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G A A P  R e c o n c i l i a t i o n  a n d  
F o r w a r d -L o o k i n g  St a t e m e n t s

During this presentation references to financial measures of Cisco w ill includ e references to 
non-G A A P  financial measures.  Cisco prov id es a reconciliation b etw een G A A P  and  non-
G A A P  financial information on our w eb site at w w w . cisco. com und er “A b out Cisco” in the 
“I nv estor R elations” section.
w w w . cisco. com/ go/ gaap_ recon

GAAP RECONCILIATION

F ORW ARD -LOOK ING S TATEM ENTSF ORW ARD -LOOK ING S TATEM ENTS

T his presentation contains proj ections and  other forw ard -look ing statements regard ing 
future ev ents or the future financial performance of Cisco,  includ ing future operating 
results.  T hese proj ections and  statements are only  pred ictions.  A ctual ev ents or results 
may  d iffer materially  from those in the proj ections or other forw ard -look ing statements.  
P lease see Cisco’s filings w ith the S E C,  includ ing its most recent filings on F orm 1 0 -K  and   
F orm 1 0 -Q  for a d iscussion of important risk  factors that could  cause actual ev ents or 
results to d iffer materially  from those in the proj ections or other forw ard -look ing 
statements.

http://investor.cisco.com/phoenix.zhtml?c=81192&p=irol-financials
http://investor.cisco.com/phoenix.zhtml?c=81192&p=irol-sec
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Q 4  F Y 2 0 0 7  H i g h l i g h t s  
F i n a n c i a l  S u m m a r y  – A S t r o n g  Q u a r t e r

� Record revenue of approx. $9.4B; up 18% y/y
� P roduct  b ook  t o b i l l  w as  com fort ab l y ab ove 1 
� Record non-G A A P  N et  I ncom e of $2 .3 B; up approx. 2 1% y/y 
� Record G A A P  N et  I ncom e of $1.9B; up 2 5 % y/y
� Record N on-G A A P  E P S  of $0 .3 6 ; up approx. 2 0 % y/y
� Record G A A P  E P S  of $0 .3 1; up approx. 2 4% y/y

Ot h e r  F i n a n c i a l  H i g h l i g h t s
� C as h  fl ow  from  operat i ons  of $2 .7 B
� $1.5 B of com m on s t ock  repurch as ed
� $2 2 .3 B i n cas h ,  cas h  eq ui val ent s ,  and i nves t m ent s
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Q 4  F Y 2 0 0 7  H i g h l i g h t s  
Product Revenue
� Routing revenue up 14% y/y
� S w itc h ing revenue up 18 % y/y
� T ota l  A d va nc ed  T ec h nol ogies  revenue up a pprox .  2 4% y/y

S ervi ces  Revenue a nd M a rg i ns
� S ervic es  revenue grew  a pprox .  19 % y/y

G eog ra p h i c H i g h l i g h ts *
� U S  b us ines s  w a s  s trong,  a nd  b a l a nc e w a s  very good  a c ros s  a l l  c us tom er 

s egm ents ,  w ith  a vera ge grow th  ra tes  in th e upper teens  
� V ery s trong grow th  in oth er l a rge th ea ters  l ed  b y E m erging M a rk ets

* E x c l u d i n g  S c i e n t i f i c -A t l a n t a ,  W e b E x ,  a n d  I r o n P o r t
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Q 4  F Y 2 0 0 7  H i g h l i g h t s
Customer Segments

� S e r v i c e  P r o v i d e r  – o r d e r s up  i n  l o w  20s y / y  
• S ci ent i fi c-A t l ant a – revenue g row t h  ab ove 3 0 % y/y

� G l o b a l  E n te r p r i se  i n c l .  P ub l i c  S e c to r  – o r d e r s up  i n  
m i d  te e n s y / y

� C o m m e r c i a l  – o r d e r s up  i n  l o w  20s y / y
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Q 4  F Y 2 0 0 7  Co m m e n t a r y
F a c t o r s  w e  b e l i e v e  a r e  u n i q u e  t o  Ci s c o ’s  a b i l i t y  t o  g r o w :
� U n i q u e  b a l a n c e acros s  over t w o doz en product  areas ,  four 

cus t om er s eg m ent s  and acros s  m aj or devel oped and em erg i ng  
count ri es

� V i s i on t h at  t h e n e t w o r k  i s  b e c o m i n g  t h e  p l a t f o r m for al l  form s  of 
com m uni cat i ons  and I T

� Co n v e r g e n c e of al l  dat a,  voi ce,  vi deo and m ob i l i t y i nt o IP 
n e t w o r k s

� A pproach  from  a b u s i n e s s  a r c h i t e c t u r e  a n d  t e c h n o l o g y  
a r c h i t e c t u r e  pers pect i ve
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Q 4  F Y 2 0 0 7  Co m m e n t a r y
F a c t o r s  w e  b e l i e v e  a r e  u n i q u e  t o  Ci s c o ’s  a b i l i t y  t o  g r o w  ( c o n t ) :

� A n e n d -t o -e n d  a r c h i t e c t u r e w h ere t h e product s  are fi rs t  l oos el y 
t h en t i g h t l y i nt eg rat ed t og et h er

� C om b i ne v i s i o n ,  s t r a t e g y ,  and e x e c u t i o n
� G l ob al  b a l a n c e  o f  b u s i n e s s w i t h  t rem endous  c a s h  g e n e r a t i o n  

a n d  s t r o n g  b a l a n c e  s h e e t
� Ph a s e  t w o  o f  t h e  In t e r n e t w e b el i eve w i l l  res ul t  i n dram at i c 

i nnovat i on and product i vi t y i ncreas es  enab l ed b y c o l l a b o r a t i o n  
a n d  W e b  2 . 0 t ech nol og i es
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A g e n d a

� Financial Overview
� B u s ines s  Overview &  S t rat eg y  
� G u id ance
� S u m m ary  C o m m ent s

� Financial Overview
� B u s ines s  Overview &  S t rat eg y  
� G u id ance
� S u m m ary  C o m m ent s
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Ci s c o  Sh o w s  Co n t i n u e d  R e v e n u e  St r e n g t h

Year / Year GrowthYear / Year Growth

$76M Q4 FY07 revenue$76M Q4 FY07 revenue

$79 1 M Q4 FY07 revenue$79 1 M Q4 FY07 revenue

$9 . 4B  Q4 FY07 revenue$9 . 4B  Q4 FY07 revenue
1 8 %1 8 %T otalT otal

Ac q u i r e d  i n  Q 4  F Y 0 7W eb E x  &  I ron P ortW eb E x  &  I ron P ort

A b ov e 3 0 %A b ov e 3 0 %S c i en ti f i c  A tl an taS c i en ti f i c  A tl an ta

Q 4  F Y0 7Q 4  F Y0 7
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Q 4  F Y 2 0 0 7  R e v e n u e

19%19%$ 1. 5 B$ 1. 5 BS e r v i c e sS e r v i c e s
18 %18 %

8%8%
2 4 %  2 4 %  
1 8%1 8%
1 4 %1 4 %

Y e a r / Y e a r  Y e a r / Y e a r  
G r o w t hG r o w t h

$ 9. 4 B$ 9. 4 BT o t a lT o t a l

$ 0 . 5 B$ 0 . 5 BO t h e rO t h e r
$ 2 . 2 B$ 2 . 2 BA d v a n c e d  T e c h n o l o g i e sA d v a n c e d  T e c h n o l o g i e s
$ 3 . 3 B$ 3 . 3 BS w i t c h e sS w i t c h e s
$ 1 . 9 B$ 1 . 9 BR o u t e r sR o u t e r s

Q 4  F Y 0 7Q 4  F Y 0 7

Q4 FY07 revenue increased 18% y/y
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Q 4  F Y 2 0 0 7  No n -G A A P  G r o s s  Ma r g i n
Q4 FY07 no n-G A A P  T o t al  G ro ss M arg in o f  6 5 . 2 %Q4 FY07 no n-G A A P  T o t al  G ro ss M arg in o f  6 5 . 2 %

6 5 . 2 %6 5 . 2 %6 4 . 5 %6 4 . 5 %T ota l  G ros s  M a rg i nT ota l  G ros s  M a rg i n

6 5 . 1 %6 5 . 1 %6 3 . 2 %6 3 . 2 %S ervi ce G ros s  M a rg i nS ervi ce G ros s  M a rg i n
6 5 . 2 %6 5 . 2 %6 4 . 7 %6 4 . 7 %Product G ros s  M a rg i n Product G ros s  M a rg i n 

Q 4  F Y 0 7Q 4  F Y 0 7Q 3  F Y 0 7Q 3  F Y 0 7

-- Q 4  F Y 0 7  G A A P  T o t a l  G r o s s  M a r g i n  o f  6 4 . 3 %
-- Q 4  F Y 0 7  G A A P  P r o d u c t  G r o s s  M a r g i n  o f  6 4 . 5 %  
-- Q 4  F Y 0 7  G A A P  S e r v i c e  G r o s s  M a r g i n  o f  6 3 . 4 %
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Q4 FY 2007 Non-G A A P  I nc om e  S t a t e m e nt  H i g h l i g h t s

3 5 . 5 %3 5 . 5 %3 5 . 2 %3 5 . 2 %3 4 . 7 %3 4 . 7 %O p e x   O p e x   (% of Revenue)(% of Revenue)

3 , 3 5 23 , 3 5 23 , 12 53 , 12 52 , 7 7 22 , 7 7 2O p e r a t i n g  E x p e n s e sO p e r a t i n g  E x p e n s e s

$ 0 . 3 6$ 0 . 3 6$ 0 . 3 4$ 0 . 3 4$ 0 . 3 0$ 0 . 3 0E P S   E P S   (d i l ut ed )(d i l ut ed )

2 4 . 0 %2 4 . 0 %2 3 . 8 %2 3 . 8 %2 3 . 4 %2 3 . 4 %N e t  I n c o m e   N e t  I n c o m e   (% of Revenue)(% of Revenue)

2 , 2 6 82 , 2 6 82 , 1112 , 1111, 8 7 21, 8 7 2N e t  I n c o m eN e t  I n c o m e
2 9. 6 %2 9. 6 %2 9. 2 %2 9. 2 %3 0 . 6 %3 0 . 6 %O p e r a t i n g  I n c o m e  O p e r a t i n g  I n c o m e  (% of Revenue)(% of Revenue)

6 5 . 2 %6 5 . 2 %6 4 . 5 %6 4 . 5 %6 5 . 3 %6 5 . 3 %G r o s s  M a r g i nG r o s s  M a r g i n
9, 4 3 39, 4 3 38 , 8 6 68 , 8 6 67 , 98 47 , 98 4N e t  S a l e sN e t  S a l e s

Q 4  F Y 0 7  Q 4  F Y 0 7  (3)(3)Q 3  F Y 0 7  Q 3  F Y 0 7  (2 )(2 )Q 4  F Y 0 6Q 4  F Y 0 6 (1 )(1 )$M (except per-s h a re a m o u n ts  a n d  percen ta g es )

1 ) Q 4  F Y 0 6  i n cl u d es  S ci en ti f i c-A tl a n ta  rev en u e o f  $5 8 2 M
2 ) Q 3  F Y 0 7  i n cl u d es  S ci en ti f i c-A tl a n ta  rev en u e o f  $7 5 2 M
3 ) Q 4  F Y 0 7  i n cl u d es  S ci en ti f i c-A tl a n ta  rev en u e o f  $7 9 1 M

Q4 FY07 no n-G A A P  net  inco m e g ro w t h  o f  2 1% y/yQ4 FY07 no n-G A A P  net  inco m e g ro w t h  o f  2 1% y/y
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Q4 FY 2007 G A A P  I nc om e S t a t e m e nt  H i g h l i g h t s
Q4 FY07 G A A P  net  inco m e o f  $ 1. 9 B  and E P S  o f  $ 0. 3 1Q4 FY07 G A A P  net  inco m e o f  $ 1. 9 B  and E P S  o f  $ 0. 3 1

3 9. 9%3 9. 9%3 8 . 9%3 8 . 9%3 9. 5 %3 9. 5 %O p e x   O p e x   (% of Revenue)(% of Revenue)

3 , 7 6 53 , 7 6 53 , 4 5 03 , 4 5 03 , 15 53 , 15 5O p e r a t i n g  E x p e n s e sO p e r a t i n g  E x p e n s e s

$ 0 . 3 1$ 0 . 3 1$ 0 . 3 0$ 0 . 3 0$ 0 . 2 5  $ 0 . 2 5  E P S   E P S   (d i l ut ed )(d i l ut ed )

2 0 . 5 %2 0 . 5 %2 1. 1%2 1. 1%19. 3 %19. 3 %N e t  I n c o m e   N e t  I n c o m e   (% of Revenue)(% of Revenue)

1, 93 01, 93 01, 8 7 41, 8 7 41, 5 4 41, 5 4 4N e t  I n c o m eN e t  I n c o m e
2 4 . 4 %2 4 . 4 %2 4 . 8 %2 4 . 8 %2 4 . 9%2 4 . 9%O p e r a t i n g  I n c o m e  O p e r a t i n g  I n c o m e  (% of Revenue)(% of Revenue)

6 4 . 3 %6 4 . 3 %6 3 . 7 %6 3 . 7 %6 4 . 4 %6 4 . 4 %G r o s s  M a r g i nG r o s s  M a r g i n
9, 4 3 39, 4 3 38 , 8 6 68 , 8 6 67 , 98 47 , 98 4N e t  S a l e sN e t  S a l e s

Q 4  F Y 0 7  Q 4  F Y 0 7  (3) (3) Q 3  F Y 0 7  Q 3  F Y 0 7  (2 ) (2 ) Q 4  F Y 0 6  Q 4  F Y 0 6  (1 ) (1 ) $M (except per-s h a re a m o u n ts  a n d  percen ta g es )

1 ) Q 4  F Y 0 6  i n cl u d es  S ci en ti f i c-A tl a n ta  rev en u e o f  $5 8 2 M
2 ) Q 3  F Y 0 7  i n cl u d es  S ci en ti f i c-A tl a n ta  rev en u e o f  $7 5 2 M
3 ) Q 4  F Y 0 7  i n cl u d es  S ci en ti f i c-A tl a n ta  rev en u e o f  $7 9 1 M



© 2 0 0 7  C i s c o  S y s t e m s ,  I n c .  A l l  r i g h t s  r e s e r v e d . 14

FY 2007 Non-G A A P  I nc om e  S t a t e m e nt  H i g h l i g h t s

FY07 R eco rd no n-G A A P  E P S  o f  $ 1. 3 4FY07 R eco rd no n-G A A P  E P S  o f  $ 1. 3 4

3 5 . 2 %3 5 . 2 %3 6 . 0 %3 6 . 0 %3 5 . 6 %3 5 . 6 %O p e x   O p e x   (% of Revenue)(% of Revenue)

12 , 3 1012 , 3 1010 , 2 4 110 , 2 4 18 , 8 2 58 , 8 2 5O p e r a t i n g  E x p e n s e sO p e r a t i n g  E x p e n s e s

$ 1. 3 4$ 1. 3 4$ 1. 10$ 1. 10$ 0 . 92$ 0 . 92E P S   E P S   (d i l ut ed )(d i l ut ed )
2 4 . 0 %2 4 . 0 %2 4 . 2 %2 4 . 2 %2 4 . 4 %2 4 . 4 %N e t  I n c o m e   N e t  I n c o m e   (% of Revenue)(% of Revenue)

8 , 3 7 48 , 3 7 46 , 8 8 66 , 8 8 66 , 0 5 76 , 0 5 7N e t  I n c o m eN e t  I n c o m e
10 , 3 2 510 , 3 2 58 , 7 5 48 , 7 5 47 , 8 4 67 , 8 4 6O p e r a t i n g  I n c o m eO p e r a t i n g  I n c o m e

6 4 . 8 %6 4 . 8 %6 6 . 7 %6 6 . 7 %6 7 . 2 %6 7 . 2 %G r o s s  M a r g i nG r o s s  M a r g i n
3 4 , 92 23 4 , 92 22 8 , 4 8 42 8 , 4 8 42 4 , 8 0 12 4 , 8 0 1N e t  S a l e sN e t  S a l e s
F Y  2 0 0 7F Y  2 0 0 7F Y  2 0 0 6  F Y  2 0 0 6  (1)(1)F Y  2 0 0 5F Y  2 0 0 5$M (except per-s h a re a m o u n ts  a n d  percen ta g es )

(1 )(1 ) F Y 0 6  f i n a n ci a l  s ta tem en ts  i n cl u d e 5  m o n th s  o f  S ci en ti f i cF Y 0 6  f i n a n ci a l  s ta tem en ts  i n cl u d e 5  m o n th s  o f  S ci en ti f i c--A tl a n taA tl a n ta ’’ s  f i n a n ci a l  res u l ts ,  i n cl u d i n g  s  f i n a n ci a l  res u l ts ,  i n cl u d i n g  rev en u e o f  $9 8 9 M..
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FY 2007 G A A P  I nc om e S t a t e m e nt  H i g h l i g h t s

FY07  R eco rd G A A P  E P S  o f  $ 1. 17FY07  R eco rd G A A P  E P S  o f  $ 1. 17

3 9. 3 %3 9. 3 %4 1. 3 %4 1. 3 %3 7 . 3 %3 7 . 3 %O p e x   O p e x   (% of Revenue)(% of Revenue)

13 , 7 1513 , 7 1511, 7 5 111, 7 5 19, 2 5 59, 2 5 5O p e r a t i n g  E x p e n s e sO p e r a t i n g  E x p e n s e s

$ 1. 17$ 1. 17$ 0 . 8 9$ 0 . 8 9$ 0 . 8 7$ 0 . 8 7E P S   E P S   (d i l ut ed )(d i l ut ed )

2 1. 0 %2 1. 0 %19. 6 %19. 6 %2 3 . 1%2 3 . 1%N e t  I n c o m e   N e t  I n c o m e   (% of Revenue)(% of Revenue)

7 , 3 3 37 , 3 3 35 , 5 8 05 , 5 8 05 , 7 4 15 , 7 4 1N e t  I n c o m eN e t  I n c o m e
8 , 6 2 18 , 6 2 16 , 9966 , 9967 , 4 167 , 4 16O p e r a t i n g  I n c o m eO p e r a t i n g  I n c o m e

6 4 . 0 %6 4 . 0 %6 5 . 8 %6 5 . 8 %6 7 . 2 %6 7 . 2 %G r o s s  M a r g i nG r o s s  M a r g i n
3 4 , 92 23 4 , 92 22 8 , 4 8 42 8 , 4 8 42 4 , 8 0 12 4 , 8 0 1N e t  S a l e sN e t  S a l e s
F Y  2 0 0 7F Y  2 0 0 7F Y  2 0 0 6F Y  2 0 0 6 ( 2 )( 2 )F Y  2 0 0 5F Y  2 0 0 5 (1 )(1 )$M (except per-s h a re a m o u n ts  a n d  percen ta g es )

(1 ) F Y 0 5  res u l ts  d o  n o t ref l ect th e ef f ect o f  F A S  1 2 3 (R )  
(2 )(2 ) F Y 0 6  f i n a n ci a l  s ta tem en ts  i n cl u d e 5  m o n th s  o f  S ci en ti f i cF Y 0 6  f i n a n ci a l  s ta tem en ts  i n cl u d e 5  m o n th s  o f  S ci en ti f i c--A tl a n taA tl a n ta ’’ s  f i n a n ci a l  res u l ts ,  i n cl u d i n g  s  f i n a n ci a l  res u l ts ,  i n cl u d i n g  rev en u e o f  $9 8 9 M. . 

F Y 07 e n d i n g p r o d uc t b a c k l o g w a s $ 3 . 9 B
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Q 4  F Y 2 0 0 7  K e y  F i n a n c i a l  Me a s u r e s

2,5812,5812,5542,5542,4 6 92,4 6 92,3 242,3 241,9 7 91,9 7 9P u r c h a s e  C o m m i t m e n t s  ( $ M )P u r c h a s e  C o m m i t m e n t s  ( $ M )

54 ,56 354 ,56 3
6 ,0 6 16 ,0 6 1

7 . 67 . 6
1,6 4 21,6 4 2

3 13 1
2,9 0 82,9 0 8
20 ,6 8120 ,6 81

Q 2  F Y 0 7Q 2  F Y 0 7

56 ,7 9 056 ,7 9 0
6 ,3 3 96 ,3 3 9

8. 68. 6
1,2891,289

3 33 3
3 ,23 83 ,23 8
22,3 3 622,3 3 6

Q 3  F Y 0 7Q 3  F Y 0 7

6 1,53 56 1,53 551,84 051,84 04 9 ,9 264 9 ,9 26H e a d c o u n tH e a d c o u n t
7 ,0 3 77 ,0 3 75,7 6 55,7 6 55,6 4 95,6 4 9D e f e r r e d  R e v e n u e  ( $ M )D e f e r r e d  R e v e n u e  ( $ M )

10 . 110 . 18. 18. 18. 38. 3N o nN o n -- G A A P  I n v e n t o r y  T u r n sG A A P  I n v e n t o r y  T u r n s
1,3 221,3 221,4 7 71,4 7 71,3 7 11,3 7 1I n v e n t o r y  ( $ M )I n v e n t o r y  ( $ M )

3 83 83 43 43 83 8D a y s  S a l e s  O u t s t a n d i n gD a y s  S a l e s  O u t s t a n d i n g
3 ,9 893 ,9 893 ,0 9 13 ,0 9 13 ,3 0 33 ,3 0 3A c c o u n t s  R e c e i v a b l e  ( $ M )A c c o u n t s  R e c e i v a b l e  ( $ M )
22,26 622,26 619 ,52019 ,52017 ,81417 ,814C a s h  a n d  I n v e s t m e n t s  ( $ M )C a s h  a n d  I n v e s t m e n t s  ( $ M )

Q 4  F Y 0 7Q 4  F Y 0 7Q 1  F Y 0 7Q 1  F Y 0 7Q 4  F Y 0 6Q 4  F Y 0 6
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Sh a r e  R e p u r c h a s e  P r o g r a m

$ 2 7 . 3 3$ 2 7 . 3 35 45 4$ 1 , 5 0 0$ 1 , 5 0 0Q 4  F Y 0 7  Pu r c h a s e sQ 4  F Y 0 7  Pu r c h a s e s

2 , 2 2 82 , 2 2 8
2 9 72 9 7

5 65 6
1 2 11 2 1

6 66 6

Nu m b e r  o f  Nu m b e r  o f  
S h a r e s     S h a r e s     

( M )( M )

$ 1 9 . 4 0$ 1 9 . 4 0$ 4 3 , 2 2 9$ 4 3 , 2 2 9Cu m u l a t i v e  Pr o g r a m  Pu r c h a s e sCu m u l a t i v e  Pr o g r a m  Pu r c h a s e s
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Q 4  F Y 2 0 0 7  In v e n t o r y
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Q 4  F Y 2 0 0 7  G e o g r a p h i c  R e v i e w
� U S  – o r d e r  gr o w th  i n  up p e r  te e n s y / y

• US Service Provider y/y order growth approaching 30%
• C om m ercial  y/y order growth in high teens
• E nterpris e y/y order growth of  approx  1 2 %
• F ederal  y/y order growth of  approx  4 0%

� E m e r gi n g M a r k e ts – y / y  o r d e r  gr o w th  a p p r o a c h i n g 5 0%
� E ur o p e  – y / y  o r d e r  gr o w th  i n  m i d  te e n s
� Asi a  P a c i f i c  – y / y  o r d e r  gr o w th  i n  l o w  20s
� J a p a n  – f l a t i n  te r m s o f  y / y  gr o w th

A l l  f i g u r e s  e x c l u d e  S c i e n t i f i c -A t l a n t a ,  W e b E x ,  a n d  I r o n P o r t
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F Y 2 0 0 7  P r o d u c t  Se g m e n t  R e v i e w
� Revenue balance very good across core product categories
� Routing and sw itch ing revenue grow th  in m id teens y/ y
� T otal A dvanced T ech nologies revenue grew  approx .  4 5 %  y/ y

• Unif ied C om m u nications  revenu e growth in l ow 30s  y/y
• Storage revenu e growth approx .  30% y/y
• W irel es s  revenu e growth in m id 2 0s  y/y 
• N etwork ed H om e revenu e growth in l ow 2 0s  y/y
• Secu rity revenu e growth of  approx  2 0% y/y
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V i s i o n , St r a t e g y  a n d  Ex e c u t i o n
� O ur  v i si o n o f  h o w  th e  i n d ustr y  i s go i n g to  e v o l v e  a p p e a r s to  
b e  p l a y i n g o ut v e r y  m uc h  a s w e  e x p e c te d .   

� W e  b e l i e v e  o ur  d i f f e r e n ti a te d  str a te gy i s a l so  a c h i e v i n g th e  
b e n e f i ts to  b o th  C i sc o  a n d  o ur  c usto m e r s th a t w e  th o ugh t 
w e r e  p o ssi b l e .  

� O ur  e x e c uti o n i s o n  ta r ge t i n  te r m s o f  r e sul ts a s m e a sur e d  
b y  a  c usto m e r  p a r tn e r sh i p  p e r sp e c ti v e , m a r k e t sh a r e , a n d  
sh a r e  o f  o ur  c usto m e r s’ to ta l  c o m m un i c a ti o n s a n d  I T  
e x p e n d i tur e s a s th e  n e tw o r k  b e c o m e s th e  p l a tf o r m  f o r  
d e l i v e r i n g th e se  c a p a b i l i ti e s.
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GAAP Reconciliation Guidance for Q1 FY08

SFAS 123(R) expense is expected to be recorded to the various line item s of  the G AAP  incom e statem ent in 
sim ilar proportions as Q 4  FY 0 7
O ng oing  am ortiz ation of  purchased intang ible assets and com pensation cost arising  f rom  
acq uisitions/ investm ents w ill be reported as G AAP  operating  expenses and cost of  sales
G uidance assum es no additional acq uisitions,  asset im pairm ents,  restructuring  or other events w hich m ay  or 
m ay  not be sig nif icant

$ 0 . 0 4  $ 0 . 0 4  -- $ 0 . 0 6$ 0 . 0 6
$ 0 . 0 2  $ 0 . 0 2  -- $ 0 . 0 3$ 0 . 0 3

$ 0 . 0 2  $ 0 . 0 2  -- $ 0 . 0 3$ 0 . 0 3
Q 1  F Y 0 8Q 1  F Y 0 8

T ota l  i m p a ct to G A A P E PST ota l  i m p a ct to G A A P E PS

I m p a ct of  ong oi ng  a m orti z a ti on of  I m p a ct of  ong oi ng  a m orti z a ti on of  
p urch a s ed i nta ng i b l e a s s ets  a nd p urch a s ed i nta ng i b l e a s s ets  a nd 
com p ens a ti on cos t rel a ted to com p ens a ti on cos t rel a ted to 
a cq ui s i ti ons / i nves tm entsa cq ui s i ti ons / i nves tm ents

I m p a ct of  S F A S  1 2 3 ( R)  I m p a ct of  S F A S  1 2 3 ( R)  
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Su m m a r y  Co m m e n t s
� Momentum continues to be e v e n  s t r o n g e r th a n it w a s a  y ea r  a g o in 
a r ea s w e ca n contr ol  or  inf l uence

� F r om a  g eog r a p h ic p er sp ectiv e,  w e c o n t i n u e  t o  b e  o p t i m i s t i c a bout 
th e economies in our  k ey  ma r k ets ba sed  up on w h a t our  customer s a r e 
tel l ing  us a nd  our  ba l a nced  str eng th

� T h e U . S .  ser v ice p r ov id er  a nd  U . S .  commer cia l  ma r k et seg ments 
c o n t i n u e d  t o  b e  v e r y  s t r o n g

� S t r a t e g i c  r e l e v a n c e t o  U S  s e r v i c e  p r o v i d e r customer s w ith  p otentia l  
to ev ol v e

� P h a se tw o of  th e I nter net e x t e n d s  a c r o s s  a l l  o f  o u r  c u s t o m e r  
s e g m e n t s w ith  p otentia l l y  ma j or  sp eed s a nd  ef f ectiv eness

� W e intend  to l e a d  a l l  c o m p a n i e s in our  imp l ementa tion,  or g a niz a tiona l  
ev ol ution a nd  a ssocia ted  p r od uctiv ity  of  th ese new  col l a bor a tion
tech nol og ies
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Su m m a r y  Co m m e n t s
� C ommer cia l  ma r k et r ema ins v e r y  s o l i d a nd  v e r y  w e l l  b a l a n c e d on a  
g l oba l  ba sis

� O ur  a r c h i t e c t u r a l  s t r a t e g y in th e e m e r g i n g  m a r k e t s is w or k ing  ex tr emel y  
w el l  

� O ur  p r o d u c t  p i p e l i n e of  p otentia l  new  cor e r outing  a nd  sw itch ing  p r od ucts 
l ook s to be v e r y  g o o d  

� B a l a n c e d  p r o d u c t  m o m e n t u m a cr oss cor e a nd  a d v a nced  tech nol og ies
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F o r w a r d -L o o k i n g  St a t e m e n t s
These presentation slides and the related conference call contain forw ard-look ing  statem ents,  w hich are su b j ect to the 
safe harb or prov isions of the P riv ate S ecu rities L itig ation R eform  A ct of 1 9 9 5 .  These forw ard-look ing  statem ents 
inclu de,  am ong  other thing s,  statem ents reg arding  fu tu re ev ents ( su ch as the dev elopm ent of ou r m ark ets,  the fu tu re of 
netw ork ing ,  C isco’s strateg y  and positioning ,  and ou r ab ility  to foresee m ark et transitions)  and the fu tu re financial 
perform ance of C isco that inv olv e risk s and u ncertainties.  R eaders are cau tioned that these forw ard-look ing  statem ents 
are only  predictions and m ay  differ m aterially  from  actu al fu tu re ev ents or resu lts du e to a v ariety  of factors,  inclu ding :  
b u siness and econom ic conditions and g row th trends in the netw ork ing  indu stry  and in v ariou s g eog raphic reg ions;  
g lob al econom ic conditions and u ncertainties in the g eopolitical env ironm ent;  ov erall inform ation technolog y  spending ;  
the g row th and ev olu tion of the I nternet and lev els of capital spending  on I nternet-b ased sy stem s;  v ariations in 
cu stom er dem and for produ cts and serv ices,  inclu ding  sales to the serv ice prov ider and other cu stom er m ark ets;  the 
tim ing  of orders and m anu factu ring  and cu stom er lead tim es;  chang es in cu stom er order patterns or cu stom er m ix ;  
insu fficient,  ex cess or ob solete inv entory ;  v ariab ility  of com ponent costs;  v ariations in sales channels,  produ ct costs or 
m ix  of produ cts sold;  ou r ab ility  to su ccessfu lly  acq u ire b u sinesses and technolog ies and to su ccessfu lly  integ rate and 
operate these acq u ired b u sinesses and technolog ies;  increased com petition in the netw ork ing  indu stry ;  dependence on 
the introdu ction and m ark et acceptance of new  produ ct offering s and standards;  rapid technolog ical and m ark et 
chang e;  m anu factu ring  and sou rcing  risk s,  inclu ding  risk s related to ou r transition to a new  m anu factu ring  m odel;  
produ ct defects and retu rns;  litig ation inv olv ing  patents,  intellectu al property ,  antitru st,  shareholder and other m atters;  
natu ral catastrophic ev ents;  a pandem ic or epidem ic;  achiev em ent of the b enefits anticipated from  ou r inv estm ents in 
sales and eng ineering  activ ities;  ou r ab ility  to recru it and retain k ey  personnel;  ou r ab ility  to m anag e financial risk ;  
cu rrency  flu ctu ations and other international factors;  potential v olatility  in operating  resu lts and other factors listed in 
C isco’s m ost recent reports on F orm  1 0 -K  and F orm  1 0 -Q .   The financial inform ation contained in these presentation 
slides and the related conference call shou ld b e read in conj u nction w ith the consolidated financial statem ents and 
notes thereto inclu ded in C isco' s m ost recent reports on F orm  1 0 -K  and F orm  1 0 -Q ,  each as it m ay  b e am ended from  
tim e to tim e.  C isco' s resu lts of operations for the three and tw elv e m onths ended J u ly  2 8 ,  2 0 0 7 ,  are not necessarily  
indicativ e of C isco’s operating  resu lts for any  fu tu re periods.   A ny  proj ections in these presentation slides and the 
related conference call are b ased on lim ited inform ation cu rrently  av ailab le to C isco,  w hich is su b j ect to chang e.   
A lthou g h any  su ch proj ections and the factors influ encing  them  w ill lik ely  chang e,  C isco w ill not necessarily  u pdate the 
inform ation,  since C isco w ill only  prov ide g u idance at certain points du ring  the y ear.   S u ch inform ation speak s only  as of 
the date of the presentation slides and the related conference call.
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