
 

 
BIOGRAPHICAL DATA ON 

 
MARC S. PRITCHARD 

Global Marketing Officer 
 
RESIDENCE:  Hunt Valley, Maryland  USA 
 
DATE OF BIRTH:  May 14, 1960 PLACE:  Oakland, California 
 
EDUCATION:  Indiana University, Bloomington, B.S., Finance, May 1982 
 
BUSINESS AFFILIATIONS PRIOR TO JOINING PROCTER & GAMBLE:  None 
 
DATE JOINED PROCTER & GAMBLE:  May 17, 1982 
 
POSITIONS HELD AND DATES: 

 1982 - Cost Analyst, Paper Division 
 1982 - Manager, Mehoopany Plant Accounting 
 1984 - Profit Forecaster, Paper Division 
 1985 - Senior Financial Analyst, Tissue Products, Paper Division 
 1986 - Corporate Financial Analyst, Comptroller's Division 
 1988 - Associate Director, Comptroller's Division (Business Strategies) 
 1988 - Assistant Brand Manager, Sure Anti-Perspirant/Deodorant 
 1989 - Brand Manager, Secret Anti-Perspirant/Deodorant 
 1990 - Associate Advertising Manager, Hair Care Products 
 1992 - Associate Advertising Manager, Oral Care Products 
 1993 - Marketing Director, Oral Care Products 
 1994 - General Manager, Skin Care Products 
 1996 - General Manager, Special Assignment (Corporate Information Technology Strategy) 
 1996 - Vice President and General Manager, Cosmetic and Fragrance Products-US, Procter 

Gamble North America 
 1999 - Vice President-North America and Latin America Cosmetics 
 2000 -  Vice President-Cosmetics, Global Design and North America/Latin America Profit 
 2002 - Vice President-Global Cosmetics and Personal Care 
 2003 - President-Global Cosmetics and Personal Care 
 2004 - President-Global Cosmetics, Global Deodorants/Old Spice and Global Retail Hair Colorants 
 2004 - President-Global Cosmetics and Hair Colorants 
 2006 - President-Global Strategy 
 2007 - President-Strategy, Productivity and Growth 
 2008 -  Global Marketing Officer (8/1) 
 
LOCAL AND NATIONAL ACTIVITIES: 

 Cosmetic, Toiletries and Fragrance Association 
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