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With customers in 80
countries and officesfi  in
19, Raytheon is a leading
player in a fast-moving
global marketplace. In 2008,

international contributed
28 percent of totalf  book-
ings, refl ectingfl growing
international demand for
our homeland security

solutions as well as our broad
capabilities in command and
control and missile defense.

(A) United Kingdom residents and visitors are just two of the constituencies made safer 
by the multilayered e-Borders system now being deployed throughout the country. 
(B) Raytheon’s Airborne Stand-Off Radar continued to prove its value in intelligence, 
surveillance and reconnaissance on operational missions in Afghanistan in 2008. 
(C) Raytheon Australia provides mission systems integration and support for the 
Australian Navy’s Hobart Class Air Warfare Destroyer. 
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A global force for good
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<<     A multi-billion-dollar contract win
helped make 2008 a year of interna-
tional resurgence for the time-tested
Patriot, the cornerstone of global
air and missile defense. Building on
the success of the U.S. Army’s “Pure
Fleet” program, Raytheon launched
a comprehensive new build of the
Patriot to further enhance perfor-
mance and facilitate allies’ upgrade
to the configurationfi 3 standard.
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