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Fundamentals (7/28/08) Company Snapshot

Price pershare ...... ... ... ... ... ... ... $38.70 B Leading supplier of software solutions and services used
52WkRange ....... ... .. ... ..., $32.90-$58.27 by the investment management industry to conduct
Diluted WASO (as of Q2'08) . ............... 28.2M portfolio management and reporting, trade order man-
Market Capitalization ..................... $1.03B agement, and straight through processing

Total Cash (Q2'08) .. ...... ... ... . ... . ... $82.4M e Large, diverse customer base with over 4,500 clients

in 60 countries
e Advent's clients manage nearly $18 trillion in assets
Annual Revenue Trend ($M) e Customer-focused innovation with substantial ongoing
R&D investment
e Average length of customer relationship is close to
10 years
e Client retention rate is approximately 95%
B Strong recurring revenue model provides long-term
financial visibility and reduces quarterly volatility
B Founded by current CEO Stephanie DiMarco in 1983
B [PO on NASDAQ in 1995
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Market Drivers of Growth

B Growth in global financial markets and AUM
B Tightening regulatory environment

B |ndustry consolidation

FY08 Guidance Given 7/29/08

Annual Operating Cash Flow Trend ($M) B Growth in trading volume and investment complexity
$80 Advent Growth Strategy
$70 B Continue to invest 15-20% of revenue in product
s60 ¥A development
s50 B “Up-sell” portfolio accounting Axys clients to APX or
sa0 $62 Geneva platforms
o0 B Continue annual product refresh cycle and annual price
o0 537 i increases

$25 B “Cross-sell” complementary products and services from
e $7 Advent's expanded application suite
* FY03A FYO4A  FYOSA FYOSA  FYO7A  FY0SG B Develop international market (currently 14% of revenue)

Investment Highlights

B Growing predictable revenue model
e Transition to term licensing created recurring revenue stream which improved visibility of future results
e Term license, maintenance and recurring revenues are 80% of total revenue
e Annual contract value of $28M in 2007 (40% growth) with average term of 3.3 years. Annual contract value of
$12.4M in 1HO8 (28% growth YoY.

B Product Highlights
e 237 APX contracts sold through Q208
e 176 Geneva contracts sold through Q208
e Over 800 clients rely on Advent's Moxy for efficient, reliable trade order management

B Recurring business model with operating leverage
* GAAP operating margins expanding; up 2.3 points to 7.0% in 2008 YTD
e Growing deferred revenues; 41% in 2007 and 9% 2008 YTD
 Operating cash flow of $62M in 2007 (33% growth) and up 36% for THO8 (YoY)




Advent’s Addressable Markets

Core Product Offering Customer Segment Mﬁfl?gfzsizzlf#) Total Contract Size (S)
Global Asset Managers/Mutual Funds
: . $150K/yr to
Prime Brokerage/Fund Administrators >1,000 $IM4/yr
Hedge Funds
Asset Managers $50K/yr to
Bank/Trust/PCS $200K/yr
~26,000
Wealth Management $5K/yr to
Financial Advisors/RIA's $100K/yr

Product Descriptions

B Geneva: global real-time investment management platform designed
for asset managers with complex international accounting requirements
and/or wide instrument coverage needs

2007 Revenue Product Mix B APX (now with performance attribution): portfolio management and
reporting system that integrates front office functions of prospecting,
marketing and customer relationship management with portfolio
accounting and reporting

B AXYS: broad portfolio accounting functionality, timely decision sup-

10% port, sophisticated performance measurement and flexible reporting

B Moxy: trade order management

B Advent Partner: partnership accounting for hedge funds

Revenue Breakdown

20%

** 16%

36% 18% B Straight Through Processing (STP): Advent Custodial Data, ABOS and
Advent Market Data interfaces
Geneva B Advent Revenue Center: automates complex billing processes for
B Axys/APX asset managers
m STP B Advent Rules Manager: pre and post trade compliance, for use with
B Other Applications Moxy
MicroEdge

Client Highlights

B More than 2,500 asset management firms rely on Advent’s technology
for their mission-critical business processes

B 8 of the top 10 prime brokers, and 8 of the top 10 global fund adminis-
trators use Advent products

B More than 500 hedge funds use Advent products, including 25 of the

3% largest global hedge funds

7%

2007 Market Segment Revenue Mix

26% 12%
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Asset Management
B Alternative Investments
B Philanthropic

Advent Software, Inc.
600 Townsend Street, San Francisco, CA 94103
800-727-0605 415-543-7696

Bank/Trust One Bedford Avenue, London WC1B 3AU, United Kingdom
B Wealth Management +44 20 7631 9240
® Other InvestorRelations@advent.com www.advent.com
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The financial projections and other forward looking statements included in this presentation, which reflect management's best judgment based on factors currently known,
involve risks and uncertainties, and our actual results may differ materially from those discussed here. These risks and uncertainties include potential fluctuations in results and
future growth rates, continued market acceptance of our APX, Geneva and Moxy products, the successful development and market acceptance of new products and prod-
uct enhancements, continued uncertainties and fluctuations in the financial markets, and other risks detailed from time to time in our SEC reports including, but not limited
to, our 2007 annual report on Form 10-K and quarterly reports on Form 10-Q. The company disclaims any intention or obligation to publicly update or revise any forward-
looking statements including any guidance, whether as a result of events or circumstances after the date hereof or to reflect the occurrence of unanticipated events.




