
 
 
 
 

MORE “SWEET” SALES FOR MADONNA’S STICKY & SWEET TOUR! 
STADIUMS AND ARENAS SELL OUT IN RECORD TIME 

 
PARIS – STADE DE FRANCE – SEPT. 20TH -  80,000 TICKETS SOLD 

2nd show added Sept. 21st due to overwhelming demand – on sale June 4th 

 
ZURICH – MILITARY AIRFIELD DUBENDORF – AUG. 30TH - 70,000 TICKETS SOLD 

 
VANCOUVER – BC PLACE STADIUM – OCT. 30TH - 50,000 TICKETS SOLD 

 
LOS ANGELES, CA Tuesday, May 27, 2008  Ticket sales for Madonna's highly 
anticipated Sticky & Sweet Tour continued to explode throughout Europe and North America, it 
was confirmed by the tour's producer, Live Nation. 
 
The demand for tickets in Paris for Madonna's scheduled September 20th performance was so 
staggering that a second and final performance has just been announced for September 21st.  
The Sticky & Sweet Zurich show at the Military Airfield Dubendorf scheduled for August 30th has 
just glided past the 70,000 mark as Madonna fans buy tickets in record breaking numbers for that 
show as well as in Vancouver, where Madonna's October 30th performance sold 50,000 tickets in 
a record breaking 29 minutes. In addition, due to instant sellouts in Toronto at Air Canada Centre 
on October 18th and Montreal at the Bell Centre on October 22nd, second shows in both markets 
have been added -- October 19th in Toronto at the Air Canada Centre and October 23 at 
Montreal’s Bell Centre.  These new sellout performances add to a list of sellouts that already 
include three sold out Madison Square Garden shows in New York City on October 6, 7 and 11 
and sellouts in Boston and Chicago where a second show October 27th at the United Center will 
go on sale on June 2nd. Additional Madonna shows on sale this weekend include: Los Angeles, 
San Diego, Houston, Miami, Las Vegas, Denver, Philadelphia, Atlanta and Atlantic City (see 
listing below venue, show date and on-sale dates). 
 
The Sticky & Sweet Tour, where Madonna once again joins creative forces with director Jamie 
King, is expected to surpass her previous sold out Confessions Tour in terms of production, visual 
enhancement, technology, dancing, singing, costumes and nonstop entertainment. A special 
stage is being created to showcase Madonna, her band, and a stunning troop of dancers, all of 
which will give fans a breathtaking never before seen or heard once-in-a-lifetime experience.  
Madonna recently gave fans a preview of what they might expect at promotional shows in New 
York, Paris and the UK which received overwhelming raves from critics and fans.  
 
Madonna's current CD “HARD CANDY” which debuted at the number one slot in 37 countries 
remains the number one CD on Billboard's European album chart along with holding the number 
one single spot on BIllboard's European single chart with the smash hit "4 Minutes.”  In the US, 
“HARD CANDY” has remained a Top 10 album since its release. 
 
The Sticky & Sweet Tour is being produced by Live Nation.  For complete tour information, news, 
contests, and more, visit: www.madonna.com or www.livenation.com. 

 
Madonna Press Contact: 

Liz Rosenberg at Warner Bros. Records 
 liz.rosenberg@wbr.com / 212-707-3256 

 
 

Live Nation Press Contact: 
John Vlautin 

johnvlautin@livenation.com / 310-867-7127 
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TOUR ITINERARY 2008 
  
Showdate:  City:   Venue:    On sale Date:  
23-Aug   Cardiff   Millennium Stadium   
26-Aug   Nice   Stade Charles Ehrmann  
28-Aug   Berlin   Olympic Stadium   
30-Aug   Zurich   Military Airfield Dubendorf   Sold Out 
 
02-Sept   Amsterdam  Arena     
04-Sept   Dusseldorf  LTU Arena    
06-Sept   Rome   Olympic Stadium   
09-Sept   Frankfurt  Commerzbank Arena   
11-Sept   London   Wembley Stadium  New Tickets Released 
20-Sept   Paris   Stade de France  Sold Out 
21-Sept   Paris   Stade de France  On sale June 04 
 
04-Oct   E. Rutherford  Izod Center     
06-Oct   New York City  Madison Square Garden Sold Out 
07-Oct   New York City  Madison Square Garden Sold Out 
11-Oct   New York City  Madison Square Garden Sold Out 
15-Oct   Boston   TD BankNorth Garden  Sold Out 
18-Oct   Toronto   Air Canada Centre  Sold Out 
19-Oct   Toronto   Air Canada Centre  Sold Out 
22-Oct   Montreal  Bell Centre   Sold Out 
23-Oct   Montreal  Bell Centre   Sold Out 
26-Oct   Chicago  United Center   Sold Out 
27-Oct   Chicago  United Center   On sale June 02 
30-Oct   Vancouver  BC Place Stadium  Sold Out 
 
01-Nov   Oakland  Oracle Arena   Sun. June 1 
04-Nov   San Diego  Petco Park   Sun. June 1 
06-Nov   Los Angeles  Dodger Stadium  Sun. June 1 
08-Nov   Las Vegas  MGM Grand Garden Arena Sat. May 31 
11-Nov   Denver   Pepsi Center   Sat. May 31 
16-Nov   Houston  Minute Maid Park  Sat. May 31 
*20-Nov  Philadelphia  Wachovia Center  Mon. June 2 
22-Nov   Atlantic City  Boardwalk Hall   Mon. June 2 
24-Nov   Atlanta   Philips Arena   Sat. May 31 
26-Nov   Miami   Dolphin Stadium  Sat. May 31 

 
*Show date change. 
Additional dates and venues to be announced. 
 
Madonna’s Sticky & Sweet Tour will also visit Mexico and South America later this year. Show 
date and on sale information to follow. 

 
For news, contests, tour dates and more visit Madonna.com. 

www.madonna.com 
 
ABOUT LIVE NATION:  
 
Live Nation is the future of the music business.  With the most live concerts, music venues and festivals in 
the world and the most comprehensive concert search engine on the web, Live Nation is revolutionizing 
the music industry: onstage and online.  Headquartered in Los Angeles, California, Live Nation is listed on 
the New York Stock Exchange, trading under the symbol "LYV."   Additional information about the 
company can be found at www.livenation.com under the “About Us” section. 
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