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The MATHCOUNTS® national competition brings together students from every U.S. state and 

territory. Raytheon has been a sponsor of MATHCOUNTS since 1995 and is proud to serve as title 

sponsor for the organization’s 2009-2011 national competitions. We understand that through 

programs like MATHCOUNTS, today’s students not only excel in math, they are inspired to become 

tomorrow’s technologists.

35309txt   2235309txt   22 5/1/09   10:16:42 AM5/1/09   10:16:42 AM



23

campaign; supporting the Run 
for the Wall Veterans appreciation 
event in El Segundo, California; 
welcoming home troops in Dallas/
Fort Worth, Texas; and sponsoring 
the Armed Services YMCA 
“Christmas You Missed” event for 
returning troops in San Diego, 
California. We also made grants to 
organizations such as the Marine 
Corps Scholarship Foundation; 
the Congressional Medal of Honor 
Foundation; and the Fisher House. 

OTHER COMMUNITY 
INITIATIVES

At the local level, our corporate 
citizenship included a combination 
of grants and employee 
volunteering around the world. 
Highlights included the company’s 
ongoing support of the American 
Red Cross, the Walk for Hunger, 
Special Olympics, the Heart Walk 
and school supply drives.

Supporting Our Communities
Engage, Inspire and Honor

Raytheon’s community relations and 
charitable giving program focuses 
on math and science education, 
support for our men and women in 
uniform, and good citizenship in the 
communities where we live and work. 

MATH AND SCIENCE 
EDUCATION 

Raytheon believes that to inspire 
tomorrow’s technologists and 
innovators, we need to engage them 
when they are young, support them 
during the critical middle school years, 
and continue to build on that support 
throughout their academic lives.

From the engaging 
www.mathmovesu.com website to 
scholarships, sponsorships and other 
events, the company’s MathMovesU® 
program nurtures the interests and 
ambitions of thousands of students, 
while strengthening our future 
workforce.

In 2008, MathMovesU supported and 
participated in more than 100 events, 
including:

■  MATHCOUNTS, a math enrichment 
and coaching program that promotes 
middle school mathematics 
achievement. Raytheon is the title 
sponsor for the 2009-2011 National 
Competitions.

■  Sponsorship of National Engineers 

Week events including discussions 
on NASCAR racing technology, 
designing hovercrafts and fuel 
cell vehicles and participating in 
robotics demonstrations.

■  The FIRST Robotics competition which
challenges young people to build 
a robot and discover how rewarding 
engineering can be.

■  The Hall at Patriot Place presented by 

Raytheon™, which promotes math and 
science education through football. 
Patriot Place is the official home 
of the New England Patriots® Hall 
of Fame.

■  Key sponsorship of NASA Future 

Forums, which bring together experts 
from a variety of perspectives to 
discuss how space exploration helps 
to advance science, technology and 
the economy.

■  The Sum of All Thrills™, opening in 
fall 2009 at Epcot® at the Walt 
Disney World® Resort. The math-
based interactive exhibit will engage 
children through a fun experience 
and help instill a lifelong passion for 
math, science and technology. 

ARMED SERVICES SUPPORT

Raytheon’s support for service 
members draws on our long tradition 
of respect and admiration for our men 
and women in uniform. In 2008, the 
company and its employees continued 
to support all branches of the military 
through the Fund in Support of Our 
Troops, a fund that benefi ts nonprofi ts 
supporting the armed services. 

Specifi c initiatives included 
coordinating enterprisewide package 
collections for the “AnySoldier.com®” 

35309txt   2335309txt   23 5/1/09   10:16:47 AM5/1/09   10:16:47 AM




