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See new. Hear new. Feel new.
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Multimedia Business Group status 
update
Sales and profits:

• Jan-Sep 2005 revenues: 4 billion euros

• Jan-Sep 2005 operating margin: 13.3 %
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Multimedia Business Group status 
update
• Growth:

• Revenue growth (Jan-Sep): 65%
• Share of Nokia revenues (Q3): 17%
• Share of Nokia growth (Q3): 40%
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Multimedia Business Group status 
update
• Market share:

• Nokia has 55% share of the converged device 
market share (source Canalys 11/2005)

• Nokia has over 35% share of the European 3G 
device market (source Nokia)

Global converged 
mobile device 

market shares in 
Q3 2005

Source: Canalys Research Oct 2005
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Multimedia Business Group status 
update
• The Nokia Nseries multimedia brand:

• First products in market: Nokia N70 and Nokia N90
• More than one million sold todate

•Excellent market feedback
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Multimedia strategy - My Connected Life!

facts

feelings

emotions

experiences

…whenever and wherever desired!

Enabling people to create, share, access, consume and maintain
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Multimedia Strategy – Financial 
perspective

Building a new product category: 

Mobile Multimedia ComputersMobile Multimedia Computers

To capture valuecapture value from traditional industries…

…And to drive Nokia growth growth through higher than Nokia average ASPASP



10       © 2005  Nokia 

Enablers of the Multimedia strategy

My 
Connected 

Life!

Digitalization

connectivity Internet
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Nokia 
Nseries
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Nokia Nseries Multimedia Brand
New Fusions of Media and MobilityNew Fusions of Media and Mobility

Connecting people to their passionsConnecting people to their passions……

..and to people who share them..and to people who share them
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Nokia Nseries Multimedia brand

•New product category: Mobile multimedia computer

•Telephony as an application
•Higher than Nokia average ASP
•Strengthen the Nokia brand ‘techno premium’
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Customer comment on Nokia Nseries 

Charles Dunstone, CEO, Carphone Warehouse
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Mobile MusicHear new

Nokia Nseries experience areas

See newMobile PhotographySee new

See newMobile ComputingDo new

Mobile GamesPlay new

Mobile Media & TVWatch new
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See new – mobile photography

• Capture

• Edit

• Print

• Share

• Store

See new
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See new – mobile photography

High quality 
video recording

is next!

See new
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See new – mobile photography

See new

Example video 
recorder with 

Nokia N90
(VHS resolution)
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Multimedia financial drivers

Multimedia P&L Q3 2005

•Sales 100%

•Gross margin 40%

•R&D 13%

•Marketing 10%

•Operating margin 16%

Nokia P&L Q3 2005

• Sales 100%

• Gross margin 34%

• R&D 10.5%

• Marketing 8%

• Operating margin 14%*

*Excludes the one-off gain from sale of TETRA activities
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Higher gross margin  - enabled by R&DR&D

InternetInternet PC connectivityPC connectivityOn deviceOn device

VOIPVOIP
IMIM

DisplayDisplay

LensLens

Audio & Video Audio & Video codecscodecs
ProcessorsProcessors

Audio qualityAudio quality SynchronizationSynchronization

UIUI

GraphicsGraphics
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Higher gross margin  - enabled by 
marketingmarketing
Building a new category… increasing consumer awareness
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Multimedia financial drivers

R&D and marketing investments…

…drive the creation of a new market

ASP & GrowthASP & Growth

Gross marginGross margin

Market creation & Market creation & 
Market share  Market share  
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Bringing Multimedia experiences to 
customers with partners

Hear new

See new

Do new

Watch new
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Hear new

See new

Do new

Watch new

Navigation

Web browsing

Add-on 
software

Bringing Multimedia experiences to 
customers with partners
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Multimedia Business Group

•New product category 

•Value capture from traditional industries

•High value added 

•Collaboration with partners
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