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Today’s Discussion =

The Membership Rewards Business

» Has a 16-year history

» Drives revenue growth and loyalty
» Reinvests for greater value and innovation

» Leverages unique assets of American Express

Extends Competitive Advantage




In the Beginning

Nk E“'% . .
£ Initial Offerings
< ;\\ﬁm -
S = Airlines

MEMBERSHIP

M I I_ES = Travel Packages
» Experiences

Inception: 1991

Program Structure .&

» One point for every dollar spent

= No cap on number of points that
can be earned

= No point expiration




Membership Rewards Milestones

1997:

ERICAN
EXPRESS

; 2002:
. ; Best Credit Card
Retall Rewards = Dining and 2005:
1991 *Membership - proqram Award Entertainment Pay with Points
Miles Renamed -
Launch of . (10x Winner) *5MM+ U.S. (Us)
M : Membership
embership Rewards Enrollees
MiTes [
>~ 1990—17 1995 2000 l 2005 >
1992: 2004: ‘
International 1 Trillion Points .
Expansion Earned U.S. _ 2006:
sAustralia =First Collection
«Canada 1999: = Exclusives
aMexico = Program Tiers = Bonus Points

= Merchandise

Mall

Membership Rewards Organization

Informatio
Management

L
£ 40

Finance

American Express®

[
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i, Technology




Membership Rewards Today

Total Membership Rewards Reserve .EL
Worldwide
$ Billions EB:B_E;
$3.1
$2.5 -

L T
2004 2005 2006




Membership Rewards Today

Diverse Offerings

sAirlines

sHotels

"Experiences

=sRetail

*Dining and Entertainment

sMerchandise

'‘BESS

Membership Rewards Today

Flying Blue

e
LIVl AIR FRANCE
KLM:» —r i T

Continental 7Y
Airlines #%l.

Blue

AIRWAYS®

INGAPORE
virgin atlantic Y4

Alitalia ANAK
_ & G

AEROMEXICO

nnnnnnnnnn

AIR CANADA @

il FRONTIER
+ K™l CATHAY PACIFIC
Mhaoanras ®cromaica
ELZALINZ

SOUTH AFRICAN
AIRWAYS

Diverse Offerings
sAirlines
»Hotels

sExperiences
=Retail

*Dining and Entertainment

sMerchandise

ERICAN
EXPRESS
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Membership Rewards Today

ERICAN
EXPRESS

@

T
THE RiTZ-CARLTON®

HYALT

HOTELS & RESORTS | g

STARWOOD

J\arrioft. )l PREFERRED
. GUEST
OMnNI % HOTELS ©
()l S Tt

*
«t 17515 & RETORT: PRIORITY &

I1's easler. !

.
STEIGENBERGER
HOTEL GROUP

. HOTELS

L JE\\

Diverse Offerings
sAirlines
=Hotels

"Experiences

=Retail

*Dining and Entertainment
*Merchandise
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Membership Rewards Today

ERICAN
EXPRESS

Ade XD

Abercrombie & Kent, Inc. “*"*

Lgsﬂrﬁ

PEBBLE BEACH LS
RESORTS GAF‘\D—ENS

TROON GOLF

‘..-—'
ad L] ll Tese
mwrmm

1+800BEsPETTY
Smlthsoman VaiL ResorTs

Butte?ﬁeld -
&Robinson ASPENC)SNOWMASS.
red letter

i red door spas
Flizabeth Arden

SPAFINDER ~ M/RAVAL

LIFE IN BALANCE.

2O E SO

E,Ticupi.mr\]

Diverse Offerings
sAirlines
=Hotels

sExperiences

=Retail
*Dining and Entertainment
*Merchandise
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Membership Rewards Today

SAKS  Tirrany&Co.

FIFTH ol@mmgdole's
AVENUE

. Ennemag]do T

"°"""’°"~ LANDS'END

DAVID JONES]

We can help.
THE LQ{(;Q[’[I;QPIE MOLTON BROVAN

SHARPER BAHH[S
”"“ &unnu %

RESTO}{AT]ON HARDWARE
POTTERYRARN

WILLIAMS-SONOMA

Diverse Offerings
sAirlines
=Hotels

"Experiences

=Retail

*Dining and Entertainment
*Merchandise
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Membership Rewards Today

ERICAN
EXPRESS

MCECORMICKESCHMICK'S
__-‘-—-r-—__._

SEAFOOD RESTAURANT

) W= i N

" REIADS &
CHATEAUX.

@

})eeses:dke

)[*ai, tory

1.800.EROADWAY

BRl]ﬁDUJﬂ? I}ﬂm

amc

tickeaster

Diverse Offerings
sAirlines
=Hotels

sExperiences
=Retall
=Dining and Entertainment

sMerchandise
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Membership Rewards Today e

) AUME & MERCIER . .
ilfien . D|verse Offerings
Lenox [

LALIQUE "Airlines

@\lau’d‘p irl—le" STEINWAY & SONS

Enjoy the game

SR AT RS @Tukushxmu?n
(YE= OREUSET/I [iechanaia |
SONY. 6, —POSE

TOSHIBA L ‘(™) Panasonic

BANG & OLUFSEN L/ ‘ot

y =Hotels

" = /fﬁ‘/ﬂgﬂ’ "Experiences

— spade aiessi | =Retalil

*Dining and Entertainment
=*Merchandise

15

__Membership Rewards Today =

ERICAN

ﬂverse Partners \

= Airlines

= Hotels

= Experiences
= Retail

= Dining and Entertainment

Q/Ierchandise )

Excellent Brand
Reputation

Quality Products

Strong Customer
Commitment

16




Membership Rewards Fun Facts

93.2MM

Most Expensive
Reward Offer

100MM+ Chopard
Most Points in Bank Bracelet
— Watch
MR Points g
M . ah .
— Most Heartwarming
Redemption
4.1MM Private Jet
e —

ERICAN
EXPRESS

Local Specialty
Reward

Moon
Cakes

Rewards Marketplace

ERICAN
EXPRESS
O —

New Programs/ More More Reliance
Constructs Advertising on Rewards
1 (% of U.S. Direct Mail Offers
£ Thank You ,, with Rewards)
e 57%
]
aﬁ:m"ﬁm
b S
s 22%
WUNITED CHASEQ
- wsal |
2001 2006

Source: Jan-Nov CompereMedia.
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Today’s Discussion

The Membership Rewards Business

» Has a 16-year history

= Drives revenue growth and loyalty

» Reinvests for greater value and innovation

» Leverages unique assets of American Express

Extends Competitive Advantage

20
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Spend-Centric Model %

Investments
in Premium
Value

Attractive AMERICAN Premium
Customer Base EXPRESSY] Economics

High Average
Spending

21

Cardmember Benefits %

= Enroll

= Farn Points

= Redeem

22
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Cardmember Benefits %

Enroll

Link Multiple Cards

Charge ]

Corporate

Earn

Base Points Bonus Points Total Points

‘ o BONUS3Z 1 Point
%, Of spend TEEERC i Accumulation
1 MR point . == “n

Redeem

Travel Retail Merchandise Other

q L « Dining and
*3 Entertainment
\ « Experiences
. 4 « Financial Services
« Charity

Partner Advantages _%

» High-Spending Cardmembers
» New Marketing Channels

» Turnkey Rewards Solution

» Limited Expense and Risk

» High Return on Investment

24




Partner Advantages %

American Express Competitors

SAKS  Ermenegildo Zegna
FIFTH Continental 5N
AVENUE Airlines 2%,

“Blue Third Party
tesecake . .
C}ah e Distributors

Dlrect
Relationships
Partner Advantages _%

Bonus Points Example

Partner:
Electronics Retailer - ;

Target:
Current Shoppers
and Prospects

-
[»

M' i Whu; covches were invented.

Dou ble POI nts AERIG DOUBLE MEMBERSHIP REWARDS" POINTS ON THE
ELECTRONICS YOUR FAMILY AND FRIENDS REALLY WANT.

26




Partner Advantages %

Bonus Points Example

Partner Results

Incremental
Sales: $3.8MM

Marketing .
 Efficiency: 51

Wht»] couches were invented.

=wml| DOUBLE MEMBERSHIP REWARDS® POINTS ON THE BONUS3
=SSl £ ECTRONICS YOUR FAMILY AND FRIENDS REALLY WANT. mﬁ

27

Partner Advantages _%

Actual Partner Report, 2005

Incremental
Business
Sources of Value Value Created ($MM)
( N -
Gift Card Sales Sale of gift cards through MR $17.1
Program
<
MR Redeemers: . . 13.7
| New Shoppers | New shoppers using gift cards
MR Redeemers: | Additional spend by existing 5.7
| Existing Shoppers ]  shoppers using gift cards
e R\ .
New MR Non- New shoppers not redeeming 5.9
Redeeming Shoppers]  gift cards -
$42.4

28
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Partner Video

AXP Benefits

Greater Retention

cased Up-sell / Crg 7

wal U FTOV =
Operating Expensge

30

15



U.S. Card Services, MR Enrolled Cards

~
" 2004 2005 2006

AXP Benefits — Increased Spending -
U.S. Card Services, MR Billed Business
15%
18%
) 2004 ) 2005 ) 2006
AXP Benefits — Increased Spending -

32
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-
AXP Benefits — Increased Spending i

U.S. MR vs. Non-MR

Consumer Charge OPEN Charge

Spend per Card

Supplemental
Cards

Average
Purchase Size

oo
bbb

CAN

AXP Benefits - Increased Spending _E__
U.S. MR vs. Non-MR

Consumer Lending OPEN Lending

Spend per
Account
Revolving
Balance per
Account
34

17



RICAN

AXP Benefits - Retention and Credit e

U.S. MR vs. Non-MR

Consumer Charge OPEN Charge
Voluntary 48%
Attrition
Delinquency 46% 40%
Rate

Note: Comparison excludes new basic cards acquired in 2005 and 2006.

35

. . ) 5
| AXP Benefits — Retention and Credit h““_
U.S. MR vs. Non-MR

Consumer Lending OPEN Lending
Voluntary 18%
Attrition
Delinquency
Rates

36

18



U.S. MR Enrollees

» Multiple Card Products

= Enrolled Card Services

= Premium Card Products

Note: Multiple card products include relationships with non-MR products, e.g. co-brand.
Enrolled Card services reflects Consumer and OPEN Charge Cardmember behavior.
ion.

AXP Benefits — Up-sell and Cross-sell —

31%

2X

70%

Greater Retention

eased Up-sell / Crg 7

Premium Card products reflect Consumer Charge Gold, Platinum and Centuriol 37
RICAN
AXP Benefits i
p— —

cwdld FTOV S
Operating Expense

38

19



Managing Our Costs | o=

walds P1ov -
Operating Expense

Greater Retention

cased Up-sell / Cro

‘ _ H 39

Costs — Rewards Provision Expense il

% Points Rewards
Points Earned |X | Expectedto |[X| Cost per Point [= | Provision
be Redeemed Expense

40

20



EXPRESS

Costs — Rewards Provision Expense

U.S. MR Redeeming Cardmembers

Use AXP as /\

Card of Choice 49%

More Likely to
Renew AXP Card 36%

Source: Company customer research. 41

CAN

_Managing Rewards Provision Expense e

U.S. Points Redeemed on Merchandise

30% CAGR

L] L
2004 2005 2006

42

21
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Managing Rewards Provision Expense %

/9> How to Shop using the
\_/ ONLINE CATALOG

Click [Back] & [Next] buttons to
turn pages

Click on item to redeem or for
more information

Click "Add to Rewards Cart"
to redeem points for item

To Bookmark a Page :

Click on the yellow iFlag in the upper right hand
comer of any page. To delete an iFlag, click on the
trashcan icon while on the page.

Q Small view for dial-up users
@ Large view for broadband users

45

Managing Rewards Provision Expense .&

,/9) How to Shop using the
2 ONLINE CATALOG

MEMBERSHIP REWARDS® PROGRAM | HOLIDAY 2006

| The gift of giving

Your carrant point balance: xx.xex

pure

delight




U.S. MR Redemptions and Cost per Point

High Cost Rewards

53%

47%

2003

2006

»

Cost per Point
1.5%

~~

2003

2006

Managing Rewards Provision Expense &
Cost per Point Marketing Example o o
Reward
Reward
C
Reward
D
Low Cost
47
Managing Rewards Provision Expense &

48
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Managing Operating Expense -

U.S. MR Redemption Processing Costs

86%
$ $
|
Offline ' Online
Note: 2005 cost estimates. 49
. -
Managing Costs -
Reengineering Benefits
$300MM+ U.S.
Costs $400MM+ Global
» Rewards
Provision
= Operating
Expense

2004

2005 2006
50
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Drives High Return on Equity =

U.S.

Charge /\- Return on Equity

Better
significantly higher for
Membership Rewards

/\- Enables re-investment
Lending in Premium Value

Better

Note: Charge ROE based on Consumer and OPEN.
Lending ROE based on Consumer Blue and Optima. 51

Today’s Discussion .E_

The Membership Rewards Business

= Has a 16-year history

» Drives revenue growth and loyalty

= Reinvests for greater value and innovation

» Leverages unique assets of American Express

Extends Competitive Advantage

52
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Consumer Research Results

» Continue to improve customer experience

Add relevant new partners and rewards

Increase program flexibility

Enhance value to partners and merchants

53

Improve Customer Experience i
Reduced
Improved Shipping Time
Customer Service
Cap abilities Wi-eGks e-Certificates

Current
Average
2 Days
—

" Before | After

54
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Improve Customer Experience

e-Certificate Process

1. Redeem
2. Authenticate Online
3. Print e-Certificate or

Use Online Unique
Code

55

Improve Customer Experience ﬁ

Homepage Then

PERSONAL CARDS Site Help | Search | Contact us P UIEWACCOUNTS

Summary of Accounts Card Benefits Membershin Rewards®  Shoppin

SEARCH FOR REWARDS

Allrewsrds ~| | Keyword or Catalog Code:

Apply for & Card

[ oD |
R e (| POINT SUMMARY
ool EXCLUSIVES®

v i
All pairt ranges : EXCLUSIVE DEALS ON
GREAT REWARDS (&

Eashion &

sitlines i
Hotel Chains j Accessories
Hotel Propetties ﬂ Electronics
Vacations . Gifs
» See all Travel ; 4 Gaolf Equipment i e
N ¥ See all Shopping g

USE POINTS
TO BOOK TRAVEL
ONLINE! »

WHAT'S NEW

Welome Glogs.com!

THE

Earn paints for the thin
»Tell me more $0U BUY gvery oy, s . . l p
> IMAG
Link other Cards and earn even maore
points o I
SPAFIND

\ 56

LEARN ABOUT Turn recurring bills into points with the




Improve Customer Experience E

Homepage Today

MEMBERSHIP REWARDS ™ PROGRAM E— SRR,

57

Consumer Research Results é

O —

» Continue to improve customer experience

L- Add relevant new partners and rewards }

* Increase program flexibility

» Enhance value to partners and merchants

58




EXPRESS

New Partners

Recent Signings

Retail, Dining and
Entertainment

TIFFANY & CO.
BARNES =% ._
ZNOBLE <0 :

FOS 5;\".&3%225 [une INNET
Oberoi G }E»‘;mff& Tasorts m COL l new york

Travel Merchandise

THE RiTz- CARLTON®

EDEmmr,a@N Csecale g € YAMAHA
- rdCtD{y uﬁl@q O
Consumer Research Results =

Continue to improve customer experience

Add relevant new partners and rewards

Increase program flexibility

Enhance value to partners and merchants

60




ERICAN

Increase Program Flexibility -

Air Travel Redemptions
Frequent Flyer
Frustration

*Limited Availability
0
»Blackout Dates 4_0 /0
o Failure
=Restrictions Rate
»Complex Process
Increase Program Flexibility -

Pay with Points

Total Flexibility

62
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Increase Program Flexibility %

Pay with Points

Reward Type\ Channel \ # of Points Usech
= Any Airline = Online » Use Points, Card
or Both
= Any Hotel = Phone

Partial

» Any Cruise = Travel Offices
Payment

= Any Trip Package) )

No Restrictions

63

Increase Program Flexibility ﬁ

e
Pay with Points E e
® Flightz Hotels Cars  ‘acstions  Cruise
1. SearCh O Flight+Hotel  OHotel  OCar
From: Ta:
|New York, MY | |Los Angeles, CA |
D Compare surrounding airports (US or Canada only)
2 S I t Depart:
. e eC Mar v | |HEE :I Arvtime W
Return:
|Mar v||15 v|:||.&ny'time vl
Atz (18-54) Children (2-171 Seniors (G5+1
3. Redeem
64

32



Pay with Points

1. Search

2. Select

3. Redeem

-
Increase Program Flexibility e

ERICAN

New York, NY (NYC) to Los Angeles, CA (LAX)
Departing Mon, Mar 12
Returning Thu, Mar 15

% TRAVEL
1 Adult

Modify your search | Save to FarslWatcher™ | "Total" for e-ickets incl. taxes & fess. Add fees for paper ticket
Membership Resvards® points for fravel?

Your Search Flights + 3 Nights Hotel

Depart Maon, Mar 12 Save with Complete Trip
from $283 from_$436

American Express®

If eligible, to review & redeem Membership Rewards® peints you must complete
select the log in option onthe bottom of the Review & Continue page.if vour prefe
below and you want to use Membership Rewards® points for your booking, click

ALLLLLLL LIl lillllll il llLLLLLL]
¥y American United Continental Delta AirLines s Morrthie:
L AR Airlines W n Airlines A Airines .
] ]
W | Nonstops Only $258 $258 $258 $258 "
W 5 figris Total§283 | Total 283 Total $263 Total §283 -
] -
W | Al 146 Flights $258 258 $258 $258 $253 g
W cisplaved below Total §283 Total $233 Total §253 Total §283 Total 3295 oy
LI L L LI L LA LT L1111 1100104

65

Pay with Points

1. Search

2. Select

3. Redeem

-
Increase Program Flexibility —y

ERICAN

U MeY BE AELE TO REDEEM MEMBERSHIF
REWARDS® FOINTS FOR TRAVEL.
LEARN NORE

Complete your purchase

All information that you enter here will be transmitted securely and is protected by the American
ess Travel Privacy Policy.

This ticket will be issued in the name of: MATTHEW ROGERS

Membership Rewards payment options:

*Select one of the following:

ORedeem the full balance of 28 213

.‘II

Mernbership Rewards Paints taward the trip
cost. Your Credit Card will be charged $334.60
and credited $262.13

See Calculation [

. .Si *ﬁé‘l “eﬂ %ri;i?wﬁf‘ TLL] fi\riﬁinmms redeemed toward the cost

p Rewards points

Redeem Members
Current balance: 28,213

Mumber of points to
redeem

10,000

i e O P P P e e I%a‘ ) i @l
J

CALCULATE NOW

O Do not redeem any hembership Rewards
points at this time. Charge the full amount of
$334.60 to a credit card

*The full cost of the trip will be charged to
an American Express® Card linked to
your Membership Rewards account

=That Card statement will then be credited
based on the amount of Membership

‘ Points redzemed: 10,000
arged to yaur Card: §334 B0
iemledlnynurtavd $100.00

$234 B0
Terme and Conditions

Note: Membership Rewards points cannot

be converted back into your account once

redeemed

66
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Increase Program Flexibility

Pay with Points Benefits
» Top 5 Redemptions
= Qur Best Customers Use It

= Customers Very Satisfied

= High Use in Non-Partner Locations

= |_ower Attrition

67

Increase Program Flexibility

Cardmember e A
has points and | [FAVE|
wants to Travel

GETTING THERE

BEING THERE

HAVING Fun

Points Transfer
Certificates

Pay with Points

68
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Consumer Research Results .&

» Continue to improve customer experience
» Add relevant new partners and rewards

» |Increase program flexibility

E- Enhance value to partners and merchants ]

69

Enhance Partner and Merchant Value é

Redeem points for

= Restaurant

= Convenience Store

PREPAID

. 3790 0OO0OD RENUL7

Nt Traesterable

n Gym
= Spa

70
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Enhance Partner and Merchant Value %

71

Enhance Partner and Merchant Value %

Log onto Bonus Points Mall @

: Choose from

100+ merchants @
i < Shop on merchant site
and earn bonus points

36



Enhance Partner and Merchant Value it
Bonus Points Mall

= |ncreased sales to merchants

= More reward points for

Cardmembers
= Greater online spend for AXP
= Attractive economics
73
IéﬂnlaESE

Enhance Partner and Merchant Value
Total Cardmember Spend on Bonus Points Mall, 2006

/

/
d

Sept Oct Nov Dec

74
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Everyday Spend Charge Volume il

U.S., Q4 2006 vs. Q4 2005 Growth

Charge Volumes Transactions
14.5% 14.1% 14.5%
11.1%
| | L] | L | L}
Everyday Total Everyday Total
Spend Non-T&E Spend Non-T&E 75
Today’s Discussion -

The Membership Rewards Business

= Has a 16-year history

» Drives revenue growth and loyalty

» Reinvests for greater value and innovation

» Leverages unique assets of American Express

Extends Competitive Advantage

76
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Innovative Tier Structure

EXPRESS

express

FIRST"

Credit Cards '_

= Program Partners, including:
- Retail
- Merchandise
- Dining

= Pay with Points

=No Point Expiration

=No Point Earning Cap

All Green &
Gold Cards

All Centurion & |...
Platinum Cards ™

= All benefits from

Membership Rewards
Express

+

= Point Transfer

= Enhanced Value with Pay
with Points

=Higher End Shopping and
Dining Partners

= All benefits from
Membership Rewards
Express and Membership
Rewards

=+

= Super Premium Partners
= Enhanced Servicing

First Collection

!i=l|:AN|
IB<F'|HESE

39



First Collection

First Collection

MIKIMOTO | Wi

40



First Collection

First Collection

0

41



First Collection Results

AMERICAN
EXPRESS

Growth in MR First Collection Redemptions, 2006

| | | | | |
Oct Nov Dec
83
Exclusives é

EXCLUSIVES

Exciting
Merchandise,
Travel,
Entertainment

Unique
experiences

Deep point
discounts

New offers every
2 weeks

84




Exclusives

CAMERICAN
EXPRESS

Home : Membershin Rewards® Exclusives
MEMBERSHIP REWARDS® PROGRAM

EXCLUSIVES

CATEGORIES

Airlines (2)
Dining and Entertainmert (5)

Shopping (15)
Travel (1)

|

G & B @

to check your point balance, browse
rewards recommendations, and more.

[ keyword or cotaloge

POINTS AVAILABLE:

A SPe’,pia( Offer from Eyel

Spend Septsmber Sth and 10th VI styls at Indy:
race of the year Dont miss this incredisls otfer!

50,000 points

85

Exclusives

“anVIERICAN
EXPRESS

>
CAirTran

43



Partner Video

Flight & Room Finder .E
Step by Step Frequent Flyer Redemption
;od ay’s awﬁ?"m
rocess P
o A Delta A Delta
Ctmtl_neptalm
Contact Contact Contact Contact
#1-5 #6 #7 #8
Step 1 Step 2 Step 3 Step 4
Check Book Transfer MR Complete
Availability Reservation Points to Booking with
Partner Frequent
Cardmember Flyer Points

88
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Flig_rlt & Room Finder

FLIGHT & ROOM

SEARCH. TRANSFER. BOOK WITH POINTS.

With Flight Finder Room Finder you can search for flights and hotel rooms, transfer Membership
Rewsards points to your favorite frequent flyer and guest programs, and book with paints ertirely on

this site.
‘Whenever this
All flights are round-trip A cymbol appears,
vou already have
From |Erter Airport Code or City Name enough Membership
Rewvards points and
frequent traveler points
To |Erter Airport Code or City Name 1o hook this flight ar
hatel
Departing |0 (¥ |12 & Arytime v
- See your point balance
Retwning |Jon | 19 v | FH e with your liked frexuert
flhyer and guest programs.
Adutts |1 v Childken |9 ™ > < Link all your frequent
flver and frequent guest
programs to get the best
Search | All Searchable Airlines | %

resulis

Search for flights | can book with points | BEGIN SEARCH

89

Competitive Assessment of New Features ﬁl

Capability

I Diners Club
I\'D krlt’r:!:lrir;u:\" CI t I

Capital

ClubRewards . Citi Premier Pass  (JNoHassk rewaros .‘

Unrestricted
Rewards Travel
(Pay with Points)

~

Bonus Points Mall

Structure

First Collection

Exclusives ]

Flight & Room
Finder

i
[
[ Tiered Rewards
[
[
[

90
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ERICAN

Membership Rewards Innovations -
= 1991-1995 = 1996-2000 = 2001-2005 = 2006-2007 —>

= Points Transferto = Merchandise = Dining and = Bonus Point Mall
Frequent Flyer Category Entertainment  a First Collection
Programs » Program Tiers = Pay with Points = Exclusives

* Lodging Packages ShopAmex » Instant Point = e-Certificates

= Travel Experiences « Website Launched Transfer = New Tier Struct-ure

» Retail Category = Customer Service

Enhancements

= New Website

= Express Rewards Hotel
Card

= Flight & Room Finder

More Planned
91

Today’s Discussion =

The Membership Rewards Business

Has a 16-year history

» Drives revenue growth and loyalty

Reinvests for greater value and innovation

Leverages unique assets of American Express

Extends Competitive Advantage

92
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Membership Rewards Business Model

American Express®

7. MEMBERSHIP

State-of-the-Art Marketing
World-Class Analytical Capabilities

93

Marketing and Analytical Capabilities ﬁ

Rigorous Test
and Learn

Proprietary
Modeling

Size of Wallet
Capabilities

Direct Partner
and Merchant
Relationships

Superior
Results

Dedicated MR |
Marketing and
Analytic
Organizations

Marketing
Expertise

Closed Loop
Network
94




Marketing Evolution

Peréonalized and
Relevant Offers

Mass
Marketing

95

Marketing and Analytical Capabilities _%

Points Accelerator Example

Send Offer to
Cardmember

Determine
Right Offer

6 Month Double
Points with Fee
6 Month Double
Points No Fee
3 Month Double
Points No Fee

Set Personal
Spend Level

Cardmember
Spend

by

$1500

$2000

96
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E
Marketing and Analytical Capabilities -

Points Accelerator Results

"|[ncreased Spending

=Persistence Superior

o Economics
= ower Attrition

97

Conclusion e
Key Advantages of MR Business

= Qur Cardmembers

= Qur Partners

= Our Program Structure
= Our Marketing

= Qur Innovations

Extends Competitive Advantage

98
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