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MOHAWK INDUSTRIES, INC. ANNOUNCES

FIRST QUARTER EARNINGS

Calhoun, Georgia, April 27, 2006 - Mohawk Industries, Inc. (NYSE:MHK) today
announced first quarter net sales of $1,925,106,000 in 2006 compared to net sales of
$1,493,222,000 in 2005, an increase of 29%. The net sales growth was primarily
attributable to the Unilin acquisition, internal growth and price increases. Adjusted net
earnings for the first quarter of 2006 were $72,862,000 (4% above last year) or $1.07
diluted earnings per share (EPS), representing a 3% improvement above last year’s
earnings. The adjusted net earnings exclude a $3 million stock option charge that was not
required in 2005. During the first quarter of 2006, a non-cash LIFO charge impacted
earnings by $14 million ($8.7 million, net of tax) or $.13 EPS compared to $6 million ($4.0
million, net of tax) or $.06 EPS in the first quarter of 2005. In accordance with U.S.
Generally Accepted Accounting Principles (GAAP) net earnings for the first quarter of
2006 were $71,120,000 and EPS were $1.04 per share. The first quarter of 2005 net
earnings were $70,020,000 or $1.03 in EPS.

The Mohawk segment net sales of $1,150,546,000 in the first quarter of 2006 were up 5%
from $1,091,346,000. This was primarily attributable to increases in prices in all product
lines as well as growth in hard surface sales. The Dal-Tile segment net sales of $473,910,000
in the first quarter grew 18% from $401,876,000 from internal growth and improved
product mix. The Unilin segment net sales were $302,630,000.

In commenting on the first quarter results, Jeffrey S. Lorberbaum, Chairman and CEO
stated, “The results for the quarter were in line with our guidance that we revised earlier.
The revision was attributable to our Mohawk segment which was negatively impacted by a
$14 million non-cash LIFO charge as well as lower sales growth and margins in the
residential replacement carpet category. The slower carpet industry sales also impacted
pricing on some opening price point products more than we anticipated. Our material
costs moderated slightly from the high levels after the hurricanes and remained relatively
stable through the quarter.

“During the quarter, we started up a new manufacturing facility to increase capacity of
fiber extrusion and yarn manufacturing in South Carolina. A carpet padding plant in the
Northwest was started up during the period. We completed the purchase of a carpet
backing plant early in the second quarter of this year. We anticipate improving residential
replacement carpet demand which is historically affected by gains in employment levels



and consumer confidence. In addition, homeowners usually replace their flooring at a
faster rate when interest rates rise and people move less frequently.

“Our Dal-Tile segment results included strong sales and operating profit growth. All
product categories performed well as this business continues to gain market share. The
Oklahoma ceramic expansion is progressing as planned while the Mexican expansion was
completed at the end of last year. The management has transitioned smoothly to Harold
Turk from Chris Wellborn who was promoted to Mohawk COO.

“Unilin results included growing sales in both the U.S. and Europe. Our U.S. laminate
strategy is in the implementation stage and we expect a sales benefit in the second half of
2006. The Unilin operating margin is lower in the first quarter due to seasonally lower
sales, distribution inventory adjustments, higher wood and energy costs, and slightly lower
laminate prices. Our U.S. laminate plant expansion was completed during the quarter to
support additional growth in the U.S. The first quarter sales results were negatively
impacted by inventory reductions of our distributors’ due to shorter delivery times from
this facility. There will be additional adjustments in the second quarter. Board price
increases are being implemented to reflect higher wood and chemical costs. New products
are being introduced under the Mohawk brand to increase our laminate distribution.

“Our balance sheet continues to strengthen as the debt to capitalization ratio was further
reduced to 51%. Our inventory turnover also improved to 4.8 times from 3.9 times the
prior year. We will continue to focus on debt reduction in the future.”

The strong economy along with improving consumer confidence should positively affect
our business in future periods. We continue to anticipate continued growth in commercial
and an improvement in the replacement category, which is our largest channel, with some
slowing of new residential construction business later this year. The recent change in oil
prices has not presently impacted our raw materials. We cannot predict the affect on our
costs or customer demand in the future. After considering these factors, we estimate the
earnings forecast for the second quarter of 2006 to range from $1.51 to $1.60.

Certain of the statements in the immediately preceding paragraphs, particularly
anticipating future performance, business prospects, growth and operating strategies,
proposed acquisitions, and similar matters, and those that include the words “believes,”
“anticipates,” “forecast,” “estimates,” or similar expressions constitute “forward-looking
statements.” For those statements, Mohawk claims the protection of the safe harbor for
forward-looking statements contained in the Private Securities Litigation Reform Act of
1995. There can be no assurance that the forward-looking statements will be accurate
because they are based on many assumptions which involve risks and uncertainties. The
following important factors could cause future results to differ: changes in economic or
industry conditions; competition; raw material and energy prices; timing and level of
capital expenditures; integration of acquisitions; introduction of new products;
rationalization of operations; litigation; and other risks identified in Mohawk’s SEC
reports and public announcements.



Mohawk is a leading supplier of flooring for both residential and commercial applications.
Mohawk offers a complete selection of carpet, ceramic tile, laminate, wood, stone, vinyl,
rugs and other home products. These products are marketed under the premier brands in
the industry, which include Mohawk, Karastan, Ralph Lauren, Lees, Bigelow, Dal-Tile,
American Olean, Unilin and Quick Step. Mohawk’s unique merchandising and marketing
assist our customers in creating the consumers’ dream. Mohawk provides a premium level
of service with its own trucking fleet and over 250 local distribution locations.
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There will be a conference call Friday, April 28, 2006 at 11:00 AM Eastern Time.
The telephone number to call is 1-800-603-9255. A conference call replay will also be
available until Monday, May 1, 2006 by dialing 1-800-642-1687 for US/local calls and (706)
645-9291 for international calls and entering Conference ID # 8208904.




