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MHAWXK INDISTRIES, INC ANNOUNCES

FIRST UARTER EARN NGS

Cal houn, Gorgia, April 19, 2007 - Mhawk Industries, Inc. (NYSE MK) today
announced 2007 first quarter net earnings of $90 nillion and diluted earnings
per share (EPS) of $1.32 (both 14%above last year). 'The 2007 first quarter
net earnings include incone of $5.8 nillion froma partially paid custons
refund, net of taxes. Net sales for the quarter were $1,864 nillion, a
decrease of 3% from2006. W continued to generate strong cash flow during the
quarter. Cash flow fromoperations was $89 nillion and EBI'TDA was $249
nillion during the quarter. In addition, debt of $84 nillion was paid down
during the quarter.

In comenting on the first quarter results, Jeffrey S. Lorberbaum (hairnan
and (EQ stated: “The first quarter results were better than we had

anti ci pated and exceeded our estinmate. The US. flooring business remins
slow however conparisons to the prior year, when the industry slowed down,
will be easier in the second half of 2007. The residential business remins
challenging in all product categories reflecting softness in both the new and
renodel i ng businesses. (ommercial sales are outperforning the rest of the
business and are expected to continue throughout this year. In the US., we
are nanaging our costs and inproving productivity while still mnaintai ni ng
investnents in products, marketing and assets. Al businesses are nanaging
their inventory levels, expenses and production schedules to adapt to the
current industry downturn. The Furopean econony maintained its positive trend
and appears to have good monentum The inproved econonic conditions in Furope
allowed us to pass through rising material and energy costs.

The Mbhawk segnent sales were off 9%as they continue to be inpacted by the
downward trends in the industry. Industry sales declined nore in the first
quarter than in the fourth quarter. The commercial channel is stronger with
the nodul ar carpet category increasing its nmarket share. Raw material costs
remai ned stable fromthe fourth quarter. Wth the recent spike in oil prices,
we are seeing an escalation in our costs fromour suppliers and we are
evaluating a price increase on our products to conpensate. W have adjusted
our plant production levels and reduced expenses to offset some of the lowver
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volunes. In addition, we have miltiple initiatives to inprove productivity,
efficiency and other costs.

The Dal-Tile segnent sales were down 2%in the quarter. Qur earlier
investnents are nmininmzing sone of the declining sales trends affecting the
entire industry. (ommercial is still growing and is expected to be strong
throughout the year. W are reducing our outsourced ceramic tile purchases to
offset slover sales. W have opened new galleries in New York Gty and

(hi cago and a stone center in Atlanta to strengthen our position in these
narkets. All were favorably received by our custoners.

Qur lhilin segnent continues to performwell with sales up 16%over last year.
The Furopean business showed inprovenent while the US. business slowed due to
weakness in the residential category. In Europe operation nargins were
positively inpacted by price increases in both laninate and other board
products offsetting rising energy and raw material costs. Strong denmand
resulted in positive overhead absorption. Recent rulings in both the US. and
Furope have bolstered the strength of our patents in the narket place. W
have signed a cross license agreenent on profile patents with Vilinge that
allows us to pursue nore aggressively conpanies that infringe on our

technol ogy. This settles much of our outstanding patent litigation. W still
have a linited nunber of conpanies with which we have ongoing disputes and may
require additional legal action.”

In an internal review the (bnpany discovered that it had exchanged enpl oyee
conpensation i nformation with its conpetitors while gathering nmarket data.
The (onpany has discontinued this activity and voluntarily disclosed the
practice to the Departnent of Justice. This has no effect at all on the
nmarketing or selling of our products. The (onpany believes that this matter
will not be material to its financial condition.

The conpany does not expect substantial inprovenent in the operating
environnent during the second quarter. The nanagenent teamis committed to
nai nt ai ni ng the proper bal ance between cost cutting and being prepared for a
future turn around. Based on these factors, the guidance for the second
quarter of 2007 is $1.51 to $1.60 EPS.

Certain of the statenents in the i mediately precedi ng paragraphs,

particul arly anticipating future perfornmance, business prospects, growh and
operating strategies, proposed acquisitions, and sinilar matters, and those
that include the words “could,” “should,” “believes,” “anti ci pates,”
“forecasts,” “estimates,” or similar expressions constitute “forward-1ooking
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statenents.” For those statenents, Mhawk clains the protection of the safe
harbor for forward-1ooking statenents contained in the Private Securities
Litigation Reform Act of 1995. 'There can be no assurance that the forward-
looking statenents will be accurate because they are based on nany
assunptions, which involve risks and uncertainties. The foll owi ng inportant
factors could cause future results to differ: changes in econonmic or industry
conditions; conpetition; raw naterial and energy prices; tining and level of
capital expenditures; integration of acquisitions; introduction of new
products; rationalization of operations; litigation and other risks identified
in Mhawk’s SEC reports and public announcenents.

Mohawk is a leading supplier of flooring for both residential and commercial applications.
Mohawk offers a complete selection of carpet, ceramic tile, laminate, wood, stone, vinyl,
rugs and other home products. These products are marketed under the premier brands in
the industry, which include Mohawk, Karastan, Ralph Lauren, Lees, Bigelow, Dal-Tile,
American Olean, Unilin and Quick Step. Mohawk’s unique merchandising and marketing
assist our customers in creating the consumers’ dream. Mohawk provides a premium level
of service with its own trucking fleet and over 250 local distribution locations.

There will be a conference call Friday, April 20, 2007 at 11:00 AM Eastern Time.
The telephone number to call is 1-800-603-9255 for US/Canada and 1-706-634-2294 for International/Local.
A conference call replay will also be available until April 27, 2007 by dialing 1-800-642-1687
for US/local calls and 1-706-645-9291 for International/Local calls and entering Conference ID # 4403108.




