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8.00 — 8.05
8.05 - 8.30
8.30 - 8.55
8.55 — 9.20
9.20 - 9.35
: 9.35-10.10

i 10.10 - 10.35
i 10.35 - 11.00
11.00 - 11.25
11.25 - 11.40
11.40 — 12.45
12.45 - 13.10
13.10 - 13.35
13.35 - 14.10
14.10 - 14.35
14.35 - 15.00
15.00 - 15.15
15.15 — 15.40
15.40 - 16.00

Agenda

Ulla James

Jorma Ollila
Pekka Ala-Pietila
Pertti Korhonen

Opening remarks

Opening of the Day

Mobile Services expansion
Nokia Mobile Software Strategy
Q&A

Break — exhibition area
JT Bergqist

Sari Baldauf
Olli-Pekka Kallasvuo

GSM evolution & 3G rollout

Market environment & Nokia Networks strategy
Balance Sheet Strategy

Q&A

Lunch — exhibition area
Nigel Litchfield

Erik Anderson

Break — exhibition area
Anssi Vanjoki

Matti Alahuhta

APAC market review
New innovation in Mobile Terminals

Expanding Terminal Business
Market environment & Nokia Mobile Phones strategy

Q&A
Jorma Ollila Summary of the Day
All Q&A
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Demo Area - Go and Explore

Mobile Phones
« Nokia 7650 — Imaging Phone:
* Imaging, Camera, MMS, colour Ul, Office applications
e Photo Zone (Club Nokia)
* Nokia 9210//9290 - Communicator:
= Enterprise applications, MMS, colour Ul, Office applications, Real
Player, Games
* Nokia 5510 - Entertainment Category:
e MP3, FM radio, messaging, games
- MiDI
* Nokia 8310/8390 & 6310:
= GPRS, Bluetooth, FM radio
* Nokia 6510 & 5210
* Nokia Series 60 Platform
= Nokia Service Enablers (end-to-end)
Mobile Networks
= Nokia UltraSite triple mode BTS :
e GSM/EDGE/WCDM + All-IP
= Mobile Locations Services/ Nokia mPosition
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IR Presence

Antti Raikkonen Marjatta Nissinen Blanca Juti

Bill Seymour

Jaana Korhonen

Audrey McGinnis
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Darlene Akeroyd Jennifer Banken Pia Parkkila

Disclaimer

It should be noted that certain statements herein which are not historical facts, including,
without limitation those regarding 1) the timing of product deliveries; 2) the Company’s ability to
develop new products and technologies; 3) expectations regarding market growth and
developments; 4) expectations for growth and profitability; and 5) statements preceded by
"believes", "expects", "anticipates”, "foresees", or similar expressions, are forward-looking
statements. Because such statements involve risks and uncertainties, actual results may differ
materially from the results currently expected by the Company. Factors that could cause such
differences include, but are not limited to 1) general economic conditions, such as the rate of
economic growth in the Company's principal geographic markets or fluctuations in exchange rates,
including the impact of the weakening Euro; 2) industry conditions, such as the strength of
product demand, the intensity of competition, pricing pressures, the acceptability of new product
introductions such as Internet-ready phones, the introduction of new products by competitors, the
impact of changes in technology, including the Company's success in the emerging 3G market, the
ability of the Company to source components from third parties without interruption and at
reasonable prices, demand for vendor financing and the Company's ability and willingness to
provide such financing, and the success and financial condition of the Company’s strategic
partners and customers; 3) operating factors, such as continued success of manufacturing
activities and the achievement of efficiencies therein, continued success of product development
or inventory risks due to shifts in market demand; as well as 4) the risk factors specified on pages
21 to 23 of the Company's Form 20-F for the year ended December 31, 2000.
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CONNECTING PEOPLE
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