss) 68.1 (895.7)

Total shareholders’ equity 24,863.3 21,431.7

Total liabilities and shareholders’ equity $52,125.4 $48,403.2

The information presented above should be read in conjunction with the audited financial statements and accompanying notes included in WellPoint’s 
2009 Annual Report on Form 10-K.
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C O N S O L I D A T E D  S T A T E M E N T S  O F  I N C O M E

In millions, except per share data Years ended December 31 09 08 07

Revenues
Premiums $56,382.0 $57,101.0 $55,865.0

Administrative fees 3,840.3 3,836.6 3,673.6

Other revenue 606.3 641.6 617.0

Total operating revenue 60,828.6 61,579.2 60,155.6

Net investment income 801.0 851.1 1,001.1

Gain on sale of business 3,792.3 – –

Net realized (losses) gains on investments (393.8) (1,179.2) 11.2

Total revenues 65,028.1 61,251.1 61,167.9

Expenses
Benefit expense 46,571.1 47,742.4 46,037.2

Selling, general and administrative expense
Selling expense 1,685.5 1,778.4 1,716.8

General and administrative expense 7,973.6 7,242.1 6,984.7

Total selling, general and administrative expense 9,659.1 9,020.5 8,701.5

Cost of drugs 419.0 468.5 432.7

Interest expense 447.4 469.8 447.9

Amortization of other intangible assets 266.0 286.1 290.7

Impairment of goodwill and other intangible assets 262.5 141.4 –

Total expenses 57,625.1 58,128.7 55,910.0

Income before income tax expense 7,403.0 3,122.4 5,257.9

Income tax expense 2,657.1 631.7 1,912.5

Net income $÷4,745.9 $÷2,490.7 $÷3,345.4

Net income per share
Basic $÷÷÷«9.96 $÷÷÷«4.79 $÷÷÷«5.64

Diluted $÷÷÷«9.88 $÷÷÷«4.76 $÷÷÷«5.56

Full year 2009 net income included an after-tax gain of $2.4 billion resulting from the sale of the NextRx pharmacy benefit management subsidiaries.

The information presented above should be read in conjunction with the audited financial statements and accompanying notes included in WellPoint’s 
2009 Annual Report on Form 10-K.
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C O N S O L I D A T E D  S T A T E M E N T S  O F  C A S H  F L O W

In millions Years ended December 31 09 08 07

Operating activities
Net income $«4,745.9 $«2,490.7 $«3,345.4

Adjustments to reconcile net income to net cash
provided by operating activities

Net realized losses (gains) on investments 393.8 1,179.2 (11.2)

Loss on disposal of assets 16.4 7.2 11.3

Gain on sale of business (3,792.3) – –

Deferred income taxes 61.3 (481.4) (105.5)

Amortization and depreciation expense 553.5 571.7 586.2

Impairment of goodwill and other intangible assets 262.5 141.4 –

Share-based compensation 153.6 156.0 177.1

Excess tax benefits from share-based compensation (9.6) (16.0) (153.3)

Changes in operating assets and liabilities, net of
effect of business combinations/divestitures

Receivables, net (484.2) (558.7) (448.6)

Other invested assets, current (62.5) 103.3 (3.0)

Other assets (119.3) (340.2) 174.4

Policy liabilities (748.2) 194.9 257.7

Unearned income (27.3) (26.7) 125.5

Accounts payable and accrued expenses 952.8 (106.3) (235.2)

Other liabilities (248.8) (797.0) 176.5

Income taxes 1,391.4 (47.3) 447.3

Other, net (0.1) 64.6 –

Net cash provided by operating activities 3,038.9 2,535.4 4,344.6

Investing activities
Net (purchases) proceeds of fixed maturity securities (1,538.5) 1,173.3 (184.6)

Net proceeds (purchases) of equity securities 258.4 (244.4) 22.5

Net purchases of other invested assets (45.5) (112.2) (92.0)

Changes in securities lending collateral 132.4 325.1 50.6

Net sales (purchases) of subsidiaries, net of cash sold or acquired 4,606.0 (192.7) (298.5)

Net purchases of property and equipment (378.0) (332.9) (264.7)

Other, net (32.0) – (2.2)

Net cash provided by (used in) investing activities 3,002.8 616.2 (768.9)

Financing activities
Net (repayments of) proceeds from commercial paper borrowings (397.0) (900.6) 502.8

Proceeds from long-term borrowings 990.3 525.0 1,978.3

Net (repayments of) proceeds from short-term borrowings (98.0) 98.0 –

Repayment of long-term borrowings (919.3) (38.7) (509.7)

Changes in securities lending payable (132.4) (325.1) (50.6))

Changes in bank overdrafts (344.1) 44.8 (117.1)

Repurchase and retirement of common stock (2,638.4) (3,276.2) (6,151.4)

Proceeds from exercise of employee stock options and
employee stock purchase plan 126.5 121.2 784.5

Excess tax benefits from share-based compensation 9.6 16.0 153.3

Net cash used in financing activities (3,402.8) (3,735.6) (3,409.9)

Effect of foreign exchange rates on cash and cash equivalents (6.7) – –

Change in cash and cash equivalents 2,632.2 (584.0) 165.8

Cash and cash equivalents at beginning of year 2,183.9 2,767.9 2,602.1

Cash and cash equivalents at end of year $«4,816.1 $«2,183.9 $«2,767.9

The information presented above should be read in conjunction with the audited financial statements and accompanying notes included in WellPoint’s 
2009 Annual Report on Form 10-K.
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Ken Goulet
Executive Vice President 
President and CEO, 
Commercial Business

Dijuana K. Lewis
Executive Vice President, 
President and CEO, 
Comprehensive Health
Solutions Business Unit 

Cynthia S. Miller
Executive Vice President,
Chief Actuary

Samuel R. Nussbaum, M.D.
Executive Vice President,
Clinical Health Policy and
Chief Medical Officer

Brian A. Sassi
Executive Vice President, 
President and CEO,
Consumer Business 

Angela F. Braly ●

Chair of the Board,
President and
Chief Executive Officer

Lenox D. Baker, Jr., M.D. ✤

President,
Mid-Atlantic Cardiothoracic
Surgeons, Ltd.

Susan B. Bayh ✤

Attorney at Law

Sheila P. Burke ■

Senior Research Faculty,
John F. Kennedy School 
of Government, 
Harvard University

William H.T. Bush ◆ ● ✤

Chairman,
Bush O’Donnell & Co., Inc.

Julie A. Hill ■ ✤

Owner of the Hill Company

Warren Y. Jobe ▲

Former Senior Vice President,
Southern Company

Victor S. Liss ▲

Vice Chairman,
Trans-Lux Corporation

William G. Mays ▲

President and
Chief Executive Officer,
Mays Chemical Company

Ramiro G. Peru ▲

Former Executive 
Vice President, 
Chief Financial Officer,
Phelps Dodge Corporation

Jane G. Pisano, Ph.D. ◆ ✤

President, Director,
The Natural History Museum
of Los Angeles County

Sen. Donald W. Riegle, Jr. ◆ ■

Chairman,
APCO Worldwide –
Government Affairs

William J. Ryan ◆ ●

Chairman,
TD Banknorth Inc.

George A. Schaefer, Jr. ▲ ●

Former Chairman, CEO,
Fifth Third Bancorp

Jackie M. Ward ◆ ● ■

Retired CEO,
Computer Generation
Incorporated

John E. Zuccotti ■

Chairman, 
Brookfield Financial Properties
and of counsel,
Weil Gotshal & Manges LLP

▲ Audit Committee
◆ Compensation Committee
● Executive Committee
■ Governance Committee
✤ Planning Committee

Blue symbol indicates committee chair

Angela F. Braly
Chair of the Board,
President and
Chief Executive Officer

Lori Beer
Executive Vice President,
Chief Information Officer

Randy L. Brown
Executive Vice President,
Chief Human 
Resources Officer

John Cannon
Executive Vice President,
General Counsel and
Corporate Secretary

Wayne S. DeVeydt
Executive Vice President,
Chief Financial Officer

Bradley M. Fluegel
Executive Vice President,
Chief Strategy and
External Affairs Officer

B O A R D  O F  D I R E C T O R S E X E C U T I V E  L E A D E R S H I P  T E A M



Corporate Headquarters
WellPoint, Inc.
120 Monument Circle
Indianapolis, IN 46204-4903
www.wellpoint.com

Account Questions
Our transfer agent, Computershare, 
can help you with a variety of share-
holder-related services, including:
• Change of address
• Transfer of stock to another person
• Lost stock certificates
• Additional administrative services

Please include your name, address 
and telephone number with all corre-
spondence, and specify the most
convenient time to contact you.

You can call Computershare toll-free at:
(866) 299-9628 Monday through Friday,
excluding holidays, from 9 a.m. to 
5 p.m. Eastern Time.

Written correspondence can be sent to:
WellPoint Shareholder Services c/o
Computershare Trust Company, N.A.
P.O. Box 43037
Providence, Rhode Island 02940-3037
E-mail: wellpointinc@computershare.com

Online Materials
WellPoint is committed to sustainability
practices that reduce its carbon footprint.
Please visit www.wellpoint.com under
the “Investor Info” tab for SEC filings,
financial press releases, stock perform-
ance and details about upcoming events. 

You can also sign up to receive e-mail
alerts whenever new information is
posted and browse the site to down-
load reports electronically. An electronic
version of this report is also available
www.wellpoint.com/annualreport/2009. 

Investor and Shareholder Information
Shareholders may receive, without 
charge, a copy of WellPoint, Inc.’s 
Annual Report on Form 10-K, including
consolidated financial statements, as
filed with the Securities and Exchange
Commission (which is WellPoint, Inc.’s
Annual Report to Shareholders).
WellPoint’s Annual Report and other 
information are also available on
WellPoint’s Investor Relations Web site 
at www.wellpoint.com. To request an
Annual Report or additional information,
please choose from one of the following:

Institutional Investors
WellPoint, Inc.
Investor Relations Department
120 Monument Circle
Indianapolis, Indiana 46204-4903
(317) 488-6390
E-mail: michael.kleinman@wellpoint.com

Individual Shareholders
WellPoint, Inc.
Shareholder Services Department
120 Monument Circle
Indianapolis, Indiana 46204-4903
(800) 985-0999 (toll free)
E-mail: shareholder.services@wellpoint.com

Annual Meeting
The 2010 annual meeting of 
shareholders of WellPoint, Inc. will 
be held at 8:00 a.m. Eastern Daylight
Time on Tuesday, May 18, 2010, at the
Hilton Hotel at 120 West Market Street,
Indianapolis, Indiana.

Market Price of Common Stock
WellPoint’s common stock, par value
$0.01 per share, is listed on the New
York Stock Exchange (NYSE) under the
symbol “WLP.” On February 10, 2010,
the closing price on the NYSE was
$60.01. As of February 10, 2010, there
were 108,208 shareholders of record
of the common stock. The following
table presents high and low sales
prices for the common stock on the
NYSE for the periods indicated.

High Low

09
First Quarter $46.49 $29.32
Second Quarter 52.00 36.41
Third Quarter 55.73 46.96
Fourth Quarter 60.89 44.04

08
First Quarter $90.00 $43.02
Second Quarter 57.06 44.30
Third Quarter 57.86 43.18
Fourth Quarter 48.13 27.50

Dividends
WellPoint, Inc. has not to date paid 
cash dividends on common stock. 
The declaration and payment of future
dividends will be at the discretion of 
the Board of Directors.

S H A R E H O L D E R  I N F O R M A T I O N

Trademarks and service marks owned or licensed 
by WellPoint, Inc. and its wholly owned subsidiaries are
indicated by special type throughout this publication. All
other trademarks are property of their respective owners.
The Blue Cross and Blue Shield names and symbols and
BlueCard are registered marks of the Blue Cross and 
Blue Shield Association, an association of independent
Blue Cross and/or Blue Shield Plans.
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About WellPoint, Inc.  WellPoint works to simplify the connection between Health, Care and Value. We help to
improve the health of our communities, deliver better care to members, and provide greater value to our customers
and shareholders. WellPoint is the nation's largest health benefits company, with more than 33 million members in its
affiliated health plans. As an independent licensee of the Blue Cross and Blue Shield Association, WellPoint serves
members as the Blue Cross licensee for California; the Blue Cross and Blue Shield licensee for Colorado, Connecticut,
Georgia, Indiana, Kentucky, Maine, Missouri (excluding 30 counties in the Kansas City area), Nevada, New Hampshire,
New York (as the Blue Cross Blue Shield licensee in 10 New York City metropolitan and surrounding counties and as
the Blue Cross or Blue Cross Blue Shield licensee in selected upstate counties only), Ohio, Virginia (excluding the
Northern Virginia suburbs of Washington, D.C.), Wisconsin; and through UniCare. Additional information about WellPoint
is available at www.wellpoint.com.
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120 Monument Circle
Indianapolis, IN 46204-4903
www.wellpoint.com




