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WHEN THEY WERE NEARING THE END OF THEIR MORTGAGE PRYMENTS,
THE BANK CALLED TO OFFER RETIREHENT PLANWING ROYICE.

Fellow Shareholders:

COMMERCE AND TECHWNOLOGY HOYE FAST. STAYING AHERD OF
EBOTH |5 OUR JOE. IN 1993, EQUIFAS 010 — DELIYERING RECORD
FINRKWCIAL AWO OFPERATING RESULTS AND MARKIWG OUR S9TH
CONSECUTIVE YEAR OF FROFITREILITY.

Equifax™s strategy for long-term growth iz hard at
work — guiding Equifax to new heights. In 1999, we helped
buzineszes around the world manage rizk, wverify identi-
ties, handle check and credit card payments, solicit new
customers, enhance relationships, and reduce fraudulent
tranzactions.

Theze accomplizhments result from a four-part strategy
that began in the early 90s:

__ Beographic expansion in markets where we could
become the market leader;

__ A continued focus on walue-added products and
services;

__ Expansion into industries and markets where we best
leverage core competencies;

__and technological innovation.

Thiz strateqgy helped shaped our performance in 1999,
Equifax revenues climbed to #1.77 billion, a 9.4 percent
increase versus 1993, Operating income rose to $414.5 mil-
lion, a 13.4 percent increasze over the prior vear. And
earnings per share grew to $1.55, a 15.7 percent increase
versus 1995,

Equifax’s successes in 1999 resulted from our strategy
and execution by our 13,000 employees around the world
who work intelligently and passionately to extend our
leadership posgition in the marketplace. And like scores of
other great companies with price pressure on their stocks,
Equifax will stay focused on driving performance to unlock
zharehaolder walue.

FORTIFYING OUR GLOEAL POSITION

At Equifax, planning and execution go hand in hand.
Last vear we stated that Equifax would improve operations
in Europe. We did far more than just improve in 1999; we
strengthened the management team, significantly reduced
the expense basze, and enhanced delivery to customers.




We expanded our presence in the United Kingdom with
significant wins for our customer relationship management
services — developing consumer marketing databaszes for
People’s Bank and Marks & Spencer Financial Services. The
result: Equifax Europe posted a profit for 1999, as we pro-
jected, and poszitioned itself for strong revenue and profit
growth in 2000 and bevond. In addition, we launched our
UK. card processing operations and revamped our check
proceszing operations there.

Laszt wvear, we predicted that our enftrance into Brazil
would dramatically strengthen our strategic position in
Latin America. In 1999, we integrated Seguranga ao Crédito
e Informagdes [SCI), which we acquired in 1993, into the
Equifax global community. Deszpite the Brazilian currency
dewvaluation, SCI finizhed strongly in its first wear. And its
future looks even more robust. We have identified and are
realizing operational efficiencies and new markets for 5CI,
and plan to further grow the consumer information busi-
ness with our international credit reporting system.

Lee A. Kennedy
Prezident and
Chief Operating Officer

THAT'S SERYICE...THAT'S EQUIFAX.

Alzo in Brazil, Equifax-owned UMWNISA, the country’s
leading third-party credit card processzor, zigned a key
contract with Fininvest, one of South America’s largest
card izzuers, to provide processzing for its 2.9 million ¥iza,
MaszterCard and private-label card accounts, and another
with GE Capital. Az we convert these two accounts, Equifax
will have nearly tripled its card base szince it purchazed
UMNISA 18 months ago.

Looking forward in Latin America, we continue to wiew
Brazil az a significant long-term growth opportunity, and
a key component of our expansion strategy there.
Investments made by U5 companies continue at record
levels, and experts are optimiztic for an improving

economy in Latin America in 2000, Already this vear, we
have acquired Procard,
card processar,

Chile’s zecond

largest credit

Thomas F. Chapman
Chairman and
Chief Executive Officer
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| OWLY HAYE AN OUT-0F-TOWN CHECK.

Equifax Gemini Yerify Score” and Equifax MarketMax". AN of
thesze products provide our customers with enhanced tools
to better manage rizk.

Mew technology from Equifax is changing the way com-
merce iz conducted. In 1998, Equifax introduced
Equifax Dimension:” — a next-generation knowledge man-
agement platform that enable: businesses to leverage
trend data to make better marketing decizions.

We are penetrating new markets such as insurance
and online brokerage, leveraging our core cCoOnsumer
information solutions, and using our database manage-
ment and analytics expertize to help businesses build bet-
ter relationships with their prospects and customers.

ENY¥ISIONING THE FUTLIRE

What iz the future for Equifax’? Equifax remains focused
on building shareholder walue through superior financial
performance and growth over the long term. Every initia-
tive, every alliance, every new idea iz designed to support
that growth.

EQUIFA%™S KEY IWITIRTIYES ARE TO:

_Continue to expand global card processing
operations and further penetrate our existing
customer base;

__brow check services businesz by implementing
zuperior rizk management systems and innovative
products, and by entering new markets such as
grocery stores;

__Enable buszineszes to build trusted network enwvi-
ranments that identify consumers over the Internet
and secure their tranzactions;

__Increase market share and expand the industries
zerved in the information busziness — specifically
focusing on insurance, online brokerage, new
media, and middle market customers;

__Build our cusztomer relationzhip management busi-
ness, offering data mining, analytice and
modeling technigques;

_Expand e-commerce initiatives to authenticate
and protect both buver and szeller in Internet
tranzactions;




__Leverage opportunities through acquizitions and
alliances to bring new technologies and expanded
products and zervices to our customers; and

__Empower conszumers by providing them greater
access to personal credit infarmation to help them
better understand their credit history and
enhance their buying power.

Equifax expects 2000 to be another record wear of
revenue and profits, with earnings per zhare growth in the
mid-teens range. Rewvenue from our newest businesses,
Equifax Secure [online authentication and digital certifi-
cates] and Knowledge Engineering [customer relationzhip
management] will grow substantially versus 1999,

And our pending acguizition of AL Polk & Col's
Conzumer Information Solutions Group [lifestyle and demo-
graphic databaszesz] enhances our core information and
customer relationzhip management busineszes while
poszitioning Egquifax as a major force in the direct
marketing industry.

RFTER AUTHORIZING IT WITH EQUIFAX, THE MIAMI DEFARTHENT STORE
GLAOLY ACCEPTS A CHECK DRARWHW OW A BOSTON BANE.

Abowve all, we know that continued strong execution
will unlock more shareholder value.

Equifax iz an inextricable part of global commerce,
expanding asz commerce does. Continuously. Around the
world, On the Internet. Anywhere economies are growing.
Write a check, use a credit or debit card, secure a loan,
receive a preapproved solicitation, buy a car, or click *add
to shopping cart.” Eguifax makes all of that happen -
faszter, easier and safer. But this iz just the beginning.
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Lee A. Kennedy
President and
Chief Operating Officer

|,

Thamas F. Chapman
Chairman and
Chief Executive Officer
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