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Multimedia Business Group status

update
Sales and profits:

« Jan-Sep 2005 revenues: 4 billion euros

e Jan-Sep 2005 operating margin: 13.3 %
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Multimedia Business Group status
update

e Growth:
e Revenue growth (Jan-Sep): 65%

« Share of Nokia revenues (03): 1 7%
Share of Nokia growth (03): 40%
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Multimedia Business Group status

update

e Market share:

« Nokia has 55% share of the converged device
market share (source Canalys 11/2005)

« Nokia has over 35% share of the European 3G
device market (source Nokia)

Global converged
mobile device
market shares in

Q3 2005
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Multimedia Business Group status
update

* The Nokia Nseries multimedia brand:
e First products in market: Nokia N70 and Nokia N90
« More than one million sold todate —
the Zeiss-geist! \ " |

e Excellent market feedback Nokia Seizes
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Multimedia strategy - My Connected Life!

Enabling people to create, share, access, consume and maintain

feelings
facts

emotions

experiences

...whenever and wherever desired!

NOKIA
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Multimedia Strategy — Financial
perspective
Building a new product category:

Mobile Multimedia Computers

To capture value from traditional industries...

...And to drive Nokia growth through higher than Nokia average ASP

NOKIA
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Enablers of the Multimedia strategy %

Digitalization

Connected
Life!

ZONE =
connectivity Internet
NOKIA
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Nokia Nseries Multimedia Brand

New Fusions of Media and Mobility

Connecting people to their passions...

..and to people who share them

NOKIA
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Nokia Nseries Multimedia brand

* New product category: Mobile multimedia computer

e Telephony as an application
e Higher than Nokia average ASP
e Strengthen the Nokia brand ‘techno premium’

NOKIA
Nseries
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Customer comment on Nokia Nseries
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The Carphone Warehouse®

Charles Dunstone, CEO, Carphone Warehouse
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Nokia Nseries experience areas
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e Capture

* Edit
* Print
* Share XpressPrint NOKIA Lifeblog
* Store
XpressShare =
XpressTransfer ¥/ ‘

NOKIA
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High quality
video recording
is next!
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Example video
recorder with
Nokia N90
(VHS resolution)

NOKIA
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Multimedia financial drivers

Multimedia P&L 03 2005

e Sales 100%
e Gross margin 40%
*R&D 13%
e Marketing 10%

e Operating margin 16% *

*Excludes the one-off gain from sale of TETRA activities
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Nokia P&L Q3 2005

e Sales

e Gross margin
e R&D

e Marketing

e Operating margin

34%

10.5%
8%

14%
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Internet On device PC connectivity

Audio quality Synchronization Display Graphics

VOIP Audio & Video codecs

Ul Processors IM |
Lens NOKIA
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Higher gross margin - enabled by
marketing

Building a new category... increasing consumer awareness
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Multimedia financial drivers

R&D and marketing investments...

...drive the creation of a new market

Market creation &
Market share

ASP & Growth
Gross margin

NOKIA
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Bringing Multimedia experiences to
customers with partners
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Bringing Multimedia experiences to
customers with partners

wFotofonieren,
Navigieren.”

...Et imprimez-le
directement, sans fil
et sans délai

JE S§O Scom

MNO.1T IN PHOTOGRAPHY

RITZCAMERA .com

NOKIA
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Bringing Multimedia experiences to
customers with partners

LE{sonou /5

Téléchargez
de la musique

Pack Br}

Qvodafone livie! | £ 4
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¥ith the revw 3G Mokia NTO you oan try

Orangs TV free for 7 deye. Enjoy & mange

of great channels, including rews from
ITH, sctrame sporte and caroors.

The N7D hee & fardastic 2 megapicel
oamern with flash and ee it 2 3G
phone, it's aleo great for video caling

and downloading music on the move.

Avalabio now af your Iocal Crengs siockist
or vist

Bringing Multimedia experiences to
customers with partners
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Bringing Multimedia experiences to
customers with partners

‘ - Die ganze Welt
|

software

} Profiiernn Sia von susgesmicheeton Verbindungen: = |
mit dom meven UMTS Harcdy Noikis NTO & rur 199,89 € fv'r =t |

in lhrem Handy.

Jetzt sogar mit Lufthansa Flug™ und 6-monatigem
kostenlosen FOCUS-Aba'.

Web browsing
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Die noveste Walfe der Fraven: das mobile Intermet
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Multimedia Business Group

eNew product category
eValue capture from traditional industries
*High value added

eCollaboration with partners

NOKIA
Nseries

NOKIA
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