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EDIE HILLIARD NAMED COO OF JONESMEDIA NETWORKS
LTD'SRADIO PROGRAMMING DIVISION

ENGLEWOOQOD, CO (March 28, 2001) — Edie Hilliard, who has served as President/GM of Jones
Broadcast Programming, Sedttle, has been named to the newly-created position of VP/Chief

Operating Officer for Jones Radio Networks, reporting to Ron Hartenbaum, President/CEO.

Jones has aso announced that it is consolidating al of its radio programming subsidiaries under
the Jones Radio Networks banner, including Jones Broadcast Programming and the Jones Radio
Network divisions.

In other moves, Jones announced that Jm LaMarca, Senior Vice President of the former Jones
Broadcast Programming, has been named VP/IGM for Music Dayparts and TotalRadio(sm)
Consulting-Programming Services. Phil Barry continues as VP/GM, 24-Hour Music Formats, and
Frank DeSantis continues as VP/GM, News/Tak Programming and Programming Services. All
three will report to Hilliard.

Says Hartenbaum, "Edie is the right person to take Jones Radio Networks to the next level. She
has demonstrated a unique ability to develop successful syndicated programming, and we look
forward to extending her expertise to our other radio programming divisions." Jeff Wayne,
President of Jones Media Networks, added, "Edie is an outstanding executive and we are thrilled
that she will be taking on an expanded role with the company."

Edie Hilliard has served as President/GM of Jones Broadcast Programming since 1987. She has
presided over the growth of the company's core consulting and music programming business
under the banner TotalRadio, as well as the successful debut of its evening daypart programs,
Délilah®, Lia(SM), and Weissbach(SM). Jones acquired Broadcast Programming in 1999.



According to Hilliard, "Our strategic plan calls for aggressive growth of our radio programming
division. I'm looking forward to working more closely with our excellent management and
creative teams to grow our company and our industry.”

Hilliard has extensive radio experience, having spent 15 years in saes, sales management and
general management at stations in Seattle before joining Broadcast Programming. She has served
as president of the Puget Sound Radio Broadcasters Association, as a board member of the
Washington Association of Broadcasters, and is presently a member of the Radio Advertising
Bureau board. In 2000, Ms. Hilliard was recognized as Number One on Radiolnk Magazine's list
of the "Twenty Most Influentiad Women in Radio.”

Jim LaMarca joined Broadcast Programming in 1991, having held Program Director positionsin
San Diego-Los Angeles, Portland and Seattle. He became Sales Manager in 1993, and rose to VP
in charge of Broadcast Programming's music daypart programming in 1998.

Jones Radio Networks serves over five thousand radio stations in the US and Canada, from
production centersin Denver, Seattle and New Y ork.
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