JEFF
HANSBERRY

president
Channel Development & Emerging Brands







Channel Development
will create a business as
BIG as Starbucks retall




FINANCIAL OVERVIEW: CONTINUED GROWTH IN A HIGH MARGIN BUSINESS

TOTAL REVENUE ($ IN MILLIONS) TOTAL OPERATING INCOME (s IN MILLIONYS)

Surpassed

$1B

FY10

TOTAL OPERATING MARGIN

Coffee costs
and transition to
a direct model

FY10 FY11 FY12

FY10 FY11 FY12
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COFFEE TEA HEALTH & WELLNESS
$50 Billion* $40 Billion* $50 Billion

Channel Development will grow through innovation in Coffee, Tea and Health & Wellness

* Global market size
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Premium Single Cup | |
We will lead in the fastest growing segment in coffee



VERANDA

Channel Sales SLEND
80,000
+£45% s
5 points of distribution
In 2012 across 14 countries
Approaching Robust pipeline of | e
$300M Innovation
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Continuing to drive growth through innovation
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K-Cup
Expect continued rapid growth on the leading U.S. single cup brewed platform

Source: IRI FDMx Post-MULO as of 18-Nov-2012



STARBUCKS®

The same espresso We use in
our handcrafted Caffé Lattes.
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2 000

Specialty
Retail outlets

4,000+

Starbucks Retail stores

7 countries

Verismo
Expanding our distribution and leveraging our unique model,

q*
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incremental in channels
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Packaged Coffee
Innovating across the roast spectrum to appeal to new customers
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Readyto Drink

Double digit growth led by innovation

Source: IRI MultiOutletC as of 04-Nov-2012



International

Ready to accelerate international growth
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20

countries

Over

100,000

points of distribution

Over

ooM

servings




_ _ :SiSeattles Best { seattle’s Best Seattle’s Best \Seattles Best \\Seattles Best.f

jocations serving Coffee@ . Coffee@ A Coffee@ k. Coffee @?

Seattle’s Best Coffee . 8
everyday

250M+

cups of coffee
served annually

Seattle’s Best Coffee

Expanding into new channels and partnerships
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global opportunity : e

Tazo
Second largest global category, ripe for innovation




TAZO

rest

A lulling herbal infusion of rose petals,
valerian root & citrusy herbs.

zen" - chai passion: cucumber white
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A harmanicus blend of green ten A rich, robust blend of black tea, cinnamon, An exuberant herbal (nfuston of hibiscus, A replenishing Infusion of white tea,
with lemongrass & spe cardamom, black pepper & spices orange peel, rose hips & passlon fruit flavore. real cucumbar & lime peel

CAFFEINE LEVEL QQ CAFFEINE LEVEL ® 0 9 0 O @ CAFFEINE-FREE CAFFEINE LEVEL @ ® O OO

TAZO

focus

A cleverly invigorating mix of
malty black tea, roasted yerba maté,
orange essence & cocoa peel.
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CAFFEINE LEVEL® 2 2 »

Tazo
Brand reinvention will extend super premium packaged tea leadership
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Teavana
Agreement to acquire Teavana will globally transform the tea industry
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Evolution Fresh

Leading the development of the premium cold crafted juice categ
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Building capability



STARBUCKS
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Elevating the customer experience down the a






Extending loyalty across channels
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READY BREW

BLEND
Mot

Verismo

SYSTEM BY STARBUCKS

Social & Digital

Starbucks Retall
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STARBUCKS
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natural energy from
“ green coffee extract
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CPG /FS Coffee (©_



