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STRONG START FOR CBS CORPORATION 

On January 3, 2006, CBS
Corporation began formal trad-
ing on the New York Stock
Exchange under the NYSE ticker
symbols CBS and CBS.A.  Since that time, CBS has
launched a number of initiatives to advance its core
strategy of creating world class content and maximizing
revenue opportunities from that content. They include:

z Announcing the intent to form a new 5th network,
The CW, with Warner Bros. Entertainment to debut
in the fall of 2006 (see page 2).

z Announcing plans to divest its Paramount Parks
division, a business which doesn’t fit with CBS’s core
strategy. The divestiture is expected to be completed in
the second half of 2006. 

z Acquiring CSTV, a leading digital media company
devoted exclusively to college athletics (see page 3).

z Exploiting CBS content on new media through
deals with Google Video, Comcast VOD, Verizon and
i-Tunes, among others (see page 4). 

z Creating a research unit designed to explore and
evaluate emerging technologies.

z Becoming the first television network to make its
primetime hit programming available for a fee on a
wholly-owned website (see page 4). 

(Strong Start for CBS Corporation, continued)

z Increasing the lineup of HD radio multicast program-
ming and expanding online access to CBS Radio (see
page 5).

z Signing CBS Outdoor contract renewals in NYC,
Atlanta and San Mateo County, CA (see page 5).

z Announcing Simon & Schuster initiatives in the
rapidly growing audio book publishing arena (see page 6).

Also this year, CBS demonstrated its commitment to
returning value to shareholders when on January 25,
2006, the Board of Directors of CBS Corporation
approved a 14% increase in the quarterly dividend rate
on the Company's common stock, from 14 cents to 16
cents per share. The dividend is payable on April 1, 2006
for shareholders of record as of February 28, 2006.

A COMMITMENT TO INVESTORS

“CBS Corporation is committed to operating all our
assets with total distinction. We create world class
popular content, and will continue to drive it to con-
sumers across a wide range of platforms. Most
importantly, we will be paid for it. We seek to create
revenue and profit growth, and are committed to
returning value to our shareholders. This means that
we expect to pay attractive dividends and increase
those dividends whenever we can.” 

--  CBS Corporation President and CEO Leslie
Moonves



TELEVISION

CBS SCHEDULE SCORES
SUCCESSES: Powered by the
strength of its regular schedule, the
CBS Television Network has
achieved the following season-to-date
(9/19/05-2/12/06) successes:

z CBS is the #1 Network in view-
ers, households and adults 25-54. CBS
has a leadership position in almost
every key programming genre. 

z In viewers, CBS has as many of
the Top 10 programs (5) as all the other networks com-
bined. CBS is also the #1 network on five nights (Monday,
Wednesday, Thursday, Friday and Saturday), with regularly
scheduled programming. Plus, CBS has 15 time period-
winning programs in viewers, more than all other networks
combined. 

z In adults 25-54, CBS has five of the Top 10 programs
(as many as all other networks combined) and 14 time
period-winning programs (more than all the other net-
works combined).  

z CBS has 10 time period-winning programs among
adults 18-49, more than any other network. 

z CBS is positioned for primetime leadership for many
years out, having three of the top five new series in viewers
(COURTING ALEX, CRIMINAL MINDS and OUT OF
PRACTICE) and five of its six new fall series given full
season orders.

And...

z The CBS EVENING NEWS WITH BOB SCHIEF-
FER is the only network evening newscast to post season-
to-date gains in total viewers and households versus a year
ago. This season the CBS EVENING NEWS has increased
its total viewers in more weeks than any other evening
newscast.    

(Continued on page 3)

CBS AND WARNER BROTHERS ANNOUNCE
A 5TH BROADCAST NETWORK: “THE CW”

In January 2006, CBS
Corporation and
Warner Bros.
Entertainment
announced their
intent to form a new
5th network, The
CW, to be launched
in the fall of 2006.
The new broadcasting network will be a joint venture
between Warner Bros. Entertainment and CBS Corporation,
with each company owning 50%. CBS Corporation and
Warner Bros. Entertainment will cease operations of their
respective networks -- UPN and The WB. The WB and
UPN will continue to broadcast their respective network
schedules independently until the fall.

In an important strategic move that secures major market dis-
tribution for The CW, it was announced that Tribune
Broadcasting and CBS Corporation's UPN affiliates have
agreed separately to sign 10-year affiliation agreements with
the new network.  The combination of Tribune's 16 major
market stations and the 12 CBS-owned UPN major market
affiliates gives The CW instant coverage in 48% of the coun-
try. The remainder of the network's distribution system will
be a combination of selected current UPN and The WB sta-
tions. The full distribution of the new network is expected to
exceed 95% of the country. 

The CW will draw from the creative talent and production
resources of the top two television production studios in the
business, while also seeking programming from all other
sources. The CW will have available for its line-up some of
the most popular programming appealing to young adults,
including UPN's AMERICA'S NEXT TOP MODEL,
VERONICA MARS, EVERYBODY HATES CHRIS, GIRL-
FRIENDS and the WWE's SMACKDOWN!, as well as
The WB's "Beauty and the Geek," "Smallville," "Gilmore
Girls," "Supernatural" and "Reba." The CW will maintain a
commitment to minority audiences while delivering excellent
demographics to advertisers.

CSI’s average
audience of
almost 26 mil-
lion viewers
makes it prime
time’s #1 drama
and scripted
series.

At the Press conference
announcing plans to form “The
CW” are (l-r) CBS President and
CEO Leslie Moonves, Warner
Bros. Entertainment Chairman
and CEO Barry Meyer and
Tribune Company Chairman,
President and CEO Dennis
FitzSimons.   



z CBS NEWS SUNDAY MORNING delivered its
best fourth quarter in viewers in 12 years and in house-
holds in four years.  CBS posted its best lead over
"Sunday Today" in household's since fourth quarter 1995
and in viewers since fourth quarter 1994. 

z FACE THE NATION finished the 4th Quarter
2005 in its best competitive position in households and
viewers in 10 years against NBC's "Meet the Press," and
posted its biggest fourth quarter lead in both households
and viewers over ABC's "This Week" since the advent of
People Meters in September 1987. 

Source: Nielsen Tracking Index (NTI)

CBS WINS WITH THE NFL: CBS
Sports wrapped up the 2005-06 NFL sea-
son on a high note as the AFC
Championship game between the
Pittsburgh Steelers and the Denver
Broncos averaged 39 million viewers,
making it the highest rated and most watched NFL game
(excluding the Super Bowl) of the 2005-06 season. CBS's
strong AFC Championship game rating topped Fox's rat-
ing for the NFC Championship game by 13%. This was
the fifth time in the last eight seasons that CBS's AFC
Championship game rating beat Fox's NFC
Championship game rating and this year was also CBS's
largest margin of victory over Fox. CBS's AFC post-sea-
son average rating also beat Fox's NFC post-season aver-
age rating by 11%. Planning has begun for the 2007
Super Bowl, which returns to CBS next year.  Source:
Nielsen Tracking Index (NTI)

In other Sports news:

z James Brown is returning to CBS Sports as host of
THE NFL TODAY and play-by-play announcer for
NCAA basketball. He joins Dan Marino, Shannon
Sharpe and Boomer Esiason in the Network's pre-game
studio. Most recently, Brown served as host of "Fox NFL
Sunday" where he won numerous honors, including
1998 and 1999 Emmys for Outstanding Studio Host and
the 2002 International Black Broadcasters Association's
Broadcasting Excellence Award. In 1999 he was named
Sportscaster of the Year (Studio Host) by the American
Sportscaster Association.  

z In January 2006, CBS Sports and the
PGA Tour announced the completion of
a new television agreement for the 2007
through 2012 seasons. Under the agree-
ment, CBS will expand its current role as
the dominant carrier of PGA TOUR golf,
increasing its annual event coverage from 16 to 19. 

(Continued on page 4)

CSTV ACQUISITION BOOSTS CBS’s CABLE 
AND INTERNET SPORTS PRESENCE 

In January 2006, in a
move that marks CBS's
entry into the cable sports
arena, the Company
acquired  CSTV
Networks, Inc., operator of College Sports Television and
CSTV.com and the leading digital media company devoted
exclusively to college athletics, for $325 million of  CBS
Corporation Class B non-voting common stock. The deal
includes:

z A digital cable network featuring 30 men's and
women's college sports events and nearly 15 million sub-
scribers and growing; license deals now include numerous
sports agreements with colleges, universities and conferences
across the nation.

z Online properties consisting of a network of more than
250 official college athletic websites featuring video and
audio streaming, news, scores, community elements and e-
commerce for retail college sports-related products.

z A fast-growing website, www.CSTV.com, now in the
Top Ten of all sports sites that supports the cable networks
and other online properties.

z Regional College Sports Networks to be launched in
2006, featuring the sporting events of the Mountain West
Conference and Conference USA, including Utah,
Brigham Young University, University of Nevada, Las
Vegas, Memphis, Southern Mississippi, Marshall and others.

z Long-term media and marketing rights for all 21 men's
and women's Atlantic 10 sports, including men's and
women's basketball.

http://www.cstv.com
http://www.cstv.com


SHOWTIME GIVES
“WEEDS” A GREEN
LIGHT: Showtime has
ordered 12 new episodes
of the Golden Globe®
nominated series
WEEDS which stars
Mary-Louise Parker, winner of the Golden Globe for Best
Performance by an Actress in a Television Series-Musical
or Comedy. The second season of the critically acclaimed
series premieres this summer.   

SYNDIES 
CONTINUE TO
SHINE: In February
2006, CBS
Paramount Domestic Television's
syndicated hit series ENTERTAIN-
MENT TONIGHT and THE
INSIDER were renewed through
2012. Under its longest license term
ever, ET, the #1 entertainment news-
magazine in the world, was renewed
through 2012 in 60% of the country. Meanwhile, King
World retained the distribution rights to the critically
acclaimed daily syndicated hour-long series DR. PHIL for
an additional five years, taking the series through the
2013-2014 television seasons. And in December 2005,
King World sold its new, daily, one-hour series featuring
dynamic television personality and best-selling author
Rachael Ray to stations representing more than 70% of
the country. In November, Harpo Productions, Inc., King
World and Paramount Home Entertainment began dis-
tributing an exclusive compilation of highlights and
episodes of “The Oprah Winfrey Show” on DVD. 

RADIO 

NEW VOICES AMPLIFY CBS RADIO'S LINEUP:
David Lee Roth, Adam Carolla, Rover and The Junkies
are among the new morning show talent who took over 

(Continued on page 5)

THE NEW MEDIA OPPORTUNITIES

"Technology is not a threat to us. It's a powerful new opportuni-
ty we can -- and will -- thrive on." -- CBS Corporation
President and CEO Leslie Moonves

z Google Video -- In January 2006, Google announced
that primetime and classic hits from CBS will be among the
videos available in the Google Video Store which can be
found at (http://video.google.com) -- the first open video
marketplace enabling consumers to buy and rent a wide
range of video content from a major television network,
among other offerings.

z SURVIVOR on CBS.com
-- CBS’s highly-rated reality
series SURVIVOR became

available for download on CBS.com in early February. CBS
is the first television network to make its primetime hit pro-
gramming available for a fee on a wholly-owned website.
Visitors to CBS.com can view full episodes of SURVIVOR
for $1.99. 

z Comcast Video-On-Demand -- In January 2006, four of
CBS's top-rated prime-time series, including television's
highest-rated program, CSI; NCIS; SURVIVOR and THE
AMAZING RACE became available on Comcast's ON
DEMAND video-on-demand (VOD) service. Comcast
Digital Cable customers in markets served by CBS owned-
and- operated television stations can watch on-demand
episodes of each show as early as midnight following their
broadcast on CBS for 99 cents per episode.  

z Verizon -- In a move marking CBS's first venture in
presenting its content on cell phones in December 2005,
Verizon Wireless' V CAST subscribers begin receiving video
news segments from CBS News and CBS Paramount
Television's "Entertainment Tonight," as well as preview
clips of many CBS series. 

z Amp'd Mobile -- In another convergence of broadcast
television and wireless communications in December 2005,
CBS and UPN reached an agreement with Amp'd Mobile
(a mobile entertainment company bringing broadband wire-
less services to the youth market) to program multimedia
entertainment content to Amp'd members' broadband wire-
less phones. (Continued on page 5)

Dr. Phil



(CBS Radio, continued from page 4)

for Howard Stern beginning in
January 2006. Jimmy Kimmel also
signed on as creative consultant
and advisor to CBS Radio, and
Penn Jillette was named as host of a unique one-hour daily
talk show. And, Jim Cramer, host of CNBC's "Mad
Money" and markets commentator for TheStreet.com, is
bringing his one-hour radio show, JIM CRAMER'S REAL
MONEY, to eight CBS Radio stations across the country. 

CBS RADIO SELECTS HD2 FORMATS: In January
2006, CBS Radio announced high definition multicast for-
mats for more than 60 of its stations in 17 markets across
the country. HD radio eliminates the static, hiss, pop and
fades associated with analog signals, so for listeners, AM-
band broadcasts sound like FM and FM-band broadcasts
have digital CD-like quality. The wireless data feature
enables text information on songs to be broadcast directly
to receiver display screens. HD Radio also enables 
radio broadcasters to segment a single, existing radio fre-
quency so that it can carry multiple, simultaneous, higher-
quality broadcast streams as well as wireless data. 

CBS RADIO STATIONS GO ONLINE: CBS Radio
has begun providing listeners with online audio access to
an additional 14 leading music and news-talk stations,
including KROQ-FM Los Angeles, the country's most lis-
tened to Rock station (www.kroq.com). The launch brings
the total number of CBS Radio streaming stations to 50.
An additional 10 custom stations are available exclusively
on the web. 

OUTDOOR 

RENEWALS & ACQUISITIONS: In December 2005,
CBS Outdoor renewed for 10 years (through 2015) its con-
tract with the New York Metropolitan Transportation

Authority for New York City subway
advertising. Now including the addi-
tion of urban panel advertising at sub-
way entrances, the deal significantly
increases the division's street inventory
in New York City.  In the 4th Quarter, Outdoor signed a
two-year extension (through 2007) with the Atlanta bus
and rail system (MARTA), with an option to extend
through 2008.  The division also renewed its contract with
SamTrans (San Mateo County, CA bus system) for three
years (through September 2008), with two one year options
to extend. In December 2005, the division acquired
Adworks, a Memphis area billboard supplier, a purchase
that doubled the company's presence in the market, with
units in high profile areas of East Memphis and northern
Mississippi. 

(Continued on page 6)

(The New Media Opportunities, continued from page 4)

z i-Tunes -- Showtime Networks and Apple have
forged a deal under which Showtime’s premium cable pro-
gramming is now available for $1.99 per episode on the
iTunes Music Store (www.itunes.com), a worldwide popular
video download store. Showtime programming includes
Golden Globe® nominees SLEEPER CELL, WEEDS and the
complete first season of FAT ACTRESS starring Kirstie
Alley.

z AOL -- In December 2005, CBS Digital Media and
AOL entered into an agreement to offer up-to-the minute
broadband video and text news programming from
CBSNews.com to the AOL News channel. 

z March Madness
Online -- In December
2005, CBS Sports, CBS
SportsLine.com and
CSTV Networks (operator of
College Sports Television and
CSTV.com) announced they
will  team up with the NCAA
to provide the exclusive live video streaming rights for out-
of-market game coverage of the 2006 NCAA Division I
Men's Basketball Championship.

Jim 
Cramer

David Lee
Roth

Adam
Carolla

http://www.itunes.com
http://www.cbssportsline.com


NEW DISPLAYS IN
CHICAGO, SAN FRAN-
CISCO AND SEATTLE: In
two prime Chicago locations,
CBS Outdoor has mounted
dual addressable LED (Light
Emitting Diode) screens that
give advertisers the opportuni-
ty to change their message on
a daily, weekly or monthly
basis. In addition, subway lines
throughout the Windy City
now offer advertising on station turnstiles-letting advertis-
ers' messages "hit" their audience as they run through the
station. ...  In San Francisco, CBS Outdoor’s exclusive ver-
tical tri-vision wallscapes are giving advertisers a high-pro-
file venue to display three separate messages on one unit
and are dominating the downtown region and the
Financial District. ... And, in Seattle, a new fully program-
mable display is allowing advertisers to have their messages
displayed not only on tri-vision, but also on transit media
that passes right in front of the display.

OUTDOOR OVERSEAS: In the 4th Quarter, CBS
Outdoor entered into an agreement to acquire 70% control
of Magic Media, the Beijing-based company that has the
primary rights for advertising on the city's bus system. The
deal represents CBS Outdoor's first purchase in the
People's Republic of China. For two weeks in January, CBS
Outdoor mounted in the London Underground state-of-
the-art displays that allowed customers to download free
content to their mobile phones.

PUBLISHING

NOW HEAR THIS: In January and
February, 2006, Simon & Schuster
announced two new initiatives in the
the rapidly growing audio book arena. 

z A new pub-
lishing program focused on Children's
Audiobooks scheduled to launch in
the summer of 2006. It will include
PETER PAN IN SCARLET by
Geraldine McCaughrean, the widely
anticipated first authorized sequel to
Peter Pan, J.M. Barrie's original classic; ROOM ONE by
New York Times-bestselling author Andrew Clements;
and GIDEON THE CUTPURSE by Linda Buckley-
Archer. All Simon & Schuster Audio's children's titles
will be available for download as well as in CD format,
enabling greater access to this rapidly-growing younger
market.

z In a deal that brings all formats
of Ernest Hemingway's books under
one publisher, Simon & Schuster
Audio announced in February an
agreement with the Hemingway
estate to publish in audiobook for-
mat the renowned author's major
literary works. The series will launch
in May 2006. All titles will be avail-
able in audio format for download as
well as CD.  

##### 

UPDATE is published by CBS Communications Group
Gil Schwartz, Executive Vice President 
Richard Wien, Editor

Ernest
Hemingway

A CBS Outdoor tri-
vision wallscape in San
Francisco.

CAUTIONARY STATEMENT REGARDING FORWARD-LOOKING STATEMENTS

This newsletter may include "forward-looking statements" within the meaning of section 27A of the Securities Act of 1933 and section 21E of
the Securities Exchange Act of 1934. Forward-looking statements inherently involve risks and uncertainties that could cause actual factual
results to differ materially from the forward-looking statements.  CBS Corporation's news releases and filings with the Securities and
Exchange Commission including but not limited to its Form 10-K for the period ended December 31, 2004, contain a description of factors
that could affect future results.  The forward-looking statements are made only as of the date of this document and we do not undertake to
update any forward-looking statements to reflect subsequent events or circumstances.



STATISTICAL INFORMATION 
February 2006 

CBS Network Time-Period-Winning Programs(1)  
New Series In Bold 
Close to Home King of Queens 
Crimetime Saturday NCIS 
CSI: Crime Scene Investigation Numb3rs 
CSI: Miami Survivor: Guatemala 
CSI: NY Survivor: Panama Exile 
Ghost Whisperer Two and a Half Men 
How I Met Your Mother Without a Trace 
 
TV Production and Syndication(2)

New Series In Bold  
Network Entertainment Series  
Cold Case (CBS) Love Monkey (CBS) 
Criminal Minds (CBS) Courting Alex (CBS) 
CSI (CBS) Cuts (UPN) 
CSI: Miami (CBS) Everybody Hates Chris (UPN) 
CSI: New York (CBS) Girlfriends (UPN) 
Ghost Whisperer (CBS) Half and Half (UPN) 
NCIS (CBS) Love, Inc. (UPN) 
Numb3rs (CBS) One On One (UPN) 
Out of Practice (CBS) South Beach (UPN) 
Still Standing (CBS) Medium (NBC) 
The King of Queens (CBS) Deadwood (HBO) 
Threshold (CBS) The 4400 (USA) 
Without a Trace (CBS) Seventh Heaven (WB) 
Yes Dear (CBS) Charmed  (WB) 
 
Paramount Domestic Television 
First-Run Syndication Programs 
Dr. Phil Insider Weekend, The 
Entertainment Tonight Judge Joe Brown 
Entertainment Tonight Weekend Judge Judy 
Entertainment Tonight on MTV Maximum Exposure 
Insider, The Montel Williams Show, The 
Off-Network Programs in Syndication  
Andy Griffith Moesha 
Any Day Now My Three Sons 
Becker NCIS 
Beverly Hillbillies One On One  
Beverly Hills 90210 Perry Mason 
Brady Bunch Rawhide 
Charmed Real TV 
Cheers Sabrina the Teenage Witch 
Clueless Seven Days 
Diagnosis Murder Seventh Heaven 
Family Ties Sister Sister 
Frasier Soul Food 
Girlfriends Star Trek: Deep Space Nine 
Gomer Pyle, USMC Star Trek: Enterprise 
Gunsmoke Star Trek: Next Generation 
Happy Days Star Trek: Original 
Honeymooners Star Trek: Voyager 
I Love Lucy Taxi 
JAG The 4400 
Laverne & Shirley The Division 
Matlock The Parkers 
MacGYVER Twilight Zone 
Medium Wild Wild West 
Melrose Place  

CBS Corporation Digital Traffic(3)

Sites include: CBS.com, CBSNews.com, CBS Sportsline.com, 
UPN.com, Startrek.com, CSTV.com, SHO.com, CBSRadio.com, 
Simonsays.com, Paramount.com, and Kingworld.com.  

(in millions) 4Q 2004 4Q 2005 

Unique Visitors 44.2 53.8 

Page Views 3,062 3,826 

 

King World Productions 
First-Run Syndication Programs  
Bob Vila’s Home Again Jeopardy! 
MarketWatch Weekend Jeopardy! Weekend 
Dr. Phil Mr. Food 
Inside Edition Oprah Winfrey Show, The 
Inside Edition Weekend Wheel of Fortune 
 Wheel of Fortune Weekend 
Off-Network Programs in Syndication   
CSI: Crime Scene Investigation Touched by an Angel 
Everybody Loves Raymond  
 
2005 Radio Revenue Ranking in Top 10 Markets(4)  
Market Rank 
New York No. 1 
Los Angeles No. 1 
Chicago No. 1 
San Francisco No. 2 
Dallas No. 1 
Philadelphia No. 1 
Houston No. 4 
Washington No. 1 
Detroit No. 1 
Atlanta No. 2 

The New York Times Best Sellers(5)

 
Title 

 
Author 

 
Rank 

Weeks  
on List 

Hardcover Fiction:    
Cell Stephen King 1 2 
Death Dance Linda Fairstein 15 3 
Hardcover Nonfiction:    
Our Endangered Values Jimmy Carter 9 14 
Teacher Man Frank McCourt 10 12 
Team of Rivals Doris Kearns 

Goodwin 
14 15 

Paperback Fiction:    
Brokeback Mountain Annie Proulx 14 4 
Paperback Nonfiction:    
The Glass Castle Jeannette Walls 3 4 
Children’s Paperback:    
Dora Loves Boots Alison Inches 9 10 
Children’s Series    
Pendragon D.J. MacHale 8 27 
    

Showtime Networks Subscribers(6)

(in millions) 2004 2005 

Showtime Networks 39.5 45.8 

 
SOURCES 
(1)  NTI, Nielsen Media Research.  Prime: Mon-Sat 8-11p & Sun 7-11p.  
Season-to-date: 9/19/05-2/12/06.  Time period winning programs are defined 
as ones which have won 50% or more of their regularly-scheduled airings in 
Viewers AND are #1 in time period rank based on season-to-date Viewers 
average audience. 
(2) Represents current shows CBS Corporation produces, owns an equity 
stake in and/or distributes as of 02.23.06. 
(3) Nielsen/Net Ratings.  
(4)  Full year 2005 projected radio revenues. Miller, Kaplan, Arase & Co. LLP 
(5) The New York Times, 02.19.06. 
(6) Showtime Networks. Includes Showtime, The Movie Channel, and FLIX.  
 



STATISTICAL INFORMATION 
February 2006 – Continued 

CBS Corporation Major-Market Media Presence 
Rank Nielsen Market TV Stations Radio Stations Outdoor 

1 New York WCBS WCBS (AM), WFAN (AM), WINS (AM), WCBS (FM), WNEW (FM), WFNY (FM) x 
2 Los Angeles-

Riverside-Palm 
Springs 

KCBS, KCAL KFWB (AM), KNX (AM), KCBS (FM), KLSX (FM), KROQ (FM), KRTH (FM),  
KTWV (FM), KFRG (FM), KXFG (FM), KRAK (AM), KVFG (FM), KEZN (FM) 

x 

3 Chicago WBBM WBBM (AM), WSCR (AM), WBBM (FM), WCKG (FM), WJMK (FM), WUSN (FM), 
WXRT (FM) 

x 

4 Philadelphia KYW, WPSG KYW (AM), WIP (AM), WPHT (AM), WOGL (FM), WYSP (FM) x 
5 Boston WBZ, WSBK WBZ (AM), WBCN (FM), WBMX (FM), WODS (FM), WZLX (FM) x 

6 San Francisco-
Oakland-San Jose 

KPIX, KBHK KCBS (AM), KFRC (FM), KITS (FM), KLLC (FM), KYCY (AM) x 

7 Dallas-Ft. Worth KTVT, KTXA KRLD (AM), KOAI (FM), KJKK (FM), KVIL (FM), KLLI (FM), KLUV (FM) x 
8 Washington, D.C.   WPGC (AM), WARW (FM), WLZL (FM), WJFK (FM), WPGC (FM) x 
9 Atlanta WUPA WAOK (AM), WVEE (FM), WZGC (FM) x 

10 Houston  KIKK (AM), KILT (AM), KHJZ (FM), KILT (FM) x 
11 Detroit WWJ, WKBD WWJ (AM), WXYT (AM), WKRK (FM), WOMC (FM), WVMV (FM), WYCD (FM) x 
12 Tampa- 

St. Petersburg  
WTOG WQYK (AM), WLLD (FM), WQYK (FM), WRBQ (FM), WSJT (FM), WYUU (FM) x 

13 Seattle-Tacoma KSTW KPTK (AM), KMPS (FM), KBKS (FM), KJAQ (FM), KZOK (FM) x 
14 Phoenix  KOOL (FM), KZON (FM), KMLE (FM) x 
15 Minneapolis-St. Paul WCCO WCCO (AM), WLTE (FM), KZJK (FM) x 
16 Cleveland  WNCX (FM), WDOK (FM), WQAL (FM), WXRK (FM) x 
17 Miami-Ft. Lauderdale WFOR, WBFS  x 
18 Denver KCNC KIMN (FM), KWLI (FM), KXKL (FM) x 
19 Sacramento-

Stockton-Modesto 
KMAX, KOVR KHTK (AM), KNCI (FM), KSFM (FM), KQJK (FM), KYMX (FM), KZZO (FM) x 

20 Orlando-Daytona 
Beach-Melbourne 

 WJHM (FM), WOCL (FM), WOMX (FM) x 

21 St. Louis  KMOX (AM), KEZK (FM), KYKY (FM) x 
22 Pittsburgh KDKA, WNPA KDKA (AM), WRKZ (FM), WDSY (FM), WZPT (FM) x 
23 Portland, Oregon  KCMD (AM), KVMX (FM), KINK (FM), KLTH (FM), KUFO (FM), KUPL (FM) x 
24 Baltimore WJZ WJFK (AM), WLIF (FM), WQSR (FM), WWMX (FM), WHFS (FM) x 

 



STATISTICAL INFORMATION 
February 2006 – Continued 

CSTV Online Partners*

Colleges/Universities Lewis • lewisflyers.com Southern California • usctrojans.com 
Adelphi • aupanthers.com Lipscomb • lipscombsports.com  Southern Illinois • siusalukis.com 
Akron • gozips.com Louisiana-Monroe • ulmathletics.com  SMU • smumustangs.com 
UAB • uabsports.com Louisville • uoflsports.com Southern Miss • southernmiss.com 
Alabama A&M • aamusports.com Loyola (Md.) • loyolagreyhounds.com Stanford • gostanford.com 
Alabama State • bamastatesports.com Loyola Marymount • lmulions.com Stephen F. Austin • sfajacks.com 
American • aueagles.com Loyola Chicago • loyolaramblers.com Stony Brook • goseawolves.org 
Arizona State • thesundevils.com Maine • goblackbears.com Tennessee (Men) • utsports.com 
Army • goarmysports.com Marist • goredfoxes.com Tennessee (Women) • utladyvols.com 
Auburn • auburntigers.com Marquette • coming soon Texas-Arlington • utamavs.com 
Baylor • baylorbears.com Marshall • herdzone.com Texas Pan-American • utpabroncs.com 
Boston College • bceagles.com Maryland • umterps.com Texas A&M-Commerce • lionathletics.com 
Bowling Green • bgsufalcons.com Maryland-Eastern Shore • umeshawks.com Texas Christian • gofrogs.com 
Brown • brownbears.com Massachusetts • umassathletics.com Texas State • txstatebobcats.com 
Bucknell • bucknellbison.com MIT • mitathletics.com Texas Tech • texastech.com 
Butler • butlersports.com McNeese State • mcneesesports.com Toledo • utrockets.com 
California • calbears.com Memphis • gotigersgo.com Tulane • tulanegreenwave.com 
UC Davis • ucdavisaggies.com Mercyhurst • hurstathletics.com Tulsa • tulsahurricane.com 
UCLA • uclabruins.com Metro State • gometrostate.com U.S. Merchant Marine • kpmariners.com 
UC Santa Barbara • ucsbgauchos.com Miami (Fla.) • hurricanesports.com Utah • utahutes.com 
Cal State Fullerton • fullertontitans.com Miami (Ohio) • muredhawks.com Utah State • utahstateaggies.com 
Central Connecticut State • ccsubluedevils.com Michigan State • msuspartans.com Villanova • villanova.com 
UCF • ucfathletics.com Mississippi • olemisssports.com Virginia • virginiasports.com 
Central Michigan • cmuchippewas.com Missouri • mutigers.com Wagner • wagnerathletics.com 
Chaminade • goswords.com UMKC • umkckangaroos.com Wake Forest • wakeforestsports.com 
Charlotte • charlotte49ers.com Mount St. Mary’s • mountathletics.com Washington • gohuskies.com 
Christian Brothers • gobucs.com Navy • navysports.com Washington State • wsucougars.com 
Cincinnati • ucbearcats.com Neumann • neumannathletics.com Wayne State (Mich.) • wsuathletics.com 
The Citadel  • citadelsports.com Nevada • nevadawolfpack.com West Florida • coming soon 
Clemson • clemsontigers.com UNLV • unlvrebels.com West Texas A&M • gobuffsgo.com 
Cleveland State • csuvikings.com New Jersey Institute of Technology • coming soon Western Carolina • catamountsports.com 
Colorado State • csurams.com New Mexico • golobos.com Western Washington • wwuvikings.com 
Columbia • gocolumbialions.com North Carolina • tarheelblue.com Winston-Salem State • wssurams.com 
Cornell • cornellbigred.com North Carolina-Asheville • uncabulldogs.com Wisconsin-Milwaukee • uwmpanthers.com 
Dartmouth • athletics.dartmouth.edu North Carolina State • gopack.com Wyoming • wyomingathletics.com 
Dayton • daytonflyers.com North Florida • unfospreys.com Xavier • goxavier.com 
Denver • denverpioneers.com Northeastern Junior College • gonjc.com Yale • yalebulldogs.com 
Duquesne • goduquesne.com Northern Colorado • uncbears.com  
East Carolina • ecupirates.com Northern Illinois • coming soon Conferences/Associations
Elizabeth City State • ecsuvikings.com Northern Iowa • unipanthers.com Atlantic Coast Conference • theacc.com 
Endicott • ecgulls.com Northwestern • nusports.com Big East Conference • bigeast.org 
Fairfield • fairfieldstags.com Notre Dame • und.com Big Ten Conference • bigten.org 
Fairleigh Dickinson • fduknights.com Ohio • ohiobobcats.com Big 12 Conference • big12sports.com 
Florida A&M • thefamurattlers.com Ohio State • ohiostatebuckeyes.com CCHA • ccha.com  
Florida Atlantic • fausports.com Old Dominion • odusports.com Conference USA • conferenceusa.com 
Florida State • seminoles.com Pacific • pacifictigers.com Florida Citrus Sports • fcsports.com 
Franklin and Marshall • coming soon Pepperdine • pepperdinesports.com Gauntlet Trophy • gauntlettrophy.com 
Fresno State • gobulldogs.com Pittsburgh • pittsburghpanthers.com Great West Football • greatwestfootball.com 
Furman • furmanpaladins.com Princeton • goprincetontigers.com Heisman Trophy • heisman.com 
George Mason • gmusports.com Providence • friars.com Horizon League • horizonleague.org  
George Washington • gwsports.com Purdue • purduesports.com Mid-American Conference • mac-sports.com 
Georgetown • guhoyas.com Quinnipiac • quinnipiacbobcats.com Mountain West Conference • themwc.com 
Georgia • georgiadogs.com Rhode Island • gorhody.com NABC • nabc.com 
Georgia Tech • ramblinwreck.com Rice • riceowls.com NACDA • nacda.com 
Gonzaga • gozags.com Richmond • richmondspiders.com NAIA • naia.org 
Grand Valley State • gvsulakers.com Sacred Heart • sacredheartpioneers.com Pacific-10 Conference • pac-10.org 
Hardin-Simmons • hsuathletics.com St. Bonaventure • gobonnies.com Patriot League • patriotleague.com 
Harvard • gocrimson.com St. John’s • redstormsports.com  Philadelphia Big 5 • philadelphiabig5.org 
Holy Cross • goholycross.com Saint Joseph’s • sjuhawks.com Southland Conference • southland.org 
Houston • uhcougars.com Saint Louis • slubillikens.com U.S. Lacrosse • laxmagazine.com 
Idaho State • isubengals.com St. Mary’s (Calif.) • smcgaels.com U.S. Track & Field Coaches • ustfccca.com 
Illinois • fightingillini.com St. Thomas • stubobcats.com USA Baseball • usabaseball.com 
Illinois-Chicago • uicflames.com Samford • samfordsports.com West Coast Conference • wccsports.com 
Illinois State • goredbirds.com San Diego • usdtoreros.com WCHA • wcha.com 
Indiana • iuhoosiers.com San Diego State • goaztecs.com Westfield Cup • westfieldcup.com 
Iowa • hawkeyesports.com San Francisco • usfdons.com  
Iowa State • cyclones.com Santa Clara • santaclarabroncos.com Affiliates
Jacksonville • judolphins.com Seattle • seattleredhawks.com Big West Conference • bigwest.org 
Johns Hopkins • hopkinssports.com Siena • sienasaints.com BYU • byucougars.com 
Kansas • kuathletics.com Slippery Rock • rockathletics.com Michigan • mgoblue.com 
Lafayette • goleopards.com South Carolina • uscsports.com Penn State • gopsusports.com 
Lake Superior State • lssulakers.com Southeast Missouri State • gosoutheast.com West Virginia • msnsportsnet.com 
Lamar • lamarcardinals.com Southern • gojagsports.com  

* As of 2/21/06.

  

 


	current2.pdf
	CBS Corp Stat Info 4Q 2005 Page 1withdigital.doc
	CBS Corp Stat Info 4Q 2005 Page 2-3.doc

