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MOHAWK INDUSTRIES,  INC.  ANNOUNCES 
 

FIRST QUARTER EARNINGS 
 

 
Cal houn,  Georgi a,  Apri l  19,  2007 -  Mohawk Indust ri es ,  Inc.  ( NYSE: MHK)  t oday 
announced 2007 f i rs t  quart er net  earni ngs  of  $90 mi l l i on and di l ut ed earni ngs  
per share ( EPS)  of  $1. 32 ( bot h 14% above l as t  year) .   The 2007 f i rs t  quart er 
net  earni ngs  i ncl ude i ncome of  $5. 8 mi l l i on f rom a part i al l y pai d cust oms 
ref und,  net  of  t axes .   Net  sal es  f or t he quart er were $1, 864 mi l l i on,  a 
decrease of  3% f rom 2006.  We cont i nued t o generat e s t rong cash f l ow duri ng t he 
quart er.   Cash f l ow f rom operat i ons  was  $89 mi l l i on and EBITDA was  $249 
mi l l i on duri ng t he quart er.  In addi t i on,  debt  of  $84 mi l l i on was  pai d down 
duri ng t he quart er.  
 
In comment i ng on t he f i rs t  quart er resul t s ,  Jef f rey S.  Lorberbaum,  Chai rman 
and CEO,  s t at ed:    “The f i rs t  quart er resul t s  were bet t er t han we had 
ant i ci pat ed and exceeded our es t i mat e.  The U. S.  f l oori ng bus i ness  remai ns  
s l ow,  however compari sons  t o t he pri or year,   when t he i ndust ry s l owed down,  
wi l l  be eas i er i n t he second hal f  of  2007.  The res i dent i al  bus i ness  remai ns  
chal l engi ng i n al l  product  cat egori es  ref l ect i ng sof t ness  i n bot h t he new and 
remodel i ng bus i nesses .  Commerci al  sal es  are out perf ormi ng t he res t  of  t he 
bus i ness  and are expect ed t o cont i nue t hroughout  t hi s  year.   In t he U. S. ,  we 
are managi ng our cost s  and i mprovi ng product i vi t y whi l e s t i l l  mai nt ai ni ng 
i nvest ment s  i n product s ,  market i ng and asset s .   Al l  bus i nesses  are managi ng 
t hei r i nvent ory l evel s ,  expenses  and product i on schedul es  t o adapt  t o t he 
current  i ndust ry downt urn.  The European economy mai nt ai ned i t s  pos i t i ve t rend 
and appears  t o have good moment um.   The i mproved economi c condi t i ons  i n Europe 
al l owed us  t o pass  t hrough ri s i ng mat eri al  and energy cost s .     
 
The Mohawk segment  sal es  were of f  9% as  t hey cont i nue t o be i mpact ed by t he 
downward t rends  i n t he i ndust ry.  Indust ry sal es  decl i ned more i n t he f i rs t  
quart er t han i n t he f ourt h quart er.   The commerci al  channel  i s  s t ronger wi t h 
t he modul ar carpet  cat egory i ncreas i ng i t s  market  share.  Raw mat eri al  cost s  
remai ned s t abl e f rom t he f ourt h quart er.  Wi t h t he recent  spi ke i n oi l  pri ces ,  
we are seei ng an escal at i on i n our cost s  f rom our suppl i ers  and we are 
eval uat i ng a pri ce i ncrease on our product s  t o compensat e.   We have adj ust ed 
our pl ant  product i on l evel s  and reduced expenses  t o of f set  some of  t he l ower 
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vol umes .   In addi t i on,  we have mul t i pl e i ni t i at i ves  t o i mprove product i vi t y,  
ef f i ci ency and ot her cost s .  
 
 
The Dal –Ti l e segment  sal es  were down 2% i n t he quart er.   Our earl i er 
i nvest ment s  are mi ni mi zi ng some of  t he decl i ni ng sal es  t rends  af f ect i ng t he 
ent i re i ndust ry.   Commerci al  i s  s t i l l  growi ng and i s  expect ed t o be s t rong 
t hroughout  t he year.  We are reduci ng our out sourced cerami c t i l e purchases  t o 
of f set  s l ower sal es .   We have opened new gal l eri es  i n New York Ci t y and 
Chi cago and a s t one cent er i n At l ant a t o s t rengt hen our pos i t i on i n t hese 
market s .  Al l  were f avorabl y recei ved by our cust omers .    
 
Our Uni l i n segment  cont i nues  t o perf orm wel l  wi t h sal es  up 16% over l as t  year.  
The European bus i ness  showed i mprovement  whi l e t he U. S.  bus i ness  s l owed due t o 
weakness  i n t he res i dent i al  cat egory.  In Europe operat i on margi ns  were 
pos i t i vel y i mpact ed by pri ce i ncreases  i n bot h l ami nat e and ot her board 
product s  of f set t i ng ri s i ng energy and raw mat eri al  cost s .  St rong demand 
resul t ed i n pos i t i ve overhead absorpt i on.   Recent  rul i ngs  i n bot h t he U. S.  and 
Europe have bol s t ered t he s t rengt h of  our pat ent s  i n t he market  pl ace.   We 
have s i gned a cross  l i cense agreement  on prof i l e pat ent s  wi t h Väl i nge t hat  
al l ows  us  t o pursue more aggress i vel y compani es  t hat  i nf ri nge on our 
t echnol ogy.   Thi s  set t l es  much of  our out s t andi ng pat ent  l i t i gat i on.  We s t i l l  
have a l i mi t ed number of  compani es  wi t h whi ch we have ongoi ng di sput es  and may 
requi re addi t i onal  l egal  act i on. ” 
 
In an i nt ernal  revi ew,  t he Company di scovered t hat  i t  had exchanged empl oyee 
compensat i on i nf ormat i on wi t h i t s  compet i t ors  whi l e gat heri ng market  dat a.   
The Company has  di scont i nued t hi s  act i vi t y and vol unt ari l y di scl osed t he 
pract i ce t o t he Depart ment  of  Just i ce.    Thi s  has  no ef f ect  at  al l  on t he 
market i ng or sel l i ng of  our product s .  The Company bel i eves  t hat  t hi s  mat t er 
wi l l  not  be mat eri al  t o i t s  f i nanci al  condi t i on.    
 
The company does  not  expect  subst ant i al  i mprovement  i n t he operat i ng 
envi ronment  duri ng t he second quart er.   The management  t eam i s  commi t t ed t o 
mai nt ai ni ng t he proper bal ance bet ween cost  cut t i ng and bei ng prepared f or a 
f ut ure t urn around.   Based on t hese f act ors ,  t he gui dance f or t he second 
quart er of  2007 i s  $1. 51 t o $1. 60 EPS.  
 
Cert ai n of  t he s t at ement s  i n t he i mmedi at el y precedi ng paragraphs ,  
part i cul arl y ant i ci pat i ng f ut ure perf ormance,  bus i ness  prospect s ,  growt h and 
operat i ng s t rat egi es ,  proposed acqui s i t i ons ,  and s i mi l ar mat t ers ,  and t hose 
t hat  i ncl ude t he words  “coul d, ” “shoul d, ” “bel i eves , ” “ant i ci pat es , ” 
“f orecast s , ” “est i mat es , ” or s i mi l ar express i ons  const i t ut e “f orward- l ooki ng 
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s t at ement s . ”  For t hose s t at ement s ,  Mohawk cl ai ms t he prot ect i on of  t he saf e 
harbor f or f orward- l ooki ng s t at ement s  cont ai ned i n t he Pri vat e Securi t i es  
Li t i gat i on Ref orm Act  of  1995.   There can be no assurance t hat  t he f orward-
l ooki ng s t at ement s  wi l l  be accurat e because t hey are based on many 
assumpt i ons ,  whi ch i nvol ve ri sks  and uncert ai nt i es .   The f ol l owi ng i mport ant  
f act ors  coul d cause f ut ure resul t s  t o di f f er:  changes  i n economi c or i ndust ry 
condi t i ons;  compet i t i on;  raw mat eri al  and energy pri ces;  t i mi ng and l evel  of  
capi t al  expendi t ures;  i nt egrat i on of  acqui s i t i ons;  i nt roduct i on of  new 
product s ;  rat i onal i zat i on of  operat i ons;  l i t i gat i on and ot her ri sks  i dent i f i ed 
i n Mohawk’ s  SEC report s  and publ i c announcement s .    
 
Mohawk is a leading supplier of flooring for both residential and commercial applications.  
Mohawk offers a complete selection of carpet, ceramic tile, laminate, wood, stone, vinyl, 
rugs and other home products.  These products are marketed under the premier brands in 
the industry, which include Mohawk, Karastan, Ralph Lauren, Lees, Bigelow, Dal-Tile, 
American Olean, Unilin and Quick Step.  Mohawk’s unique merchandising and marketing 
assist our customers in creating the consumers’ dream.  Mohawk provides a premium level 
of service with its own trucking fleet and over 250 local distribution locations.   

 
 

 

There will be a conference call Friday, April 20, 2007 at 11:00 AM Eastern Time. 

The telephone number to call is 1-800-603-9255 for US/Canada and 1-706-634-2294 for International/Local. 

 A conference call replay will also be available until April 27, 2007 by dialing 1-800-642-1687 

for US/local calls and 1-706-645-9291 for International/Local calls and entering Conference ID # 4403108. 

 


