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GAAP RECONCILIATION
During this presentation references to financial measures of Cisco w ill includ e 
references to non-G A A P  financial measures.  Cisco prov id es a reconciliation 
b etw een G A A P  and  non-G A A P  financial information on our w eb site at 
w w w . cisco. com und er “A b out Cisco” in the “I nv estor R elations” section.
w w w . cisco. com/ go/ gaap_ recon

F ORW ARD -LOOK ING S TATEM ENTS
T his presentation contains proj ections and  other forw ard -look ing statements 
regard ing future ev ents or the future financial performance of Cisco,  includ ing 
future operating results.  T hese proj ections and  statements are only  pred ictions.  
A ctual ev ents or results may  d iffer materially  from those in the proj ections or 
other forw ard -look ing statements.  P lease see Cisco’s filings w ith the S E C,  
includ ing its most recent filings on F orm 1 0 -K  and  for a d iscussion of important 
risk  factors that could  cause actual ev ents or results to d iffer materially  from 
those in the proj ections or other forw ard -look ing statements.

http://investor.cisco.com/phoenix.zhtml?c=81192&p=irol-sec
http://investor.cisco.com/phoenix.zhtml?c=81192&p=irol-financials
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Q1 FY’0 8  H i g h l i g h t s
Financial Summary – A  St ro ng  Q uart e r
� Record revenue of approx. $9.6B; up 17% y/y
� P roduct  b ook  t o b i l l  w as  approx. 1
� Record non-G A A P  N et  I ncom e of $2 .5 B; up approx. 3 1% y/y 
� Record G A A P  N et  I ncom e of $2 .2 B; up 3 7% y/y
� Record N on-G A A P  E P S  of $0 .4 0 ; up 2 9% y/y
� Record G A A P  E P S  of $0 .3 5 ; up 3 5 % y/y
O t h e r Financial H ig h lig h t s
� C as h  fl ow  from  operat i ons  of $3 .1B
� $3 B of com m on s t ock  repurch as ed
� $2 4 .7B i n cas h ,  cas h  eq ui val ent s ,  and i nves t m ent s
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Q1 FY’0 8  H i g h l i g h t s  
Pr o d u c t  Re v e n u e
� Routing revenue up 18% y/y
� S w itc h ing revenue up 8% y/y
� T ota l  A d va nc ed  T ec h nol ogies  revenue up a pprox .  2 7 % y/y
S e r v i c e s  Re v e n u e
� S ervic es  revenue grew  a pprox .  2 4 % y/y
Ge o g r a p h i c  H i g h l i g h t s
� E urope c ontinued  to b e very s trong,
ord ers  up a pprox .  2 0 % y/y 

� E m erging M a rk ets  ord ers  grow th  in m id  3 0 s  y/y
� A s ia  P a c if ic  very s ol id ,  ord ers  up in h igh  teens  y/y
� U . S .  ord ers  grow th  of  a pprox . 13 % y/y
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Q1 FY’0 8  H i g h l i g h t s :
Customer Segments
� C o mme rcial— orders  up approx. 2 5 % y/y
� Se rv ice  P ro v id e r— orders  up i n h i g h  t eens  y/y
� G lo b al E nt e rp ris e  includ ing  P ub lic Se ct o r –
orders  up i n l ow  doub l e di g i t s  y/y
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Q1 FY’0 8  C o m m e n t a r y :
Cisco on W e b  2 . 0

� C i s co h as  m oved t o a pos i t i on of t h o ug h t  le ad e rs h ip
� W e t h i nk  w e h ave b ecom e t h e exam pl e i n b us i nes s  of w h at  i s  
pos s i b l e w h en an org ani z at i on adopt s  a co llab o rat iv e  ap p ro ach
e nab le d  b y ne t w o rk e d  W e b  2 . 0  t e ch no lo g ie s

� D ri ve next  w ave of product i vi t y and ne w  g e ne rat io n o f  
b us ine s s  and  g o v e rnme nt  mo d e ls

� I mp o rt ance  o f  le ad ing  in t h e  mark e t  t rans it io n from  product s  
t o proces s es  t o i nt ernal  adopt i on and ut i l i z at i on
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C i s c o  S h o w s  C o n t i n u e d
R e v e n u e  S t r e n g t h

17%$ 9 . 6 B  Q 1 F Y ’0 8  T o t a l  R e v e n u e

Q1 FY’0 8

Ye a r  /  Ye a r  
G r o w t h

T o t a l  R e v e n u eT o t a l  R e v e n u e
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Q1 FY’0 8  R e v e n u e  I n c r e a s e d  17 %  y / y

24%$ 1 . 5 B$ 1 . 5 BS e r v i c e sS e r v i c e s
1 7 %

8 %
27 %  
8 %
1 8 %

Y e a r / Y e a r  
G r o w t h

$ 9 . 6 B$ 9 . 6 BT o t a lT o t a l

$ 0 . 5 B$ 0 . 5 BO t h e rO t h e r
$ 2. 4B$ 2. 4BA d v a n c e d  T e c h n o l o g i e sA d v a n c e d  T e c h n o l o g i e s
$ 3 . 3 B$ 3 . 3 BS w i t c h e sS w i t c h e s
$ 1 . 9 B$ 1 . 9 BR o u t e r sR o u t e r s

Q 1  F YQ 1  F Y ’’ 0 80 8
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Q1 FY’0 8  N o n -G A A P
G r o s s  M a r g i n  o f  6 5 . 6 %

6 5 . 6 %6 5 . 2 %To t a l  No n -GAAP Gr o s s  M a r g i n

6 5 . 2 %6 5 . 1 %S e r v i c e  No n -GAAP Gr o s s  M a r g i n

6 5 . 7 %6 5 . 2 %Pr o d u c t  No n -GAAP Gr o s s  M a r g i n  

Q 1  F Y ’0 8Q 4 F Y ’0 7

-- Q 1  F Y ’0 8  G A A P  T o t a l  G r o s s  M a r g i n  o f  6 4 . 6 %
-- Q 1  F Y ’0 8  G A A P  P r o d u c t  G r o s s  M a r g i n  o f  6 4 . 8 %  
-- Q 1  F Y ’0 8  G A A P  S e r v i c e  G r o s s  M a r g i n  o f  6 3 . 7 %
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Q1 FY’0 8  N o n -G A A P
I n c o m e  S t a t e m e n t  H i g h l i g h t s

3 6 . 0 %3 5 . 5 %3 5 . 5 %3 5 . 6 %3 5 . 6 %O p e x   O p e x   (% of Revenue)(% of Revenue)

3 , 4413 , 3 5 23 , 3 5 22, 9 1 62, 9 1 6O p e r a t i n g  E x p e n s e sO p e r a t i n g  E x p e n s e s

$ 0 . 40$ 0 . 3 6$ 0 . 3 6$ 0 . 3 1  $ 0 . 3 1  E P S  E P S  (d i l ut ed )(d i l ut ed )

26 . 2%24. 0 %24. 0 %23 . 3 %23 . 3 %N e t  I n c o m e  N e t  I n c o m e  (% of Revenue)(% of Revenue)

2, 5 0 22, 26 82, 26 81 , 9 0 41 , 9 0 4N e t  I n c o m eN e t  I n c o m e
29 . 6 %29 . 6 %29 . 6 %29 . 2%29 . 2%O p e r a t i n g  I n c o m e  O p e r a t i n g  I n c o m e  (% of Revenue)(% of Revenue)

6 5 . 6 %6 5 . 2%6 5 . 2%6 4. 8 %6 4. 8 %G r o s s  M a r g i nG r o s s  M a r g i n
9 , 5 5 49 , 43 39 , 43 38 , 1 8 48 , 1 8 4N e t  S a l e sN e t  S a l e s

Q 1  F Y ’0 8  Q 4 F YQ 4 F Y ’’ 0 70 7Q 1  F YQ 1  F Y ’’ 0 70 7$M (except per-s h a re a m o u n ts  a n d  percen ta g es )

Q1 FY’0 8  n o n -G A A P  N e t  I n c o m e  g r o w t h  o f  3 1%  y / y

Q 1 F YQ 1 F Y ’’ 0 8  No n0 8  No n --GAAP EPS  r e f l e c t  $ 1 6 2 M  i n c o m e  t a x  b e n e f i t        GAAP EPS  r e f l e c t  $ 1 6 2 M  i n c o m e  t a x  b e n e f i t        
( $ . 0 2 6  p e r  s h a r e )  f r o m  IRS  s e t t l e m e n t( $ . 0 2 6  p e r  s h a r e )  f r o m  IRS  s e t t l e m e n t
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Q1 FY’0 8  G A A P
I n c o m e  S t a t e m e n t  H i g h l i g h t s
Q1 FYQ1 FY’’0 8  G A A P  N e t  I n c o m e  o f  $ 2 . 2 B  a n d  E P S  o f  $ 0 . 3 50 8  G A A P  N e t  I n c o m e  o f  $ 2 . 2 B  a n d  E P S  o f  $ 0 . 3 5

3 9 . 8 %3 9 . 9 %3 9 . 9 %3 9 . 6 %3 9 . 6 %O p e x   O p e x   (% of Revenue)(% of Revenue)
3 , 8 0 53 , 7 6 53 , 7 6 53 , 2423 , 242O p e r a t i n g  E x p e n s e sO p e r a t i n g  E x p e n s e s

$ 0 . 3 5$ 0 . 3 1$ 0 . 3 1$ 0 . 26  $ 0 . 26  E P S  E P S  (d i l ut ed )(d i l ut ed )
23 . 1 %20 . 5 %20 . 5 %1 9 . 6 %1 9 . 6 %N e t  I n c o m e  N e t  I n c o m e  (% of Revenue)(% of Revenue)
2, 20 51 , 9 3 01 , 9 3 01 , 6 0 81 , 6 0 8N e t  I n c o m eN e t  I n c o m e
24. 8 %24. 4%24. 4%24. 3 %24. 3 %O p e r a t i n g  I n c o m e  O p e r a t i n g  I n c o m e  (% of Revenue)(% of Revenue)

6 4. 6 %6 4. 3 %6 4. 3 %6 3 . 9 %6 3 . 9 %G r o s s  M a r g i nG r o s s  M a r g i n
9 , 5 5 49 , 43 39 , 43 38 , 1 8 48 , 1 8 4N e t  S a l e sN e t  S a l e s

Q 1  F Y ’0 8Q 4 F YQ 4 F Y ’’ 0 70 7Q 1  F YQ 1  F Y ’’ 0 70 7$M (except per-s h a re a m o u n ts  a n d  percen ta g es )

Q 1 F YQ 1 F Y ’’ 0 8  GAAP EPS  r e f l e c t  $ 1 6 2 M  i n c o m e  t a x  b e n e f i t               0 8  GAAP EPS  r e f l e c t  $ 1 6 2 M  i n c o m e  t a x  b e n e f i t               
( $ . 0 2 6  p e r  s h a r e )  f r o m  IRS  s e t t l e m e n t( $ . 0 2 6  p e r  s h a r e )  f r o m  IRS  s e t t l e m e n t
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Q1 FY’0 8  K e y  Fi n a n c i a l  M e a s u r e s

3,0892 ,7 382 ,7 382 ,4 372 ,4 372 ,6 5 82 ,6 5 82 ,2 7 12 ,2 7 1O p e r a t i n g  C a s h  F l o w  ( $ M )O p e r a t i n g  C a s h  F l o w  ( $ M )

2 ,4 972 ,5 812 ,5 812 ,5 5 42 ,5 5 42 ,4 6 92 ,4 6 92 ,32 42 ,32 4P u r c h a s e  C o m m i t m e n t s  ( $ M )P u r c h a s e  C o m m i t m e n t s  ( $ M )

5 6 ,7 905 6 ,7 90
6 ,3396 ,339

8. 68. 6
1 ,2 891 ,2 89

3333
3,2 383,2 38

2 2 ,3362 2 ,336

Q3 FYQ3 FY’’0 70 7

6 1 ,5 356 1 ,5 35
7 ,0377 ,037

1 0. 11 0. 1
1 ,32 21 ,32 2

3838
3,9893,989

2 2 ,2 6 62 2 ,2 6 6

Q4  FYQ4  FY’’0 70 7

6 3,05 05 4 ,5 6 35 4 ,5 6 35 1 ,84 05 1 ,84 0H e a d c o u n tH e a d c o u n t
7 ,1 076 ,06 16 ,06 15 ,7 6 55 ,7 6 5D e f e r r e d  R e v e n u e  ( $ M )D e f e r r e d  R e v e n u e  ( $ M )

1 0. 07 . 67 . 68. 18. 1N o nN o n -- G A A P  I n v e n t o r y  T u r n sG A A P  I n v e n t o r y  T u r n s
1 ,31 51 ,6 4 21 ,6 4 21 ,4 7 71 ,4 7 7I n v e n t o r y  ( $ M )I n v e n t o r y  ( $ M )

3331313434D a y s  S a l e s  O u t s t a n d i n gD a y s  S a l e s  O u t s t a n d i n g
3,4 1 82 ,9082 ,9083,0913,091A c c o u n t s  R e c e i v a b l e  ( $ M )A c c o u n t s  R e c e i v a b l e  ( $ M )

2 4 ,6 7 92 0,6 812 0,6 811 9,5 2 01 9,5 2 0C a s h  a n d  I n v e s t m e n t s  ( $ M )C a s h  a n d  I n v e s t m e n t s  ( $ M )

Q 1  F Y ’08Q2  FYQ2  FY’’0 70 7Q1  FYQ1  FY’’0 70 7

$31.289 6$3, 0 0 0Q 1 F Y ’0 8 P u r c h a s e s
2,3242,324

N um b er  of S h a r es  N um b er  of S h a r es  (M)(M)

$ 1 9 . 8 9$ 1 9 . 8 9$ 46 ,229$ 46 ,229C u m u l a t i v e  P r o g r a m  P u r c h a s e s *C u m u l a t i v e  P r o g r a m  P u r c h a s e s *
*Since program inception

A vg  P r i c e P er  S h a r eA vg  P r i c e P er  S h a r eA m ount  P ur c h a s ed  A m ount  P ur c h a s ed  (M)(M)S h a r e  Re p u r c h a s e  Pr o g r a m
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Q1 FY’0 8  I n v e n t o r y

$ 2. 5 B  $ 2. 6 B  $ 2. 6 B  Pu r c h a s e  Co m m i t m e n t sPu r c h a s e  Co m m i t m e n t s

$ 2 1 1 M$ 2 1 1 M$ 2 1 1 MS p a r e sS p a r e s
$ 8 9 4 M$ 8 5 8 M$ 8 5 8 MF i n i s h e d  Go o d sF i n i s h e d  Go o d s

1 0 . 01 0 . 11 0 . 1No nNo n --GAAP In v e n t o r y  Tu r n sGAAP In v e n t o r y  Tu r n s

$ 1 , 3 1 5 M$ 1 , 3 2 2 M$ 1 , 3 2 2 MI nv e nt o ryI nv e nt o ry
$   3 5 M$   3 5 M$   3 5 MD e m o sD e m o s

$ 4 5 M$ 4 5 M$ 4 5 MW o r k  i n  Pr o c e s sW o r k  i n  Pr o c e s s
$ 1 3 0 M$ 1 7 3 M$ 1 7 3 MRa w  M a t e r i a l sRa w  M a t e r i a l s

Q 1  FY ’0 8Q 4  FYQ 4  FY ’’0 70 7
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FI N 4 8  A c c o u n t i n g  I m p a c t

� Recorded increase to shareholders’ eq u ity  of  $ 4 5 1 M
$202M increase to retained earnings
$24 9 M increase to additional  p aid-in cap ital

� Reclassif ication of  $ 6 8 2 M  of  incom e tax es
p ay ab le f rom  short-term  to long -term  liab ilities
on the b alance sheet
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Q1 FY’0 8  K e y  Fi n a n c i a l  M e a s u r e s

3,0892 ,7 382 ,7 382 ,4 372 ,4 372 ,6 5 82 ,6 5 82 ,2 7 12 ,2 7 1O p e r a t i n g  C a s h  F l o w  ( $ M )O p e r a t i n g  C a s h  F l o w  ( $ M )

2 ,4 972 ,5 812 ,5 812 ,5 5 42 ,5 5 42 ,4 6 92 ,4 6 92 ,32 42 ,32 4P u r c h a s e  C o m m i t m e n t s  ( $ M )P u r c h a s e  C o m m i t m e n t s  ( $ M )

5 6 ,7 905 6 ,7 90
6 ,3396 ,339

8. 68. 6
1 ,2 891 ,2 89

3333
3,2 383,2 38

2 2 ,3362 2 ,336

Q3 FYQ3 FY’’0 70 7

6 1 ,5 356 1 ,5 35
7 ,0377 ,037

1 0. 11 0. 1
1 ,32 21 ,32 2

3838
3,9893,989

2 2 ,2 6 62 2 ,2 6 6

Q4  FYQ4  FY’’0 70 7

6 3,05 05 4 ,5 6 35 4 ,5 6 35 1 ,84 05 1 ,84 0H e a d c o u n tH e a d c o u n t
7 ,1 076 ,06 16 ,06 15 ,7 6 55 ,7 6 5D e f e r r e d  R e v e n u e  ( $ M )D e f e r r e d  R e v e n u e  ( $ M )

1 0. 07 . 67 . 68. 18. 1N o nN o n -- G A A P  I n v e n t o r y  T u r n sG A A P  I n v e n t o r y  T u r n s
1 ,31 51 ,6 4 21 ,6 4 21 ,4 7 71 ,4 7 7I n v e n t o r y  ( $ M )I n v e n t o r y  ( $ M )

3331313434D a y s  S a l e s  O u t s t a n d i n gD a y s  S a l e s  O u t s t a n d i n g
3,4 1 82 ,9082 ,9083,0913,091A c c o u n t s  R e c e i v a b l e  ( $ M )A c c o u n t s  R e c e i v a b l e  ( $ M )

2 4 ,6 7 92 0,6 812 0,6 811 9,5 2 01 9,5 2 0C a s h  a n d  I n v e s t m e n t s  ( $ M )C a s h  a n d  I n v e s t m e n t s  ( $ M )

Q 1  F Y ’08Q2  FYQ2  FY’’0 70 7Q1  FYQ1  FY’’0 70 7
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Q1 FY’0 8  G e o g r a p h i c  R e v i e w

� Europe – strong  y / y  order g row th ap p rox .  2 0 %
� A s i a  P a c i f i c – y / y  order g row th in hig h teens
� Em erg i n g  M a rk et s – y / y  order g row th ap p rox .  3 5 %
� U . S . – order g row th ap p rox .  1 3 %  y / y

– U . S .  S erv ice P rov ider y / y  order grow th  in l ow  20s
– C om m ercial  y / y  order grow th  ap p rox .  20%
– E nterp rise incl .  P u b l ic S ector and F ederal  y / y
order grow th  in m id singl e digits

– F ederal  y / y  order grow th  of  ap p rox .  1 7 %
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Q1 FY’0 8  P r o d u c t  S e g m e n t  R e v i e w

� Revenue balance very good across core Routing, Switching, and 
A dvanced T echnology p roduct categories 

� F irst wave of  f ive A dvanced T echnologies had revenue growth of  
ap p rox im ately 2 4 %  y/ y
U n i f i e d  Co m m u n i c a t i o n s  i n c l u d i n g  W e b Ex y/y revenue growth 
a b ove 7 0 %
S t o r a g e revenue growth up  over 2 0 %  y/y
W i r e l e s s a nd  Ne t w o r k e d  H o m e revenue growth rel a ti vel y f l a t y/y 
S e c u r i t y revenue growth i n m i d  teens  y/y

� Second wave of  A dvanced T echnologies revenue              
growth in m id 3 0 s y/ y
I nc l ud es  V i d e o  S y s t e m s  a nd Ap p l i c a t i o n  Ne t w o r k i n g
S y s t e m s
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V i s i o n ,  S t r a t e g y  a n d  E x e c u t i o n

� O ur v is io n of  how the industry is going to evolve ap p ears
to be p laying out very m uch as we ex p ected  

� W e believe our dif f erentiated s t rat e g y is also achieving
the benef its to both C isco and our custom ers that we
thought were p ossible 

� O ur e x e cut io n is on target in term s of  results
as m easured by a custom er p artnership
p ersp ective, m ark et share, and share of
our custom ers’ total com m unications and
I T  ex p enditures as the network  becom es
the p latf orm  f or delivering these cap abilities
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S u m m a r y  C o m m e n t s

� M om entum  continues to be e v e n s t ro ng e r than it was a 
year ago in areas we can control or inf luence

� W e believe our revenue, earnings growth rates, cash 
generation and m ark et leadership  p lace s  us  in a 
uniq ue  p o s it io n in the industry right now

� F rom  a geograp hic p ersp ective, we co nt inue  t o  b e  v e ry 
o p t imis t ic about the m aj ority of  the global econom ies 
outside of  the U . S.

� T he U . S.  service p rovider and U . S.  com m ercial m ark et 
segm ents co nt inue d  t o  b e  s t ro ng

� St rat e g ic re le v ance  is  incre as ing  t o  s e rv ice  p ro v id e r
custom ers and has the p otential to evolve

� C o mme rcial mark e t  re mains  v e ry s o lid and very well 
balanced on a global basis
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S u m m a r y  C o m m e n t s

� I n our op inion, the second p hase of  the I nternet will 
evolve and develop acro s s  all o f  o ur cus t o me r 
s e g me nt s with p otential sp eed and ef f ectiveness

� W e intend to le ad  all co mp anie s in our 
im p lem entation, organiz ational evolution and 
associated p roductivity of  these new collaboration 
technologies

� O ur arch it e ct ural s t rat e g y in the e me rg ing  mark e t s
is work ing ex trem ely well 

� B alance d  p ro d uct  mo me nt um across core and 
advanced technologies

� O ur p ip e line of  p otential new core routing and 
switching p roducts look s to be v e ry g o o d
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Forward-L ook i n g  S t at e m e n t s
These presentation slides and the related conference call contain forw ard-look ing  statem ents,  
w hich are su b j ect to the safe harb or prov isions of the P riv ate S ecu rities L itig ation R eform  A ct of 
1 9 9 5 .  These forw ard-look ing  statem ents inclu de,  am ong  other thing s,  statem ents reg arding  
fu tu re ev ents ( su ch as ou r v ision,  strateg y  and positioning ,  ou r ab ility  to act u pon k ey  m ark et 
transitions,  the fu tu re of netw ork ing ,  and the dev elopm ent of ou r indu stry  and ou r m ark ets)  and 
the fu tu re financial perform ance of C isco that inv olv e risk s and u ncertainties.  R eaders are 
cau tioned that these forw ard-look ing  statem ents are only  predictions and m ay  differ m aterially  
from  actu al fu tu re ev ents or resu lts du e to a v ariety  of factors,  inclu ding :  b u siness and econom ic 
conditions and g row th trends in the netw ork ing  indu stry  and in v ariou s g eog raphic reg ions;  g lob al 
econom ic conditions and u ncertainties in the g eopolitical env ironm ent;  ov erall inform ation 
technolog y  spending ;  the g row th and ev olu tion of the I nternet and lev els of capital spending  on 
I nternet-b ased sy stem s;  v ariations in cu stom er dem and for produ cts and serv ices,  inclu ding  
sales to the serv ice prov ider m ark et and other cu stom er m ark ets; the tim ing  of orders and 
m anu factu ring  and cu stom er lead tim es;  chang es in cu stom er order patterns or cu stom er m ix ;  
insu fficient,  ex cess or ob solete inv entory ;  v ariab ility  of com ponent costs;  v ariations in sales 
channels,  produ ct costs or m ix  of produ cts sold;  ou r ab ility  to su ccessfu lly  acq u ire b u sinesses 
and technolog ies and to su ccessfu lly  integ rate and operate these acq u ired b u sinesses and 
technolog ies;  increased com petition in the netw ork ing  indu stry ;  dependence on the introdu ction 
and m ark et acceptance of new  produ ct offering s and standards;  rapid technolog ical and m ark et 
chang e;  m anu factu ring  and sou rcing  risk s,  inclu ding  risk s related to ou r new  m anu factu ring  
m odel;  produ ct defects and retu rns;  litig ation inv olv ing  patents,  intellectu al property ,  antitru st,  
shareholder and other m atters;  natu ral catastrophic ev ents;  a pandem ic or epidem ic;  
achiev em ent of the b enefits anticipated from  ou r inv estm ents in sales and eng ineering  activ ities;  
ou r ab ility  to recru it and retain k ey  personnel;  ou r ab ility  to m anag e financial risk ;  risk s related to 
the g lob al natu re of ou r operations,  inclu ding  ou r operations in em erg ing  m ark ets,  cu rrency  
flu ctu ations and other international factors;  potential v olatility  in operating  resu lts;  and other 
factors listed in C isco’s m ost recent report on F orm  1 0 -K .  The financial inform ation contained 
in these presentation slides and the related conference call shou ld b e read in conj u nction w ith 
the consolidated financial statem ents and notes thereto inclu ded in C isco’s m ost recent report on 
F orm  1 0 -K  filed on S eptem b er 1 8 ,  2 0 0 7 ,  as it m ay  b e am ended from  tim e to tim e.  C isco’s resu lts 
of operations for the three m onths ended O ctob er 2 7 ,  2 0 0 7  are not necessarily  indicativ e of 
C isco’s operating  resu lts for any  fu tu re periods.  A ny  proj ections in these presentation slides and 
the related conference call are b ased on lim ited inform ation cu rrently  av ailab le to C isco,  w hich is 
su b j ect to chang e.  A lthou g h any  su ch proj ections and the factors influ encing  them  w ill lik ely  
chang e,  C isco w ill not necessarily  u pdate the inform ation,  since C isco w ill only  prov ide g u idance 
at certain points du ring  the y ear.  S u ch inform ation speak s only  as of the date of these 
presentation slides and the related conference call.




